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A C T U A L  P R O P E R T Y  I M A G E

O F F E R I N G  S U M M A R Y

INVESTMENT 
SUMMARY

S a n d s I n v e s t m e n t G r o u p i s P l e a s e d T o E x c l u s i v e l y O f f e r F o r

S a l e t h e 2 , 9 3 4 S F B u r g e r K i n g L o c a t e d a t 8 0 1 N U S H w y 7 0 1 i n

T a b o r C i t y , N C . T h i s O p p o r t u n i t y I n c l u d e s a n A b s o l u t e T r i p l e

N e t ( N N N ) L e a s e W i t h A t t r a c t i v e R e n t I n c r e a s e s a n d Z e r o

L a n d l o r d R e s p o n s i b i l i t i e s , P r o v i d i n g F o r a S e c u r e I n v e s t m e n t .

P R I C E $ 2 , 0 4 0 , 3 8 1

C A P 5 . 2 5 %

N O I $ 1 0 7 , 1 2 0

P R I C E P E R  S F $ 6 9 5 . 4 3

G U A R A N T O R F r a n c h i s e e

A D D R E S S 8 0 1  N  U S  H w y  7 0 1

T a b o r  C i t y ,  N C  2 8 4 6 3

C O U N T Y C o l u m b u s

B U I L D I N G  A R E A 2 , 9 3 4  S F

L A N D A R E A 1 . 6 7  A C

Y E A R  B U I L T 1 9 9 6

P R O P E R T Y  S U M M A R Y

S A N D S  I N V E S T M E N T  G R O U P
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HIGHLIGHTS

B U R G E R  K I N G

§ O v e r 6 Y e a r s R e m a i n i n g o n a 2 0 Y e a r I n i t i a l L e a s e ;
O r i g i n a l T e n a n t W a s A c q u i r e d B y C a r r o l s C o r p ,
D e m o n s t r a t i n g T h e i r S t r o n g B e l i e f i n T h i s L o c a t i o n

§ 7 % I n c r e a s e s E v e r y 5 Y e a r s I n c l u d i n g O p t i o n s ,
P r o v i d i n g F o r S t r o n g H e d g e A g a i n s t I n f l a t i o n ; N e x t
R e n t B u m p i s i n A p r i l 2 0 2 3 , A l l o w i n g F o r I m m e d i a t e
I n c r e a s e i n Y i e l d

§ O p e r a t e d B y t h e L a r g e s t B u r g e r K i n g F r a n c h i s e e i n
t h e U n i t e d S t a t e s

§ T e n a n t R e c e n t l y R e m o d e l e d t o B u r g e r K i n g ’ s
S t a n d a r d P r o t o t y p e S h o w i n g T h e i r C o n t i n u e d D e s i r e
t o R e m a i n i n T h i s L o c a t i o n

§ D e m o g r a p h i c s I n c l u d e a P o p u l a t i o n o f 2 8 , 0 9 4
R e s i d e n t s M a k i n g a n A v e r a g e H o u s e h o l d I n c o m e o f
$ 5 6 , 3 8 8 W i t h i n a 1 0 - M i l e R a d i u s

§ H i g h w a y E x i t L o c a t i o n W i t h H i g h V i s i b i l i t y M a k i n g i t
a n I d e a l L o c a t i o n F o r a F a s t F o o d P r o p e r t y

§ T a b o r C i t y i s D i r e c t l y o n t h e B o r d e r o f S o u t h
C a r o l i n a a n d N o r t h C a r o l i n a

§ S i t u a t e d o n H w y 7 0 1 W h i c h H a s a T r a f f i c C o u n t o f
1 5 , 1 2 8 V P D a n d i s a D i r e c t R o u t e A c r o s s t h e B o r d e r

§ N e a r b y T e n a n t s I n c l u d e : W a l g r e e n s , D o l l a r G e n e r a l ,
S t a t e E m p l o y e e s ’ C r e d i t U n i o n , M a r a t h o n , S u n o c o ,
I G A a n d M a n y M o r e



6LEASE SUMMARY

S Q U A R E
F O O T A G E

A N N U A L
B A S E  R E N T

R E N T  
P E R S F

2 , 9 3 4  S F $ 1 0 7 , 1 2 0 $ 3 6 . 5 1

TENANT Carrols  Restaurant Group,  Inc.

PR EMISES A Building of  Approximately  2,934 SF

LEASE COMMENCEMENT Apri l  15,  2008

LEASE EXPIR ATION Apri l  14,  2028

LEASE TERM 6+ Years Remaining

RENEWAL OPTIONS 4 x  5 Years

RENT INCREASES 7% Every 5 Years

LEASE TYPE Absolute Triple N et (N N N )

PER MITTED USE Fast Food

PR OPER TY TAXES Tenant's  Responsibi l ity

INSURANCE Tenant's  Responsibi l ity

COMMON AREA Tenant's  Responsibi l ity

ROOF & STRUCTURE Tenant's  Responsibi l ity

REPAIRS & MAINTENANCE Tenant's  Responsibi l ity

HVAC Tenant's  Responsibi l ity

UTILITIES Tenant's  Responsibi l ity  

RIGHT OF FIRST REFUSAL No

A C T U A L  P R O P E R T Y  I M A G E
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A C T U A L  P R O P E R T Y  I M A G E S
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T A B O R  C I T Y  | C O L U M B U S  C O U N T Y  | N C

Tabor City, North Carolina is located in Columbus County in the southeast corner of the State.
The municipality is located within a 30-minute automobile ride to the Grand Strand (Myrtle
Beach, South Carolina and Brunswick County, North Carolina). Tabor City has quick access to
Route 9 and the newly constructed Route 31 in South Carolina. It is located just north of the
North Carolina/South Carolina line, about 39miles north of Myrtle Beach, South Carolina, and is
just north of Loris, SouthCarolina. It is the southernmost town inColumbusCounty, one ofNorth
Carolina's largest counties by land area. According to the United States Census Bureau, the town
has a total area of 3.2 squaremiles.

The town focuses on agriculture, light manufacturing, retail and tourism. The County is rural with
agriculture, specifically corn, sweet potatoes and tobacco as the main crops. Tabor City sits amid
fertile soils and a vibrant and diverse agribusiness region with abundant crops of sweet potatoes,
corn, soybeans andwatermelon. ColumbusCounty fields can supply food andbeverage industries
operating at the national and international levels. In addition, a large state prison provides many
jobs for the area. Being so close to the coastal areas of Myrtle Beach, SC and the Brunswick
County, NC beaches has led to the expected growth in the area housing industry. Proximity to
Myrtle Beach is beneficial to Tabor City. Myrtle Beach's economy is dominated by the tourist
industry; hotels, motels, resorts, restaurants, attractions, and retail developments exist in
abundance to serve visitors. Myrtle Beach's many stores and malls make it one of the largest
shopping areas in the Southeastern United States and the largest shopping destination in South
Carolina.

The Columbus County Arts Council and the Southeastern Community College Cultural Services
provide the majority of the activities in the County. UNC Wilmington, UNC Pembroke and
Coastal Carolina have a series of plays, recitals typical of any major University. Thalian Hall in
Wilmington has a variety of plays, concerts and performances. The North Carolina Museum of
Forestry inWhiteville celebrates the natural history and cultural heritage of the forests. Located
near the Grand Strand of South Carolina, this Jellystone Park features cabin rentals, rental yurts,
bunkhouses, tent sites and RV camping. Known as the “jewel” of Tabor City, the historical Ritz
Theater, after a thoughtful and modern renovation, has been transformed into the perfect
wedding party and reception venue known as the Ritz Center. Other attractions include Lake
Tabor, TaborCity FreightDepot,Mt. TaborCity School House andHoraceCarterMuseum.

T A B O R  C I T Y ,  N C J E L L Y S T O N E  P A R K

M Y R T L E  B E A C H ,  S C



133  M I L E S 5  M I L E S 1 0  M I L E S

P O P U L A T I O N 7 , 0 8 1 1 0 , 1 3 2 2 8 , 0 9 4

A V E R A G E  H H  
I N C O M E

$ 5 2 , 3 1 5 $ 5 5 , 0 5 3 $ 5 6 , 3 8 8
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TENANT PROFILE

B U R G E R  K I N G

Every day , more than 11 mi l l ion guests v i s i t BURGER KING restaurants around the
wor ld . And they do so because the restaurants are known for serv ing h igh-qua l i ty ,
great - tas t ing , and af fordab le food . Founded in 1954, BURGER KING® is the second
largest fas t food hamburger cha in in the wor ld . The or ig ina l HOME OF THE
WHOPPER®, the company ’ s commitment to premium ingred ients , s ignature rec ipes ,
and fami ly - f r iend ly d in ing exper iences i s what has def ined the brand for more than 65
success fu l years .

As of March 2020, the company operates over 18 ,848 locat ions in 100 countr ies .
A lmost 100 percent of BURGER KING restaurants are owned and operated by
independent f ranch isees , many of them fami ly -owned operat ions that have been in
bus iness for decades . Burger K ing ’ s parent company is Restaurant Brands Internat iona l
Inc . ( “RBI ” ) , which is a Canad ian mul t inat iona l fas t food hold ing company . Restaurant
Brands Internat iona l Inc . i s one of the wor ld ’ s largest qu ick serv ice restaurant
companies wi th more than $34 bi l l ion in system-wide sa les and over 27 ,000
restaurants in more than 100 countr ies and U.S . terr i tor ies . RBI owns three of the
wor ld ’ s most prominent and icon ic qu ick serv ice restaurant brands – TIM HORTONS,
BURGER KING, and POPEYES. These independent ly operated brands have been serv ing
the i r respect ive guests , f ranch isees and communi t ies for over 45 years .

HEADQUARTERS
Miami, FL

COMPANY TYPE
Subsidiary

FOUNDED
1954

# OF LOCATIONS
18,848+

WEBSITE
bk.com
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FRANCHISEE PROFILE

C A R R O L S  C O R P O R A T I O N

C a r r o l s R e s t a u r a n t G r o u p , I n c . ( " C R G ' ) i s a p u b l i c l y - t r a d e d c o m p a n y w i t h
r e v e n u e s i n e x c e s s o f o n e b i l l i o n d o l l a r s . C R G i s l i s t e d o n t h e N A S D A Q u n d e r t h e
t i c k e r s y m b o l " T A S T " . C R G i s o n e o f t h e l a r g e s t r e s t a u r a n t c o m p a n i e s i n t h e
U n i t e d S t a t e s a n d h a s b e e n o p e r a t i n g r e s t a u r a n t s f o r m o r e t h a n 5 5 y e a r s . I t i s t h e
l a r g e s t B U R G E R K I N G ® f r a n c h i s e e i n t h e U . S . A s o f J a n u a r y 3 , 2 0 2 1 , i t o p e r a t e d
1 , 0 0 9 B u r g e r K i n g r e s t a u r a n t s l o c a t e d i n 2 3 N o r t h e a s t e r n , M i d w e s t e r n ,
S o u t h c e n t r a l , a n d S o u t h e a s t e r n s t a t e s ; a n d 6 5 P o p e y e s r e s t a u r a n t s i n s e v e n
S o u t h e a s t e r n s t a t e s . T h e c o m p a n y w a s f o u n d e d i n 1 9 6 0 a n d i s h e a d q u a r t e r e d i n
S y r a c u s e , N e w Y o r k .

T h e c o m p a n y f o r m e r l y o w n e d t h e r e s t a u r a n t c h a i n s P o l l o T r o p i c a l , T a c o C a b a n a ,
a n d C a r r o l s . O u r s u c c e s s c a n b e a t t r i b u t e d t o o u r d e d i c a t e d e m p l o y e e s w h o a r e
f o c u s e d o n p r o v i d i n g o u t s t a n d i n g s e r v i c e a n d q u a l i t y p r o d u c t s f o r o u r c u s t o m e r s .
E v e r y o n e , f r o m o u r C E O t o A s s i s t a n t M a n a g e r s , h a s a c l e a r u n d e r s t a n d i n g a n d
v i s i o n o f o u r b u s i n e s s a n d o r g a n i z a t i o n a l g o a l s . C a r r o l s o p e r a t e s i n 2 3 s t a t e s a n d
e m p l o y s o v e r 2 7 , 0 0 0 p e o p l e .

HEADQUARTERS
Syracuse, NY

COMPANY TYPE
NASDAQ: TAST

FOUNDED
1960

# OF LOCATIONS
1,074

WEBSITE
carrols.com
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CONFIDENTIALITY 
AGREEMENT

The i n f o rma t i on con t a i n ed i n t he f o l l ow i ng O f f e r i n g Memor andum i s p r op r i e t a r y and
s t r i c t l y c on f i d en t i a l . I t i s i n t e nded t o be r e v i ewed on l y b y t he p a r t y r e ce i v i n g i t f r om
Sand s I n v e s tmen t G roup and shou l d no t b e made a v a i l a b l e t o any o t he r p e r son o r
en t i t y w i t hou t t he wr i t t e n con sen t o f S and s I n v e s tmen t G roup .

T h i s O f f e r i n g Memor andum ha s been p r ep a r ed t o p r ov i d e summa r y , unv e r i f i e d
i n f o rma t i on t o p r o sp e c t i v e pu r cha se r s , a nd t o e s t a b l i s h on l y a p r e l im i n a r y l e v e l o f
i n t e r e s t i n t he sub j e c t p r ope r t y .

T he i n f o rma t i on con t a i n ed he r e i n i s no t a sub s t i t u t e f o r a t ho r ough due d i l i g e n ce
i n v e s t i g a t i o n , a nd make s no wa r r a n t y o r r e p r e s en t a t i o n , w i t h r e sp e c t t o t he i n come
o r e xpen se s f o r t he sub j e c t p r ope r t y , t h e f u t u r e p r o j e c t e d f i n an c i a l p e r f o rmance o f
t h e p r ope r t y , t h e s i z e and squa r e f oo t a ge o f t h e p r ope r t y and imp r ovemen t s , t h e
p r e sen ce o r ab sen ce o f con t am i n a t i n g sub s t a n ce s , PCB ’ s o r a sb e s t o s , t h e comp l i a n ce
w i t h S t a t e and Fede r a l r e gu l a t i o n s , t h e phy s i c a l c ond i t i o n o f t h e imp r ovemen t s
t he r eon , o r t he f i n an c i a l c ond i t i o n o r bu s i n e s s p r o sp e c t s o f a ny t e nan t , o r a ny
t e nan t ’ s p l a n s o r i n t e n t i on s t o con t i nue i t s o c cup an cy o f t h e sub j e c t p r ope r t y .

T he i n f o rma t i on con t a i n ed i n t h i s O f f e r i n g Memor andum ha s been ob t a i n ed f r om
sou r ce s we be l i e v e t o b e r e l i a b l e ; howeve r , S a nd s I n v e s tmen t G roup ha s no t v e r i f i e d ,
a nd w i l l n o t v e r i f y , a n y o f t h e i n f o rma t i on con t a i n ed he r e i n , n o r ha s S and s
I n v e s tmen t G roup conduc t ed any i n v e s t i g a t i o n r e ga r d i n g t he se ma t t e r s a nd make s no
wa r r a n t y o r r e p r e s en t a t i o n wha t soe ve r r e ga r d i n g t he a c cu r a c y o r comp l e t e ne s s o f
t h e i n f o rma t i on p r ov i d ed . A l l p o t e n t i a l b uy e r s mus t t a ke app r op r i a t e mea su r e s t o
v e r i f y a l l o f t h e i n f o rma t i on se t f o r t h he r e i n .

B y r e ce i p t o f t h i s Memor andum , y ou ag r e e t h a t t h i s Memor andum and i t s con t en t s
a r e o f con f i d en t i a l n a t u r e , t h a t y ou w i l l h o l d and t r e a t i t i n t h e s t r i c t e s t con f i d en ce
and t ha t y ou w i l l n o t d i s c l o s e i t s c on t en t s i n any manne r d e t r imen t a l t o t he i n t e r e s t
o f t h e Owne r . You a l s o a g r e e t h a t b y a c cep t i n g t h i s Memor andum you ag r e e t o
r e l e a s e S and s I n v e s tmen t G roup and ho l d i t h a rm l e s s f r om any k i nd o f c l a im , c o s t ,
e x p en se , o r l i a b i l i t y a r i s i n g ou t o f y ou r i n v e s t i g a t i o n and / o r pu r cha se o f t h i s
p r ope r t y .

S A N D S  I N V E S T M E N T  G R O U P
A C T U A L  P R O P E R T Y  I M A G E
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