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Executive Summary

630 West Baseline Road, Tempe, AZ 85282

ANNUALIZED OPERATING DATA

FINANCIAL SUMMARY

Price $2,605,000
Cap Rate 4.80%
Building Size 2,400 SF
Net Cash Flow 4.80% $125,000
Year Built 2019
Lot Size 0.83 Acres
LEASE SUMMARY

Lease Type Double-Net (NN) Lease
Tenant Starbucks Corporation
Guarantor Corporate
Roof & Structure Landlord Responsible

Rent Commencement Date
Rent Expiration Date

Lease Term Remaining
Rental Increases

Renewal Options

Right of First Refusal

MARCUS & MILLICHAP

October 9, 2019
February 28, 2030
7+ Years

10% Every 5 Years
4,5 Year Options

None

Lease Years

Years 1 -5

Years 6 - 10

Renewal Options

Option 1 (Years 11 - 15)
Option 2 (Years 16 - 20)
Option 3 (Years 21 - 25)
Option 4 (Years 26 - 30)

' Net Operating Income

Total Return

Annual Rent

$125,000.00
$137,500.00
Annual Rent

$151,250.00
$166,375.00
$183,012.50
$201,313.80

Cap Rate
4.80%
5.28%

Cap Rate
5.81%
6.39%
7.03%
7.73%

| Base Rent

$125,000
$125,000

4.80% $125,000
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Z_ INVESTMENT HIGHLIGHTS

» 7+ Years Remaining on Corporate Lease with Starbucks (NASDAQ: SBUX)

» 10 Percent Rental Increases Every Five Years

» 326,047 Residents within a Five-Mile Radius - Dense Tempe Infill within the Phoenix
MSA, Projected to Increase Nearly Four Percent by 2027

» Highly Visible Location Along West Baseline Road (44,600 Cars per Day]

» One Mile Off Two Major Phoenix Area Freeways (I-10 and US-60)

» Down the Road from Arizona Mills, the State's Largest Indoor Outlet Mall

» Strong Daytime Population - 596,921 Employees within Five Miles of the Site

» Located 10 Minutes from Phoenix Sky Harbor International Airport and Arizona State
University (Nearly 55,000 Students Enrolled)

» Less Than Two Miles from Arizona Grand Resort & Spa, Featuring 744 Guest Rooms,

120,000 SF of Meeting Facilities and Event Venues, a Golf Course, and Restaurants

MARCUS & MILLICHAP

@ DEMOGRAPHICS 1-mile 3-miles

Populaton
2027 Projection 23,012 147,029 336,336
2022 Estimate 22,714 143516 326,047
Growth 2022 - 2027 131%  2.45% 3.16%

Daytime Population

2022 Estimate 23,753 272,538 596,921
_Households
2027 Projection 9,838 57,319 138,371
2022 Estimate 9,672 55,656 132,898
Growth 2022 - 2027 1.72% 2.99% 4.12%

Income

2022 Est. Average

Household Income $67.448 $88,388 $89,520

2022 Est. Median

Household Income $52,042 $65,808 $64,922

2022 Est. Per

Capita Income $28,744  $35217 $37,094
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Tenant Overvies

Seattle, Washington

Headquarters

Starbucks is the premier roaster, marketer and retailer of specialty coffee in
the world, operating in 69 countries. Formed in 1985, Starbucks Corporation’s
common stock trades on the NASDAQ Global Select Market (“NASDAQ”) under
the symbol “SBUX.” The company purchases and roasts high-quality coffees that
they sell, along with handcrafted coffee, tea and other beverages and a variety of
fresh food items, through company-operated stores. Starbucks also sells a variety
of coffee and tea products and license their trademarks through other channels

such as licensed stores, grocery and national food service accounts. In addition

MARCUS & MILLICHAP

NASDAQ: SBUX

Stock Symbol

Founded Locations Website

to their flagship Starbucks Coffee brand, Starbucks also offers goods and services
under the following brands: Teavana, Tazo, Seattle’s Best Coffee, Evolution Fresh,

La Boulange, Ethos and Torrefazione Italia Coffee.

Starbucks company-operated stores are typically located in high-traffic, high-
visibility locations. Their ability to vary the size and format of their stores allows
the Starbucks to locate them in or near a variety of settings, including downtown
and suburban retail centers, office buildings, university campuses, and in select

rural and off-highway locations.

71 Starbucks




Property Photos
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Located just 10 minutes east of downtown Phoenix, Tempe exudes its own
personality and the youthful spirit of a college town. Home to Arizona State
University, the largest public university in the United States, Tempe has a vibrant
downtown that’s active day and night. Visitors will find locally-owned eateries and
microbreweries, annual festivals, arts and cultural events. There are plenty of
opportunities to enjoy the over 300 days of sunshine a year, including biking,

hiking, or paddle boarding

While enjoying dynamic growth, the city has maintained its unique personality
and style through a careful and masterful blending of the new with the old.
Respecting its heritage and energetically planning for the future, Tempe is a
wonderful mix of history and modern urban amenities. Tempe has a distinct

identity as an emerging destination city, replete with all the offerings of a city rich

MARCUS & MILLICHAP
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in economics, technology, culture, tourism and educational resources. Tempe
offers a blend of quality new developments, revitalization and redevelopment,
prestigious institutions such as Arizona State University, and celebrated traditions.
Tempe brings it all together — bright Arizona sun, rewarding places to work,
diverse cultures, a myriad of recreational opportunities, the best in entertainment

and an unparalleled Southwestern lifestyle.

Tempe maintains one of the most thriving economic environments in the country,
home to top research firms, Fortune 500 companies, and start-ups. The city’s
largest employers include Arizona State University, State Farm, Salt River Project,
Honeywell, Medtronic, and Insight Direct. Tempe has the most educated and
technically-skilled workforce in Arizona. It is a young and diverse community,

with a median age of 28.1.
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exclusively listed by

George (Scott) Ruble

602 687 6845
scott.ruble@marcusmillichap.com

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

By accepting this Marketing Brochure, you agree to treat the information contained herein regarding the lease terms as
confidential and proprietary and to only use such information to evaluate a potential purchase of this net leased property.

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However,
Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap conducted any
investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever
about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's responsibility to independently confirm the accuracy and completeness
of all material information before completing any purchase. This Marketing Brochure is not a substitute for your thorough
due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a
due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not
represent the current or future performance of this property. The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer's tax, financial, legal, and construction advisors should conduct a careful, independent investigation
of any net leased property to determine to your satisfaction with the suitability of the property for your needs. Like all
real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must
request and carefully review all legal and financial documents related to the property and tenant. While the tenant’s past
performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly,
the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based
on a tenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are
not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with
other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental
or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his her own
investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including
the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease
terms that Buyer may be able to negotiate with a potential replacement tenant considering the location of the property, and
Buyer's legal ability to make alternate use of the property.

CONFIDENTIALITY AGREEMENT
The information contained in the following offering memorandum is proprietary and strictly confidential. It is intended to be
reviewed only by the party receiving it from Marcus & Millichap and it should not be made available to any other person or

Mark J. Ruble

Director Executive Managing Director
602 687 6766
mruble@marcusmillichap.com

Chris N. Lind

Senior Managing Director

602 687 6780
chris.lind@marcusmillichap.com

Offices Nationwide
www.marcusmillichap.com

entity without the written consent of Marcus & Millichap. By taking possession of and reviewing the information contained
herein the recipient agrees to hold and treat all such information in the strictest confidence. The recipient further agrees
that recipient will not photocopy or duplicate any part of the offering memorandum. If you have no interest in the subject
property at this time, please return this offering memorandum to Marcus & Millichap.

This offering memorandum has been prepared to provide summary, unverified financial and physical information
to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any
investigation, and makes no warranty or representation with respect to the income or expenses for the subject property,
the future projected financial performance of the property, the size and square footage of the property and improvements,
the presence or absence of contaminating substances, PCBs or asbestos, the compliance with local, state and federal
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any
tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in
this offering memorandum has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not
verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of
the information provided. All potential buyers must take appropriate measures to verify all of the information set forth
herein. Prospective buyers shall be responsible for their costs and expenses of investigating the subject property.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE MARCUS & MILLICHAP AGENT FOR MORE
DETAILS.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due
diligence and seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting
from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due
diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment
properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals
cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and
advised to engage other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions
involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not
guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely
solely on their own projections, analyses, and decision-making.
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