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Confidentiality and Disclaimer

NNN Properties, Inc. and Bang Realty-Texas, Inc. hereby advises all
prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable. However, NNN
Properties, Inc. and Bang Realty-Texas, Inc. have not and will not
verify any of this information, nor has NNN Properties, Inc. and Bang
Realty-Texas, Inc. conducted any investigation regarding these
matters. NNN Properties, Inc. and Bang Realty-Texas, Inc. make no
guarantee, warranty or representation whatsoever about the accuracy
or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's responsibility
to independently confirm the accuracy and completeness of all
material information before completing any purchase. This Marketing
Brochure is not a substitute for your thorough due diligence
investigation of this investment opportunity. NNN Properties, Inc. and
Bang Realty-Texas, Inc. expressly deny any obligation to conduct a
due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this
Marketing Brochure are for example only and do not represent the
current or future performance of this property. The value of a net
leased property to you depends on factors that should be evaluated
by you and your tax, financial and legal advisors.

Buyer and Buyer's tax, financial, legal, and construction advisors
should conduct a careful, independent investigation of any net leased
property to determine to your satisfaction with the suitability of the
property for your needs.

Like all real estate investments, this investment carries significant
risks. Buyer and Buyer's legal and financial advisors must request
and carefully review all legal and financial documents related to the
property and tenant. While the tenant’s past performance at this or
other locations is an important consideration, it is not a guarantee of
future success. Similarly, the lease rate for some properties, including
newly-constructed facilities or newly-acquired locations, may be set
based on a tenant’s projected sales with little or no record of actual
performance, or comparable rents for the area. Returns are not
guaranteed; the tenant and any guarantors may fail to pay the lease
rent or property taxes, or may fail to comply with other material terms
of the lease; cash flow may be interrupted in part or in whole due to
market, economic, environmental or other conditions. Regardless of
tenant history and lease guarantees, Buyer is responsible for
conducting his/her own investigation of all matters affecting the
intrinsic value of the property and the value of any long-term lease,
including the likelihood of locating a replacement tenant if the current

tenant should default or abandon the property, and the lease terms
that Buyer may be able to negotiate with a potential replacement
tenant considering the location of the property, and Buyer's legal
ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release NNN
Properties, Inc. and Bang Realty-Texas, Inc. and hold it harmless
from any kind of claim, cost, expense, or liability arising out of your
investigation and/or purchase of this net leased property.

CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is
proprietary and strictly confidential. It is intended to be reviewed only
by the party receiving it from NNN Properties, Inc. and Bang Realty-
Texas, Inc. and should not be made available to any other person or
entity without the written consent of NNN Properties, Inc. and Bang
Realty-Texas, Inc.. This Marketing Brochure has been prepared to
provide summary, unverified information to prospective purchasers,
and to establish only a preliminary level of interest in the subject
property. The information contained herein is not a substitute for a
thorough due diligence investigation. NNN Properties, Inc. and Bang
Realty-Texas, Inc. have not made any investigation, and makes no
warranty or representation, with respect to the income or expenses
for the subject property, the future projected financial performance of
the property, the size and square footage of the property and
improvements, the presence or absence of contaminating
substances, PCB’s or asbestos, the compliance with State and
Federal regulations, the physical condition of the improvements
thereon, or the financial condition or business prospects of any
tenant, or any tenant’s plans or intentions to continue its occupancy of
the subject property. The information contained in this Marketing
Brochure has been obtained from sources we believe to be reliable;
however, NNN Properties, Inc. and Bang Realty-Texas, Inc. have not
verified, and will not verify, any of the information contained herein,
nor has NNN Properties, Inc. and Bang Realty-Texas, Inc. conducted
any investigation regarding these matters and makes no warranty or
representation whatsoever regarding the accuracy or completeness of
the information provided. All potential buyers must take appropriate
measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

NNN Properties, Inc. and Bang Realty-Texas, Inc. are not affiliated
with, sponsored by, or endorsed by any commercial tenant or lessee
identified in this marketing package. The presence of any
corporation’s logo or name is not intended to indicate or imply
affiliation with, or sponsorship or endorsement by, said corporation of

NNN Properties, Inc. and Bang Realty-Texas, Inc., its affiliates or
subsidiaries, or any agent, product, service, or commercial listing of
NNN Properties, Inc. and Bang Realty-Texas, Inc., and is solely
included for the purpose of providing tenant lessee information about
this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.
PLEASE CONSULT YOUR NNN Properties, Inc. and Bang Realty-
Texas, Inc. AGENT FOR MORE DETAILS.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their
opportunities and obligations to conduct thorough due diligence and
seek expert opinions as they may deem necessary, especially given
the unpredictable changes resulting from the continuing COVID-19
pandemic. NNN Properties, Inc. and Bang Realty-Texas, Inc. have
not been retained to perform, and cannot conduct, due diligence on
behalf of any prospective purchaser. NNN Properties, Inc. and Bang
Realty-Texas, Inc.’s principal expertise is in marketing investment
properties and acting as intermediaries between buyers and sellers.
NNN Properties, Inc. and Bang Realty-Texas, Inc. and its investment
professionals cannot and will not act as lawyers, accountants,
contractors, or engineers. All potential buyers are admonished and
advised to engage other professionals on legal issues, tax, regulatory,
financial, and accounting matters, and for questions involving the
property’s physical condition or financial outlook. Projections and pro
forma financial statements are not guarantees and, given the potential
volatility created by COVID-19, all potential buyers should be
comfortable with and rely solely on their own projections, analyses,
and decision-making.

*In addition to all other advisements, notices, and disclaimers set forth
in this Marketing Brochure, NNN Properties, Inc. and Bang Realty-
Texas, Inc. further advises all prospective purchasers that certain
NNN Properties, Inc. and Bang Realty-Texas, Inc. related or affiliated
parties, and/or its independent contractor salespeople, brokers of
record, partners, trustees, beneficiaries, shareholders, members,
managers, directors, officers, employees, or agents, along with their
respective heirs, successors, personal representatives and/or assigns
(collectively, the “NNN Properties, Inc. and Bang Realty-Texas, Inc.
Related Parties”) may be acting as principals for the Seller or own a
direct or indirect beneficial interest in the Property or in its ownership.
By accepting this Marketing Brochure, any prospective purchaser
shall thereby waive any claim they may have based on a conflict of
interest given the NNN Properties, Inc. and Bang Realty-Texas, Inc.
Related Parties’ role as both agent for the Seller and as the Seller (or
as a principal of the Seller).
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About the Investment

v Long-Term, Absolute Triple Net (NNN) Lease

v Approximately 16.5 Years Remaining

v Two Percent (2%) Rental Increases Annually

v’ Four (4), Five (5)-Year Tenant Renewal Options, Bringing the Potential Lease Term
Remaining to 36.5 Years

PRICE: $7,467,183 | CAP: 6.00% | RENT: $448,031

About the Location

v' Dense Retail Corridor | Kroger, Best Buy, TJ Maxx, JC Penney, Dick's Sporting Goods,

Macy's, Dillard's, CVS, Walgreens, Chick-Fil-A, McDonald’s, Olive Garden, Waffle
House, Sonic, Arby’s, Little Caesar’s, Subway and Many More
v Medical City North Hills | 164-Bed General Hospital | Locates Half-Mile Away

v’ Strong Real Estate Fundamentals | Centrally Located in Dallas-Fort Worth Metroplex

| Downtown Fort Worth Under 9 Miles Away

v’ Dallas Fort-Worth International Airport | Approximately 10 Miles Away | 73.3MM
Passengers Annually

v’ Strong Academic Presence | Tarrant County College - Northeast Campus| Located
Less Than Two Miles Away | Over 12,000 Students Enrolled

v North Richland Hills Entertainment Attractions | iFly Skydiving, H20 Water Park,
Peppa Pig Theme Park | All Within a Two-Mile Radius

About the Tenant / Brand

v Red Lobster is the largest seafood restaurant concept in the world and is an iconic
full-service brand with broad demographic appeal and a significant advertising
budget (2nd-largest in casual dining)

v' The Company was founded in 1968 and currently operates over 700 restaurants
throughout the United States and Canada, and has more than 40 franchised
restaurants in international markets

v' Red Lobster is led by an experienced management team with a history of success
leading the brand (average 27+ years experience across executive team)

v' The company generates over $2B in revenue and is the 6th-largest casual dining
concept in North America

v' Recently acquired by an investment group led by Thai Union Group, one of the
worlds largest seafood distributors

PRO GROUP
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Purchase Price:

Loan Amount (Estimated COE 12/1/2023):
Equity Required at List Price:

LTV at List Price:

Down Payment at List Price:

Interest Rate:

Amortization (Years):

Debt Maturity

List Cap Rate:

Rent:

Debt Service (Annual):

DSCR:

Income After Debt Service:

Cash on Cash Return at List Price:

Representative Photo

$7,467,183
$3,847,014
$3,620,169
51.5%
48.5%
5.20%

25
6/30/2028

6.00%
$448,031
$275,278

1.63x
$172,753

4.77%

4



Financial Analysis
PRICE: $7,467,183 | CAP: 6.00% | RENT: $448,031

RED LOBSTER

PROPERTY DESCRIPTION

Concept

Red Lobster

Street Address

7800 Bedford-Euless Road

City, State ZIP

North Richland Hills, Texas 76180

Year Built / Renovated 1978/2012
Estimated Building Size (SF) 9,157
Estimated Lot Size (Acres) +/-1.79
Type of Ownership Fee Simple
THE OFFERING
Price $7,467,183
CAP Rate 6.00%
Net Operating Income $448,031
LEASE SUMMARY
Property Type Retail
Property Subtype Restaurant — Casual Dining
Credit Type Corporate
Tenant Red Lobster
Guarantor Red Lobster Intermediate Holdings, LLC
Original Lease Term 25 Years
Rent Commencement July 28, 2014

Lease Expiration

December 31, 2039

Lease Term Remaining

16.5

Lease Type

Triple Net (NNN)

Landlord Responsibilities

None

Rental Increases

2% Annually

Renewal Options Remaining

Four (4), Five (5)-Year Options

T ==
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RENT SCHEDULE
Lease Year Annual Rent Monthly Rent  Rent Escalation
Current-12/31/2023 $448,031 $37,336 -
1/1/2024 - 12/31/2024 $456,991 $38,083 2.00%
1/1/2025 - 12/31/2025 $466,131 $38,844 2.00%
1/1/2026 - 12/31/2026 $475,454 $39,621 2.00%
1/1/2027 - 12/31/2027 $484,963 $40,414 2.00%
1/1/2028 - 12/31/2028 $494,662 $41,222 2.00%
1/1/2029 - 12/31/2029 $504,555 $42,046 2.00%
1/1/2030-12/31/2030 $514,646 $42,887 2.00%
1/1/2031-12/31/2031 $524,939 $43,745 2.00%
1/1/2032 - 12/31/2032 $535,438 $44,620 2.00%
1/1/2033 - 12/31/2033 $546,147 $45,512 2.00%
1/1/2034 - 12/31/2034 $557,070 $46,422 2.00%
1/1/2035-12/31/2035 $568,211 $47,351 2.00%
1/1/2036 - 12/31/2036 $579,575 $48,298 2.00%
1/1/2037 - 12/31/2037 $591,167 $49,264 2.00%
1/1/2038 - 12/31/2038 $602,990 $50,249 2.00%
1/1/2039-12/31/2039 $615,050 $51,254 2.00%

INVESTMENT SUMMARY

NNN Pro Group is pleased to present the exclusive listing for a Red Lobster located at
7800 Bedford-Euless Road in North Richland Hills, Texas. The site consists of roughly
9,157 rentable square feet of building space on estimated 1.79-acre parcel of land.
This Red Lobster is subject to an in place, 25-year, absolute triple-net (NNN) lease,
with 16.5 years remaining base term. The current rent as of August is $448,031 and is
scheduled to increase 2% annually throughout the base term and in each of the 4, 5-

year renewal options.
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About Red Lobster e Red Lobster is the largest seafood restaurant concept in the
world and is an iconic full service brand with broad
demographic appeal and a significant advertising budget (2"
largest in casual dining).

¢ The Company was founded in 1968 and currently operates
700+ restaurants throughout the United States and Canada

> o
D LO B S T and has 40+ franchised restaurants in international markets.
RE ER“ e Red Lobster is led by an experienced management team with
FRESH FISH - LIVE LOBSTER a history of success leading the brand (average 27+ years
experience across executive team).

e The company generates over $2B in revenue and is the 6t
largest casual dining concept in North America.

----------------------------------------------- The Transaction -

® On August 31st, 2020, a group led by Thai Union Group (“TUG”)
acquired Red Lobster from Golden Gate Capital.

e Thai Union Group was previously a minority owner of Red
Lobster — first acquiring a 25% stake in the company in 2016.

e The new ownership group now includes Thai Union Group,
current Red Lobster management, and a newly formed
investment group, Seafood Alliance, which is led by two
prominent global restaurant operators.

Q' Union
6
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OUR HISTORY

FRESH IS IN OUR FOOD

Each day, you'll find an updated selection of fresh fish on
our Today’s Fresh Fish menu, not to mention live Maine
lobster, freshly baked Cheddar Bay Biscuits™, crisp salads
and a host of fresh seafood recipes waiting to be
explored.

FRESH IS IN OUR KNOWLEDGE

No one knows seafood better than we do. As global
seafood buyers, we have employees stationed
throughout the world who inspect our seafood the
moment it comes out of the water. They ensure it meets
standards that are second to none. Then, the renowned
chefs at our culinary center deliver the fresh expertise
that turns it all into something truly special.

FRESH IS IN OUR DEDICATION

We hold ourselves to the highest standards for service,
quality and a welcoming atmosphere. And we’re focused
on doing what’s right — for our employees, in our
communities and in the world.

FRESH IS IN OUR COMMITMENT

You deserve the freshest food and thinking. So every time
you visit one of our seafood restaurants or our online
seafood store, you'll find an uncommon commitment to
deliver the best of the sea with fresh energy and fresh
ideas that we hope will make you want to come back
again and again.

We invite you to come in and experience our commitiment to quality for
yourself. Whether it’s choosing your favorite fresh fish from our “Today’s
Fresh Fish> menu, or selecting your favorite seafood to be prepared over our
wood -fired grill, Red Lobster is the place you can enjoy fresh, delicious
seafood now and for generations.
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1968
Bill Darden opens the first Red
1970 Lobster in Lakeland, Florida
I
General Mills acquires Red Lobster and
rapidly expands nationally 1983
Our 1st Canadian restaurant
1984 opens in Ontario
I
Out Lobsterfest® promotion begins,
giving guests the best variety of lobster
anywhere 1988
We introduce our famous and
1989 delicious Cheddar Bay Biscuits®
I
We operate 450 US and 55 Canadian
restaurants — 1996
We introduce "Walt's Favorite
Shrimp”, named after one of our
2003 earliest employees
I

We celebrate our 35th anniversary
of serving fresh, delicious seafood

2004

2006

"Today's Fresh Fish" gives guests a daily
selection of national and local fresh fish
favorites

Endless Shrimp® is introduced, and
becomes an annual guest-favorite
promotion

I

2008

2013

We celebrate our 45th anniversary and
operate more than 700 locations
worldwide

We introduce Wood-Fire Grills and
Certified Grill Masters in every
restaurant

I

2014

2018

Acquisition by Golden Gate Capital (“GGC")

We celebrate our 50t anniversary of
serving fresh, delicious seafood

2020

Acquisition by Thai Union Group

FRESH FISH - LIVE LOBSTER
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* Red Lobster is the largest seafood restaurant concept in the _é o © 0 D fi o [
world and the 6% largest casual dining concept in the United N _‘B o T 'e- S s 55
States with over $2 billion in annual sales and 700+ ‘9 o iy S-S Ut S Ty
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Q Thai Union

* Founded in 1977, Thai Union has a rich history of commitment to seafood expertise and innovation around
the world.

* Thai Union Group, based out of Thailand with offices in North America, Europe, the Middle-East and Asia,
currently serves as a main supplier of seafood for Red Lobster’s across the world.

* Thai Union Group has been listed on the Stock Exchange of Thailand (SET) since November 1994

* Prior to the Red Lobster acquisition, Thai Union Group reported annual sales of over $4.1 Billion

* Through acquisitions and organic growth, TUG’s ambitious expansion strategy has established a diverse global
brand portfolio. Covering three continents, their brands are consumer favorites and market leaders with a
wide range of products including shelf-stable seafood products, frozen and chilled seafood, PetCare products
and more.

* TUG has a long, successful track record and significant experience servicing consumers, supermarkets,
restaurants, hospitality and others.

Global Brands and Partnerships
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Maplewood Ave

The subject investment property is a Red Lobster situated on Bedford Euless

Road, which experiences an average daily traffic count of over 20,100 vehicles.

Bedford Euless Road runs parallel to Interstate-820, which brings an additional !

168,100 vehicles on average into the immediate area daily. Davis Boulevard ﬁ : .

intersects Beford Euless Road bringing an additional 41,200 vehicles into the /1_ ADTC: 41,200

immediate area on average daily. There are more than 100,000 people within a  aul ' ﬁ@‘*“ S

3-mile radius of the subject property. With an average household income of S G X 4

$88,000. & i &
Bedford Euless R ﬁ — ADTC: 20’100 F\‘QO(\

The subject property benefits from being well-positioned in a dense retail ,ﬁz/

corridor consisting of national and local tenants, academic institutions and = Y

shopping centers, all of which help drive traffic to the site. National local oop £ ﬁ

tenants in the immediate area include Kroger, Best Buy, TJ Maxx, JC Penney,

Dick's Sporting Goods, Macy's, Dillard's, CVS, Walgreens, Chick-Fil-A,

McDonald’s, Olive Garden, Waffle House, Sonic, Arby's, as well as many others.

The subject property benefits from being one-mile from Northeast Mall, a ADTC: 168,100 )

Simon property with over 130 tenants. Additionally, this property is under one e

half-mile from Medical City North Hills Hospital, a 164-bed medical facility.

Tarrant Country College’s Northeast Campus is located less than 2 miles away

from this Red Lobster and enrolls over 12,000 students at this campus. The Rogan Dr

subject property also benefits from large attractions nearby such as NRH20 +

Family Water Park, and iFly Indoor Skydiving, both are located under 2 miles oA Hile

away.

Wyoming Trail
Strummer Dr

Nevada Trail
Eldorado Dr

S
&
S
R

D,

North East Mall

K ya0dany.
B €
=
Q

2
Lynn Ter
Keeter Dr

1 jued

North Richland Hills, is a dynamic, growing city centrally located within the
Dallas Fort Worth metroplex. With more 1,200 businesses and 30 major A

employers, it is the fourth largest city in Tarrant County. In addition to the g
attractions previously mentioned, North Richland Hills is home to a new public
library and recreation center, more than 800 acres of parkland, 30 miles of hike
and bike trails, and the award-winning Iron Horse Golf Course. The exciting City
Point Development will bring 70,000 sqft. of brand-new retail and restaurant
space, a new hotel, 350+ homes, and around 400 multi-family residences.

o
O
a(q uepJor

(629

Park Place Blvd
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Subject Property
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Southlake

Grapevine Valley Ranch
Keller ol

Dallas/Fort Worth International Airport (DFW)

CAHUHWII

Farmers Branch

Bransford | Gribble
l tas Colinas
Colleyville
4 il Highland
Oldham
Estelle
Saginaw Watauga
Bedford
- North RichlandHills FUISSS
Melody Hills Irving
Hurst
Richland Hills Tarrant
+ j——  Fort Worth Meacham International Airport (KFTW) Shady Grove
&
Eagle Ford
ks
Eort ot Ederville
rt Wortl
A ia Park
Grand Prairie adiaFa
i krell Hill
Handley Arlington Cockrell Hi
Lakeland Heights
Rastego Lakeview
Dalworthington
Gardens Cole Westwood Park
Johnsons Station Ledbetter Hills
Lindberg
Southland Acres
Forest Hill
Xl South Westchester Red Bird Addition
Meadows
Edgecliff Village
Duncanville
Kennedale Lake Parks West
Lytle
E Lynn Creek Hills Woodland Hills
Moselle Vermnan ;
Berkeley Square River Oaks
Watsonville Deer Cove Lakeside
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Inwood

Bouchard :
Gifford

Meaders

University Park

Rawlins
Highland Park

Old East Dallas

Dallas

Qak Cliff Sargent

Fruitdale
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1 Mile 3 Miles 5 Miles
chnith _ R e POPULATION TRENDS
JERITA 5 Miles 2010 Population 10,851 95,214 255,819
2023 Population 11,650 103,946 280,966
2028 Population Projection 11,717 104,822 283,591
5 Annual Growth 2010-2023 0.60% 0.70% 0.80%
B VS { Annual Growth 2023-2028 0.10% 0.20% 0.20%
HOUSEHOLD TRENDS
2010 Households 4,391 37,932 98,469
2023 Households 4,686 41,366 108,105
20 2028 Household Projection 4,709 41,715 109,125
ody Hill Annual Growth 2010-2023 0.30% 0.70% 0.70%
o] Annual Growth 2023-2028 0.10% 0.20% 0.20%
o AVERAGE HOUSEHOLD INCOME (2023) $69,302 $87,943 $92,952
MEDIAN HOUSEHOLD INCOME (2023) $52,361 $69,160 $71,473
“Yel L HOUSEHOLDS BY HOUSEHOLD INCOME
(2023)
e . < $25,000 568 4,862 13,710
$25,000 - 50,000 1,660 9,355 22,757
h 50 $50,000 - 75,000 930 8,425 20,358
> 30, v/ RYANWOOO, \(EXT0w $75,000 - 100,000 642 6,296 14,500
< AEADOWOR ic YT I $100,000 - 125,000 261 3,861 11,193
— &y $125,000 - 150,000 290 2,935 8,423

STOP 6 Richard
Simpson Park $200,000+ 87 2,308 7,687
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DaIIaS-FOI't Worth is the ninth largest city and part of the

fourth largest metropolitan area in the nation. Dallas covers approximately
343 square miles. The ultra modern sophisticated city attracts worldwide
travelers, making the area the No. 1 visitor and leisure destination in
Texas.

From 2021 through the first quarter of 2023, the market has reported
gross absorption of 37 million SF. The metroplex has regained its place on
the national leaderboard for net absorption. Tenants have backfilled
spaces previously left vacant in the wake of 2020. Continuous interest
from tenants is creating greater competition for well-located space, in
both urban and suburban areas. Market leaders from leading brokerage
firms cite sustained activity from retailers seeking to land or expand their
presence in Dallas-Fort Worth, with home goods, national discounters, and
food and beverage tenants serving as primary drivers of demand.

The Dallas Fort Worth MSA has one of the largest concentrations of
corporate headquarters for publicly traded companies in the United
States. Dallas will remain a top destination for corporate relocations due to
its business-friendly environment. Twenty-four Fortune 500 companies are
headquartered in the metro, making it the fourth largest concentration in
the nation, including companies such as American Airlines, AT&T, Charles
Schwab, Texas Instruments, and Exxon Mobil. The area also has one of the
highest concentrations of privately held companies, with a least 1 billion in
annual revenues headquartered in the area. Outdoor activities abound in
Dallas as a result of the city’s favorable location and climate. With seven
major league sport teams, rodeo, NASCAR, and marathons, the adrenaline
is year-round. Dallas has been named one of the top 3 Sports Towns in the
nation by Sports lllustrated. In addition to its large number of sport related
activities, Dallas has more shopping centers per capita than any other city

in the United States.
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TREC Texas law requires all real estate license holders to give the following information about

brokerage services to prospective buyers, tenants, seflers and landlords. E B

[ET NI

TYPES OF REAL ESTATE LICENSE HOLDERS:

* A BROKER is responsible for all brokerage activities, including acts performed by sales agents sponsored by the broker.
* A SALES AGENT must be sponsored by a broker and works with dients on behalf of the broker.

A BROKER'S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the broker represents):
# Put the interests of the client above all others, including the broker's own interests;
» Infierm the dient of any material information about the property or transaction received by the broker;
# answer the dlient's questions and present any offer to or counter-offer from the client; and
» Treat all parties to a real estate transaction henestly and fairhy.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

A5 AGENT FOR OWMNER (SELLER/LANDLORD): The broker becomes the property owner's agent through an agreement with the
owner, usuzlly in a written listing to sell or property management agreement. An owner's agent must perform the broker's minimum
duties above and must inform the owner of any material information about the property or transaction known by the agent, including
information disclosed to the agent or subagent by the buyer or buyer's agent.

AS AGEMT FOR BUYER/TEMANT: The broker becomes the buyer/tenant’s agent by agreeing to represent the buyer, usually through a
written representation agreement. & buyer's agent must perform the brokers minimum duties above and must inform the buyer of any
material information about the property or transaction known by the agent, including information disclosed to the agent by the seller or
seller's agent.

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the broker must first obtain the written
agreement of eoch party to the transaction. The written agreement must state who will pay the broker and, in conspicucus beld or
underlined print, set forth the broker's obligations as an intermediary. A broker who acts as an intermediary:
# Must treat all parties to the transaction impartially and fairfy;
» May, with the parties' written consent, appeint a different ficense holder asscciated with the broker to each party (owmner and
buyer) to communicate with, provide opinions and advice to, and carry out the instructions of each party to the transaction.
* Must not, unless specifically authorized in writing to do so by the party, disclose:
o that the owner will accept a price less than the written asking price;
o that the buyer/tenant will pay a price greater than the price submitted in a written offer; and
o any confidential information or any other information that a party specifically instructs the broker in writing not to
disclose, unless reguired to do so by law.

AS SUBAGENT: A license holder acts as a subagent when aiding a buyer in a transaction without an agreement to represent the
buryer. & subagent can assist the buyer but does not reprasent the buyer and must place the interests of the owner first.

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARLY ESTABLISH:
» The broker's duties and respensibilities to yeu, and your obligations under the representation 3
# Whao will pay the broker for services provided to you, when payment will be made and how the payment -mII be calculated.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. 1t does not create an obligation for
you to use the broker's services. Please acknowledge receipt of this notice below and retain a copy for your recerds.

Brian Brockman 701472 brian. @bangrealty com 513-%98-1551
Fhone

Licensed Broker /Broker Firm Name or License ho.
Primary Assumed Business Name

Brian Brockman 701472 brian.@bangrealty.com 513-898-1551

Designated Broker of Firm License MNo. Email Phone
L d Supervisor of Sal License Mo, Eman Phone
AISEEEEI;.IC:'I%‘IE pervisar es Agent/
Sales Agent/Associate’s Name License No. Email Fhone
BuyerTenant/Seller/Landlord Initials Date
Regulated by the Texas Real Estate Commission Information available at www. trec.texas.gov
IABS 10
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PRO GROUP




Glen Kunofsky Matthew Anuszkiewicz RJ Stein
NY: 49KU1129178 manuszkiewicz@nnnpro.com rstein@nnnpro.com
914.403.7574 | NY: 10401294046 973.970.0597 | NY: 10401341647

4
PRO GROUP

EXCLUSIVE NET-LEASE OFFERING

L L L %

RED‘LOBSTERN

FRESH FISH « LIVE LOBSTER

TX Broker of Record
Brian Brockman

Bang Realty- Texas, Inc.
Tel: (513) 898-1551
License: 701472
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