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NON-ENDORSEMENT & DISCLAIMER NOTICE

CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it
from Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure
has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property.

The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no
warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and
square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant's plans or intentions
to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation

regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential

buyers must take appropriate measures to verify all of the information set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate

Investment Services, Inc.
© 2021 Marcus & Millichap. All rights reserved.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of
any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its
affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

Marcus g Millichap




TABLE OF EUNTENTS

OFFERING HIGHLIGHTS
INVESTMENT OVERVIEW
PROPERTY PHOTOS

AERIALS

REGIONAL MAP
DEMOGRAPHICS
MONTGOMERY, AL OVERVIEW
TENANT SUMMARY

LEASE ABSTRACT

/-8

10
11-12
13

14



LEASE SUMMARY

Property Subtype:

OFFERING HIGHLIGHTS

Net Leased Auto Service - Gas/Conv.
Gas Express, LLC d/b/a Circle K
1.5% Per Year

At Close of Escrow

Tenant:

Rent Increases:

40 House Street
Pike Road, AL 36064

Rent Commencement:

Initial Lease Term: 20 Years
MONTGOMERY, AL MSA Renewal Options: Four (4), 5 Year
NOI: $230,701
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INVESTMENT OVERVIEW

MG REAL ESTATE FUNDAMENTALS LARGE FRANCHISEE & DOMINANT BRAND
- Located at hard corner of signalized intersection - Largest Alimentation Couche-Tard franchisee
- Multiple points of ingress and egress - Expanding %135 unit operator across 6 states (AL, AR, GA, LA, SC, TN)
- Attractive 2022 construction - 26+ year operating history
- Limited surrounding competition - Alimentation Couche-Tard is an international brand with 15,000+ locations
> 1 competing c-store within a 2-mile radius in 20 countries (corporate)
- Dense and affluent metro of Montgomery
- Average household incomes exceed $100k in 1, 3, 5 & 7-mi MONTGOMERY, AL ADVANTAGE
radius .
, , , : - Home to Alabama’s state capital
- Robust lat th 2000: 134% (3-mi); 95% (5-mi);
48;(37[):5[] cron growih sinee (3-mi) (5-mi) - Gross Metro Product of $18.6 B (2019)

- Low cost of living at 8% below national average (per Forbes)
- Maijor industries include education and defense
- Home to Maxwell Air Force Base

OPTIMAL LEASE STRUCTURE

- Attractive 20-year sale-leaseback > Educational and technological center of the US Air Force
- Four (4), 5-year renewal options > Average fiscal economic impact of £$2.6 B annually
- 1.5% rent escalations every year throughout entire lease > Mission critical military installation as home to Air University
- Triple net (NNN) lease with NO landlord responsibilities > 17,000+ military, civil service, and contracted personnel & 34,000
- Tax advantages with accelerated & bonus depreciation due to fee students
simple ownership - Other Top Employers

> Baptist Health: £4,300 employees
> Hyundai Motor Manufacturing Alabama, LLC: £3,500 employees
> Assembly plant for Sonata and Elantra sedans and Santa Fe SUV

> HMMA and its suppliers have an annual economic impact of
$4.82 B to the State of Al's economy
> ALFA Insurance Companies: £2,500 employees




PROPERTY PHOT0S
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Avg Home Values per Zillow

. % . [ l .’!. b . "_'_.-" 4 . o B B T .‘\
: @ PIKE ROAD S50 8¢ WA A Mk ‘\\
. HIGH SCHOOIL il 1_ L o _r. LY '1 - ‘-" _____14 .
(£720 Students) m ; ; Mg A s o
- : 'a ' W, s .
| K Ve,
iy, i -& ___t'

¢l i qay g

| i

L sty syl

¥
(Aol | ;'_:.1 i
Avg Home Value| ‘
: it

e

. -
SR F
e

4

4

P &

e

+

i i | $100k - $300k
kY . H i W *I ] I-L “- f
r i 1 I'F * % v \.Ifq. Ir |\.%:‘ 1| -
1('. ' I‘P“‘.L"'\E - Ty L R | -

fra i-f o { Avg Home chlue ¢ E ,_
i D e N | $200k - $400k L VAR R )
L g \ 7 \ . ' .*‘;H-i 'l Sl g
. =B J ; } 1

|
Ztec 4

Avg Home Value ¥ - \ = Ul ot B Rl ey .23

c-store withina %! i |

' $400k - $800k - s o e e et S 2-mile radius \-

4 b - e
P s 101 ol @I N el

¢
kol AL B - e
- i*

1;-1 PRV 2

LE | A |
F_., o 4 L.‘.'.J.a_.'.{

' = - - _i. i . \;-l l ’(

' ) j - oot Avg Home Value ‘8 - \

o AR 7 $400k - $500k Lap H T
- X ¥ |

\ 3
I ! : 1 ¢ 5 - w!;’ :} d
I 1 ] o o .,..-_I- i 8 g ! " -
' S ¥ T ¥ P [ S E
. i N w n.'_ __j__ ! y FRYYE 1\‘.-‘
Ty -

P g W ¥ s 5a S T b - Avg Home Value
e - : el \ A 1 $200k - $400k
f - a { p\' .' )}; .=" lff:-.

-
-
o




. RIS
. x " e~ g A - RESIDENTIAL . .' S ok : ____‘.\-. i -‘. .. ‘ - .. '-h ‘.‘_‘,-

AREA

- SUBJECT PROPERTY -



REGIONAL MAP

Driving Distance rrom Sussecr Propeary
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DEMOGRAPHICS

POPULATION

2026 Population
2021 Population
Daytime Population
Growth 2021 - 2026
Growth 2000 - 2021

HOUSEROLDS

2026 Households
2021 Households

HOUSEHOLDS BY INCOME
$200,000 or More

$150,000 - $199,999
$100,000 - $149,999
$75,000 - $99,999
$50,000 - $74,999
$35,000 - $49,999
$25,000 - $34,999
$15,000 - $24,999
$10,000 - $14,999
Under $9,999

Average HH Income

J-MILE
19,369

17,790

12,248

8.88%
134.05%

6,569
5,954

10.24%
11.33%
27.95%
16.11%
16.53%
7.98%
3.83%
2.77%
1.41%
1.83%

$123,236 $121,024 $100,462

a-MILE
44,231

41,569
38,850
6.40%
94.81%

17,074
15,866

10.70%
10.40%
23.75%
15.29%
18.45%
9.20%
4.58%
3.23%
1.56%
2.84%

T-MILE
77,811

74,434
72,173

4.54%

48.64%

31,882
30,260

7.45%
7.45%
18.67%
14.81%
20.78%
11.75%
7.13%
5.73%
2.57%
3.64%

POPULATION BY RAGE

% White Population
% Black Population
% Asian

% American Indian,
Eskimo, Aleut Population

% Hawaiian or Pacific
Islander Population

% Multi-Race Population
% Other Population

2021 POPULATION 25+ BY
EDUCATION LEVEL

Elementary (0-8)

Some High School (9-11)
High School Graduate (12)
Some College (13-15)
Associates Degree Only
Bachelors Degree Only

Graduate Degree

3-MILE
56.80%

30.34%
10.30%

0.19%

0.03%

1.72%
0.62%

1.49%

4.97%

17.71%
16.01%
8.20%
29.49%
21.79%

a-MILE
54.06%

33.81%
9.81%

0.23%

0.04%

1.50%
0.55%

1.07%

3.97%
15.84%
16.53%

7.98%
30.88%
23.34%

T-MILE
42.49%

47.00%
7.74%

0.22%

0.04%

1.76%
0.75%

1.09%
417%
17.94%
19.44%
8.65%
27.83%
20.48%
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MONTGOMERY, AL

Strategically located at the intersection of Interstate 65 and Interstate 85, Montgomery is
the capital city of Alabama and the second-largest city in the state. The metropolitan areq,
comprised of Autauga, Elmore, Lowndes, and Montgomery counties, has a population
over 374,000. A region of vast economic diversity, Montgomery is home to state and
regional governments, a major military installation, the USAF Air University, an
extensive service industry, wholesale and retail trade, tourism, and an industrial
base. Within the past decade, 10,000 jobs have been created and $1.9 billion
has been spent in capital expenditures, evidence Montgomery is one of the most pro-
business cities in the state.

Montgomery is nationally known for its many historic/cultural landmarks and events such
as the Alabama State Capitol, Dexter Avenue King Memorial Church, First White House
of the Confederacy, Montgomery Bus Boycott, Hank Williams Memorial, Alabama War
Memorial and Alabama Shakespeare Theater. The city attracted the first electric street car
system and Wright Brothers first school for powered flight. Today, Montgomery is the
home of both Maxwell and Gunter Air Force Bases. The two bases employ over
12,280 people.

The city is the home of several public and private colleges, as well as military schools.
Montgomery’s fifteen colleges, universities and military schools, including Alabama
State University and Auburn University at Montgomery, provide world-class educational
opportunities. In 2004, Montgomery landed one of the biggest economic development
projects when Hyundai Motors Manufacturing Alabama (HMMA) built its $1.4
billion automotive plant. The Montgomery location became the first assembly and
manufacturing plant in the United States. It employs over 3,000 team members.
HMMA and its suppliers have an annual economic impact of $4.82B to Alabama’s
economy. Montgomery is also home to a minor league baseball team called the
Montgomery Biscuits, Class AA affiliate of the Tampa Bay Devil Rays. The team plays in a
newly renovated 7,000-seat facility known as Riverwalk Stadium that is owned by the City
of Montgomery.

T0P MONTGOMERY, AL MSA EMPLOYERS

Maxwell/Gunter Air Force Base (12,280) ALFA Insurance Companies (2,568)
State of Alabama (11,380) City of Montgomery (2,500)
Montgomery Public Schools (4,524) MOBIS Alabama (1,400)

Baptist Health (4,300) Jackson Hospital & Clinic, Inc. (1,300)
Hyundai Motor Manufacturing Alabama (3,530) Koch Foods (1,300)

‘Montgomen




MONTGOMERY, AL HIGHLIGHTS

A8 il

Alabama's State Capital Population of 375,000+ Gross Metro Product of $18.6 B

A ¢

Large Miliary Presence-due to - Maxwell AFB is Mission Critical Hyundai Motor Manufacturing

Maxwell Air Force Base, which ~ as home to Air University and Air ~ Alabama (HMMA) is doing a $410 M

has a $2.6 B annual economic Force’s center for professional . expansion to expand their assembly
impact military education lineup, creating 200+ jobs
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Low Unemployment Rate of 3.6% Gost of Living 8% Below National Average
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TENANT SUMMARY

Gas Express is a proud franchisee of Kangaroo

Express and Circle K, known worldwide for
quality products and great customer service.
Gas Express was founded in 1994 and was
originally named S&A Food and Gas. As a
company that would grow to employ hundreds
of people and work in the very heart of tight-
knit neighborhoods and communities, they had
the foresight to know that their commitment
needed to extend not just to the bottom line but
also to their customers and their employees.

The Gas Express team recognizes the diverse
demographics of Montgomery and aims to
offer unique, but always dependable service
tailored to each market. Gas Express offers
unique services such as growler purchases
/refills, a wide selection of wine, a huge
selection of craft beer and beer caves within
select stores.

Gas Express is committed to growing a strong
presence throughout Alabama and beyond.
They currently operate over 135 locations
across  Alabama,  Arkansas,  Georgiaq,
Louisiana, South Caroling, Tennessee with the
majority located in the Atlanta MSA.

©

iR EIPHESD 16

Tenant Trade Name Circle K
Tenant Gas Express, LLC
No. of Units +135
Locations AL AR, GA, LA, SC, TN
Headquarters Atlanta, GA

EELZEXXA | CIRCLE K HIGHLIGHTS

15,000+ RRR 40,000+ ‘{'

Locations Employees

<

¢ 20+ Countries
\f“ with Circle K Locations

13



LEASE ABSTRACT

TENANT:
Gas Express, LLC d/b/a Circle K

LEASE COMMENCEMENT:

At Close of Escrow

ADDITIONAL RENT:

“Additional Rent” shall collectively mean all Taxes, insurance, maintenance
expenses, operating expenses, administrative expenses and all other costs
and expenses of every nature incurred in connection with the operation of the
Premises and all Improvements thereon that are more fully set forth herein or
otherwise incurred.

UTILITIES:

During the Lease Term, Tenant shall open its own accounts for utilities serving
the Premises, including without limitation (if applicable) gas, electricity, water,
sewer, sanitation and all other utilities required by Tenant for the Premises and
Tenant shall be responsible for all such utility charges.

CARE OF PREMISES:

Tenant assumes the sole responsibility for the condition, use, operation,
maintenance, repairs, replacement and management of the Premises and
Landlord shall have no responsibility in respect thereof and shall have no
liability for damages to the property.

TAXES:

Tenant agrees to pay, as Additional Rent, all personal property taxes and
assessments, ad valorem or real estate taxes and assessments (including,
without limitation, general and special assessments for public improvements
or benefits whether or not commenced or completed during the Lease Term, as
same may be extended or renewed, sanitary and trash removal assessments,
and all property owners', association, subdivision, and all other types of
public, quasi-public or private assessments, fees or exactions or similar
charges of any nature whatsoever), water charges, sewer rents and all other
taxes or any type of assessments whatsoever levied, assessed or imposed at
any time by any Governmental Authorities upon or against the Premises or
any portion thereof, which accrue or become due with respect to any period
during the Term, and also any tax or assessment levied, assessed or imposed
against the Premises or any portion thereof at any time by any Governmental
Authorities in connection with any franchise, or the receipt of any income,
rent or profit from the Premises to the extent that same shall be in lieu of all
or a portion of any of the aforesaid taxes or assessments upon or against the
Premises, and which accrue or become due with respect to any period during
the Term (collectively, the “Taxes”).

INSURANCE:

Tenant shall, during the Term of this Lease, and at Tenant’s expense, maintain in full force and effect: (a) All risk
property insurance covering (i) the Improvements and Personalty, and all building materials and other property
which constitute part of the Premises, and (ii) Tenant’s trade fixtures, signs, inventory and supplies, furniture,
equipment, and improvements and betterments installed by Tenant, all amounts not less than one hundred percent
(100%) of the full replacement value of all Improvements and Personalty (as reasonably determined by Landlord);
(b) Contractual and comprehensive commercial general liability insurance against claims for bodily injury, death
or property damage occurring on, in or about the Premises, which insurance shall be written on a so-called
occurrence basis, and shall provide minimum protection with a combined single limit in an amount not less than
Two Million and No/100 Dollars ($2,000,000.00) for any one occurrence, and such insurance shall have a
deductible of not greater than Five Thousand and No/100 Dollars ($5,000.00); (c) Business interruption and
loss of rent insurance in amounts sufficient to compensate Landlord for all Base Rent, Additional Rent and other
amounts payable hereunder for a period of not less than twelve (12) months, the amount of such coverage to
be adjusted annually to reflect the Base Rent, Additional Rent and other amounts payable during the succeeding
twelve (12) month period; (d) Liability insurance which shall include coverage for all liabilities arising out of the
dispensing or selling of alcoholic beverages imposed under any laws, including, without limitation a “dram shop”
or alcoholic beverage control act, the Premises and the business related to the Premises with a cross liability clause
and a severability of interests clause to cover Tenant's indemnity and including an endorsement if necessary
to provide coverage of personal injury and defense for a third party, all in limits of not less than One Million
and No/100 Dollars ($1,000,000.00) inclusive per occurrence or, upon Landlord's request, such higher limits
as shall become customary under new leases of comparable Premises; and (e) such additional and/or other
insurance coverage, endorsements, or deductibles with respect to the Premises and in such amounts as reasonably
requested by Landlord or its Lender.

ASSIGNMENT & SUBLETTING:

Additionally and notwithstanding anything to the contrary set forth herein, Tenant shall have the right (subject to
Landlord’s consent as set forth hereinafter), with no less than thirty (30) days’ prior notice to Landlord (the “Notice
of the Intended Assignment”) without any charge of any kind by Landlord (other than the Lease Transfer Admin
Fee) and without Landlord having any recapture right, to assign this Lease (i) to TMC Franchise Corporation or
its parent, affiliate or subsidiary (the “Permitted Assignment”) if said entity possesses financial creditworthiness,
cash flow and liquidity that is at least equal to or better than the financial creditworthiness, cash flow and liquidity
of Tenant as of the Effective Date (collectively, the “Net Worth Threshold”); or (ii) o an assignee that possesses
financial creditworthiness, cash flow and liquidity that is at least equal to or better than the Net Worth Threshold.
Tenant shall provide Landlord the financial statements of the assignee supporting compliance with the Net Worth
Threshold (the “Net Worth Threshold Evidence”), concurrently with the Tenant’s Notice of the Intended Assignment.

If there is an assignment consented to by Landlord under either Clauses (i) or {(ii) in this Section, then, upon entry
of the instrument of assignment, the assigning Tenant of the assigning Tenant shall be released from all further
payments of Rent and for the performance of all terms, covenants and conditions of the Lease after the effective
date of the assignment.

FINANCIAL REPORTING:

Tenant shall deliver to Landlord (i) a current financial statement of Tenant of this Lease; and (ii) the last two (2)
years' filed federal tax returns for Tenant. Not more than once in a given Lease Year, but only upon prior request
from Landlord, Tenant shall provide to Landlord an annual financial statement of Tenant in such form as Landlord
may reasonably request. In addition, thereto, but only upon prior request from Landlord, the Tenant shall also
deliver on an annual basis to Landlord, a copy of the federal income tax return for Tenant no later than 30 days
following the date upon which such tax returns are filed. 14
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