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| OFFERING SUMMARY

VERIZON | MEN’'S WEARHOUSE
6670 Colonnade Ave Melbourne, FL 32940

THE OFFERING

$4,300,000

PRICE

5.65%

CAP

NOI

CURRENT OCCUPANCY
SQUARE FOOTAGE
YEAR BUILT

LOT SIZE

$243,321
100%
7,642 SF
2006

1.35 AC

TERM
REMAINING

TENANT
TENURE

GLA (%)

MAJOR TENANTS

34.57% 5 Years 16 Years

verizon’

MEN'S WEARHOUSE"® 65.43% 5 Years 16 Years

RENT/SF

$32.25

$32.00

Atlantic
Ocean

Cape Canaveral

Orlando

Cocoa Beach

SHOPS AT
AVENUE VIERA

MEN'S WEARHOUSE" ®

verizon’

Melbourne

5-MILE
67,303

1-MILE 3-MILE

38,644

DEMOGRAPHIC SUMMARY
2 POPULATION 4,040

'@ AVG. HOUSEHOLD INCOME $99,681 $106,454 $111,022
il POPULATION GROWTH N31%  85/%  6.69%




INVESTMENT HIGHLIGHTS
VERIZON | MEN'S WEARHOUSE

SHOPS AT AVENUE VIERA

- The subject property is a 7,642 SF 2-tenant retail offering in a premier
Florida market

- The center is leased to Men’'s Wearhouse & Verizon, original tenants who
each recently extended their leases

- The property features a brand new 2022 roof ($60K) with a 20-Year
Warranty

- Outparcel to The Avenue Viera, one of the premier shopping destinations
in the country

- The city of Melbourne is a superior coastal Florida location with
population density & six-figure average incomes

VERIZON

- Verizon (34.57% of GLA) has been operating in this location since the
property was built in 2006

- Verizon's lease is guaranteed by ABC Phones of North Carolina

- As one of the largest Verizon operators, ABC phones of North Carolina
is a franchisee with over 950 locations, 550 employees, and generates
$183.7M annually in sales

- The tenant extended its lease for 5-Years in 2021, confirming its long-term
commitment to the location

MEN’S WEARHOUSE

- Men’s Wearhouse (65.43% of GLA) has been operating in this location
since the property was built in 2006

- Men’'s Wearhouse lease is corporately guaranteed by Tailored Brands, Inc.

- Tailored Brands, Inc. is an American retail holding company which owns
and operates Men’'s Wearhouse, Joseph A. Bank, Moore’s Clothing, and
K&G

- As of Fiscal year 2019, Tailored Brands generated annual revenue of
$2.881B & had total assets of $2.419B

- Tailored Brands leveraged Chapter 11 in 2020 to eliminate $686M in debt

- The tenant recently extended its lease for 5-Years in 2022, confirming its
long-term place in the company’'s post-bankruptcy strategy

PREMIER LOCATION IN MARKET

- Center is located on the high traffic corridor of SR-95 (83,000 VPD) & Lake
Andrew Drive (18,900 VPD)

- The building is positioned at the entrance of The Avenue Viera, one of
America’s top retail destinations

- The Avenue Viera sees 4.6M annual visitors and ranks in the top 5% of
shopping centers nationwide (Placer.ai)

- 1.5M SF of retail in a 1-Mile Radius

- Surrounding Retailers: Target, Walmart, Kohl's, AMC, Old Navy, World
Market, Michael's, Bed Bath & Beyond, Lane Bryant, Chico’s, Belk, and
many more

MELBOURNE | AFFLUENT FLORIDA MARKET

- Melbourne is a city located 72 miles southeast of Orlando in Brevard
County & is the principal city of the Palm Bay-Melbourne-Titusville MSA

- The city of Melbourne is positioned in the heart of the Space Coast, a

region in Florida around the Kennedy Space Center and Cape Canaveral
Space Force Station

- All NASA-launched crewed spaceflights depart from either KSC or Cape

Canaveral.

- As the home to Kennedy Space Center Visitor Complex, US Space Walk of

Fame, and the Air Force Space and Missile Museum, Florida’s Space Coast
is a thriving hub of history, activity, and innovation that sees a significant
amount of annual tourism

- Melbourne, often named as the “Harbor City”, is also widely known for

its 33 miles of untouched beaches along with its premier golf, fishing,
boating, surfing, and camping

- It is one of the most affluent suburbs along the eastern coast of Florida

($111,022 Avg. HHI) and a destination for families in Florida

- Florida has no state income tax



REPRESENTATIVE

verizon’ swes e vosane e g

HEADQUARTERS FORTUNE 500
REVENUE FOUNDED STOCK EXCHANGE COUNT LOCATION LIST

Verizon Wireless is an innovative wireless communications company that connects people and businesses with the most advanced wireless
technology and service available. Verizon's mobile network is the largest wireless carrier in the United States — it is also the second largest
telecommunications company by revenue after AT&T. The company launched the nation’s first 3G wireless broadband network. It is also

the first tierone wireless provider in the nation to build and operate a 4G LTE network. With 4G LTE, customers can access the internet

and stream media faster than ever-and experience their mobile world in real-time. As the nation’s largest wireless company, it serves 120+
million retail connections and operates more than 6,479 retail locations in the United States. Globally, it offers voice and data services in
more than 200 destinations. Verizon Wireless is wholly owned by Verizon Communications Inc. and is headquartered in Basking Ridge, N.J

This location is guraranteed by one of the largest Verizon operators, ABC phones of North Carolina with over 950 locations, 550 employees,
and generating $183.7M annually in sales



MEN'S WEARHOUSE $28B MW 635 1973 HOUSTON, TX

ANNUAL NEW YORK EMPLOYEES YEAR HEADQUARTERS
REVENUE STOCK EXCHANGE FOUNDED

Tailored Brands, Inc. is an American retail holding company for various men’'s apparel stores, including the Men’'s Wearhouse and Jos. A.
Bank brands. The company is headquartered in Houston, Texas, with additional corporate offices in Fremont, California. Tailored Brands, Inc.
was created in January 2016 when Men's Wearhouse transitioned to a holding company model and changed its ticker symbol from MW to
TLRD. Founded in 1973, by George Zimmer as a retail men’s clothing store, the business had grown to 100 stores when it held an IPO in 1992
raising $13M. Zimmer turned Men's Wearhouse into an industry consolidator, acquiring numerous competitors throughout his tenure lead-
ing the firm. Today, as Tailored Brands, the company operates Men's Wearhouse, Men's Wearhouse & Tux, K&G Superstores (an off-price retail

chain), Moores Clothing for Men (a Canadian chain of men’s clothing stores), Twin Hill Corporate clothing, and Jos A. Bank. In 1997, it pur-
chased, then liquidated, the bankrupt Kuppenheimer chain.
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DEMOGRAPHIC SUMMARY

2026 Projection 2020 Estimate
Total Population 4,497 ZARSISE VARSIOE] $200,000 or More 510% 6.66% 7.85%
2021 Estimate $150,000 - $199,999 8.90% 10.43% 10.66%
Total Population 4,040 38,644 67,303 $100,000 - $149,999 22.80% 22.42% 22.56%
2010 Census $75,000 - $99,999 18.02% 18.58% 18.08%
Total Population 3187 31,331 56,697 $50,000 - $74,999 16.89% 16.96% 16.84%
2000 Census $35,000 - $49,999 12.26% 10.80% 10.05%
Total Population 1,453 16,200 31,713 $25,000 - $34,999 6.40% 6.06% 5.86%
Daytime Population $15,000 - $24,999 5.62% 4.64% 4.73%
2020 Estimate 4,149 37,873 65,441 $10,000 - $14,999 1.73% 1.60% 1.59%
Under $9,999 2.28% 1.85% 1.80%
2026 Projection 2021 Est. Average Household Income $99,681 $106,454 $11,022
Total Households 1,896 18,239 30,229 2021 Est. Median Household Income $81,722 $85,702 $87,316
2021 Estimate 2021 Est. Per Capita Income YARCVAS $46,146 $46,465
Total Households 1,700 16,716 28,132
2010 Census Occupied Units
Total Households 1,308 13,469 23,430 2026 Owner Occupied Housing 76.71% 76.23% 77.73%
2000 Census units
T — e 6,905 12.896 L2J0ﬁ2i;35|32ehter Occupied Housing 18.72% 18.91% 17.86%
2026 Vacant 4.57% 4.87% 4.41%
2021 Owner Occupied Housing 76.78% 76.14% 77.65%
Units
2021 Renter Occupied Housing 18.55% 18.95% 17.84%
Units
2021 Vacant 5.47% 5.35% 5.16%
2010 Owner Occupied Housing 74.05% 72.92% 74.49%
Units
2010 Renter Occupied Housing 16.94% 17.63% 16.36%
Units

Marcus g Millichap

2010 Vacant 9.01% 9.45% 9.15%
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FINANCIAL SUMMARY

VERIZON | MEN'S WEARHOUSE

PRICING CURRENT

PRICE $4,300,000
CAP RATE 5.65%
NET OPERATING INCOME (NOI) $243,321
CURRENT OCCUPANCY 100%
BASE RENT $254,060
TOTAL REIMBURSEMENTS $45,267
TOTAL GROSS REVENUE $299,326
TOTAL EXPENSES ($56,005)
NET OPERATING INCOME $243,321

REAL ESTATE TAXES $20,085"
INSURANCE $4,987 2
CAM $14,887 3
MANAGEMENT FEE $5,308 “

TOTAL REIMBURSEMENTS $45,267

UNDERWRITING NOTES

1) Tenants Fully Reimburse for Taxes

2) Tenants Fully Reimburse for Insurance

3) Tenants Fully Reimburse for CAM. (5% YOY Cam Cap on Men's Wearhouse)
4) Men's Warehouse pays 10% admin in lieu of Management Fee

REAL ESTATE TAXES ($20,085)
INSURANCE ($4,987) 2
CAM ($20,933) 3
MANAGEMENT FEE ($10,000) #
EXPENSES ($56,005)

UNDERWRITING NOTES
1) 2022 Operating Budget

2) 2022 Operating Budget

3) 2022 Operating Budget
4) 3% of Total Gross Revenue



RENT ROLL VERIZON | MEN'S WEARHOUSE

LEASE TERM RENTAL RATES
SUITE TENANT BEGIN END PSF ANNUAL
1 Verizon (ABC Phones) 2,642 34.57% Jul-2006 Oct-2026 Current $32.25 $85,204
Nov-2023 $33.22 $87,760
Nov-2024 $34.21 $90,393

verizon'’

Tenant reimburses full pro rata share for CAM, Taxes, & Insurance. This also includes full reimbursement of Management Fees & a 15% admin fee on CAM.

2 Men's Wearhouse 5,000 65.43% Jun-2006 Jun-2027 *Current $32.00 $160,000
Oct-2024 $33.00 $165,000

MEN'S WEARHOUSE"

*Tenant is currently paying half rent until 7/1/2022. This was provided in lieu of any TI.

Tenant Reimburses full pro rata share for CAM, Taxes, & Insurance. This includes a 10% admin fee on CAM. They do not reimburse for Management Fees. Tenant has a 5% CAM cap
over the previous year. Underwriting is based on the cap.*

3 Verizon Antenna 0 0.00% Dec-2015 Nov-2040 Current N/A $ 8,855

This is an antenna on the roof, not a tenant. For use of the antenna, Verizon Pays the above fixed amount. This amount increases by 2% each year until the end of the lease term.

TOTAL OCCUPIED 7,642

TOTAL VACANT [o]
TOTAL 7,642




verizon’

Lake Andrew Dr
18,900 VPD

MEN'S WEARHOUSE"®

TENANT
ROSTER

Verizon 2,642
Men's Wearhouse 5,000

Verizon Antenna 0

TOTAL
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The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be
reviewed only by the party receiving it from Institutional Property Advisors, a Division of Marcus & Millichap (“IPA") and
should not be made available to any other person or entity without the written consent of IPA. This Marketing Brochure has
been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary
level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence
investigation. IPA and Marcus & Millichap have not made any investigation, and make no warranty or representation, with
respect to the income or expenses for the subject property, the future projected financial performance of the property, the
size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB's

or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or
the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy

of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe
to be reliable; however, IPA and Marcus & Millichap have not verified, and will not verify, any of the information contained
herein, nor has IPA or Marcus & Millichap conducted any investigation regarding these matters and they make no warranty
or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must
take appropriate measures to verify all of the information set forth herein.

Seller retains all rights and discretion to determine the offer and acceptance process including but not limited to the right
to accept or reject any offer in its sole and absolute discretion. Seller shall only be bound by duly executed and enforceable

agreements entered into, if any. ALL MATTERS PRIVILEGED AND CONFIDENTIAL.

Institutional Property Advisors, a Division of Marcus & Millichap (“IPA”) is not affiliated with, sponsored by, or endorsed by
any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is

not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of IPA or Marcus &
Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of IPA or Marcus & Millichap, and is
solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR IPA ADVISOR FOR MORE DETAILS.

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough

due diligence and seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting
from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct,

due diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment
properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals
cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised
to engage other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving
the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and,
given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their
own projections, analyses, and decision-making.

© 2022 Marcus & Millichap. All rights reserved.
Broker of Record - Ryan Nee
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