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NON-ENDORSEMENT & DISCLAIMER NOTICE

CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the
party receiving it from Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus &
Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only
a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation.
Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the
subject property, the future projected financial performance of the property, the size and square footage of the property and improvements, the
presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal regulations, the physical condition
of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant's plans or intentions to continue its
occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted
any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the
information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein. Marcus & Millichap is a
service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2018 Marcus & Millichap. All rights reserved.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The

presence of any corporation's logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation

of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included
for the purpose of providing tenant lessee information about this listing to prospective customers.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert
opinions as they may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus
& Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap’s
principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its
investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and
advised to engage other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the property’s
physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given the potential volatility created
by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.
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INVESTMENT HIGHLIGHTS // 910 S MAIN ST

10 Years Remaining on an Absolute Net Lease | No Landlord Responsibilities | Five, 5-Year Renewal Options

High Visibility Along a Main Traffic Artery into Downtown Monticello | 6,700+ Vehicles Per Day

Monticello is a Popular Tourist Destination Due to its Proximity to Lake Shafer and Lake Freeman | 1.3 Million Visitors
Annually

Solid Demographics: Population of 8,519 Within 3-Miles, 11,358 Within 5-Miles and 20,572 Within 10-Miles of Subject

Average Household Incomes of $73,462 Within 3-Miles, $76,822 Within 5-Miles and $74,877 Within 10 Miles of Subject

Monticello is 2 Hours North of Indianapolis, IN




TENANT OVERVIEW // DOLLAR GENERAL

Dollar General Corporation has been delivering value to shoppers for more than 80 years. Dollar General

. helps shoppers Save time. Save money. Every day.® by offering products that are frequently used and

DOLLAR GENERAL replenished, such as food, snacks, health and beauty aids, cleaning supplies, basic apparel, housewares

and seasonal items at everyday low prices in convenient neighborhood locations. Dollar General operated

17,266 stores in 46 states as of February 26, 2021. In addition to high-quality private brands, Dollar General sells products from America’s most-

trusted manufacturers. Dollar General stands for convenience, quality brands and low prices. Dollar General’'s stores aim to make shopping a
hassle-free experience. We design small, neighborhood stores with carefully -edited merchandise assortments to make shopping simpler.

COMPANY SNAPSHOT:

Tenant Trade Name: Dollar General OF AMERICANS ARE

Ounersh e
Founded: 1939 GENERAL STORE

Headquarters: Goodlettsville, TN

Tenant Type / Guarantor:  Corporate o OF CURRENT STORE s
Credit Rating: S&P: BBB 7 5 R HabicERsWERE E
Stock Symbol: DG (NYSE) THE ORGANIZATION

Revenue: $33.7 Billion (2020)

Employees: 143,000 (2020) Al et i

Locations: 17,266+ (2020) ggg'g':gg'fgsg':

Website: Dollargeneral.com

DOLLAR GENERAL ANNOUNCES Q3 2021 RESULTS:
Net Sales Increased 3.9% to $8.5 Billion

Same-Store Sales Decreased 0.6%; Increased 11.6% on a two-year stack basis

NEN

Real estate growth plans for fiscal year 2022 consist of nearly 3,000 real estate projects in total, including 1,110 new
stores

Plans to expand footprint internationally for the first time, with plans to open up to ten stores in Mexico by the end of
fiscal 2022.

On November 30, 2021, the Company’s Board of Directors declared a quarterly cash dividend of $0.42 per share on
the Company’s common stock

NI




LOCAL AERIAL // 910 S MAIN ST _
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AERIAL // 910 S MAIN ST
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FINANCIAL SUMMARY // 910 S MAIN ST

$1,650,000

5.45%

Property Address: 910 S Main St, Monticello, IN
Year Built 2017
Gross Leasable Area (GLA): 9,100 Sq.Ft.
Lot Size: 1.52 +/- Acres
Type of Ownership: Fee Simple

LEASE ABSTRACT

Tenant: Dollar General
Lease Guarantor Corporate Guarantee
Lease Type: Absolute Net
Lease Commencement Date: 05/01/2017
Lease Expiration Date: 04/30/2032
Term Remaining: 10 Years
Options: Five, 5-Year
Rental Increases: In Options
Landlord Responsibility: None
Tenant Responsibility: All

RENT SCHEDULE
RENT INCREASES ANNUAL RENT ~ MONTHLY RENT PSF

Current: Through 04/30/2032 $89,852 $7,487 $9.87




LOCATION OVERVIEW // MONTICELLO, INDIANA

Monticello is a city in Union Township, White County, Indiana. The city is the county seat of White County. Monticello is known as a tourist destination
in north-central Indiana and is home to the Indiana Beach amusement park on Lake Shafer, and Lake Freeman. Monticello’s location between
Lakes Shafer and Freeman and the proximity of Indiana Beach allow for a thriving tourism industry that plays a significant role in the city’s economy.
Although recreational options are geared primarily towards summer activities, the lakes are used throughout the year for fishing. Golfing and boating
are available as three season sports. Additionally, Monticello has areas for cross country skiing, snowmobiling and ice skating in the winter. The
lakes and campgrounds are popular tourist destinations, but the most well-known was Indiana Beach, an amusement park on Lake Shafer.
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DEMOGRAPHICS // MONTICELLO, INDIANA

| POPULATON | 3Miles | 5Miles | 10 Miles JESS HOUSEHOLDS BY EXPENDITURE |3 Miles | 5Miles 10 Miles |
2026 Projection Total Average Household Retail Expenditure $112,667 $114,993 $116,422
Total Population 8,520 11,333 20,580 Consumer Expenditure Top 10 Categories
2021 Estimate Housing $17,561 $17,848 $18,037
Total Population 8,519 11,358 20,572 Transportation $9,971 $10,166 $10,243
2010 Census Food $7,342 $7,467 $7,536
Total Population 8,603 11,490 20,710 Personal Insurance and Pensions $6,605 $6,783 $6,915
2000 Census Healthcare $5,625 $5,748 $5,830
Total Population 8,976 12,030 21,300 Entertainment $2,885 $2,969 $3,020
Daytime Population Cash Contributions $1,638 $1,684 $1,698
2021 Estimate 10,287 11,943 17,084 Apparel $1,531 $1,568 $1,590
| _HOUSEHOLDS | 3Miles | 5Miles | 10 Miles _ Gifts $991  $1,031  $1,082
2026 Projection Education $831 $868 $917
Total Households 3475 4608 8425 |_POPULATIONPROFILE | 3Miles | 5Miles 10 Miles _
2021 Estimate Population By Age
Total Households 3,456 4,591 8,374 2021 Estimate Total Population 8,519 11,358 20,572
Average (Mean) Household Size 2.4 2.4 2.4 Under 20 24.6% 23.9% 23.4%
2010 Census 20 to 34 Years 16.2% 15.9% 15.7%
Total Households 3,496 4,645 8,446 35 to 39 Years 5.3% 5.2% 5.2%
2000 Census 40 to 49 Years 11.5% 11.7% 11.8%
Total Households 3,540 4,717 8,404 50 to 64 Years 19.4% 20.4% 22.0%
Occupied Units Age 65+ 23.0% 22.9% 21.9%
2026 Projection 4,666 6,599 12,641 Median Age 43.5 44.4 45.2
2021 Estimate 4,581 6,485 12,418 Population 25+ by Education Level
| HOUSEHOLDSBYINCOME | 3Miles | 5Miles | 10 Miles | 2021 Estimate Population Age 25+ 5,968 8,040 14,704
2021 Estimate Elementary (0-8) 3.4% 2.8% 2.5%
$150,000 or More 6.5% 6.9% 5.8% Some High School (9-11) 9.2% 8.4% 8.0%
$100,000-$149,999 14.0% 14.8% 15.0% High School Graduate (12) 39.1% 39.8% 41.4%
$75,000-$99,999 14.8% 15.1% 16.7% Some College (13-15) 23.1% 23.5% 22.6%
$50,000-$74,999 23.6% 23.6% 23.6% Associate Degree Only 7.9% 8.1% 8.6%
$35,000-$49,999 12.5% 12.1% 13.3% Bachelor's Degree Only 11.3% 11.4% 11.3%
Under $35,000 28.6% 27.4% 25.6% Graduate Degree 6.0% 6.1% 5.5%
Average Household Income $73,462 $76,822  $74,877
Median Household Income $59,573 $61,327  $62,406

Per Capita Income $30,099 $31,305 $30,656




EXCLUSIVELY LISTED BY

DAN YOZWIAK

First Vice President, Investments
Columbus Office
Direct: (614) 403-1094
Dan.Yozwiak@marcusmillichap.com
License: OH SAL 2008003600

DARPAN PATEL

First Vice President, Investments
Tampa Office
Direct: (513) 878-7723
Darpan.Patel@marcusmillichap.com
License: OH SAL 2012000748

Josh Caruana
IN Broker of Record
Lic #: RB14034355




