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OFFERING SUMMARY

Wawa

RENT COMMENCEMENT DATE
LEASE EXPIRATION DATE
TERM REMAINING ON LEASE

April 2024

April 2044

20 Years

5% Rent Increases Every 5 Years

INCREASES R h
Starting in Year 11
18968 GREENO ROAD FAIRHOPE, AL 36532 . .
OPTIONS Six - 5 Year Options
Years 1-5 $228,000
PRICE $4,560,000 BASE RENT Years 6-10 $228,000
CAP RATE 5.00% Years 11-15 $239,400
Years 16-20 251,370
NOI $228,000 $
RENTABLE SQ FT. 6,119 Years 21-25 (Option 1)  $263,938
YEAR BUILT 5024 Years 26-30 (Option 2) $277,135
OPTION RENT Years 31-35 (Option 3) $290,992
LOT SIZE 3 AC Years 36-40 (Option 4) $305,541
Years 46-50 (Option 6) $336,859
LEASE GUARANTOR Corporate
Roof, Structure, Parking Lot, Taxes,
LEASE TYPE Ground Lease TENANT RESPONSIBILITIES Insurance, Utilities
ROOF & STRUCTURE Tenant LANDLORD RESPONSIBILITIES 100% No Landlord Responsibilities
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INVESTMENT HIGHLIGHTS

* Brand new 20 year ground lease corporately guaranteed by Wawa Inc.
* 5% rent increases every 5 years beginning in year 11 and in each of the six — 5 year options.
« Absolute NNN ground lease with 100% no landlord responsibilities.

» Tenant pays for roof, structure, parking lot, taxes, insurance, and utilities and maintains all
aspects of the premises.

* Wawa has 1,058 stores in 8 states with plans to reach 1,800 stores by 2030.

- Wawa generated $18.9B in revenue in 2023 which is an increase of nearly $8B from its revenue
in 2021.

+ Wawa was founded in 1964, has 42,000 employees and is headquartered in Wawa, PA.

+ Wawa, a shadow rated “BBB” tenant (equivalent to investment grade credit) and the #1
convenience store/gas station operator in the mid-Atlantic corporately guarantees the long-
term ground lease.

« Wawa ranks #24 on Forbes America’s Largest Private Companies with $18.9B in revenue.

* The subject property is located at a signalized intersection on Hwy 98 (19,700 VPD), the primary
north/south retail corridor serving Fairhope.

 Fairhope is located in coastal Alabama only 30 minutes from Mobile, AL and 1 hour from
Pensacola, FL.

« The 5 mile population growth is 32% (2010-2022) and the average household income is $95,242

» This retail corridor is undergoing multiple new development sites including a Publix Anchored
Shopping Center that opened in December 2023 which is only 1 mile from this Wawa.

» Boardwalk Village, a high-end 10-acre retail & residential development is currently under
construction and is expected to open in 2025. This Wawa is 3 miles from this site.

* A new construction ALDI and Advance Auto Parts also recently opened 3 miles from the subject

property.
 Fairhope is located 30 minutes southeast of downtown Mobile on Hwy 98 (19,700 VPD) and is '4'“*
a part of the MSA. Hwy 98 is a major highway that connects Mobile to the coast of AL and to
downtown Pensacola.
* The Port of Mobile is the 12th largest port in the US, handling an excess of 55 million tons of " 5
cargo annually and generates 313,000 jobs per year. g
* Mobile Aeroplex at Brookley is the largest industrial transportation complex in the region with : :ﬁ

approximately 70 companies and 3,600 employees.

* Home to multiple colleges and universities including the University of South Alabama (8,631
Students), University of Mobile (1,112 Students), Spring Hill College (289 Students) and more.
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Forbes 2023
AMERICA'S
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ANNUAL YEAR PRIVATELY HELD STORE HEADQUARTERS
REVENUE FOUNDED COMPANY (o{e]V] ) LOCATION

Wawa, Inc. is a renowned American chain of convenience stores and gas WAWA PLANS TO EXPAND TO 1,800 STORES BY 2030
stations with a rapidly expeanding presence across the East Coast of the United ;
States, opening 40 stores per year since 2022. Wawa operates in Pennsylvania,

New Jersey, Delaware, Maryland, Virginia, Washington, D.C., and Florida; and

is expanding into Georgia and Alabama. Established in 1964 in the small town

of Wawa, Pennsylvania, the company has grown to become a key player in

the convenience store sector, distinguishing itself through a focus on quality,

customer service, and community engagement. Wawa continues to expand its

footprint and innovate its service offerings, ensuring it remains at the forefront

of the convenience retail sector. The company’s success is underpinned by its

dedication to going “beyond convenience” to meet the evolving needs of its

customers, making Wawa a staple in the communities it serves. Wawa ranks

#24 on Forbes America’s Largest Private Companies with $18.9B in revenue.
REPRESENTATIBE
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SITE PLAN
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MOBILE, AL

THE PORT CITY

Mobile, Alabama, is a bustling economic hub with a significant portion of
its activity centered around the Port of Mobile. This port is a powerhouse
for the region, boasting an economic impact of $98.3 billion on Alabama’s
economy. It supports over 351,000 jobs statewide, which translates to
one out of every seven jobs in Alabama, and contributes $22.5 billion
in income across the state. Beyond its economic influence, the Port of
Mobile is a key player in international trade, with over $1 billion in capital
projects underway aimed at expanding capacity and enhancing logistic
capabilities.

Mobile’s population is enriched by a diverse cultural scene that reflects
the city’s deep historical roots and contemporary vibrancy. From the
oak-lined streets of the historic districts to the modern rhythms of its
downtown core, Mobile offers a blend of Southern tradition and modern
lifestyle. The city is famed for hosting the oldest organized Carnival
celebrations in the United States, rivaled only by the festivities in New
Orleans.

Cultural activities and attractions abound in Mobile. Visitors and
residents alike can explore a range of museums, including the USS
Alabama Battleship Memorial Park, the Mobile Museum of Art, and the
GulfQuest National Maritime Museum of the Gulf of Mexico. The Saenger
Theatre provides a venue for performances ranging from Broadway plays
to concerts by major artists.

Additionally, Mobile’s proximity to the Gulf Coast, often referred to as the
Gold Coast, has a synergistic effect on its tourism industry. The beautiful
beaches and resort communities within driving distance amplify Mobile’s
attraction as a destination, with an ecnomic impact of $7.4 billion. This
proximity allows for a blend of urban and coastal tourism experiences,
making the region a draw for visitors seeking both cultural richness and
natural beauty.

426,533 $98.7B $7.4B

POP. PORT IMPACT TOURIST IMPACT
MOBILE MSA PORT OF GULF COAST
POPULATION MOBILE TOURISM

CORPORATE PRESENCE

P ORT OFMOEILE N ONTINENTAL




The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it
from Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure
has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property.
The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no
warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and
square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions
to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential
buyers must take appropriate measures to verify all of the information set forth herein.

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any

corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates

or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information
about this listing to prospective customers.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions
as they may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been
retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment
properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals cannot and will not act as lawyers,
accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory, financial,
and accounting matters, and for questions involving the property’'s physical condition or financial outlook. Projections and pro forma financial statements are not
guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses,
and decision-making.)

THIS IS A OFFERING MEMORANDUM OR COMPARATIVE MARKET ANALYSIS AND SHOULD NOT BE CONSIDERED AN APPRAISAL.
ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

This information in this package has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the
accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus
& Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc.

© 2024 Marcus & Millichap. All rights reserved.
MARCUS & MILLICHAP REAL ESTATE INVESTMENT SERVICES, INC.
BOR - EDDIE GREENHALGH - 800 SHADES CREEK PARKWAY, STE. 815 : BIRMINGHAM, AL 35209 - P: (205) 510-9200 -LIC #: 000088298-0

REPRESENTATIVE



Marcus g Millichap

TAYLOR MCMINN
RETAIL GROUP
Dated:
Don McMinn Phone: (678) 808-2762
Marcus & Millichap Fax: (815) 550-1286
1100 Abernathy Road, NE, Suite 600 don.mcminn@marcusmillichap.com
Atlanta, GA 30328

Re: 18968 Greeno Road — Fairhope, AL 36532 (WaWa)
Dear:

Please accept this offer to purchase the above referenced Property. This letter expresses Purchaset’s
interest in purchasing the Property under the following terms and conditions:

Purchaser

Purchaser’s

Address

Purchaser’s

Phone/Fax

Purchaser’s

Email Address

Offer Price

Earnest Money $75,000 earnest money deposit due within forty-eight (48) hours of
the Effective Date of the Contract with an additional $75,000
deposited at the expiration of the Inspection Period ($150,000
Total). The Earnest Money shall become non-refundable
barring any other listed contingencies at the expiration of
the Inspection Period.

Inspection Period 21 Calendar Days from the Effective Date, which shall mean the

date on which the latter of the parties executes a Contract. All
available Due Diligence Documents (“Documents”) will be
forwarded immediately upon the Effective Date of the Contract.

Purchaser’s Initials Sellet’s Initials



Financing Period
(Please Check One)

Closing Date

Closing Costs

Property Condition

Contract within
10 days:

Broker Commission

1031 Exchange

Confidentiality

[] All Cash (No Financing Period)

[] Financing: Purchaser shall have ten (10) days from the Effective
Date of the Contract to apply for and obtain a financing
commitment. In addition, Purchaser shall have 30 days from the
effective date of the contract to complete loan processing.
Purchaser shall use its best efforts to secure and obtain a new
first mortgage loan in the amount of§
on terms which are acceptable to Purchaser.

Within 10 Calendar Days after rent commencement and receipt of
tenant estoppel.

Seller shall pay for the transfer tax. Buyer shall pay for Title.
Purchaser and Seller shall each bear its own attorneys expenses. All
other Closing Costs shall be split 50-50 between Buyer and Seller.

Property is being sold “AS IS” with Seller making representations
or warranties concerning the property.

Within Ten (10) Calendar Days of the Effective Date of this Letter
of Intent, Purchaser and Seller shall enter into a binding Contract
(the “Contract”). Seller will Draft the Contract and Failure to
reach an agreement will allow the Seller to consider this agreement
void and accept offers from other parties.

Purchaser acknowledges that Purchaser has employed
,  (“Purchaser’s Brokers”) to
represent them in this transaction. Any commissions due the
Purchaser’s broker (if applicable) shall be paid by the Seller directly.

Purchaser [ is / [J is not (check one) completing an IRS 1031
Tax Deferred Exchange, to which the Seller agrees to cooperate
providing there is no cost or expense to Seller. Purchaser has
$ in an exchange account from a transaction which
closed escrow on . Purchaser will provide Seller,
upon request, proof of such funds.

Purchaser and Purchaser’s agents and representatives hereby
covenant with Seller that Purchaser and Purchaser’s agents and
representatives shall not, without the prior written consent of Seller
(which consent may be withheld in Seller’s sole and absolute
discretion), disclose to any other person (other than Purchaser’s
accountants and attorneys) or entity by any means whatsoever: (i)
any information pertaining to the Documents; (ii) any information

Purchaser’s Initials Sellet’s Initials



pertaining to the Contract; or (iii) any information or documentation
(written or oral) provided by Seller or Seller’s agents and
representatives concerning Seller, Seller’s business, Tenant,
Tenant’s business or the Property.

This Letter of Intent is contingent upon the prospective Purchaser’s willingness to execute Seller’s
standard Purchase Agreement as well as review and approval of the details of the transaction
proposed above by the appropriate principal parties of the Seller.

It is understood and agreed that the foregoing constitutes a Letter of Intent setting forth the major
business points from our discussions. It is further understood that neither party intends to create any
contractual rights or obligations as a result of entering into this Letfer of Intent. No binding
agreement or rights or obligations shall arise as the result of executing this letter or with respect to
the proposed transactions, unless and until we execute definitive documentation incorporating the
above provisions and other appropriate terms.

If the foregoing accurately reflects our discussions, please acknowledge same by returning a signed
copy of this letter. Execution of this Letter of Intent by the undersigned agent in no way binds or
obligates the Seller or any of its principals.

Agreed and Accepted | Purchaser Agreed and Accepted | Seller
By: By:

Printed: Printed:

Dated: Dated:

Purchaser’s Initials Sellet’s Initials



