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INVESTMENT HIGHLIGHTS

•	 11 Year Absolute NNN – This attractive lease structure allows for a 
landlord to receive a passive source of income with ZERO management 
responsibility

•	 Options – Four 5-Year Renewal Options which include 10% Rent 
Increases

•	 Essential Retailer – Attractive investment grade credit tenant; S&P rating 
of BBB

•	 Location – Hard Corner / Signalized Intersection on US 41 (20,500+ 
VPD) only a 0.25 miles East of I-75 (140,000 VPD) giving Dollar General 
steady commute business

•	 10 miles from Tampa Executive Airport, 5 miles from Busch Gardens 
(4M+ annual visitors), and 7 miles from University of South Florida 
(50,800+ students)

•	 Population Density – Tampa is the third largest city in Florida with a 
Population Over 400,000 within 5 Mile Radius

•	 Tenant - Proven to be one of the most profitable companies throughout 
the COVID pandemic and the only dollar store which holds an investment 
grade credit rating

•	 Dollar General is the market leader in Dollar Stores, and currently has 

±17,500 locations nationwide
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Address
9806 US-301,

Tampa, FL 33637

Year Built 2018

GLA ± 7,428 SF

Price/SF $334.88

BUILDING INFO

$119,412

NOI

4.80%

CAP RATE

$2,487,500

LIST PRICE



Tenant Trade Name Dollar General

Type of Ownership Fee Simple

Lease Guarantor Dollar General

Lease Type Absolute NNN

Term Remaining ±11 years

Lease Expiration 12/31/2033

Roof & Structure Tenant Responsible

Increases in Options

Options Four, 5-Year Options

Guarantee Corporate

TENANT SUMMARY
Term Monthly Rent Annual Rent Rent Escalation

Current - January 3, 2033 $9,951.00 $119,412.00 -

Option 1 $10,946.00 $131,352.00 10%

Option 2 $12,041.00 $144,492.00 10%

Option 3 $13,245.00 $158,940.00 10%

Option 4 $14,569.00 $174,828.00 10%

ANNUALIZED OPERATING DATA

DEBT QUOTE
Loan quote provided by Matthews™ based on 

market conditions at this time. Actual rates and 
terms will vary based on market conditions at 

closing. 
LTV:  58.00%

RATE:  3.75%- 4.00%

AMORTIZATION:  30PATRICK FLANAGAN
(214) 620-1939

patrick.flanagan@barringtoncapcorp.com
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TENANT PROFILE

COMPANY NAME
Dollar General 

Corporation           

OWNERSHIP
Public

INDUSTRY
Dollar Stores

HEADQUARTERS
Goodlettsville, TN

NO. OF EMPLOYEES
±157,000

Dollar  General  is  the  fastest-growing  retailer  which  currently  boasts  roughly  17,500  neighborhood  

general  stores  in  46  US  states,  primarily  in  the  South,  East,  Midwest,  and  the  Southwest.  

Roughly  75%  of  Dollar  General’s  sales  are  derived  from  consumables  (including refrigerated, 

shelf-stable, and perishable foods,) in addition to everyday household items such as paper towels, 

bath tissues, paper dinnerware, laundry, and home cleaning supplies. Dollar General offers some 

of America’s most trusted name brands such as Clorox,  Energizer,  Proctor  &  Gamble,  Hanes,  

Coca-Cola,  Mars,  Nestlé,  Kimberly-Clark,  Kellogg’s,  General  Mills,  Pepsi,  and  many  others. Over 

the past few years, Dollar General has started to introduce alcohol and tobacco products such as 

cigarettes into their product mix, which has further driven revenue and increased profitability.

With its small-box store model typically measuring ± 9,100 sq. ft, Dollar General targets cost-conscious 

consumers that prefer easier and quicker access to items than at super-sized competitors such as 

Wal-Mart and Costco (which are also often much farther away). Indeed, Dollar General’s strategy of 

catering to the value-conscious has paid off big, both during and after the recession. The discount 

retailer boasted its expectation of 29 consecutive years of same-store sales growth in December 

2018, attributable to its value and convenience proposition, along with strong consumables and 

seasonal goods sales.

17,500+
LOCATIONS

1939
FOUNDED

$33.7B
2020 REVENUE
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Tampa is the largest city in Hillsborough County and is the third-
most populous city in Florida. It is located on the west coast of 
Florida, approximately 200 miles northwest of Miami, 180 southwest 
of Jacksonville, and 20 miles northeast of St. Petersburg. The 
population of the city represents approximately one-third of the total 
population of Hillsborough County. Tampa’s economy is founded 
on a diverse base that includes tourism, agriculture, construction, 
finance, healthcare, government, technology, and the port of Tampa. 

Tampa is part of the metropolitan area commonly known as the 
“Tampa Bay Area”. Tampa is part of the Tampa-St. Petersburg-
Clearwater, Florida Metropolitan Statistical Area. The four-county 
area is composed of roughly 2.9 million residents, making it the 
second-largest metropolitan statistical area in the state, and the 
fourth largest in the Southeastern United States, behind Miami, 
Washington, D.C., and Atlanta. The Greater Tampa Bay area has over 
4 million residents and generally includes the Tampa and Sarasota 
metro areas. To add, the Tampa-St. Petersburg-Clearwater, Florida 
area has been ranked as the third most fiscally fit city in the United 
States. This means that the area has desirable investments, quality 
of life, and insurance coverage.

TAMPA, FL

PROPERTY DEMOGRAPHICS
POPULATION 1-MILE 3-MILE 5-MILE

2026 Projection 4,454 50,785 156,815

2021 Estimate 4,223 47,963 148,034

2010 Census 4,098 41,666 129,837

HOUSEHOLDS 1-MILE 3-MILE 5-MILE

2026 Projection 1,697 20,413 60,374

2021 Estimate 1,617 19,369 56,970

2010 Census 1,559 16,730 50,501

INCOME 1-MILE 3-MILE 5-MILE
Avg. Household 
Income

$55,832 $71,136 $59,854
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The city of Tampa operates over 165 parks and beaches covering 
2,286 acres within city limits; 42 more in surrounding suburbs 
covering 70,000 acres are maintained by Hillsborough County. These 
areas include Hillsborough River State Park, just northeast of the city. 
Tampa is home to a number of attractions and theme parks, including 
Busch Gardens Tampa, Adventure Island, the Lowry Park Zoo, and the 
Florida Aquarium.

The Lowry Park Zoo features over 2,000 animals, interactive exhibits, 
rides, educational shows and more. The zoo serves as an economic, 
cultural, environmental and educational anchor in Tampa. Well-known 
shopping areas include International Plaza and Bay Street, Westshore 
Plaza, the SoHo district, and Hyde Park Village. Palma Ceia is home to 
the Palma Ceia Design District. 

The Tampa Port Authority currently operates three cruise ship 
terminals in Tampa’s Channel District. The Port of Tampa is the year-
round home port for Carnival Cruise Lines’ MS Carnival Inspiration 
and MS Carnival Legend. 

Seminole Hard Rock Hotel & Casino, also known as “The Guitar Hotel” 
has 12-stories and 469 guest rooms and suites. The 69th edition of 
the Miss Universe competition was held on May 16, 2021 at the casino.

TAMPA TOURISM

ADVENTURE ISLAND LOWRY PARK ZOO HYDE PARK VILLAGE
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Tampa is home to many different performing 
arts venues, theaters, and museums. Popular 
theaters include David A. Straz Jr. Center for 
the Performing Arts, Tampa Theatre, and Gorilla 
Theatre. Some popular Tampa organizations 
include the Florida Orchestra, Opera Tampa, and 
Stageworks Theatre. One of the most popular 
museums in the area is the Museum of Science 
and Industry. It has several floors of exhibits that 
relate to science, as well as, the only domed 
IMAX theater in Florida.

CULTURE

One of the most well-known events in Tampa 
is the celebration of “Gasparilla,” a mock pirate 
invasion held every year since 1904. Residents 
often refer to the event as Tampa’s “Mardi 
Gras.” The invasion is led by the pirate ship, 
“Jose Gasparilla,” and is followed by numerous 
parades and city activities. This event brings in 
over 400,000 attendees and contributes tens of 
millions of dollars to Tampa’s economy. 

EVENTS

Tampa has four professional sports teams: 
Tampa Bay Buccaneers (NFL), Tampa Bay Rays 
(MLB),Tampa Bay Lightning (NHL), and the Tampa 
Bay Rowdies (AFL). Each team has brought home 
victories and keep building a growing fan base, 
specifically in baseball. For decades, Major 
League Baseball has had spring training facilities 
and minor league baseball teams in the area. The 
New York Yankees hold their spring training in 
Tampa, which brings out a large crowd each year.

SPORTS
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CONFIDENTIALITY AGREEMENT & DISCLAIMER

This Offering Memorandum contains select information pertaining to the business and affairs of Dollar General located at 9806 US-301 | Tampa, FL 33610 
(“Property”). The Offering Memorandum may not be all-inclusive or contain all of the information a prospective purchaser may desire. The information 
contained in this Offering Memorandum is confidential and furnished solely for the purpose of a review by a prospective purchaser of the Property. It is not to 
be used for any other purpose or made available to any other person without the written consent of Seller or Matthews Real Estate Investment Services. The 
material and information in the Offering Memorandum is unverified. Matthews Real Estate Investment Services has not made any investigation, and makes no 
warranty or representation, with respect to square footage, income and expenses, the future financial performance of the property, future rent, and real estate 
value market conditions, the condition or financial prospects of any tenant, or the tenants’ plans or intentions to continue to occupy space at the property.  
All prospective purchasers should conduct their own thorough due diligence investigation of each of these areas with the assistance of their accounting, 
construction, and legal professionals, and seek expert opinions regarding volatile market conditions given the unpredictable changes resulting from the 
continuing COVID-19 pandemic. The information is based in part upon information supplied by the Owner and in part upon financial information obtained from 
sources the Owner deems reliable. Owner, nor their officers, employees, or real estate agents make any representation or warranty, express or implied, as to 
the accuracy or completeness of this Offering Memorandum, or any of its content, and no legal liability is assumed or shall be implied with respect thereto. 
Prospective purchasers should make their own projections and form their own conclusions without reliance upon the material contained herein. 
   
By acknowledging your receipt of this Offering Memorandum for the Property, you agree: 
1.	 The Offering Memorandum and its contents are confidential;
2.	 You will hold it and treat it in the strictest of confidence; and 
3.	 You will not, directly or indirectly, disclose or permit anyone else to disclose this Offering Memorandum or its contents in any fashion or manner detrimental 

to the interest of the Seller. 

Matthews Real Estate Investment Services is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee in the Offering Memorandum. 
The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of 
Matthews Real Estate Investment Services. 
 
Owner and Matthews Real Estate Investment Services expressly reserve the right, at their sole discretion, to reject any and all expressions of interest or offers 
to purchase the Property and to terminate discussions with any person or entity reviewing this Offering Memorandum or making an offer to purchase the 
Property unless and until a written agreement for the purchase and sale of the Property has been fully executed and delivered. 

If you wish not to pursue negotiations leading to the acquisition of the Property or in the future you discontinue such negotiations, then you agree to purge all 
materials relating to this Property including this Offering Memorandum. 

A prospective purchaser’s sole and exclusive rights with respect to this prospective transaction, the Property, or information provided herein or in connection 
with the sale of the Property shall be limited to those expressly provided in an executed Purchase Agreement and shall be subject to the terms thereof. In no 
event shall a prospective purchaser have any other claims against Seller or Matthews Real Estate Investment Services or any of their affiliates or any of their 
respective officers, Directors, shareholders, owners, employees, or agents for any damages, liability, or causes of action relating to this solicitation process or 
the marketing or sale of the Property. 

This Offering Memorandum shall not be deemed to represent the state of affairs of the Property or constitute an indication that there has been no change in 
the state of affairs of the Property since the date this Offering Memorandum.
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