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INVESTMENT HIGHLIGHTS CIRCLE (¢

ATLANTA MSA ADVANTAGE OPTIMAL LEASE STRUCTURE

« Atlanta MSA has the 5th largest population in the US with over 5.9 « Rare 20-year base term
million residents

« Four, 5-year renewal options
« 30 companies with headquarters in Atlanta MSA are among the 2020
Fortune 1000

Inflation hedge with 1.5% rent escalations every year throughout the
entire lease

» 16 ranked in the elite Fortune 500 . Triple Net (NNN) lease with no landlord responsibilities

« Georgia has been named the #1 state for business climate and for . Tax advantages with accelerated & bonus depreciation due to
doing business for the last 6 years (Site Selection & Area Development) fee simple ownership (see page 5 for more details)

« Forthe last 5 years, Atlanta has been among the top 5 metro areas in

the nation for most net migration LARGE FRANCHISEE & DOMINANT BRAND

- Major industries include financial services, technology and . Largest Alimentation Couche-Tard franchisee in US
telecommunications

» Expanding 200+ unit operator across 6 states (AL, AR, GA, LA, SC, TN)

« Forbes Rankings:
2 » Currently operate 70+ locations in GA, 26+ year operating history, and

- #13 Best Places for Business and Careers, #34 in Job Growth & #41 headquartered in Atlanta, GA

in Education . . . j ; - .
« Alimentation Couche-Tard is an international brand with 15,000+ locations

in 20 countries (corporate)

STRONG REAL ESTATE FUNDAMENTALS
. Affluent, dense & high growth metro of Atlanta

. Avg. Household Incomes: $82k (1-Mi); $69k (3-Mi); $68k (5-Mi)
« Population: 4k (1-Mi); 78k (3-Mi); 192k (5-Mi)
« Pop. Growth since 2010: 2.6% (1-Mi), 1.7% (3-Mi); 1.9% (5-Mi)

« Ample parcel size of £0.90 acres

. Fundamental real estate located at the hard corner of a signalized
4-way intersection

« Busy intersection with traffic counts of £31,400 VPD along Jonesboro Rd

« Large fueling station with 4 MPDs/8 hoses
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FINANCIAL OVERVIEW

il

$360,000 6.35%

NOI CAP RATE

LEASE SUMMARY

Tenant Trade Name Gas Express, LLC

$5,670,000

LIST PRICE

+4,331 SF

GLA

Type of Ownership Fee Simple
Lease Type Absolute NNN
Roof and Structure Tenant
Original Lease Term 20 Years
Lease Commencement Date COE
Term Remaining on Lease 20 Years

Increase(s) 1.5% Annually

# of Options Four, 5-Year Options

RETURN GROWTH CHART
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2017

YEAR BUILT

O

+0.90 AC

LOT SIZE

FINANCING INQUIRIES

For financing options reach out to:

Chad Plumly
+1(404) 348-4873
chad.plumly@matthews.com
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8.18%

YEAR
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BONUS & ACCELERATED DEPRECIATION

Gas stations and convenience store (c-store) real properties that qualify as a ‘retail motor fuel outlet’ are eligible to elect a depreciable life of 15 years rather than the
traditional 39-year depreciable life of ordinary real estate. The Tax Cuts and Jobs Act (TCJA) allows for 80% (2023) bonus depreciation of qualified property — that is,
property eligible for the modified accelerated cost recovery system (MACRS) with a recovery period of 20 years or less. This means that in the year of acquisition of a gas
station or c-store asset you can immediately write off up to 80-90% of the asset’s value — the remaining 10-20% being the non-depreciable land.

Bonus Depreciation

The Tax Cut and Jobs Act passed in 2017 allows up to 80% bonus depreciation until 2023. Each year after, the rate phases out by 20 percent until 2027. For example,
let’s say you purchase a gas station for $5,158,000 million and assume 20% is attributed to the land. In 2023, the maximum bonus depreciation you can claim is 80% of
the entire purchase price less land value. This means that, in our example, you could deduct $3,301,120 from your taxable income in the year that you purchased the gas
station.

Does my gas station qualify for bonus depreciation?
We always recommend speaking to a tax advisor, but there are some high-level criteria that should help you be on the right path.

The IRS released Coordinated Issue Papers in the late 1990s for Petroleum and Retail Industries Convenience Stores, which provides a detailed definition and qualifying
criteria. As per the CIP paper, a C-store at the gas station will qualify as a “retail motor fuel outlet” if they met any of the three following criteria:

« 50% or more of its gross revenues generated from petroleum sales

- Tenant will provide a certified letter to meet this requirement. Ask agent for details.
« 50% or more of its floor space devoted to petroleum marketing sales

« The C-store building is 1,400 square feet or less

“If the C-store passes any of the above tests, the entire depreciable basis (net of land) is eligible for a 15-year recovery period, and 80% bonus depreciation if acquired
and placed in service after September 27, 2017,” said Kim Lochridge, Executive Vice President at Engineered Tax Services.

Advantages of Accelerated Depreciation
1. It reduces initial costs.
2. It allows you to take higher deductions upfront.
3. It helps with tax deferrals.

Agent and its affiliates do not provide tax advice and nothing contained herein should be construed to be tax advice. Please be advised that any discussion of U.S. tax matters
contained herein (including any attachments) (i) is not intended or written to be used, and cannot be used, by the recipient of any Information for the purpose of avoiding U.S.
tax-related penalties; and (ii) was written to support the promotion or marketing of the transaction or other matters addressed herein. Accordingly, any recipient of this offering
summary or of the Information should seek advice based on your circumstances from an independent tax advisor.

BONUS DEPRECIATION PHASE OUT

2022 2024

2026

100% B
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AERIAL MAP
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SURROUNDING RETAIL
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SURROUNDING RETAIL
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REGIONAL MAP
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TENANT OVERVIEWS

CIRCLE (W

CIRCLEK

Circle K is a well-known international convenience store chain that has
established a global presence in the retail industry. Founded in 1951 in El
Paso, Texas, Circle K has grown to become one of the largest and most
recognizable convenience store brands in the world. With thousands
of locations across North America, Europe, Asia, and beyond, Circle K
has become a go-to destination for customers seeking a wide range
of products and services, including snacks, beverages, gasoline, and
everyday essentials. What sets Circle K apart is its commitment to customer
convenience, offering 24/7 operation at many of its stores and a user-
friendly mobile app that makes it easy for customers to pay, earn rewards,
and find nearby locations.

HEADQUARTERS YEAR FOUNDED
Laval, Canada 1951

WEBSITE LOCATIONS
circlek.com 6,700+

CIRCLE (3

GAS EXPRESS LLC

Gas Express proudly stands as a franchisee under the reputable banners
of Kangaroo Express and Circle K, renowned globally for their top-notch
products and stellar customer service. Originally established in 1994 under
the moniker S&A Food and Gas, Gas Express foresaw its evolution into
a company employing hundreds, deeply embedded within close-knit
neighborhoods and communities. Their vision extended beyond mere profit
margins, emphasizing a profound dedication to both clientele and staff. the
Gas Express team is dedicated to providing distinctive yet consistently
reliable service tailored to meet the needs of every market segment. Gas
Express currently operates a robust network of over 200 locations spanning
Alabama, Arkansas, Georgia, Louisiana, South Carolina, and Tennessee.

HEADQUARTERS YEAR FOUNDED
Atlanta, GA 1994

# OF STATES LOCATIONS

AL, AR, GA, LA, SC, TN 200+

MULTI-BRAND FRANCHISEE
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AREA OVERVIEW

MORROW, GA

Morrow, Georgia, a city in Clayton County, is part of the Atlanta metropolitan
area and is known for its convenient access to major highways and
proximity to Atlanta. This location offers a blend of suburban living with
easy access to urban amenities.

Home to attractions such as the Reynolds Nature Preserve, a 146-acre
natural area with hiking trails and a nature center, and the National
Archives at Atlanta, which attracts researchers and history enthusiasts
with its extensive records from the Southeastern United States.

CLAYTON STATE UNIVERSITY

Located in Morrow, Georgia, is a public university established in 1969. It
offers a variety of undergraduate and graduate programs and is known
for its diverse student body, small classes, and personalized educational
experience

« Enrolls nearly 7,000 students from over 31 states and 42 countries,

. Offers 45 undergraduate degrees, 10 graduate degrees, and five
associate degrees

ANNUAL ECONOMIC IMPACT OF +$283M

#25 IN BEST COLLEGES IN GEORGIA

OFFERING MEMORANDUM
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ECONOMY

Bolstered by a robust retail and commercial sector, anchored by Southlake Mall and
surrounding retail areas, which provide numerous jobs and attract regional shoppers.

Education and healthcare also play crucial roles, with Clayton State University and
various medical facilities serving as significant employers.

Strategic location near:

Southlake Mall

- World class retailers and family-friendly amenities

«  Two-level shopping center with over 160 retailers

«  Over 7 millions annual visitors and $266 millions annual sales

Hartsfield-Jackson Atlanta International Airport
«  Averages 286,000 passengers daily

- 2,00 arrivals and departures daily.

Major highways (I-75 and 1-285)

«  Supports a thriving transportation & logistics industry
« |-75 sees over 175,000 VPD

ATLANTA, GA MSA



AREA DEMOGRAPHICS

POPULATION 1-MILE 3-MILE 5-MILE Average Household Income $82,373 $69,161 $68,838
2010 Census 4,755 70,509 170,393 Median Household Income $64,953 $51,242 $51,639
2020 Census 4,656 79,193 191,829 EDUCATION 1-MILE 3-MILE 5-MILE
2024 Estimate 4,555 78,961 192,162 Less than High School Diploma 228 3,244 6,498
2029 Projection 4,530 79,81 195,069 High School Graduate 128 2,909 5,972
Daytime Population Employees 6,462 26,522 63,589 College or Associate's Degree 99 1,363 2,748
Daytime Population Businesses 659 2,977 6,890 Bachelor's Degree or Higher 206 1,307 2,648
HOUSEHOLDS 1-MILE 3-MILE 5-MILE COMMUTE TIME 1-MILE 3-MILE 5-MILE
2010 Census 1,791 24,700 60,173 Less than 15 Minutes 462 7,018 13,747
2020 Census 1,566 28,145 69,107 15 - 29 Minutes 542 10,927 29,108
2024 Estimate 1,536 28,233 69,639 30 - 44 Minutes 625 10,238 24777
2029 Projection 1,532 28,699 71,112 45 - 59 Minutes 225 2,996 9,733
HOUSEHOLD TYPES 1-MILE 3-MILE 5-MILE 60 or more Minutes 205 3,590 8,884
Total Households 1,536 28,233 69,639 Avg Travel Time to Work (Min) 33 32 33
Family Households 983 18,845 46,552 EMPLOYMENT CLASS 1-MILE 3-MILE 5-MILE
Other Households 553 9,388 23,087 Class of Worker 2,291 37,161 92,783
INCOME 1-MILE 3-MILE 5-MILE For-Profit Private Workers 1,735 27,956 67,532
Income < $15,000 138 2,919 7,757 Non-Profit Private Workers 87 2,005 4,790
Income $15,000 - $24,999 109 2,437 6,652 Local Government Workers 123 1,739 5,990
Income $25,000 - $34,999 88 2,939 6,800 State Government Workers 70 1,397 3,351
Income $35,000 - $49,999 260 5,469 12,517 Federal Government Workers 55 1,201 2,854
Income $50,000 - $74,999 269 5,318 12,946 Self-Employed Workers 219 2,761 8,035
Income $75,000 - $99,999 230 3,373 8,622 Unpaid Family Workers 2 102 231
Income $100,000 - $124,999 174 2,506 6,194 OCCUPATION CLASSIFICATION 1-MILE 3-MILE 5-MILE
Income $125,000 - $149,999 103 1,485 3,538 White Collar 941 16,043 41,772
Income $150,000 - $199,999 90 884 2,344 Blue Collar 690 11,960 29,395
Income $200,000 - $249,999 39 399 1,123 Service and Farming 660 9,159 21,616
Income $250,000 - $499,999 27 356 834

Income $500,000+ ) 149 3N
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ATLANTA, GA

Atlanta is the capital of and the most populous city in the state of Georgia, the cultural and economic center of the Atlanta metropolitan area, and the
ninth-largest metropolitan area in the United States with over 5.9 million residents.

Atlanta is the most-visited destination in the state of Georgia. It offers lots of tourist attractions such as the Georgia Aquarium, the World of Coca-
Cola, the Atlanta Botanical Garden, and many more. Atlanta also hosts several annual food, film, and music festivals each season. Atlanta is known for
its fabulous shopping malls. Shopping centers such as Lenox Square with 250 stores, Perimeter Mall with 158 stores, and Cumberland Mall with 143
stores all make Atlanta a shopaholic’s paradise. Atlanta is also home to four professional sports teams: Atlanta Braves, Atlanta Falcons, Atlanta Hawks,
and Atlanta United FC. All of which bring over 50 million people visit Atlanta annually.

- Niche, 2024 - GPB, 2024

ATLANTA ECONOMY

Metro Atlanta is recognized as an international gateway and the economic engine of the Southeast. ACCORDING TO INVEST ATLANTA, 1.9M JOBS ARE TO BE
CREATED BY 2040 AND THE RESIDENT POPULATION WILL INCREASE TO 1.5M BY 2050.

Metro Atlanta is a thriving ecosystem for entrepreneurs, new businesses and education. Atlanta is home to more than 64 accredited universities, colleges, and
technical schools. Atlanta is home to three national universities which together account for approximately 100,000 in students, faculty, and staff. THE COLLEGES AND
UNIVERSITIES IN THE ATLANTA REGION CREATE OVER 130,000 JOBS FOR THE STATE AND HAVE HIGH CONTRIBUTIONS TO THE STATE’'S ECONOMY.

With a GDP of $270 billion, the Atlanta metropolitan area is the eighth-largest economy in the country and 17th-largest in the world. HOME TO 26 OF AMERICA'S
LARGEST CORPORATIONS (FORTUNE 1000) AND 220 OF THE NATION’S FASTEST-GROWING PRIVATE COMPANIES (INC. 5000), metro Atlanta is a premier
location for regional and global headquarters. In fact, Atlanta contains the country’s third-largest concentration of Fortune 500 companies. Global headquarters include
the following:

Brands That Matter

; —r
A DELTA Gty [@‘ = (ueppun NewellRubbermaid
- atat
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LEASE ABSTRACT

TENANT: Gas Express, LLC d/b/a Circle K
LEASE COMMENCEMENT: At Close of Escrow

ADDITIONAL RENT: “Additional Rent” shall collectively mean all Taxes, insurance, maintenance expenses, operating expenses, administrative expenses and all other costs and expenses of
every nature incurred in connection with the operation of the Premises and all Improvements thereon that are more fully set forth herein or otherwise incurred.

UTILITIES: During the Lease Term, Tenant shall open its own accounts for utilities serving the Premises, including without limitation (if applicable) gas, electricity, water, sewer, sanitation and
all other utilities required by Tenant for the Premises and Tenant shall be responsible for all such utility charges.

CARE OF PREMISES: Tenant assumes the sole responsibility for the condition, use, operation, maintenance, repairs, replacement and management of the Premises and Landlord shall have
no responsibility in respect thereof and shall have no liability for damages to the property.

TAXES: Tenant agrees to pay, as Additional Rent, all personal property taxes and assessments, ad valorem or real estate taxes and assessments (including, without limitation, general
and special assessments for public improvements or benefits whether or not commenced or completed during the Lease Term, as same may be extended or renewed, sanitary and trash
removal assessments, and all property owners', association, subdivision, and all other types of public, quasi-public or private assessments, fees or exactions or similar charges of any nature
whatsoever), water charges, sewer rents and all other taxes or any type of assessments whatsoever levied, assessed or imposed at any time by any Governmental Authorities upon or
against the Premises or any portion thereof, which accrue or become due with respect to any period during the Term, and also any tax or assessment levied, assessed or imposed against
the Premises or any portion thereof at any time by any Governmental Authorities in connection with any franchise, or the receipt of any income, rent or profit from the Premises to the extent
that same shall be in lieu of all or a portion of any of the aforesaid taxes or assessments upon or against the Premises, and which accrue or become due with respect to any period during
the Term (collectively, the “Taxes”).

INSURANCE: Tenant shall, during the Term of this Lease, and at Tenant’s expense, maintain in full force and effect: (a) All risk property insurance covering (i) the Improvements and Personalty,
and all building materials and other property which constitute part of the Premises, and (ii) Tenant’s trade fixtures, signs, inventory and supplies, furniture, equipment, and improvements
and betterments installed by Tenant, all amounts not less than one hundred percent (100%) of the full replacement value of all Improvements and Personalty (as reasonably determined by
Landlord); (b) Contractual and comprehensive commercial general liability insurance against claims for bodily injury, death or property damage occurring on, in or about the Premises, which
insurance shall be written on a so-called occurrence basis, and shall provide minimum protection with a combined single limit in an amount not less than Two Million and No/100 Dollars
($2,000,000.00) for any one occurrence, and such insurance shall have a deductible of not greater than Five Thousand and No/100 Dollars ($5,000.00); (c) Business interruption and loss
of rent insurance in amounts sufficient to compensate Landlord for all Base Rent, Additional Rent and other amounts payable hereunder for a period of not less than twelve (12) months, the
amount of such coverage to be adjusted annually to reflect the Base Rent, Additional Rent and other amounts payable during the succeeding twelve (12) month period; (d) Liability insurance
which shall include coverage for all liabilities arising out of the dispensing or selling of alcoholic beverages imposed under any laws, including, without limitation a “dram shop” or alcoholic
beverage control act, the Premises and the business related to the Premises with a cross liability clause and a severability of interests clause to cover Tenant's indemnity and including an
endorsement if necessary to provide coverage of personal injury and defense for a third party, all in limits of not less than One Million and No/100 Dollars ($1,000,000.00) inclusive per
occurrence or, upon Landlord's request, such higher limits as shall become customary under new leases of comparable Premises; and (e) such additional and/or other insurance coverage,
endorsements, or deductibles with respect to the Premises and in such amounts as reasonably requested by Landlord or its Lender.

ASSIGNMENT & SUBLETTING: Additionally and notwithstanding anything to the contrary set forth herein, Tenant shall have the right (subject to Landlord’s consent as set forth hereinafter),
with no less than thirty (30) days’ prior notice to Landlord (the “Notice of the Intended Assignment”) without any charge of any kind by Landlord (other than the Lease Transfer Admin Fee) and
without Landlord having any recapture right, to assign this Lease (i) to TMC Franchise Corporation or its parent, affiliate or subsidiary (the “Permitted Assignment”) if said entity possesses
financial creditworthiness, cash flow and liquidity that is at least equal to or better than the financial creditworthiness, cash flow and liquidity of Tenant as of the Effective Date (collectively,
the “Net Worth Threshold”); or (ii) to an assignee that possesses financial creditworthiness, cash flow and liquidity that is at least equal to or better than the Net Worth Threshold. Tenant shall
provide Landlord the financial statements of the assignee supporting compliance with the Net Worth Threshold (the “Net Worth Threshold Evidence”), concurrently with the Tenant’s Notice
of the Intended Assignment. If there is an assignment consented to by Landlord under either Clauses (i) or (ii) in this Section, then, upon entry of the instrument of assignment, the assigning
Tenant of the assigning Tenant shall be released from all further payments of Rent and for the performance of all terms, covenants and conditions of the Lease after the effective date of the
assignment.

FINANCIAL REPORTING: Tenant shall deliver to Landlord (i) a current financial statement of Tenant of this Lease; and (ii) the last two (2) years’ filed federal tax returns for Tenant. Not more
than once in a given Lease Year, but only upon prior request from Landlord, Tenant shall provide to Landlord an annual financial statement of Tenant in such form as Landlord may reasonably
request. In addition, thereto, but only upon prior request from Landlord, the Tenant shall also deliver on an annual basis to Landlord, a copy of the federal income tax return for Tenant no later
than 30 days following the date upon which such tax returns are filed.
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CONFIDENTIALITY & DISCLAIMER STATEMENT

This Offering Memorandum contains select information pertaining to the business and affairs of the property owner and its tenant for real property located at 6629 Jonesboro Rd,
Morrow, GA 30260 (“Property”). The Offering Memorandum may not be all-inclusive or contain all of the information a prospective purchaser may desire. The information contained in
this Offering Memorandum is confidential and furnished solely for the purpose of a review by a prospective purchaser of the Property. It is not to be used for any other purpose or made
available to any other person without the written consent of Seller or Matthews Real Estate Investment Services™. The material and information in the Offering Memorandum is unverified.
Matthews Real Estate Investment Services™ has not made any investigation, and makes no warranty or representation, with respect to square footage, income and expenses, the future
financial performance of the property, future rent, and real estate value market conditions, the condition or financial prospects of any tenant, or the tenants’ plans or intentions to continue
to occupy space at the property. All prospective purchasers should conduct their own thorough due diligence investigation of each of these areas with the assistance of their accounting,
construction, and legal professionals, and seek expert opinions regarding volatile market conditions given the unpredictable changes resulting from the continuing COVID-19 pandemic.
The information is based in part upon information supplied by the Owner and in part upon financial information obtained from sources the Owner deems reliable. Neither owner, nor their
officers, employees, or real estate agents make any representation or warranty, express or implied, as to the accuracy or completeness of this Offering Memorandum, or any of its content,
and no legal liability is assumed or shall be implied with respect thereto. Prospective purchasers should make their own projections and form their own conclusions without reliance upon
the material contained herein.

By acknowledging your receipt of this Offering Memorandum for the Property, you agree:

1. The Offering Memorandum and its contents are confidential;
2. You will hold it and treat it in the strictest of confidence; and
3. You will not, directly or indirectly, disclose or permit anyone else to disclose this Offering Memorandum or its contents in any fashion or manner.

Matthews Real Estate Investment Services™ is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee in the Offering Memorandum. The presence of any
entity’s name or logo, including any commercial tenant’s name or logo, is informational only and does not indicate or suggest any affiliation and/or endorsement of Matthews Real Estate
Investment Services™, the property, or the seller by such entity.

Owner and Matthews Real Estate Investment Services™ expressly reserve the right, at their sole discretion, to reject any and all expressions of interest or offers to purchase the Property
and to terminate discussions with any person or entity reviewing this Offering Memorandum or making an offer to purchase the Property unless and until a written agreement for the
purchase and sale of the Property has been fully executed and delivered.

If you wish not to pursue negotiations leading to the acquisition of the Property or in the future you discontinue such negotiations, then you agree to purge all materials relating to this
Property including this Offering Memorandum.

A prospective purchaser’s sole and exclusive rights with respect to this prospective transaction, the Property, or information provided herein or in connection with the sale of the Property
shall be limited to those expressly provided in an executed Purchase Agreement and shall be subject to the terms thereof. In no event shall a prospective purchaser have any other claims
against Owner or Matthews Real Estate Investment Services™ or any of their affiliates or any of their respective officers, directors, shareholders, owners, employees, or agents for any
damages, liability, or causes of action relating to this solicitation process or the marketing or sale of the Property.

This Offering Memorandum shall not be deemed to represent the state of affairs of the Property or constitute an indication that there has been no change in the state of affairs of the
Property since the date of this Offering Memorandum.

Net Lease Disclaimer: There are many different types of leases, including gross, net, single net (“N”), double net (“NN”), and triple net (“NNN”) leases. The distinctions between different
types of leases or within the same type of leases, such as “Bondable NNN,” “Absolute NNN,” “True NNN,” or other NNN leases, are not always clear. Labels given to different leases may
mean different things to different people and are not defined legal terms. Buyers cannot rely on the labels or marketing descriptions given to any lease when making their purchasing
decisions. Buyers must closely review all lease terms and are advised to seek legal counsel to determine the landlord and tenant’s respective rights and duties under the lease to ensure
the lease, regardless of how labeled or described, meets the buyers’ particular needs.
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EXCLUSIVELY LISTED BY MATTHEWS
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SVP & SENIOR DIRECTOR
Direct +1 (404) 897-0452
Mobile +1 (770) 597-2989
jared.kaye@matthews.com
License No. 348701 (GA)
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EXECUTIVE VICE PRESIDENT
Direct +1(404) 868-4892
Mobile +1 (404) 610-6677
sonny.molloy@matthews.com
License No. 249161 (GA)

QO

ASSOCIATE

Direct +1(470) 826-1718

Mobile +1 (770) 316-3926
bennett.holman@matthews.com
License No. 427428 (GA)

Qe

ASSOCIATE

Direct +1 (205) 610-8670
Mobile +1 (404) 536-1504
grant.morgan@matthews.com
License No. 430218 (GA)

BROKER OF RECORD
License No. 000110253 - O (GA)
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