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PROPERTY OVERVIEW

We are pleased to offer to qualified investors the rare opportunity to

Yes

acquire a brand new construction single tenant net leased investment
occupied by Starbucks corporate, located in Syracuse, UT, with a new 10

REBUCKS
i~ o

e 7

year lease term. The subject property comprises a 2,044 SF building and is
positioned on a 0.62-acre lot near one of the most trafficked intersections
in Syracuse, UT with over 46,700 VPD at W 1700 S & S 1000 W. Additionally,
the property is surrounded by major retailers such as Walgreens, Smith'’s
Food and Drug, Walmart Supercenter, McDonald’s, Dollar Tree, 7-Eleven,
LAYTON HILLS MALL .. .

AutoZone and more. This is an excellent opportunity to own a brand-new
construction, single tenant investment grade credit drive-thru asset, with

a new 10 year lease term and minimal landlord responsibilities.
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PRICING DETAILS INVESTMENT HIGHLIGHTS o295
List Price $2,775,000 . '

CAP Rate 4.25% * Brand New Construction - STNL Starbucks (NASDAQ: SBUX)

Annual Rent $117,959 - Investment Grade Credit Tenant - Long Term Lease

Taxes NNN - New 10 Year Lease Term

Insurance NNN - 7.5% Rental Increases Every 5 Years

CAM NNN

* Highly Trafficked Intersection - Major Corridor

LEASE ABSTRACT _ 46,700+ VPD at the W 1700 S & S 1000 W

Tenant Starbucks « Easy Access and Excellent Visibility |~ - -
- ||
HEEEE S TS 1l 2077 - Benefits from Designated Left Turn Lane into the Property 7 EI'EVEn@ ) s .
Lease Expiration May 31, 2032 o . N ¥ ) RutoZone)
— Prv— * Surrounding National Retailers: Walgreens, Smith’s Food and N -. , 1043 W 1700 S 1. _ _./'b_
Term Remaining On Lease 10 Years Drug, Walmart Supercenter, McDonald’s, Dollar Tree, 7-Eleven, _ | L SYRACUSE, UT : % ' AMEB';A FIRST
Base Rent $117,959 AutoZone and More E?
: |
Rental Adjustments 6/1/2027: $126,810 * Close Proximity to Syracuse, UT's Main Employment Center j‘ =
4 - 5 Year Options, . . - o ol o A : B _ =
~7.?]O% Rental Increases - Companies Include Northrop Grumman, Americold Logistics, ‘ : e : : W [\ e (07
- Each Option ’
.~ Option Periods 6/1/2032: $136,314.36 US Cold Storage and More N
= 6/1/2037: $146,534.36 ~ * Near Hill Air Force Base - Over 21,900 Total Personnel |
6/1/2042: $157,531.08 AT ' / - J
6/1/2047: $169,345.40 - Annual Federal Payroll of $1.55 Billion Beans & Brews :
. & LCOFFERE HOouUsE ; - _I
Lease Type NN Lease - Hill AFB Creates Approximately $3.87 Billion in Indirect Jobs ' : A4 .
Roof & Structure Landlord Responsible

with a $7.11 Billion Total Annual Impact ] f % .
P A R C E L D E TA I L S * Strong Demographics - Dense Infill - Income Trade Area . -~ . b - S

Parcel No. (APN) 12-542-0005 - Over 160,122 Residents within a 5 Mile Radius Ak A TWIHE'%Q ” DOLLAR TREE L& ; Smlths me @bank
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Building Size 2,044 57 - Over $111,365 in Average Household Income within 1 Mile Radius SU%K § B N L ZIONS . %‘iﬁ,ast V=R
Land Size 0.62 Acres y EaSFITNESS * 5 Vi
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SITE PLAN

6

ANTELOPE DRIVE

1043 West 1700 South, Syracuse, UT

In 2022, Starbucks
Is Slated to Open
Approximately
2000 New Stores,
484 New Stores
Opened in Q1
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TENANT OVERVIEW ,

Starbucks Corporation is an American coffee company and coffeehouse chain.
Starbucks was founded in Seattle, Washington, in 1971. As of early 2022, the
company operates more than 34,317 retail stores globally. Starbucks locations
serve hot and cold drinks, whole-bean coffee, microground instant coffee
known as VIA, espresso, caffe latte, full- and loose-leaf teas including Teavana
tea products, Evolution Fresh juices, Frappuccino beverages, La Boulange
pastries, and snacks including items such as fruit, chips and chocolate.

Q1 Fiscal 2022 Highlights

* The company opened 484 net new stores in the first quarter of fiscal 2022,
yielding 4% year-over-year unit growth, ending the period with

34,317 stores globally, of which 51% and 49% were company-operated

and licensed, respectively

e Stores in the U.S. and China comprised 61% of the company'’s global portfolio
at the end of Q1, with 15,500 and 5,557 stores, respectively

e Starbucks® Rewards loyalty program 90-day active members in the U.S.
increased to 26.4 million, up 21% year-over-year
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Type Public (Nasdaq: SBUX)
Headquarters Seattle, WA

Founded 1971

Locations 34,317

Employees 383,000+
NEREERIE $29.06B (2021)

Website

starbucks.com

STARBUCKS GROWTH

The company has a strong customer base entrenched by a solid rewards
program that bolsters customer loyalty. This customer base is growing steadily,
with double-digit growth in the MRQ. Additionally, despite 15,000 stores across
the United States, the company still has room to grow. Geographically, in the
suburban locations, and revenue-wise into other spaces, such as the wine and

other product offerings in their evening stores.

Starbucks’ strategy of offering distinctive products packaged with great marketing
has performed well over the years by seducing the masses into its vast customer
base. SBUX's rewards and loyalty programs have also played an integral role in
retaining formidable consumer loyalty, with almost an 80% score on the American
Consumer Satisfaction Index (ACSI).

Net Revenue of Starbucks Worldwide from 2003 to 2021

o

Source: Statista 2022
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SYRACUSE UT

Syracuse is a city in Davis County, Utah, United States. It is situated between the
Great Salt Lake and Interstate 15, about 30 miles north of Salt Lake City. It is part
of the Ogden-Clearfield, Utah Metropolitan Statistical Area. The city has seen
rapid growth and development since the 1990s. The city population was 32,141
at the time of the 2020 census, an increase of 7,810 since the 2010 census.

While settlers have populated the area since the mid 1800s, Syracuse was
incorporated on September 3, 1935. The city was named by early settlers for
Syracuse, New York, which was famed for its salt production in the 19th century.

The city is located in northern Davis County on the eastern side of the Great
Salt Lake. It is bordered to the north by West Point, to the northeast and east
by Clearfield, and to the southeast by Layton. A causeway on SR 127 connects
Syracuse to Antelope_Island_State_Park in the Great Salt Lake.

According to the United States Census Bureau, Syracuse has a total area of 9.6
square miles, of which 0.01 square miles, or 0.06%, is water.
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ECONOMIC HIGHLIGHTS
OF SYRACUSE, UT

Population in 2019: 31,458. Population change since 2000:
+234.7%

The median household income in Syracuse, UT in 2019 was
$104,548, which was 27.5% greater than the median annual
income of $75,780 across the entire state of Utah. Compared
to the median income of $58,223 in 2000 this represents an
increase of 44.3%.

The per capita income in 2019 was $33,186, which means an
increase of 48.8% compared to 2000 when it was $16,989.

Estimated per capita income in 2019: $33,186 (it was $16,989 in
2000)

Estimated median house or condo value in 2019: $371,859 (it
was $159,600 in 2000)

Mean prices in 2019: all housing units: $286,996; detached
houses: $287,687; townhouses or other attached units: $186,314

Median gross rent in 2019: $1,609.

March 2019 cost of living index in Syracuse: 88.9 (less than
average, U.S. average is 100)

The economy of Syracuse, UT employs 13.6k people

The largest industries in Syracuse, UT are Retail Trade (1,789
people), Health Care & Social Assistance (1,707 people), and Public
Administration (1,639 people), and the highest paying industries
are Professional, Scientific, & Technical Services ($85,407),
Professional, Scientific,c, & Management, & Administrative &
Waste Management Services ($77,031), and Utilities ($76,563).
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88% Swiesgaes. 1 POPULATION DENSITY

| 160,122 Residents

Within a 5-Mile Radius

Population 1-Mile ~ 3-Mile  5-Mile
Estimated Population (2021) 12,901 87,481 160,122
Projected Population (2026) 14,069 95,052 172,877 Jinton

Income 1-Mile  3-Mile  5-Mile
Avg. Household Income (2021)  $111,365 $91,864 $91,063 $1111365

Median Household Income (2021) $93,028 $77,920 $77,807 ; Within a 1-Mile Radius
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Households 1-Mile  3-Mile  5-Mile \ Business Facts 1-Mile  3-Mile  5-Mile
Estimated Households (2021) 3,471 25,386 47,969 \ Total # of Businesses (2021) 196 1,332 3,075
Projected Households (2026) 3,793 27,621 51,784 \ Total # of Employees (2021) 3,116 22,072 44,284
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This Offering Memorandum contains select information pertaining to the
business and affairs of Starbucks, Syracuse, UT. It has been prepared by
Colliers International. This Offering Memorandum may not be all-inclusive
or contain all of the information a prospective purchaser may desire. The
information contained in this Offering Memorandum is confidential and
furnished solely for the purpose of a review by a prospective purchaser
of the Property. It is not to be used for any other purpose or made
available to any other person without the written consent of Seller or
Colliers International. The material is based in part upon information
supplied by the Seller and in part upon financial information obtained
from sources it deems reliable. Owner, nor their officers, employees, or
agents makes any representation or warranty, express or implied, as to
the accuracy or completeness or this Offering Memorandum or any of its
contents and no legal liability is assumed or shall be implied with respect
thereto. Prospective purchasers should make their own projections and
form their own conclusions without reliance upon the material contained
herein and conduct their own due diligence.

By acknowledging your receipt of this Offering Memorandum from
Colliers, you agree:

1. The Offering Memorandum and its contents are confidential;
2. You will hold it and treat it in the strictest of confidence; and

3. You will not, directly or indirectly, disclose or permit anyone else
to disclose this Offering Memorandum or its contents in any
fashion or manner detrimental to the interest of the Seller.

Owner and Colliers International expressly reserve the right, at their
sole discretion, to reject any and all expressions of interest or offers to
purchase the Property and to terminate discussions with any person
or entity reviewing this Offering Memorandum or making an offer to
purchase the Property unless and until a written agreement for the
purchase and sale of the Property has been fully executed and delivered.

If you wish not to pursue negotiations leading to the acquisition of
Starbucks, Syracuse, UT orinthe future you discontinue such negotiations,
then you agree to purge all materials relating to this Property including
this Offering Memorandum.

A prospective purchaser’s sole and exclusive rights with respect to this
prospective transaction, the Property, or information provided herein
or in connection with the sale of the Property shall be limited to those
expressly provided in an executed Purchase Agreement and shall be
subject to the terms thereof. In no event shall a prospective purchaser
have any other claims against Seller or Colliers International or any of
their affiliates or any of their respective officers, Directors, shareholders,
owners, employees, or agents for any damages, liability, or causes of
action relating to this solicitation process or the marketing or sale of the
Property.

This Offering Memorandum shall not be deemed to represent the state of
affairs of the Property or constitute an indication that there has been no
change in the state of affairs of the Property since the date this Offering
Memorandum.

Colliers International makes no guarantees, representations or warranties of any kind, expressed or implied, regarding the information including, but not limited to, warranties of
content, accuracy and reliability. This publication is the copyrighted property of Colliers International and /or its licensor(s) 2015. All rights reserved
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INVESTMENT CONTACTS

ERIC CARLTON

Executive Vice President
License No. 01809955
949.724.5561
eric.carlton@colliers.com
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JEREME SNYDER

Executive Vice President
License No. 01360233
949.724.5552
jereme.snyder@colliers.com

SPENCER STRONG

Senior Associate

License No. 11641696 - SAOO
801.372.1681
spencer.strong@colliers.com

Colliers International | 3 Park Plaza, Suite 1200 | Irvine, CA 92614 | USA
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Accelerating success.



