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EXECUTIVE SUMMARY

INVESTMENT OVERVIEW INVES TMENT HIGHLIGHTS

Marcus & Millichap is pleased to present this Corporate Guaranteed m Corporate Guarantee | Investment Grade Tenant | Fitch: BBB
Wawa Convenience Store Ground Lease located at 3901 Aramingo Ave s

[ |
in Philadelphia, PA. The subject property consists of a 5,208 square foot "% Absolu_te b 22T L?ase Al Re.sponSIblllty
Convenience Store and Gas Station with eight pumps and 16 Fueling ' W Exceptional Demographics | 850,000+ Population

Stations on a large 2.57 Parcel of Land. ' M Attractive 10% Rent Increases | Significant Hedge against

Strategically located just minutes from Center City, Philadelphia on Aramingo Inflation
Ave, the property benefits from great visibility and traffic counts in excess of FeSSSSE_— R K R i RO R () REVER GRS AR i Y R ORI

28,000 vehicles per day. The subject property is Ideally positioned directly ; b, Jeted | '
off the exit of Interstate 95, a heavily traveled Highway serving the greater - m‘t%r;s\gglt?élr:ty and Ease of Access | Signalized Hard Corner

Philadelphia Metro area, averaging 197,000 Vehicles per Day. _ : .
There are multiple traffic drivers to this Wawa, including its location W Strong Traffic Counts Exceeding 28,000 Vehicles Per Day

directly across the street from a Walmart Supercenter and Lowes Home S5 S R 0 (SR UTAS I @R (MU RETRERSTIVEI ) T U R ROTRS
Improvement, which serves as a straight consumer base from which to Home Improvement
draw. Furthermore, the Subject Property is surrounded by an Impressive _8 m Directly Off Exit of Interstate 95 | High Visibility | 197,000+ VPD
Roster of National Retailers including, but not limited to, Target, The Home 48 : . i | ;
Depot, Shop Rite, Five Below, Chic-Fil-A, KFC, as well as many others. ™ Minutes from Center City, Philadelphia

m Wawa is Considered an Essential Tenant

Wawa Inc. originally executed a 20-year Lease and has a lengthy 12.8 |
years remaining on the Base Term. Additionally, the Lease calls for Six Five-
Year option periods bringing the Potential Lease Term to 50 Years. This
Wawa is positioned in Core Philadelphia which benefits from a population .*
greater than 800,000 and an average household income in excess of
$64,816 within a five-mile radius.

Wawa is an American chain of convenience stores and gas stations located [#
along the East Coast of the United States operating in Pennsylvania, New [~
Jersey, Delaware, Maryland, Virginia, Washington DC and Florida. WAWA’s |
annual revenue is about $13 Billion with more than 900 locations with ;
31,000 Employees. Today, Wawa is your all day, everyday stop for fresh,
built to order foods, beverages, coffee, fuel services, and surcharge-free
ATMs.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are

Marcus S Ml l l lchap approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future 2

performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2022 Marcus & Millichap




PRICING AND FINANCIAL ANALYSIS

. ———

.~ PROPERTY RENT DATA

- 3901 Aramingo Avenue
Philadelphia, Pennsylvania 19137

e b —— —

PROPERTY DETAILS

Lot Size

Rentable Square Feet
Price/SF

Year Built

TOTAL ANNUAL RETURN

Marcus g Millichap

CAP 4.35%

RENT INCREASES MONTHLY RENT ANNUAL RENT
01/01/2020 - 12/31/2024 (Current) $48,858 $586,300
01/01/2025 - 12/31/2029 $53,744 $644,930
01/01/2030 - 12/31/2034 $59,119 $709,423
01/01/2035 - 12/31/2039 (Option 1) $65,030 $780,365
01/01/2040 - 12/31/2044 (Option 2) $71,534 $858,402
01/01/2045 - 12/31/2049 (Option 3) $78,687 $944,242
01/01/2050 - 12/31/2054 (Option 4) $86,556 $1,038,666
01/01/2055 - 12/31/2059 (Option 5) $95,211 $1,142,533
01/01/2060 - 12/31/2064 (Option 6) $104,732 $1,256,786
Base Rent ($112.58 / SF) $586,300
Net Operating Income $586,300.00

$586,300

-

i

FINANCIAL OVERVIEW
112,334 SF (257 Acres)  |ist Price $1 3,478,160

208 SF
$2’52§ :7 Down Payment 100% / $13,478,160
' 2614 e 4.35%
Type of Ownership Ground Lease

e WWAWA R
LEASE ABSTRACT

Tenant Trade Name WAWA

Tenant Corporate Store

Ownership Private

Guarantor Corporate Guarantee
Lease Type NNN

Lease Term 20 Years

Lease Commencement Date 12/05/2014

Rent Commencement Date 12/05/2014

Expiration Date of Base Term 12/31/2034

Increases 10% Increases every 5 Years on Lease Term and Option Periods

Options Six 5-Year Options
Term Remaining on Lease 13 Years

Property Type Net Leased Auto Service - Gas/Conv

Landlord Responsibility None

Tenant Responsibility All

Right of First Refusal

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future
performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2022 Marcus & Millichap  ZAD0390304
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approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future

performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2022 Marcus & Millichap  ZAD0390304
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'This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are 6

M M M l l H h approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future
arCuS & l lC ap performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2022 Marcus & Millichap  ZAD0390304




RESEARCH [IPROPERTY:PHOTOSH

S

Marcus g Millichap

‘This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future
performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2022 Marcus & Millichap
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N
Wawa
REWARDS Wé‘wae

Wawa, Inc., a privately held company, began in 1803 as an iron foundry in New Jersey. Toward the end of the 19th Century, NAME Wawa

owner George Wood took an interest in dairy farming and the family began a small processing plant in Wawa, Pa, in 1902. OWNERSHIP Private
The milk business was a huge success, due to its quality, cleanliness and “certified” process. As home delivery of milk FOUNDED 1803
declined in the early 1960s, Grahame Wood, George’s grandson, opened the first Wawa Food Market in 1964 as an outlet SALES $9.68 billion
for dairy products. TENANT Corporate Store
Today, Wawa is your all day, every day stop for fresh, built-to-order foods, beverages, coffee, fuel services, and surcharge- HQ MEdiEe
free ATMs. A chain of more than 800 convenience retail stores (over 500 offering gasoline), Wawa stores are located in UL RVIRVEAIN 800+
Pennsylvania, New Jersey, Delaware, Maryland, Virginia, Florida, and Washington, D.C. The stores offer a large fresh food WEBSITE WWW.Wawa.com
service selection, including Wawa brands such as built-to-order hoagies , freshly brewed coffee , hot breakfast sand- [N ENTApSEES-— 30,000

wiches , built-to-order specialty beverages , and an assortment of soups, sides and snacks. _
CREDIT RATING Fitch 2016 BBB

1964: Grahame 1972: Wawa 1975: Stores 1982: Delis 1994: First Wawa 1995: ATMs are h __ 42002; Touchscreen
Wood opens the opens 100th begin brewing are seperated “superstore” is installed in all e ordering terminals
first Wawa Food store, located  fresh coffee from the opened in Wawa stores. el oo | oo installed in all stores.
Market in Folsom,  in Marlton. and selling checkout, Tinicum with & & = 1
Delaware County,  Stores begin sandwiches increasing 5,700 square feet | L 2013: Wawa
on April 16. 24-hour and hoagies. speed of and more than 1998: Wawa Bakery FArEAr Y begins baking

operations. service. 50 parking spots. is introduced. (-] rolls in stores,

| | ﬁ‘ | ‘ 2010
L] ] ] HEEEEEEEEEN [ | L L[] ]
1970 ‘ 1980 1990 ‘ | 2000

1969: Wawa 1974: Villanova 1977: The company 1992: The 500th store opens. 1996: First store 2006: Opens 2012: 600th
Kitchens food student wins begins sharing The Shorti Hoagie is launched with fuel opens its 200th fuel store opens.
service sells contest to ownership with and the first Hoagie Day is held  in Millsboro, Del. store. The first Florida
fish and chips, design a e associates through  at City Hall on May 7. The official The Sizzli hot store opens in
meatloaf, and new logo a a a formal profit- Wawa Employee Stock breakfast sandwich 2010: Smoothies Orlando outside
fried chicken. with goose. Inc sharing plan. Ownership Plan is launched. is launched. are introduced. SeaWorld.
SOURCE: Wawa Inc. The Philadalphia Inguirar

‘This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are

M M * l l * h approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future 8
arCuS & l lC ap performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2022 Marcus & Millichap  ZAD0390304




DEMOGRAPHICS

POPULATION 1 Mile 3 Miles L ES
2026 Projection

Total Population 26,254 309,570 852,174
2021 Estimate

Total Population 25,979 306,035 838,595
2010 Census

Total Population 25,457 298,261 811,749
2000 Census

Total Population 23,590 288,171 792,268
Daytime Population

2021 Estimate 24,064 224,643 778,028
2026 Projection

Total Households 9,078 105,156 309,035
2021 Estimate

Total Households 8,966 103,397 301,487

Average (Mean) Household Size 2.9 2.9 2.7
2010 Census

Total Households 8,824 101,024 291,081 - ? 4 =1
2000 Census . T Ol | h

Total Households 8587 98855 283314 x : . O Cinnaminso
HOUSING UNITS 1Mile | 3Miles | 5 Miles : ) g
Occupied Units

2026 Projection 10,110 117,006 348,285

2021 Estimate 9,989 115,133 339,863

HOUSEHOLDS BY INCONE i ile 3 Wiles | 5 Wiles

2021 Estimate

$200,000 or More 3.4% 1.9% 3.5%

$150,000-$199,999 32% 2.6% 3.8%

$100,000-5149,999 10.2% 9.3% 102% M Edgar Allen

$75,000-$99,999 9.1% 9.6% 10.4% Poe Nationall

$50,000-$74,999 179%  171%  17.5% Historic Site
$35,000-$49,999 130%  130%  12.0% d = = A i Maple Shade
$25,000-534,999 10.8%  10.9% 9.8% %
$15,000-$24,999 124%  133%  116%

Under $15,000 19.9% 22.4% 21.0% r”dependej]c e T
Average Household Income $62,315  $54,757  $64,817 National Historices
Median Household Income $42977  $38,826  $43,994
Per Capita Income $21597  $18.604  $23.743 \ o Cherry Hill Ma !

Cherry Hill
o | ]
Y

‘This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future 9
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DEMOGRAPHICS

GEOGRAPHY:

Marcus g Millichap

In 2021, the population in your selected geography is 838,595. The population has
changed by 5.8 percent since 2000. It is estimated that the population in your area
will be 852,174 five years from now, which represents a change of 1.6 percent from
the current year. The current population is 48.0 percent male and 52.0 percent
female. The median age of the population in your area is 33.4, compared with the
U.S. average, which is 38.4. The population density in your area is 10,661 people
per square mile.

There are currently 301,487 households in your selected geography. The number
of households has changed by 6.4 percent since 2000. It is estimated that the
number of households in your area will be 309,035 five years from now, which
represents a change of 2.5 percent from the current year. The average household
size in your area is 2.7 people.

In 2021, the median household income for your selected geography is $43,994,
compared with the U.S. average, which is currently $65,694.The median household
income for your area has changed by 48.4 percent since 2000. It is estimated that
the median household income in your area will be $47,484 five years from now,
which represents a change of 7.9 percent from the current year.

The current year per capita income in your area is $23,743, compared with the U.S.
average, which is $36,445. The current year’s average household income in your
area is $64,817, compared with the U.S. average, which is $94,822.

JOBS

In 2021, 305,097 people in your selected area were employed. The 2000 Census
revealed that 59.4 percent of employees are in white-collar occupations in this
geography, and 40.6 percent are in blue-collar occupations. In 2021, unemployment
in this area was 10.0 percent. In 2000, the average time traveled to work was 29.4
minutes.

The median housing value in your area was $143,564 in 2021, compared with the
U.S. median of $227,827. In 2000, there were 178,047 owner-occupied housing
units and 105,267 renteroccupied housing units in your area. The median rent at
the time was $435.

The selected area in 2021 had a lower level of educational attainment when
compared with the U.S averages. Only 7.4 percent of the selected area'’s residents
had earned a graduate degree compared with the national average of 12.0 percent,
and 12.9 percent completed a bachelor's degree, compared with the national
average of 19.5 percent.

The number of area residents with an associate degree was lower than the nation’s
at 5.8 percent vs. 8.3 percent, respectively.

The area had more high-school graduates, 36.5 percent vs. 27.2 percent for the
nation, but the percentage of residents who completed some college is lower than
the average for the nation, at 16.4 percent in the selected area compared with the
20.5 percent in the U.S.

'This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are

approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future
performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2022 Marcus & Millichap  ZAD0390304
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CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not
be made available to any other person or entity without the written consent of Marcus & Millichap Real Estate Investment Services. This Marketing Brochure has been prepared to provide summary,
unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due
diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected
financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State
and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy
of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify,
any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy
or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap Real Estate Investment Services, Inc. (“M&M”) is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of
any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of M&M, its affiliates or subsidiaries, or any agent, product, service,
or commercial listing of M&M, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus &
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this information, nor has
Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever about the accuracy or completeness of any
information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any purchase. This Marketing
Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a due diligence examination of
this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of this property. The value of a net
leased property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to your satisfaction with the suitability of
the property for your needs.

Like all real estate investments, this investment carries significantrisks. Buyer and Buyer’s legal and financial advisors must request and carefully review all legal and financial documents related tothe property
and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-
constructed facilities or newly-acquired locations, may be setbased on atenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the
tenantand any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic,
environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property
andthe value of any long-term lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate
with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property.abandon the property, and the lease terms that Buyer may be able
to negotiate with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property. By accepting this Marketing Brochure you agree to
release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or purchase of this net leased property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your
investigation and/or purchase of this net leased property.
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SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary, especially
given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any
prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment
professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory,
financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given the
potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.)



EXCLUSIVELY LISTED BY:

BROKER OF RECORD:

SEAN BEUCHE

P: (215) 531-7000

E: Sean.Beuche@marcusmillichap.com
LIC #: RM424190

FIRMLIC #: RB062197C
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Senior Managing Director
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