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Confidentiality and Disclaimer

NNN Properties, Inc. and Bang Realty-Arkansas, Inc. hereby advises
all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable. However, NNN
Properties, Inc. and Bang Realty-Arkansas, Inc. have not and will not
verify any of this information, nor has NNN Properties, Inc. and Bang
Realty-Arkansas, Inc. conducted any investigation regarding these
matters. NNN Properties, Inc. and Bang Realty-Arkansas, Inc. make
no guarantee, warranty or representation whatsoever about the
accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's responsibility
to independently confirm the accuracy and completeness of all
material information before completing any purchase. This Marketing
Brochure is not a substitute for your thorough due diligence
investigation of this investment opportunity. NNN Properties, Inc. and
Bang Realty-Arkansas, Inc. expressly deny any obligation to conduct
a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this
Marketing Brochure are for example only and do not represent the
current or future performance of this property. The value of a net
leased property to you depends on factors that should be evaluated
by you and your tax, financial and legal advisors.

Buyer and Buyer's tax, financial, legal, and construction advisors
should conduct a careful, independent investigation of any net leased
property to determine to your satisfaction with the suitability of the
property for your needs.

Like all real estate investments, this investment carries significant
risks. Buyer and Buyer's legal and financial advisors must request
and carefully review all legal and financial documents related to the
property and tenant. While the tenant’s past performance at this or
other locations is an important consideration, it is not a guarantee of
future success. Similarly, the lease rate for some properties, including
newly-constructed facilities or newly-acquired locations, may be set
based on a tenant’s projected sales with little or no record of actual
performance, or comparable rents for the area. Returns are not
guaranteed; the tenant and any guarantors may fail to pay the lease
rent or property taxes, or may fail to comply with other material terms
of the lease; cash flow may be interrupted in part or in whole due to
market, economic, environmental or other conditions. Regardless of
tenant history and lease guarantees, Buyer is responsible for
conducting his/her own investigation of all matters affecting the
intrinsic value of the property and the value of any long-term lease,
including the likelihood of locating a replacement tenant if the current
tenant should default or abandon the property, and the lease terms

that Buyer may be able to negotiate with a potential replacement
tenant considering the location of the property, and Buyer's legal
ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release NNN
Properties, Inc. and Bang Realty-Arkansas, Inc. and hold it harmless
from any kind of claim, cost, expense, or liability arising out of your
investigation and/or purchase of this net leased property.

CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is
proprietary and strictly confidential. It is intended to be reviewed only
by the party receiving it from NNN Properties, Inc. and Bang Realty-
Arkansas, Inc. and should not be made available to any other person
or entity without the written consent of NNN Properties, Inc. and Bang
Realty-Arkansas, Inc.. This Marketing Brochure has been prepared to
provide summary, unverified information to prospective purchasers,
and to establish only a preliminary level of interest in the subject
property. The information contained herein is not a substitute for a
thorough due diligence investigation. NNN Properties, Inc. and Bang
Realty-Arkansas, Inc. have not made any investigation, and makes no
warranty or representation, with respect to the income or expenses
for the subject property, the future projected financial performance of
the property, the size and square footage of the property and
improvements, the presence or absence of contaminating
substances, PCB’s or asbestos, the compliance with State and
Federal regulations, the physical condition of the improvements
thereon, or the financial condition or business prospects of any
tenant, or any tenant’s plans or intentions to continue its occupancy of
the subject property. The information contained in this Marketing
Brochure has been obtained from sources we believe to be reliable;
however, NNN Properties, Inc. and Bang Realty-Arkansas, Inc. have
not verified, and will not verify, any of the information contained
herein, nor has NNN Properties, Inc. and Bang Realty-Arkansas, Inc.
conducted any investigation regarding these matters and makes no
warranty or representation whatsoever regarding the accuracy or
completeness of the information provided. All potential buyers must
take appropriate measures to verify all of the information set forth
herein.

NON-ENDORSEMENT NOTICE

NNN Properties, Inc. and Bang Realty-Arkansas, Inc. are not affiliated
with, sponsored by, or endorsed by any commercial tenant or lessee
identified in this marketing package. The presence of any
corporation’s logo or name is not intended to indicate or imply
affiliation with, or sponsorship or endorsement by, said corporation of
NNN Properties, Inc. and Bang Realty-Arkansas, Inc., its affiliates or

subsidiaries, or any agent, product, service, or commercial listing of
NNN Properties, Inc. and Bang Realty-Arkansas, Inc., and is solely
included for the purpose of providing tenant lessee information about
this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.
PLEASE CONSULT YOUR NNN Properties, Inc. and Bang Realty-
Arkansas, Inc. AGENT FOR MORE DETAILS.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their
opportunities and obligations to conduct thorough due diligence and
seek expert opinions as they may deem necessary, especially given
the unpredictable changes resulting from the continuing COVID-19
pandemic. NNN Properties, Inc. and Bang Realty-Arkansas, Inc. have
not been retained to perform, and cannot conduct, due diligence on
behalf of any prospective purchaser. NNN Properties, Inc. and Bang
Realty-Arkansas, Inc.’s principal expertise is in marketing investment
properties and acting as intermediaries between buyers and sellers.
NNN Properties, Inc. and Bang Realty-Arkansas, Inc. and its
investment professionals cannot and will not act as lawyers,
accountants, contractors, or engineers. All potential buyers are
admonished and advised to engage other professionals on legal
issues, tax, regulatory, financial, and accounting matters, and for
questions involving the property’s physical condition or financial
outlook. Projections and pro forma financial statements are not
guarantees and, given the potential volatility created by COVID-19, all
potential buyers should be comfortable with and rely solely on their
own projections, analyses, and decision-making.

*In addition to all other advisements, notices, and disclaimers set forth
in this Marketing Brochure, NNN Properties, Inc. and Bang Realty-
Arkansas, Inc. further advises all prospective purchasers that certain
NNN Properties, Inc. and Bang Realty-Arkansas, Inc. related or
affiliated parties, and/or its independent contractor salespeople,
brokers of record, partners, trustees, beneficiaries, shareholders,
members, managers, directors, officers, employees, or agents, along
with their respective heirs, successors, personal representatives
and/or assigns (collectively, the “NNN Properties, Inc. and Bang
Realty-Arkansas, Inc. Related Parties”) may be acting as principals
for the Seller or own a direct or indirect beneficial interest in the
Property or in its ownership. By accepting this Marketing Brochure,
any prospective purchaser shall thereby waive any claim they may
have based on a conflict of interest given the NNN Properties, Inc.
and Bang Realty-Arkansas, Inc. Related Parties’ role as both agent
for the Seller and as the Seller (or as a principal of the Seller).
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About the Investment

v Long-Term 25-Year Absolute Triple Net (NNN) Lease, Zero Landlord Obligations
v' +/-19 Years Of Lease Term Remaining With 2.00% Annual Bumps

v’ Four (4), Five (5)-Year Tenant Renewal Options

v Corporate Tenant | Corporate Guarantee

PRICE: $5,530,522| CAP: 6.25% | RENT: $345,658

About the Location

v’ Dense Retail Corridor | Dillard’s, JCPenney, Target, Chick-Fil-A, Walmart, Lowe’s
Home Improvement, Academy Sports + Outdoors, Kohl’s, Sam’s Club, ALDI, T.J.
Maxx, Burlington, and Many More

v’ Strong Demographics | Population Exceeds 45,000 Individuals Within a Three-Mile
Radius and Over 75,000 Individuals Within a Five-Mile Radius

v’ Strong Traffic Counts | Over 38,000 and 36,950 Vehicles Per Day Along Red Wolf Blvd
and Interstate 555

v’ Jonesboro Municipal Airport | Located Less Than Two-Miles Away | Over 20,150
Aircraft Operations in 2021, Average of 55 Per Day

v' Medical Presence | St. Bernard’s Medical Center & NEA Baptist Memorial Hospital |
Combined Over 660 Beds | Both Within Five-Miles of Subject Property

v' Academic Institutions | Arkansas State University | Less Than Three-Miles Away |
Over 14,000 Students Enrolled | Second Largest University in the State of Arkansas

About the Tenant / Brand

v' Red Lobster is the largest seafood restaurant concept in the world and is an iconic
full-service brand with broad demographic appeal and a significant advertising
budget (2nd-largest in casual dining)

v" The Company was founded in 1968 and currently operates over 700 restaurants
throughout the United States and Canada, and has more than 40 franchised
restaurants in international markets

v' Red Lobster is led by an experienced management team with a history of success
leading the brand (average 27+ years experience across executive team)

v' The company generates $2.5B in revenue and is the 6th-largest casual dining concept

in North America
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Financial Analysis

RED LOBSTER

PRICE: $5,530,522| CAP: 6.25% | RENT: $345,658
PROPERTY DESCRIPTION RENT SCHEDULE
Concept Red Lobster Lease Year Annual Rent  Monthly Rent Rent Escalation
Street Address 2642 Red Wolf Blvd 8/1/2022-7/31/2023 $338,880 $28,240 2%
City, State ZIP Jonesboro, AR 72401 8/1/2023 - 7/31/2024  $345,658 $28,805 2%
- o,
Estimated Building Size (SF) 6,618 8/1/2024 7/31/2025 $352’571 529’381 2%
: : 8/1/2025-7/31/2026 $359,623 $29,969 2%
Estimated Lot Size (Acres) 23> 8/1/2026-7/31/2027  $366,815 $30,568 2%
Type of Ownership Fee Simple 8/1/2027 -7/31/2028 $374,151 $31,179 2%
THE OFFERING 8/1/2028 - 7/31/2029 $381,634 $31,803 2%
o 65 530,522 8/1/2029 -7/31/2030 $389,267 $32,439 2%
e o 8/1/2030-7/31/2031  $397,052 $33,088 2%
CAP Rate 6-25% 8/1/2031-7/31/2032  $404,993 $33,749 2%
Net Operating Income $345,658 8/1/2032-7/31/2033 $413,093 $34,424 2%
LEASE SUMMARY 8/1/2033-7/31/2034 $421,355 $35,113 2%
8/1/2034 -7/31/2035 $429,782 $35,815 2%
Property Type Net Leased Restaurant 8/1/2035 ~ 7/31/2036 S438,378 536,531 29
Credit Type Corporate 8/1/2036 - 7/31/2037  $447,145 $37,262 2%
Tenant Red Lobster Hospitality, LLC 8/1/2037 -7/31/2038 $456,088 $38,007 2%
Guarantor Red Lobster Hospitality, LLC 8/1/2038 - 7/31/2039 5465'210 $38'768 2%
Original Lease Term 35 vears 8/1/2039 -7/31/2040 S474,514 $39,543 2%
8/1/2040-7/31/2041 $484,005 $40,334 2%
th
Lease Commencement December 17t, 2015 8/1/2041 ~ 7/31/2042 $493,685 541’140 2%
Lease Expiration July 31%t, 2042
Lease Term Remaining +/- 19 Years INVESTMENT SUMMARY

Lease Type

Absolute Triple Net (NNN)

Landlord Responsibilities

None

Rental Increases

2% Annually

Renewal Options Remaining

4, 5-Year Options
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NNN Pro Group is pleased to present the exclusive listing for a Red Lobster located at
2642 Red Wolf Blvd in Jonesboro, AR. The site consists of roughly 6,618 rentable
square feet of building space on estimated 2.35-acre parcel of land. This Red Lobster is
subject to a 25-year absolute triple-net (NNN) lease, which commenced December
17th, 2015. The current annual rent is scheduled to increase by 2% annually
throughout the base term and in each of the 4, 5-year renewal options.
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e Red Lobster is the largest seafood restaurant concept
in the world and is an iconic full service brand with
broad demographic appeal and a significant
advertising budget (2" largest in casual dining).

About Red Lobster

e The Company was founded in 1968 and currently
operates 700+ restaurants throughout the United
States and Canada and has 40+ franchised restaurants

RED LOBSTER

FRESH FISH+LIVE LOBSTER in international markets.

® The company generates $2.5B in revenue and is the
6t largest casual dining concept in North America.

® On August 31st, 2020, a group led by Thai Union Group (“TUG”)
acquired Red Lobster from Golden Gate Capital.

e Thai Union Group was previously a minority owner of Red
Lobster — first acquiring a 25% stake in the company in 2016.

e The new ownership group now includes Thai Union Group,
current Red Lobster management, and a newly formed
investment group, Seafood Alliance, which is led by two
prominent global restaurant operators.

Q' Union
6
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OUR HISTORY

FRESH IS IN OUR FOOD

Each day, you'll find an updated selection of fresh fish on
our Today’s Fresh Fish menu, not to mention live Maine
lobster, freshly baked Cheddar Bay Biscuits™, crisp salads
and a host of fresh seafood recipes waiting to be
explored.

FRESH IS IN OUR KNOWLEDGE

No one knows seafood better than we do. As global
seafood buyers, we have employees stationed
throughout the world who inspect our seafood the
moment it comes out of the water. They ensure it meets
standards that are second to none. Then, the renowned
chefs at our culinary center deliver the fresh expertise
that turns it all into something truly special.

FRESH IS IN OUR DEDICATION

We hold ourselves to the highest standards for service,
quality and a welcoming atmosphere. And we’re focused
on doing what’s right — for our employees, in our
communities and in the world.

FRESH IS IN OUR COMMITMENT

You deserve the freshest food and thinking. So every time
you visit one of our seafood restaurants or our online
seafood store, you'll find an uncommon commitment to
deliver the best of the sea with fresh energy and fresh
ideas that we hope will make you want to come back
again and again.

We invite you to come in and experience our commitiment to quality for
yourself. Whether it’s choosing your favorite fresh fish from our “Today’s
Fresh Fish> menu, or selecting your favorite seafood to be prepared over our
wood -fired grill, Red Lobster is the place you can enjoy fresh, delicious
seafood now and for generations.
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1968
Bill Darden opens the first Red
1970 Lobster in Lakeland, Florida
I
General Mills acquires Red Lobster and
rapidly expands nationally 1983
Our 1st Canadian restaurant
1984 opens in Ontario
I
QOut Lobsterfest® promation begins,
iving guests the best variety of lobster
gnw\.rghire Y — 1988
We introduce our famous and
1989 delicious Cheddar Bay Biscuits®
I
We operate 450 US and 55 Canadian
restaurants — 1996
We introduce "Walt's Favorite
Shrimp", named after one of our
2003 earliest employees
I
We celebrate our 35th anniversary
of serving fresh, delicious seafood 2004
I

2006

"Today's Fresh Fish" gives guests a daily
selection of national and lacal fresh fish
favorites

Endless Shrimp® is introduced, and
becomes an annual guest-favorite
promaotion

I

2008

2013

We celebrate our 45th anniversary and
operate more than 700 locations

We introduce Wood-Fire Grills and
Certified Grill Masters in every

restaurant
I

2014

Acquisition by Golden Gate Capital (“GGC")

worldwide —
2018

We celebrate our 50t anniversary of
serving fresh, delicious seafood -—

2020

Acquisition by Thai Union Group

T ==
PRO GROUP



(.'_{ RED»»LO—B STER

FRESH FISH - LIVE LOBSTER

* Red Lobster is the largest seafood restaurant concept in the _é o © 0 D fi o [
world and the 6% largest casual dining concept in the United N _‘B o T 'e- S s 55
States with over $2.5 billion in annual sales and 700+ ‘9 o iy S-S Ut S Ty
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@ Concept Overview RED LOBSTER

Iconic Brand With Unparalleled Customer Healthy and Recently Remodeled Restaurant
Loyalty Base
* Red Lobster has strong consumer appeal and broad usage » Over $320 million invested in remodels covering >90% of
across multiple dining out occasions, including high-crave, restaurants over the past 8 years.
healthier “good for you” and special meal occasions. * S$1.4 billion in overall capital expenditure investment over
* The brand has a strong foundation of loyal guests, who visit 1- the past 10 years.
2 times per month and account for more than 50% of sales. * New Bar Harbor format has strong appeal across customer
* Red Lobster is the clear leader in casual dining seafood, and base.
the most indispensable brand among major casual dining * 100% of restaurants are cash flow positive.

concepts, further indicating strong consumer loyalty.

Indispensability vs. Peers New Bar Harbor Format
Before After

Indispensability (How difficult it would be for me to ‘give up’ ever going there
again ) - % very difficult (10 out of 10) shown

30%
26%

23%  23% oo

17%  17% o
16% 14%

T
"N >
m GBI s R DS A Rl

GRILL

PRO GROUP




@ RED»»LO—B STER

Q Thai Union

* Founded in 1977, Thai Union has a rich history of commitment to seafood expertise and innovation around
the world.

* Thai Union Group, based out of Thailand with offices North America, Europe, the Middle-East and Asia,
currently serves as a main supplier of seafood for Red Lobster’s across the world.

* Thai Union Group has been listed on the Stock Exchange of Thailand (SET) since November 1994

* Prior to the Red Lobster acquisition, Thai Union Group reported annual sales of over $4.1 Billion

* Through acquisitions and organic growth, TUG’s ambitious expansion strategy has established a diverse global
brand portfolio. Covering three continents, their brands are consumer favorites and market leaders with a
wide range of products including shelf-stable seafood products, frozen and chilled seafood, PetCare products
and more.

* TUG has a long, successful track record and significant experience servicing consumers, supermarkets,
restaurants, hospitality and others.

Global Brands and Partnerships
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The subject investment property is a Red Lobster situated on Red Wolf Boulevard, which 1
experiences an average daily traffic count of approximately 38,080 vehicles. Red Wolf
Boulevard serves as an access route to Interstate-555, which brings an additional 36,963

vehicles into the immediate area. There are more than 45,000 individuals residing within EJohnso“we
a three-mile radius of the property and more than 75,000 individuals within a five-mile Aggie R
radius.

Patrick St

Belt St Glendale

THE VILLAGE

4:”/7/&_

E Washington 4y,
This Red Lobster property benefits from being well-positioned in a dense retail corridor

consisting of national and local tenants, academic institutions and shopping centers.
Major national tenants in the area include: Target, Dillard’s, JCPenney, Walmart, Lowe’s
Home Improvement, Kohl’s, Burlington, Sam’s Club, ALDI and many more. The
Jonesboro Municipal Airport is located less than two miles from the subject property. In Jonesboro
2021 the airport averaged 55 aircraft operations per day and over 20,000 throughout WSl
the year. This Red Lobster also benefits from a strong academic presence within the

immediate area. Arkansas State University is less than three-miles away and has over E Highland Dr E Highland Dr
14,000 students enrolled, making it the second largest university in the state of ADTC: 36.963 Hetisto

Arkansas. St Bernard’s Medical Center and NEA Baptist Memorial Hospital are both : ’
located within five miles of the subject Red Lobster. Combined, these state-of-the-art |
facilities have over 660 medical beds.

Union St

%

Jonesboro

ve Municipal Airport

S Church St

E Nettleton Ave

Stone St
Bittle S

ace St

Browns Ln

Jonesboro is a city in Craigshead County, Arkansas, located approximately 110 miles ﬁ Loe N Martin Expy
northeast of Little Rock It is the fifth-largest city in the state and the county seat of J

Craighead County. Founded in 1859, Jonesboro is the cultural, economic, and
educational hub of northeast Arkansas. It is home to Arkansas State University, a
regional center of technology, industry, education, and healthcare. The city is home to a
variety of cultural attractions, including the Arkansas State University Museum, the
Center for Humanities and Arts, and the Jonesboro Civic Center. It also boasts an
expansive collection of parks and recreational activities, including Craighead Forest Park,
Craighead Forest wildlife Management Area, and Craighead Wildlife Refuse. The city also
hosts the annual Liberty Bank Soybean Festival, the world’s largest soybean festival.
Jonesboro has a thriving economy, with a diverse mix of manufacturing, agriculture,
technology, and healthcare industries. It is the home of Jonesboro Regional Airport, a
regional hub for transportation. The city is also well known for its vibrant downtown
shopping and dining district, as ell as its popular annual festival and events.

Willow Rd

Joe N Martin Expy

One PL

strial Dr

@— ADTC: 38,080

Ingels Rd

S Caraway Rd

P
()

Forest Hill Rd

Fallis

Richardson Dr

Limestone Dr
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Subject Property
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%{if
Walmart 1

Neighborhood Market




<herokee Village

Evening Shade

Batesville
Southside

Newport

Pleasant Plains

arcy

Des Arc

Brinkley

Clarendon

Pocahontas

Marmaduke

Jonesboro Municipal Airport (JBR)

Jonesk{ o +‘

Trumann
Harrisburg
Hickory Ridge
Earle
Wynne
Forrest City
Hughes

Marianna

Piggott Tiptonville
Kennett
Caruthersville
Dyersburg
B!ylr(eville
Manila
Arkansas International Airport (BYH)
Ripley
Osceola
Brownsville
Covington
Munford
Millington Whiteville
Marion Bartlett Oakland
Memphis

Southaven

Hernando

Ashland

Holly Spring;
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Humboldt

Martin
Dresden
Sharon
McKenzie
Lexington
Jackson
Henderson Sa
Si
Selmer
ron
Corinth
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. Columbia
Salina Afton
Jefferson City Saint Louis
Emporia
Wichita
. Springfield
Joplin
P Bluff
ward -
Tulsa _
ayetteville
Muskogee Jonesboro
Oklahoma Ci -
Y Fort ’;mlth
Little Rock
Lawton .
Hot Springs
Pine Bluff
Wichita Falls
Sherman =
Texagkana
Denton
Dallas
Shreveport Monroe
‘i Jackson
Waco Natchez
Lufidn Alexandria
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Frankfort
Evansville
Carbondale Owensboro
Paducah
Bowling Green
Clarksville
Nashville
Knoxville
Jackson
Chattanooga
Huntsville
Anderst
Tupelo
Athens
Atlanta
Birmingham
Tuscaloosa
Macon
Columbus Dublin
Montgomery
L Douglas
Hattiesbur;
. Dothan
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T ] _ 1 Mile 3 Miles 5 Miles
i — POPULATION TRENDS
5 MI es 706 2010 Population 4,855 37,656 63,062
i 703 yr k] 2022 Population 5,351 45,461 75,830
2027 Population Projection 5,813 49,899 83,250
_\‘F | Annual Growth 2010-2022 0.90% 1.70% 1.70%
Annual Growth 2022-2027 1.70% 2.00% 2.00%
3 Miles HOUSEHOLD TRENDS
2010 Households 1,914 15,133 24,657
- 2022 Households 2,116 18,330 29,652
Mack - 2027 Household Projection 2,303 20,185 32,626
Annual Growth 2010-2022 1.00% 1.80% 1.70%
[ Annual Growth 2022-2027 1.80% 2.00% 2.00%
AVERAGE HOUSEHOLD INCOME (2022) $45,380 $55,626 $64,633
MEDIAN HOUSEHOLD INCOME (2022) $26,328 $34,656 $42,842
HOUSEHOLDS BY HOUSEHOLD INCOME
(2022)
< $25,000 1,007 6,248 8,708
) $25,000 - 50,000 513 5,300 7,992
$50,000 - 75,000 245 2,421 4,231
$75,000 - 100,000 181 1,625 2,911
$100,000 - 125,000 45 1,226 2,320
$125,000 - 150,000 75 734 1,448
$150,000 - 200,000 7 276 860
$200,000+ 43 501 1,181

G|

616
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.IO”ESbOI’O is a city located in the northeastern part of the state

and is a part of Craighead County. With a population of over 71,000,
Jonesboro is the fifth largest city in the state, and is home to Arkansas State
University. The city was founded in 1859 by William A. Jones, who named it
after himself. Before the Civil War, Jonesboro was a small trading center but
quickly grew after the war ended. The city was first incorporated in 1866 and
was the county seat of Craighead County. In the late 19th century, Jonesboro
began to grow rapidly as railroads came to the city and the local economy
began to boom. It was during this time that Arkansas State University was
founded as well. Today, Jonesboro is a hub for commerce and industry, with
many large companies such as Nestle, Tyson Foods, and ConAgra operating in
the city. There is also an active agricultural community, with many farms in
the area. The city is also home to many educational institutions, including
Arkansas State University, the Arkansas State University-Newport, and
Crowley’s Ridge College. Jonesboro is home to a variety of attractions,
including the Arkansas Welcome Center, the Arkansas State University
Museum, and the Craighead Forest Park. The city also hosts a number of
events throughout the year, such as the annual Rice Festival, the Jonesboro
Half Marathon, and the annual Jonesboro Music Festival. Jonesboro is an
important city in Arkansas and is continuing to grow. With its vibrant
economy, diverse culture, and many attractions, it is a great place to live,
work, and visit.




AR Broker of Record
Brian Brockman

Russell Wachtler Eddie DeMatteis Glen Kunofsky

rwachtler@nnnpro.com edematteis@nnnpro.com NY: 49KU1129178
332.345.4206 332.345.7782
NY: 10401294048 NY: 10401375705

4
PRO GROUP

EXCLUSIVE NET-LEASE OFFERING

- —_— ——

RED LOBSTER

FRESH FISH < LIVE LOBSTER

Bang Realty-Arkansas Inc.

Tel: (513) 898-1551
License: PB0O0082359



	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20

