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OFFERING SUMMARY

718 E MAIN ST | LA HARPE, IL 61450

FINANCIALS

PRICE $1,175,245
NOI $81,885
CAP RATE 6.97%
PRICE/SF $129.15
RENT/SF $9.00

OPERATIONAL

LEASE TYPE

Absolute Net

GUARANTOR

Corporate Guarantee

LEASE EXPIRATION

05/31/2026

RENEWAL OPTIONS

(2) Two 5-Year

INCREASES 10% every 5 Years
GROSS SF 9,100
RENTABLE SF 9,100

LOT SIZE

1.72 Acres (74,923 SF)

YEAR BUILT

2011

La-Harpe




INVESTMENT HIGHLIGHTS

ABSOLUTE NNN LEASE

Favorable Lease Structure provides an investor with an easy to own asset with zero landlord responsibilities.

LOW PRICE POINT STORE

Ideal for 1031 clients coming out of a smaller exchange. The store benefits from a lower than average rent for
typical Dollar Generals

LOCAL MARKET DOMINANCE

Closest grocery store is 20 miles away. This Dollar General has complete market share and is the one stop
shop for all essentials. Traffic Counts along E Main St exceeds 3,150 AADT (average annual daily traffic)

STRONG CORPORATE GUARANTEE
Dollar General has an Investment Grade Credit Rating of BBB by the S&P



TENANT PROFILE
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OVERVIEW

Company Dollar General
S&P Credit Ranking BBB
Founded 1939
Total Net Worth $48.52B
Number of Locations 19,000+
New Stores Planned for 2023 1,050
Headquarters Goodlettsville, TN
Website www.dollargeneral.com

TENANT HIGHLIGHTS

The company Cal Turner co-founded went public as DG Corporation in 1968
In 2000 Dollar General opened a new corporate HQ in Goodlettsville, TN
In 2016, Dollar General announced plans to hire 10,000 new employees

In 2023, Dollar General plans 1,050 new stores

TENANT OVERVIEW

Dollar General Corporation isan American chain of variety stores headquartered in
Goodlettsville, Tennessee. As of 2022, Dollar General operated over 19,000 stores in

47 states and territories across 7,279 cities with an average rating of 4.11.

The company first began in 1939 as a family-owned business called J.L. Turner
and Son in Scottsville, Kentucky by James Luther Turner and Cal Turner. In 1968
the name changed to Dollar General Corporation and the company went public
on the New York Stock Exchange. Fortune 500 recognized Dollar General in 1999
and in 2018 reached #123. Dollar General has grown to become one of the most
profitable stores in the rural United States with net worth reaching $48.52B in 2023.
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AREA DEMOGRAPRICS

| POPULATION _________1Mie | 3Miles | 5Miles S HOUSEHOLDSBYEXPENDITURE | _1Mie | 3Miles |5 Miles |
2027 Projection Total Average Household Retail Expenditure $110,946  $110,881 $112,278
Total Population 1,009 1,349 1,856 Consumer Expenditure Top 10 Categories
2022 Estimate Housing $19,296 $19,283 $19,513
Total Population 1,009 1,349 1,862 Transportation $9,183 $9,177 $9,217
2010 Census Food $6,437 $6,434 $6,470
Total Population 1,061 1,419 1,975 Healthcare $5,881 $5,879 $5,995
2000 Census Personal Insurance and Pensions $5,800 $5,796 $5,872
Total Population 1,169 1,564 2,201 Entertainment $2,763 $2,762 $2,831
Daytime Population Gifts $1,862 $1,861 $1,883
2022 Estimate 1,255 Cash Contributions $1,551 $1,549 $1,631
mm Apparel $1420  $1420  $1430
2027 Projection Education $730 $729 $728
Total Households 452 589 819 | _POPULATIONPROFILE _____________|_1Mile | 3Miles | 5Miles |
2022 Estimate Population By Age
Total Households 450 586 819 2022 Estimate Total Population 1,009 1,349 1,862
Average (Mean) Household Size 2.3 2.3 2.3 Under 20 19.1% 19.1% 19.7%
2010 Census 20 to 34 Years 15.5% 15.4% 14.8%
Total Households 462 603 851 35 to 39 Years 5.1% 5.2% 5.3%
2000 Census 40 to 49 Years 10.9% 10.9% 11.0%
Total Households 472 616 880 50 to 64 Years 23.2% 23.2% 22.7%
Occupied Units Age 65+ 26.2% 26.2% 26.6%
2027 Projection 553 721 1 011 Median Age 49.5 49.5 49.4
2022 Estmate 711 Population 25+ by Education Level
m 2022 Estimate Population Age 25+ 770 1,029 1,413
2022 Estimate Elementary (0-8) 1.4% 1.5% 1.4%
$150,000 or More 5.9% 5.8% 5.1% Some High School (9-11) 5.8% 5.8% 5.8%
$100,000-$149,999 11.7% 11.7% 11.2% High School Graduate (12) 43.5% 43.5% 42.3%
$75,000-$99,999 12.0% 12.0% 13.1% Some College (13-15) 19.0% 19.1% 19.9%
$50,000-$74,999 23.0% 23.1% 24.2% Associate Degree Only 10.6% 10.6% 10.1%
$35,000-$49,999 12.4% 12.4% 12.9% Bachelor's Degree Only 15.4% 15.3% 15.9%
Under $35,000 34.9% 35.0% 33.5% Graduate Degree 4.1% 4.1% 4.5%
Average Household Income $64,523 $64,412 $63,857
Median Household Income $53,027 $52,978 $53,603

Per Capita Income $28,991 $28,234 $28,260
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CONFIDENTIALITY & DISCLAIMER NOTICE

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving
it from Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing
Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the
subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investi-
gation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance
of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the
compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any
tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor
has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or
completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commmercial tenant or lessee identified in this marketing package. The presence of
any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap,
its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant
lessee information about this listing to prospective customers.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions
as they may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been
retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap's principal expertise is in marketing in-
vestment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals cannot and will not act as
lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory,
financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial state-
ments are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own
projections, analyses, and decision-making.)

THIS IS A OFFERING MEMORANDUM OR COMPARATIVE MARKET ANALYSIS AND SHOULD NOT BE CONSIDERED AN APPRAIS
AL. ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR

MORE DETAILS.

This information in this package has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as
to the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any inaccur
cies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc.

© 2022 Marcus & Millichap. All rights reserved.
MARCUS & MILLICHAP REAL ESTATE INVESTMENT SERVICES, INC.





