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DISGLAIMER

CONFIDENTIALITY

The information contained in the following Marketing Package is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Acropolis Commercial
Advisors LLC and Bang Realty Inc, each individually and collectively ("Agent”), and should not be made available to any other person or entity without the written consent of Agent. |f you are not
the named addressee, or intended recipient, you should not disseminate, distribute or copy this Marketing Package. Please notify the sender immediately if you have received this Marketing Package
by mistake and delete this Marketing Package, including any associated email, from your system. Finally, the recipient should check this email and any attachments for the presence of viruses.

Agent accepts no liability for any damage caused by any virus transmitted by this email and/or marketing package.

NOT A SUBSTITUTE FOR DUE DILIGENCE

This Marketing Package has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the property. The information
contained herein is not a substitute for a thorough due diligence investigation. Any projections, opinions, assumptions or estimates used in this Marketing Package are for example only and do not
represent the current or future performance of this property. Agent has not made any investigation, and makes no warranty or representation, express or implied, as to the accuracy or completeness
of the information contained herein, including but not limited to, the income or expenses for the property, the future projected financial performance of the property, the size and square footage of the
property and improvements, the presence or absence of contaminating substances, PCB'’s or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements
thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the property. The information contained in this Marketing Package
has been obtained from sources Agent believes to be reliable; however, Agent has not verified, and will not verify, any of the information contained herein, nor has Agent conducted any investigation,
including any due diligence examination, regarding the property or these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information

provided. It is the prospective purchaser’s responsibility to independently confirm the accuracy and completeness of all material information before making any investment or completing a purchase.

All factors regarding a purchase should be evaluated by the prospective purchaser in addition to their respective legal, tax, financial planning, accounting, and other professional advisors. Like all real estate
investments, this investment carries significant risks. Prospective purchaser and their respective professional advisors must request and carefully review all legal and financial documents related
to the property and tenant, if any. While the tenant’s past performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for
some properties, including newly-constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record of actual performance, or comparable rents for the
area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part
or in whole due to market, economic, environmental or other conditions. Regardless of tenant history and lease guarantees, prospective purchaser is responsible for conducting his/her own investigatior
of all matters affecting the intrinsic value of the property and the value of any long-term lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandor
the property, and the lease term. By accepting this Marketing Package you agree to release Agent and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigatior

and/or purchase of the property.

REPRESENTATION & PROFESSIONAL MATTERS

Agent is not representing prospective purchaser or recipient of this Marketing Package. Agent shall only be deemed to represent any party to a transaction if permitted by applicable federal, state,
and local law and only if agreed upon by Agent and the other party, including, but not limited to, a prospective purchaser via a separate written agreement signed by both parties. Agent only provides
specific real estate brokerage services which are permitted under applicable real estate brokerage laws. PROSPECTIVE PURCHASER UNDERSTANDS AND ACKNOWLEDGES THAT NO
MEMBER, AGENT, OR EMPLOYEE OF AGENT IS QUALIFIED TO PROVIDE, AND - NOTWITHSTANDING ANY PROFESSIONAL LICENSES THE SAME MAY HAVE OR POSITIONS OR
AFFILIATIONS WITH COMPANIES OTHER THAN ACROPOLIS COMMERCIAL ADVISORS LLC OR BANG REALTY INC THEY MAY HOLD - AGENT HAS NOT BEEN CONTRACTED TO
PROVIDE AND SHALL IN NO INSTANCE BE DEEMED TO PROVIDE, OR HAVE PROVIDED, ANY OTHER SERVICE. EXAMPLES OF SERVICES AGENT DOES NOT PROVIDE, AND IN NO
INSTANCE SHALL BE DEEMED TO HAVE PROVIDED, INCLUDE, BUT ARE NOT LIMITED TO, TAX, LEGAL, ACCOUNTING OR ANY SERVICES COVERED BY ANY FEDERAL, STATE, OR
FOREIGN SECURITIES LAWS, RULES AND REGULATIONS, INCLUDING THE OFFER OR SOLICITION - WHETHER TO BUY, HOLD, TRADE, OR SELL — ANY SECURITY OR SECURITIES
AS DEFINED BY FEDERAL, STATE, OR FOREIGN LAW, RULE OR REGULATION, OR ANY SERVICE WHICH WOULD REQUIRE LICENSURE OR REGISTRATION WITH THE SECURITIES AND

EXCHANGE COMMISSION, STATE SECURITIES COMMISSION, OR ANY FOREIGN SECURITIES AUTHORITY.

NON-ENDORSEMENT NOTICE

Agent is not affiliated with, sponsored by, or endorsed by any commercial tenant, lessee, or user identified in this Marketing Package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said Agent, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Agent, and is solely included for

the purpose of providing information about the property listing to prospective purchasers.

NOT AN OFFER TO BUY OR SELL SECURITIES

The prospective purchaser acknowledges that this Marketing Package is not a recommendation to participate in any investment nor does it constitute an offer or solicitation — whether to buy,
hold, trade, or sell, any security or securities as defined by federal, state, or foreign law, rule or regulation, or any service which would require licensure or registration with the securities and
exchange commission, state securities commission, or any foreign securities authority.
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LISTING TEAM

Eric Wasserman

F BK3213758
D: (305) 418-0713 C: (401) 263-5706

ewasserman@acropolisca.com
Acropolis Commercial Advisors LLC — FL CQ1057427

Broker of Record

Bang Realty, Inc

Brian Brockman
O: 513-898-1551 bor@bangrealty.com
BROK.995684693-CORP
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PRICING SUMMARY

2705 West Thomas Street
Hammond, LA 70403

Purchase Price
Cap Rate
NOI

$1,400,000,00
6.00%
$84,000.00

LEASE SUMMARY

Lease Type Absolute NNN
Lease Term 15 Years
Rent Commencement 11/1/2023
Lease End Date 10/31/2038
Tenant Franchisee
Guarantee Two (2) Personal
Options Two (2), Five-Year

Every 2 Years

Rental Increases Greater of 6% or Cumulative CP|

PRICING SUMMARY RENT ROLL SUMMARY*

RENT ANNUAL RENT CAP RATE
Year 1 $84,000.00 6.00%
Year 2 $84,000.00 6.00%
Year 3 $89,040.00 6.36%
Year 4 $89,040.00 6.36%
Year 5 $94,382.40 6.74%
Year 6 $94,382.40 6.74%
Year 7 $100,045.34 7.15%
Year 8 $100,045.32 7.15%
Year 9 $106,048.04 7.57%

Year 10 $106,048.04 7.57%
Year 11 $112,410.92 8.03%
Year 12 $112,410.92 8.03%
Year 13 $119,155.58 8.51%
Year 14 $119,155.57 8.51%
Year 15 $126,304.91 9.02%

*Rent roll is based upon the minimum rental increase of
6%. Actual rental increases may be greater.




PROPERTY SUMMARY

I 1,269 Square Feet

LAND AREA | 0.88 Acres
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‘ S \ Ahove Market Rental Increases

INVESTMENT HIGHLIGHTS

o

— @ 15-Year Absolute NNN Lease

Next to Louisiana’s #1 Walmart™
Walmart ;<
'" 2.4 Million Annual Visits

Interstate Location
On the “Going-to-Work’ Side




INVESTMENT HIGHLIGHTS —

Strategic Interstate Location | On the “Going-to-Work™ Side | Main Gommercial Gorridor

m Smoothie King is situated off of Interstate 55 on U.S. Highway 190. Which is a main east/west thoroughfare
leading to downtown Hammond and various office, manufacturing, and distribution facilities to the east.

m Further lending to area traffic patterns — McDonald’s, Chick-Fil-A, Raising Canes, Taco Bell, and others are all
situated on the same side of Highway 190 as Smoothie King.

m National retailers situated on Highway 190 include all four of the area’s grocery stores — Walmart, Albertsons,
Winn-Dixie, and Rouse’s — as well as numerous other national retailers including, but not limited to, Lowe’s,
Hobby Lobby, Ross, PetCo, Harbor Freight, AutoZone, and others.

E |nterstate 55 is one of the main north/south interstates in Louisiana and connects with I-12 3-miles to the South
providing access to Baton Rouge and other major cities.

Proven Trade Area | Amongst Strong Performing National Retailers | Walmart Supercenter -
.~ 2.4+ Million Annual Visits, #1 Statewide | Lowe’s | Hobby Lobhy

m Smoothie King benefits from being within the immediate vicinity of other necessity-based retailers, many of
which are top performing locations.

V@@ THIIE K ﬁM . o Walmart Supercenter — #1 Statewide — 2.4+ million annual visits.
'- o Lowe’s — 91%t percentile both statewide and nationally — 655,000+ annual visits.
DRIVE-THRU _ 1y a
Hobby Lobby — 86" percentile statewide and nationwide — 250,000+ visits.
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e G&S Wholesale Grocers #8 Largest Private COmpany in Amerlca | Pride Drive Business
- BEEW Center - Walmart, Home Depot, CardinalHealth

m Smoothie King is strategically located on the “going-to-work” side and within just 10 minutes of 2.58+ Million
SF of industrial, distribution, and manufacturing spaces. Notable tenants include:

TN SR e

Just 5 minutes to the west is an 80,000+ SF processing facility for Wayne Anderson Farms, along with
distribution centers for Prairie Farms (53,000+ SF) and C&S Wholesale Grocers (1,000,000+ SF). C&S
Wholesale Grocers is the eight largest private company in the country per Forbes.

The Property is less than 10 minutes from the Pride Drive Business Center, which encompasses over
710,000 SF for Walmart, Graham Packaging, Wesco, and others.

Adjacent to Pride Drive are separate distribution centers for CHEP (76,000+ SF), CardinalHealth (103,000+
SF), and Home Depot (25,000+ SF).

Just beyond Pride Drive are distribution and manufacturing facilities for Hershey’s Ice Cream, Baker
Distributing Co, RXO, and others totaling 158,000+ SF.

Additional nearby facilities include a 100,000 SF manufacturing plant for Ross & Wallace Paper Products
and a proposed 201,000+ SF industrial facility.




INVESTMENT HIGHLIGHTS —

Close Proximity to Traffic Generators | Local Schools | Southeastern Louisiana University |
Hammond Square | North Oaks Medical Genter | Hammond North Shore Regional | Louisiana
Army National Guard

m Smoothie King is situated within close proximity to numerous local private and public Hammond schools,
including but not limited to:

Hammond Westside Montessori School (1,166 students)
I Holy Ghost Catholic School (752 students)

i SINE Greenville Park Leadership Academy (486 students)
e | b Woodland Park Magnet School (460+ students)
| __olin : | _ o Hammond Junior High Magnet School (445 students)
J ol G e _, | Courtney Christian School (420 students)
ey '”{VEI.THRU ' RN Er 3 Cypress Point Montessori School (56 students)

Oaks Montessori School (65+ students)

® QOther area traffic drivers include:

Southeastern Louisiana University, home to 13,500+ students and 1,762+ faculty/staff.

North Oaks Medical Center, which features 330 beds and 2,700+ employees, making North Oaks the
second largest employer in Tangipahoa Parish. In November 2023, North Oaks broke ground on a $50
Million expansion for 95,000+ SF.

Hammond North Shore Regional Airport, the state’s busiest general aviation airport and a backup
| landing site for Louis Armstrong New Orleans International Airport. Hammond Northshore is the third
largest Tangipahoa Parish employer with over 1,800 employees.

[he Louisiana Army National Guard’s largest unit is stationed adjacent to Hammond Northshore.

Hammond Square, which is the second largest open-air retail center in Louisiana with over 900,000 SF
of retail space.

Drive-Thru Location | Brand New Ahsolute NNN Lease with Attractive Rental Increases |
Zero Landlord Responsibilities

® Smoothie King features a drive-thru for convenient customer access.

W The Property is subject to a brand new 15-year Absolute NNN lease, which provides for zero landlord
responsibilities, making it a completely passive investment.

m The lease features attractive above-market rental increases every 2 years equal to the greater of 6% or
Cumulative CPI.




WHERE ARE THEY COMING FROM?

&P Interstates and Highway Traffic

® Smoothie King is situated directly off of Interstate 55 on US Highway

190. US 190 generates consistent traffic flow from other national retailers
and nearby distribution centers.

W |[n addition, US 190 intersects with Interstate 12 providing convenient
access to Baton Rouge.

e

Industrial Parks & Business Genters

m Smoothie King is situated next to Westin Oaks Business Park and less
than 2 minutes from distribution centers and manufacturing facilities for
A Wayne Sanderson Farms, Prairie Farms, C&S Wholesale Grocers.

m Commuters traveling east on US 190 to Pride Drive Business Center,
home to Walmart, Wesco, Cardinal Health, Home Depot, CHEP, and
Graham Packaging facilities are likely to travel by the Smoothie King as
part of their daily commutes.

& Necessity Retail

m Smoothie King is situated amongst other national retailers, many of
whom have experienced great success in Hammond.

#1 Statewide Walmart Supercenter — 2.4 million annual visits.
O Lowe’s — 91st percentile nationwide — 655,000+ annual visits.
Hobby Lobby — 86th percentile nationwide — 249,000 visits.

Eﬁﬂ Medical

m Smoothie King is less than 2 miles North Oaks Medical Center (330 beds)

which is the Parishs’ second-largest employer, and PAM Health Hospital
(40 beds).
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& Southeastern Louisiana University

m Smoothie King is less than 5 minutes away from Southeastern
Louisiana University, which is home to over 13,500 students and 1,750
faculty/staff.

Residents

erenseens vesamezmzmceos. W VWIthin @ 3- and 5-mile radius of the Smoothie King there are over
32,000 and 63,000 residents, respectively.

5 |n the iImmediate area are numerous residential complexes, including
but not limited to St. Tropez (64 units), St. Regis Apartments (92
units), Azalea Park (90 units), and the Windrush Trace Apartments
(120 units).

m |n addition, within 5 minutes are newly developed complexes including
The Burrow Apartments (64 units — built 2023), The Waters at
Hammond (312 units — built 2023), and theHeritage Estates d
Hammond (51 units — in planning)



TENANT OVERVIEW

| ' S - REPRESENTATIVE PHOTO

LN

Based outside of Dallas, TX, Smoothie King is the world’s largest smoothie chain
and the first health and fitness quick-service-restaurant brand of its kind. The
franchise is ranked No. 1 by Entrepreneur magazine in the juice bar category
for the last 27 years. Smoothie King’s motto is to provide “Smoothies with a
Purpose.” Founded in 1973, Smoothie King has made it its mission to inspire
people to live a healthy and active lifestyle. Smoothie King offers a variety of
smoothies, smoothie bowls, beverages, and healthy snack options. Smoothie
King’s smoothies are expertly blended for specific needs, goals, and ambitions,
and are fully customizable. Since 2019, Smoothie King has made a concentrated
efforttohave menusfeature more smoothies withreal, whole fruitsandvegetables
without artificial food coloring, flavoring, and preservatives, as well as any
added sugars.

Smoothie King operates more than 1,300 locations throughout the U.S., the
Cayman Islands, South Korea, and Trinidad & Tobago. At the end of 2022, the
Company’s footprint consisted of over 1,100 locations which generated roughly
$644 million in sales.

® i ¥
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SITE PLAN




AERIAL MAP




AERIAL MAP
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AREA OVERVIEW :
HAMMOND, LA

Hammond, located just 45 miles Northwest of New Orleans and 45 miles east
of Baton Rouge, is a rapidly growing city in Louisiana. Hammond is the largest
city in Tangipahoa Parish and the Hammond Metro Area is the fastest growing
In Louisiana.

Hammond is one of few cities in Louisiana where the two main interstates
I-55 (North/South) and [-12 (East/West) intersect. Due to it’s strategic location,
Hammond has become a commercial hub with over 2.5x the City’s resident
population passing through on a daily basis.

Hammond is able to draw both residents and non-residents to the area due to
it’'s numerous warehouse and manufacturing facilities, including a recently
announced $160 million Niagra Bottling Plant; Southeastern Louisiana University
which is home to over 15,000+ students; North Oaks Regional Medical Centers,
and more.

In 2020 The City of Hammond adopted a Masterplan to help expand Hammond
as a regional economic hub while at the same time maintaining transportation,
higher education, and cultural activity. In addition, in 2023 the City placed a
six-month moratorium on all new multi-family development so that it could
properly plan and provide the infrastructure needed to support the rapidly
growing population.




