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/it STARBUCKS'

PRICE: $4,125,000

OVERVIEW

2308 APALACHEE PKWY

TALLAHASSEE, FL 32301

CAP: 4.00%

ANNUALIZED OPERATING DATA

RENT: $165,000

PRICE $4,125,000 BASE TERM ANNUAL RENT

GROSS LEASABLE AREA (GLA) 3,354 SF Years 1-5 $165,000

LOT SIZE 2.32 Acres Year 6-10 $181,500

NET OPERATING INCOME $165,000 Year 11-15 $199,650

YEAR BUILT 2023 Year 16-20 $219,615
Option 1 $241,577
Option 2 $265,734

LEASE ABSTRACT

LEASE TYPE NNN Option 4 $321,538

BASE TERM 20 Years Option 5 $353,692

LEASE START 4/11/2023 Option 6 $389,061

LEASE EXPIRATION 4/30/2043

RENEWAL OPTIONS 6X5

INCREASES 10% every 5 years

LANDLORD OBLIGATION None At All
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INVESTMENT HIGHLIGHTS

Brand New and Rare 20 year, absolute net
NNN Starbucks lease

I Brand New 2023 construction with a

““ drive-thru

Lease calls for six 5-year renewal options
and regular rent increases to hedge
against inflation

Limited competition in immediate area with
the nearest free-standing Starbucks more
than 1.5-miles to the NW of the site

-

A strong retail corridor and surrounded by
h‘ government office buildings, with the area’s
largest workforce

Q Strong in-fill location and located along a

." Located in Florida’s state capital with large
'.‘ population density and no state income tax
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TENANT SUMMARY

STARBUCKS

Starbucks is an American based multinational chain of coffeehouses and roaster
reserves. Famously based in Seattle’s Pike Place Market and founded in 1971, the
corporate coffee roaster now comprises more than 36,000 retail locations in over
80 global markets. The company was incorporated in 1985 to become the publicly
traded Starbucks Corporation. Today, Starbucks is the largest coffeehouse company in
the world.

The company’s growth is bolstered by its low turnover of stores and its
innovation. Starbucks provides an experience that changed how much
of the world thought about coffee shops and how many of us drink
coffee outside of our homes. The company was even able to shrug off
a difficult year of trading to exceed its pre-pandemic earnings.

Starbucks is proud to be recognized by Fortune on their 2023 World’s Most Admired
Companies list, keeping the #1 spot in the Food Services industry for more than
two decades.
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Headquarters Year Founded Fortune 500 Ranked Locations Employees 2022 Revenue

SEATTLE, WA 1971 #125 36,000+ ' 350,000+ ' $32+ BIL

in 80 Countries




SITE PLAN




LOCATION OVERVIEW

TALLAHASSEE, FLORIDA

Tallahassee, the capital city of Florida, and is the largest city in the Florida
Panhandle region, with a metro population of over 385,000 residents. It
is the main center for trade and agriculture in the Florida Big Bend and
Southwest Georgia regions. The city is home to Florida State University,
ranked as one of the nation’s best public universities. The city is home to
Florida State University, consistently ranked as one of the nation’s best
public universities. Enrollment exceeds 43,000 students, which supports
the more than 15,000 people employed there. Tallahassee has been ranked
as one of the best college towns in the nation and a top city for startup
growth as the population is highly educated.

As the capital of Florida, state government is the driving force to the local
economy. The several higher-education institutions play a substantial
role as well, fueling the need for more retailers. The Tallahassee metro is
composed of Gadsden, Jefferson, Leon and Wakulla counties and borders
the Gulf of Mexico in Florida’s panhandle. The Panhandle is renowned for
the white sand beaches and blue-green waters of its barrier islands fronting
the Gulf of Mexico.

The subject property is just 2.5 miles from Capitol Hill, Florida’s State
Capital building, and its surrounding government offices. It sits on major
highway, US-27, which runs north-south from Miami to Fort Wayne, and is
nicknamed the “backbone of Florida” which runs right through the center
of the state. Many of the nation’s largest retailers and chain restaurants

surround the site, which is itself an out parcel to a Target.
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MAJOR EMPLOYERS

TALLAHASSEE, FLORIDA

LOCATION HIGHLIGHTS / TALLAHASSEE, FL

COMPANY EMPLOYEES
State of Florida Government 26,042
Florida State University Education 15,011
Tallahassee Memorial Hospital Education 5,349
Leon County School Board Healthcare 4,300
City of Tallahassee Government 2,856
Walmart Stores, Inc. Retail 2,655
Publix Super Markets Retail 2,543
Florida A&M University Education 1,749
Leon County Government 1,744
Tallahassee Community College 1,475

R

-

State Capitol: Home to nearly 30 state agency
headquarters, the state of Florida is the
largest employer, with a local labor force of
over 26,000 workers

High Ranking College Town: More than 65,000
college students attend the various higher
education institutions in Tallahassee, driving
the local economy and spurring the need for
goods and services

Upcoming Tech Hub: With a highly-educated
workforce, Tallahassee has been ranked as
a top city for startup companies. Over the
past few years, Florida has added more tech
companies than any other state, surpassing
California and Texas

Excellent Visibility: The subject site is well
located on a vital retail corridor of the region,
adjacent to a Target on a major highway,
US-27, with over 41k VPD passing by the site
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DEMOGRAPHICS / TALLAHASSEE, FLORIDA

POPULATION 1 MILE 3 MILES 5 MILES
2027 Projection 3,216 26,322 91,848
2022 Estimate 2,968 25,164 89,463
Growth 2022 - 2027 8.35% 4.60% 2.67%
2000 Census 1,628 16,462 68,391
2010 Census 2,499 22,510 83,067
Growth 2000 - 2010 53.52% 36.74% 21.46%
HOUSEHOLDS 1 MILE 3 MILES 5 MILES
2027 Projections 1,370 13,416 40,995
2022 Estimate 1,267 12,688 39,526
Growth 2022 - 2027 8.13% 5.74% 3.72%
2000 Census 768 7,973 28,879
2010 Census 1,039 10,864 35,002
Growth 2000 - 2010 35.33% 36.27% 21.20%
2022 EST. HOUSEHOLDS

BY INCOME 1 MILE 3 MILES 5 MILES
$200,000 or More 13.62% 14.18% 11.38%
$150,000 - $199,999 7.23% 7.08% 6.55%
$100,000 - $149,999 15.29% 15.61% 15.68%
$75,000 - $99,999 10.67% 10.89% 11.57%
$50,000 - $74,999 13.52% 14.29% 14.52%
$35,000 - $49,999 9.63% 10.39% 10.23%
$25,000 - $34,999 7.90% 7.19% 7.82%
$15,000 - $24,999 10.70% 10.20% 10.72%
$10,000 - $14,999 4.03% 3.79% REY
Under $9,999 7.41% 6.37% 6.70%
2022 Est. Average Household Income $116,472 $119,102 $106,813
2022 Est. Median Household Income $68,552 $70,778 $66,285
2022 Est. Per Capita Income $49,760 $60,109 $47,298

POPULATION PROFILE 1 MILE 3 MILES 5 MILES

2022 Estimated Population by Age 2,968 25,164 89,463
Under 4 2.6% 2.7% 4.0%
5 to 14 Years 6.5% 6.9% 9.5%
15 to 17 Years 2.3% 2.3% 3.0%
18 to 19 Years 1.4% 1.4% 1.8%
20 to 24 Years 3.0% 3.4% 4.4%
25 to 29 Years 2.8% 3.9% 5.0%
30 to 34 Years 3.1% 3.7% 4.8%
35 to 39 Years 3.3% 3.6% 4.7%
40 to 49 Years 9.0% 8.0% 9.5%
50 to 59 Years 13.9% 11.5% 11.5%
60 to 64 Years 9.5% 8.5% 7.3%
65 to 69 Years 11.7% 10.6% 8.4%
70 to 74 Years 10.8% 10.8% 8.6%
Age 75+ 20.0% 22.8% 17.5%
2022 Median Age 61.3 61.8 53.1

2022 Population 25 + by Education Level 2,500 20,984 69,166
Elementary (0-8) 2.03% 2.33% 5.08%
Some High School (9-11) 4.65% 5.60% 7.25%
High School Graduate (12) 18.70% 21.35% 22.04%
Some College (13-15) 26.34% 26.15% 23.87%
Associates Degree Only 5.84% 5.60% 6.69%
Bachelors Degree Only 25.67% 23.59% 20.48%
Graduate Degree 15.97% 14.28% 12.82%
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CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential.
Itis intended to be reviewed only by the party receiving it from Marcus & Millichap and should not be
made available to any other person or entity without the written consent of Marcus & Millichap. This
Marketing Brochure has been prepared to provide summary, unverified information to prospective
purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has
not made any investigation, and makes no warranty or representation, with respect to the income or
expenses for the subject property, the future projected financial performance of the property, the
size and square footage of the property and improvements, the presence or absence of contaminating
substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical
condition of the improvements thereon, or the financial condition or business prospects of any tenant,
or any tenant’s plans or intentions to continue its occupancy of the subject property. The information
contained in this Marketing Brochure has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify, any of the information contained
herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes
no warranty or representation whatsoever regarding the accuracy or completeness of the information
provided. All potential buyers must take appropriate measures to verify all of the information set
forth herein.

SINGLE TENANT NET LEASE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers as follows:

The information contained in this and any other marketing materials provided by Marcus & Millichap
has been obtained from sources believed to be reliable. However, Marcus & Millichap has not verified
or conducted any due diligence, and will not verify or conduct any due diligence, regarding information
communicated to potential buyers. Marcus & Millichap makes no promise, guarantee, warranty, or
representation about the accuracy or completeness of any information and expressly denies any
obligation to conduct a due diligence examination of this information or of any property for any buyer.

Any projections, forecasts, opinions, pro formas, assumptions, estimates, or expressions of potential future
performance used in this or any other marketing material provided by Marcus & Millichap are for example
only, represent only what might occur, and do not represent the current, actual, or future performance
of this property or tenant. The value to any buyer of any property depends on factors that should be
evaluated by each buyer together with the buyer’s tax, financial, legal, and other professional advisors
(collectively “Professional Advisors”). All buyers should conduct a careful, independent investigation of
any property, tenant, and information deemed material to that buyer, to determine to their satisfaction
the suitability of a particular property for each buyer’s particular needs. All potential buyers should be
comfortable with and rely solely on their own projections, analyses, and decision-making when purchasing
this or any other property. Information provided by Marcus & Millichap, including this marketing material,
is never a substitute for nor satisfaction of each buyer’s responsibility to conduct thorough due diligence
of this or any other property the buyer might purchase.

Marcus g Millichap

Like all real estate transactions, this potential investment carries significant risks. Each buyer and
Professional Advisors must request and carefully review all information and documents related to the
property and tenant which the buyer deems material to their particular needs. While the tenant’s past
performance at this or other properties might be an important consideration, past performance is not a
guarantee or necessarily a reliable indication of future performance. Similarly, the lease rate for some
properties, including newly-constructed facilities or newly-acquired locations, may be based on a tenant’s
projected sales with little or no record of actual performance or comparable rents for the area. Future
performance and investment returns are never guaranteed. Tenants and guarantors may fail to pay the
lease rent or property taxes, or may fail to comply with other material terms of their lease. Cash flow
may be interrupted in part or in whole due to market, economic, environmental, or other conditions.
Regardless of tenant history and lease guarantees, every buyer is responsible for conducting their own
investigation of all matters affecting the intrinsic value of the property and any lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon the property
as well as the lease rates and other terms the buyer might be able to negotiate with potential replacement
tenants, considering the location of the property, market rental rates, and the buyer’s legal ability to make
alternate use of the property.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to
conduct thorough due diligence and seek expert opinions as they may deem necessary. All potential
buyers are admonished and advised to engage Professional Advisors on legal issues, tax, regulatory,
financial and accounting matters, and for questions involving the property’s physical condition or
financial outlook.

By accepting this or any other marketing materials from Marcus & Millichap you agree to release Marcus
& Millichap Real Estate Investment Services and its affiliated entities and agents, and hold them harmless,
from any claim, cost, expense, or liability arising out of your purchase of this property.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee
identified in this marketing package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus &
Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus &
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing
to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.
PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.
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