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N O N - E N D O R S E M E N T  &  D I S C L A I M E R  N O T I C E

C O N F I D E N T I A L I T Y  &  D I S C L A I M E R
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party 

receiving it from Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This 

Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level 

of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has 

not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected 

financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, 

PCB's or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or 

business prospects of any tenant, or any tenant's plans or intentions to continue its occupancy of the subject property. The information contained in this 

Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the 

information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation 

whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the 

information set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. 

© 2022 Marcus & Millichap. All rights reserved.

N O N - E N D O R S E M E N T  N O T I C E
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence 

of any corporation's logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & 

Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of 

providing tenant lessee information about this listing to prospective customers. Activity ID: ZAD0140020

A L L  P R O P E R T Y  S H O W I N G S  A R E  B Y  A P P O I N T M E N T  O N L Y.
P L E A S E  C O N S U L T  Y O U R  M A R C U S  &  M I L L I C H A P  A G E N T  F O R  M O R E  D E T A I L S .

OFFICES THROUGHOUT THE U.S. AND CANADA
www.marcusmillichap.com



S P E C I A L  C O V I D - 1 9  N O T I C E

D I S C L A I M E R  N O T I C E
All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions 

as they may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not 

been retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing 

investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals cannot and will not 

act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, 

regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma 

financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely 

on their own projections, analyses, and decision-making.

OFFICES THROUGHOUT THE U.S. AND CANADA
www.marcusmillichap.com
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TAKE 5 OIL CHANGE
ooo

Current CAP Rate 4.50%

2027 CAP Rate 4.94%

Lease Term Remaining 4.9 Years Remaining

Options Four-5 Year Options

Option Period Increases 10% Every 5 Years

Lease Type Absolute NNN Ground Lease

Total Building Area 3,468 SF

Total Land Area 18,469 SF

Year Built 2000

APN R-16-4372-00A-0002

Zoning CG

$1,554,667

O F F E R I N G  S U M M A R Y

Price / SF: $448
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A+ Location Take 5 Oil Change Located in the Highly Coveted 

Silicon Hills of Austin Texas

4.9 Years Remaining on 10 Year Absolute NNN Ground Lease 

4-Five Year Options 

10% Increases Every 5 Years in the Option Periods – Zero 

Landlord Responsibilities

Investment Grade Guarantee (S&P: Bbb-) Driven Brands Over 

4,200 Locations (Lessee: Take 5 Properties SPV LLC 600+ 

Locations) 

Excellent Location - Only Take 5 Oil Change in Over a 5-Mile 

Radius - Ingress and Egress Access to Research Boulevard and 

Lake Creek Parkway

Retail Eye of the Storm Location with Over 13.1 Million Square 

Feet of Retail Surrounding the Site in a 5-Mile Radius with 

Retailers Such as Target, Walmart, Lowes, Home Depot, Home 

Goods, Kohls, CVS, Walgreens, Burlington, H-E-B, Ross, Macys, 

JCPenney,  AMC and Many More

Tech Company Haven with Over 12.9 Million Square Feet of 

Office/Technology/Healthcare Properties with Companies Such 

as Cisco, Alereon, Paypal, Google, AT&T, Emerson, HP, Blizzard 

Ent., Ebay, Electronic Arts and the New Austin Apple Campus to 

Name a Few

Freeway Visible Pylon Signage with Over 120,000 Cars Per Day 

on Adjacent Highway 183

Excellent 5-Mile Demographics of Over 232,000 People with 

Average Household Income of $133,993 

• 

• 

• 

• 

• 

• 

 

• 

• 

• 

 

I N V E S T M E N T  H I G H L I G H T S
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The Ovaness-Rostamian Group of Marcus & Millichap is pleased to present 
the rare opportunity to purchase an absolute NNN Take 5 Oil Change in the 
highly coveted Silicon Hills of Austin Texas. The area was dubbed Silicon 
Hills due to the cluster of high-tech companies in the Austin metropolitan 
area of Texas. 

The property is comprised of a 3,468 square feet. building built in 2000 
and renovated in 2017 to be occupied by Take 5 Oil Change for a 10 Year 
Absolute NNN Ground Lease.  The subject’s immediate location boasts 
a highly visible freeway pylon sign for the over 120,000 traveling cars 
per day located along the highly accessed Research Boulevard which is 
directly adjacent to Hwy 183. The tenant has close to 5 years remaining 
on the initial term with Four-5 Year Options that feature attractive 10% 
increases every 5 years. 

The site is surrounded by a massive density comprising of residents, 
offices, and retail. There is over 12.9 million square feet of office/
technology/healthcare properties with companies such as Cisco, Alereon, 
PayPal, Google, AT&T, Emerson, Hp, Blizzard Ent., eBay, Electronic Arts, 
and the new Austin Apple campus just minutes away. To say the site is in 
the retail eye of the storm is an understatement, with over 13.1 million 
square feet of retail surrounding the site in a 5-mile radius with retailers 
such as Target, Walmart, Lowes, Home Depot, Home Goods, Kohls, CVS, 
Walgreens, Burlington, H-E-B, Ross, Macys, JCPenney, AMC and many 
more. All this activity is due to the excellent demographics surrounding 
the site with a 5-mile demographics of over 232,000 people with average 
household income of $133,993
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T E N A N T  P R O F I L E

Headquarters Metairie, LA 

Lessee Take 5 Properties SPV LLC 
(600+ Locations)

Guarantor Driven System LLC – S&P:BBB-  
(4,200+ Locations)
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T E N A N T  P R O F I L E

Headquarters Metairie, LA 

Lessee Take 5 Properties SPV LLC 
(600+ Locations)

Guarantor Driven System LLC – S&P:BBB-  
(4,200+ Locations)

A FAMILY OF DRIVEN BRANDS

Founded in 1984 and headquartered in Metairie, LA, Take 5 Oil Change 

currently operates over 370 quick lube centers in 14 states. Take 5’s store 

format promotes a differentiated customer experience driving superior 

operational and financial performance resulting in industry leading speed of 

service, car counts and customer satisfaction scores.

Thirty years ago in the mid 1980s the automobile world was quite different, 

but consumer trends continued to move toward niche services that could be 

provided quickly and conveniently. Recognizing that the average number of 

vehicles per household continued to increase, and that females would continue 

to enter the work force, the opportunity for growth was exciting. Over the years, 

Take 5 has nurtured a value-added, customer-friendly business model.

In 1996, they designed the first “5 Minute Drive-Thru Oil Change” concept. This 

reflected a new direction in their business model, all centered on improving 

customer experience and the speed of our service. Eventually, they converted 

our Rapid Oil locations to the 5-Minute format. The conversion to Take 5 “Home 

of the 5 Minute Oil Change” is an advertising agency’s dream come true - with 

emphasis and branding on changing your oil, not your schedule.

Take 5 Oil Change was acquired by Roark Capital portfolio company, Driven 

Brands in March of 2016 from Trivest Partners, L.P. Driven Brands is the nation’s 

leading franchise automotive company with more than 2,400 locations and 

more than $3 Billion+ in System Wide Sales. In addition to Take 5 Oil Change 

Driven Brands is the parent company of a number of North America’s leading 

automotive brands including: Meineke, Maaco, Merlin, CARSTAR, Drive N 

Style, Quick Lube, Pro Oil Change and Econo Lube N’ Tune.

https://www.take5oilchange.com/about/
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Total Land SF Total Building SF Zoning Location Year Built

31

18,469 3,468 2000CG Austin, TX

P R O P E R T Y  D E TA I L S

Research B
lvd.

Lake Creek Pkwy.
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P R O P E R T Y  H I G H L I G H T

APN: R-16-4372-00A-0002
Total Land SF: 18,469
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Research Blvd.

Access to 
Lake Creek Pkwy.



P R I C I N G  D E TA I L S

$$11,,555544,,666677
Down Payment: $777,333 50% Balance: $777,333

4.50% 2.70% Term: 5
4.95% 3.60% Rate: 3.95%
2000 Amortization: 25
3,468 CG Maturity Date: 9/30/2026
$448 5 Stalls/ 3 Bays Yearly Payment: $48,979

18,469 $84

Jan-22 Jan-27
Total Rental Income (GLA): $69,960 $76,956 Balance: $611,929
Expense Reimbursements: Term: 25
Total Gross Revenue: $69,960 $76,956 Rate*: 3.50%
Operating Expenses: Amortization: 25
Net Operating Income (NOI): $69,960 4.50% $76,956 4.95% Maturity Date: 9/1/2043
First Trust Deed/Mortgage: $48,979 $48,979 Yearly Payment: $40,332
Pre-Tax Cash Flow: $20,981 2.70% $27,977 3.60%
Interest Payment: $30,370 $27,652
Principle Payment: $18,609 $20,946
Total Return: $39,590 5.09% $48,923 6.29% Zero Landlord Responsibilities

EE  XX  PP  EE  NN  SS  EE  SS  ::

Price Per Square Foot:
Lot Size (SF):

2027 Cap Rate: Proforma Cash on Cash

Zoning: 
Parking:

Cash on Cash 

EE  XX  II  SS  TT  II  NN  GG    FF  II  NN  AA  NN  CC  II  NN  GG  ::
25 Year ARM Loan

*Inquire with listing agent for details.

NN  EE  WW    FF  II  NN  AA  NN  CC  II  NN  GG  ::
PPrriiccee:: Proposed Financing - 5 Year Fixed

PP  RR  II  CC  II  NN  GG    SS  UU  MM  MM  AA  RR  YY  ::

FF  II  NN  AA  NN  CC  II  AA  LL    SS  UU  MM  MM  AA  RR  YY  ::

Land Price PSF:

Current Cap Rate:

Year Built/Renovated:
Total Building Size:

This information has been secured from sources we believe 
to be reliable, but we make no representations or warranties, 
expressed or implied as to the accuracy of the information.
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P R I C I N G  D E TA I L S R E N T  R O L L 

Start End Rent/Yr Rent/Mo Rent/PSF Rent/SF Mo. Increases
1/24/2017 1/22/2027 $69,960.00 $5,830.00 $20.17 $1.68 None

Option 1
1/22/2027 1/21/2032 $76,956.00 $6,413.00 $22.19 $1.85 10%

Option 2
1/21/2032 1/19/2037 $84,651.60 $7,054.30 $24.41 $2.03 10%

Option 3
1/19/2037 1/18/2042 $93,116.76 $7,759.73 $26.85 $2.24 10%

Option 4
1/18/2042 1/17/2047 $102,428.40 $8,535.70 $29.54 $2.46 10%

CC  UU  RR  RR  EE  NN  TT    RR  EE  NN  TT    RR  OO  LL  LL  ::

Currently w/ 4.9 Years Remaining in Initial Lease

w/ Four-5 Year Options
Initial Lease Began Jan 2017 for 10 yrs 

10% Increases in Option Periods

This information has been secured from sources we believe 
to be reliable, but we make no representations or warranties, 
expressed or implied as to the accuracy of the information.
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About the City of Austin
Located in Central Texas on the eastern edge of the American Southwest, 

Austin is the capital of the state of Texas, the Lone Star State. The city dates 

back to the 1830s, when the first Anglo-American settlers arrived in the 

area, then part of Mexico. In 1837, settlers founded the village of Waterloo 

on the banks of the Colorado River, the first permanent settlement in the 

area. By 1839, Waterloo would adopt the name Austin and the frontier 

town would become the capital of the Republic of Texas. The City is named 

for Stephen F. Austin, the “Father of Texas.”

Today, Austin is the 13th most populous city in the United States; the 

fourth most populous city in Texas.

Climate
Austin’s mild climate allows you to enjoy outdoor activities virtually year 

round. Austin has 300 days of sunshine a year and an average temperature 

of 71 degrees in November.
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D E M O G R A P H I C S 88,512
To t a l  H o u s e h o l d s  w i t h i n 

5 - M i l e  R a d i u s

215,901
Total  Population within 

5-Mile Radius

POPULATION 1 Mile 3 Miles 5 Miles
2026 Projection

Total Population 13,011 111,670 232,682
2021 Estimate

Total Population 12,886 103,335 215,901
2010 Census

Total Population 11,405 82,608 176,726
2000 Census

Total Population 9,869 63,356 123,647
Daytime Population

2021 Estimate 21,271 106,292 230,066
HOUSEHOLDS 1 Mile 3 Miles 5 Miles
2026 Projection

Total Households 5,818 47,202 97,051
2021 Estimate

Total Households 5,628 42,851 88,512
Average (Mean) Household Size 2.3 2.4 2.4

2010 Census
Total Households 4,926 33,898 71,789

2000 Census
Total Households 3,896 23,758 47,733

Occupied Units
2026 Projection 5,956 48,655 100,384
2021 Estimate 5,731 44,012 91,399

HOUSEHOLDS BY INCOME 1 Mile 3 Miles 5 Miles
2021 Estimate

$150,000 or More 12.8% 25.1% 27.9%
$100,000-$149,999 18.1% 23.8% 24.4%
$75,000-$99,999 14.6% 13.3% 12.9%
$50,000-$74,999 18.3% 15.5% 14.6%
$35,000-$49,999 14.9% 9.8% 8.7%
Under $35,000 21.3% 12.5% 11.4%

Average Household Income $89,303 $126,076 $133,993
Median Household Income $68,182 $97,869 $104,288
Per Capita Income $39,006 $52,303 $54,960

HOUSEHOLDS BY EXPENDITURE 1 Mile 3 Miles 5 Miles
Total Average Household Retail Expenditure $119,582 $142,398 $146,731
Consumer Expenditure Top 10 Categories

Housing $19,748 $22,977 $23,679
Transportation $10,122 $11,677 $12,048
Food $7,406 $8,596 $8,792
Personal Insurance and Pensions $6,548 $7,557 $7,765
Entertainment $4,911 $7,240 $7,586
Healthcare $4,736 $5,554 $5,704
Cash Contributions $1,475 $1,842 $1,885
Apparel $1,397 $1,528 $1,548
Gifts $1,098 $1,432 $1,510
Education $876 $1,133 $1,191

POPULATION PROFILE 1 Mile 3 Miles 5 Miles
Population By Age

2021 Estimate Total Population 12,886 103,335 215,901
Under 20 21.7% 23.7% 25.0%
20 to 34 Years 30.0% 23.6% 22.3%
35 to 39 Years 9.8% 8.9% 8.9%
40 to 49 Years 13.4% 15.4% 16.2%
50 to 64 Years 15.5% 17.6% 17.6%
Age 65+ 9.6% 10.7% 10.1%
Median Age 34.2 36.5 36.5

Population 25+ by Education Level
2021 Estimate Population Age 25+ 9,237 73,096 150,439
Elementary (0-8) 1.4% 1.4% 1.4%
Some High School (9-11) 5.3% 2.2% 1.9%
High School Graduate (12) 18.5% 13.2% 11.8%
Some College (13-15) 24.9% 20.4% 19.8%
Associate Degree Only 7.6% 7.9% 7.5%
Bachelor's Degree Only 28.8% 34.6% 36.4%
Graduate Degree 13.5% 20.3% 21.3%
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ORBELL OVANESS
First Vice President
Office: Los Angeles

Direct: (213) 943-1822 // Mobile: (818) 219-5054
orbell.ovaness@marcusmillichap.com

License: CA 01402142

ARA H. ROSTAMIAN, MRED
Vice President

Office: Los Angeles
Direct: (213) 943-1781 // Mobile: (818) 823-0832

ara.rostamian@marcusmillichap.com
License: CA 01814678

P R E S E N T E D  B Y : 

TIM A.  SPECK
Broker of Record
Office: Dallas, TX

Office: (972) 755-5200
tim.speck@marcusmillichap.com

License: 9002994



I N F O R M A T I O N  A B O U T  B R O K E R A G E  S E R V I C E S
INFORMATION ABOUT BROKERAGE SERVICES

Texas law requires all real estate license holders to give the following information about brokerage services to prospective buyers, tenants, sellers and landlords.

TYPES OF REAL ESTATE LICENSE HOLDERS:
• A BROKER is responsible for all brokerage activities, including acts performed by sales agents sponsored by the broker.
• A SALES AGENT must be sponsored by a broker and w orks with clients on behalf of the broker.

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the broker represents):
• Put the interests of the client above all others, including the broker’s ow n interests;
• Inform the client of any material information about the property or transaction received by the broker;
• Answer the client’s questions and present any offer to or counter-offer fromthe client; and
• Treat all parties to a real estate transaction honestly and fairly.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property owner's agent through an agreement w ith the owner, usually in a written listing to sell or property
management agreement. An ow ner's agent must perform the broker’s minimum duties above and must inform the ow ner of any material information about the property or transaction known by
the agent, including information disclosed to the agent or subagent by the buyer or buyer’s agent.

AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant's agent by agreeing to represent the buyer, usually through a written representation agreement. A buyer's agent must
perform the broker’s minimum duties above and must inform the buyer of any material information about the property or transaction know n by the agent, including information disclosed to the
agent by the seller or seller’s agent.

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary betw een the parties the broker must first obtain the written agreement of each party to the transaction. The written
agreement must state w ho will pay the broker and, in conspicuous bold or underlined print, set forth the broker's obligations as an intermediary. A broker w ho acts as an intermediary:

• Must treat all parties to the transaction impartially and fairly;
• May, w ith the parties' written consent, appoint a different license holder associated w ith the broker to each party (owner and buyer) to communicate w ith, provide opinions and advice to,

and carry out the instructions of each party to the transaction.
• Must not, unless specifically authorized in w riting to do so by the party, disclose:

▪ that the ow ner will accept a price less than the w ritten asking price;
▪ that the buyer/tenant w ill pay a price greater than the price submitted in a w ritten offer; and
▪ any confidential information or any other information that a party specifically instructs the broker in w riting not to disclose, unless required to do so by law .

AS SUBAGENT: A license holder acts as a subagent when aiding a buyer in a transaction w ithout an agreement to represent the buyer. A subagent can assist the buyer but does not represent
the buyer and must place the interests of the ow ner first.

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARLY ESTABLISH:
• The broker’s duties and responsibilities to you, and your obligations under the representation agreement.
• Who w ill pay the broker for services provided to you, w hen payment w ill be made and how the payment w ill be calculated.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. It does not create an obligation for you to use the broker’s services. Please
acknow ledge receipt of this notice below and retain a copy for your records.

Inf ormation av ailable at www.trec.texas.govRegulated by  the Texas Real Estate Commission
IABS 1-0

11-2-2015

Marcus & Mill ichap 9002994 tim.speck@marcusmillichap.com 972-755-5200
Licensed Broker /Broker Firm Name or Primary Assumed Business Name License No. Email Phone

Tim A. Speck 432723 tim.speck@marcusmillichap.com 972-755-5200
Designated Broker of Firm License No. Email Phone

Licensed Supervisor of Sales Agent/Associate License No. Email Phone

Sales Agent/Associate’s Name License No. Email Phone

Buyer/Tenant/Seller/Landlord Initials Date

TIM A.  SPECK
Broker of Record
Office: Dallas, TX

Office: (972) 755-5200
tim.speck@marcusmillichap.com

License: 9002994


