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EXECUTIVE SUMMARY

A

INVESTMENT OVERVIEW

Marcus & Millichap is pleased to present for sale this Popeye’s Louisiana
Kitchen Restaurant located at 4502 W. Fuqua Street in Houston, Texas.
Houston is the most populous city in the state of Texas and the 4th most
populous city in the entire United States with a population exceeding
2,304,580 and part of the Greater Houston Metro Statistical Area. Houston
is located in Southeast Texas near Galveston Bay and The Gulf of Mexico.
Houston has continued to grow steadily by 17 percent from 2000 to 2019
and continues to grow. Oil and Gas fuel Houston’s economy with major
corporations Exxon Mobil, Phillips 66, Conoco Phillips, Occidental Petroleum
and Halliburton all calling Houston home.

Numerous brand new luxury home communities surround this Popeye’s
including four minutes away Colina Homes, seven minutes away Deazer
Homes, City Gate by DR Horton, K. Hovnanian Homes Bayou Oaks at West,
Pomona by Hillwood, LGI Homes El Tesoro.

20 minutes from this property is The William P. Hobby Airport and 12 minutes
away is the Greater Houston Sports Club, with 290 acres and is Houston’s
premier shotgun sports club. Several National Retailers are located in close
vicinity to this Popeye’s including Costco, Kroger and Home Depot.

Several universities also surround this property including North American
University (38,213 Students), University of Houston (46,000 Students) and
MYOB University.

This property is also conveniently located just 20 minutes from the Houston
Zoo with over 2.1 Million visitors annually and the 2nd most visited zoo in the
United States, and 22 minutes from Texas Children’s Hospital.

Popeye’s Louisiana Kitchen, Inc. also known as Popeye’s, is a famous
American multinational chain of fried chicken fast food restaurants that was
founded in 1972 in New Orleans. As of 2020, Popeye’s Inc. had 3,451
restaurants in 36 states, the District of Columbia, Puerto Rico and 30
countries worldwide. Annual income for Popeye’s Inc. exceeds 268.9 million
dollars.

INVESTMENT HIGHLIGHTS

m 20 Year Absolute NNN Sale Leaseback
m Strong 140+ Unit Franchisee Guarantee

m Hard Corner Signalized Intersection | Exposure to 35,000
Vehicles Per Day

W 7.55% Rent Increases every 5 Years during the Base Term and
Options

m Popeye’s Louisiana Kitchen Restaurant Located in Houston,
Texas Population 2,304,580 & Most Populous City In Texas &
Part of Greater Houston Metro Statistical Area

® Numerous New Home Communities Surround this Popeye’s
Including Colina Homes, Beazer Homes, City gate by DR
Horton, Pomona by Hillwood, LGl Homes by Tesoro

® Minutes From Houston Zoo With 2.1 Million Visitors Annually
m National Retailers in Close Vicinity Include Kroger’s, Costco

and Home Depot

® Numerous Universities Surround Property Including North
American University, University of Houston and MYOB
University

m Popeye’s Louisiana Kitchen, Inc. has 3,451 Restaurants in
46 States, District of Columbia, Puerto Rico and 30 Countries

Worldwide

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are

Marcus S Ml l l lchap approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future 2

performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2022 Marcus & Millichap



PRICING AND FINANCIAL ANALYSIS

HEICEEERING .. -

q Popeyes PROPERTY DETAILS FINANCIAL OVERVIEW

_ 4502 West Fuqua Street

Lot Size 23,958 SF (0.55 Acres) List Price 3 076 502
Houston, Texas 77045 Rentable Square Feet 2,538 SF $ : :

Price/SF $1.212.18 Down Payment 100% / $3,076,502
POPeYeS i R o

ear Bui : :
Type of Ownership Fee Simple

—

- e T BT i F .- ﬂ
PROPERTY RENT DATA LEASE ABSTRACT

Year 1 - 5 (Current) $9,999 $119,983 Tenant Franchisee

|-':i-.

Year 6 - 10 $10,753 $129,042 Ownership Private

N 0
il

Year 11 - 15 Guarantor Franchisee Guarantee (140+ Units)

.
jr‘ Year 16 - 20

Year 21 - 25 (Option 1) $13,378 $160,532

$11,565 $138,784

Lease Type NNN

$12,439 $149,263

Lease Term PARCELE

Lease Commencement Date

Year 26 - 30 (Option 2) $14,388 $172,652

S

Rent Commencement Date

Year 31 - 35 (Option 3) $15,474 $185,687

Expiration Date of Base Term

Year 36 - 40 (Option 4) $16,642 $199,707

Increases 7.55% every Five Years on Base Term and on Option Periods

Year 41 - 45 (Option 5) $17,899 $214,785
Options Five 5-Year Options foo ‘i
Base Rent ($47.27 / SF) $119,983

Term Remaining on Lease N/A

Net Operating Income $119,983.00
Property Type Net Leased Restaurant

Landlord Responsibility

Tenant Responsibility

Right of First Refusal

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are

M arCuS S Ml"lCh ap approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future

performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2022 Marcus & Millichap ~ ZAC0390899
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RESEARCH FPROPERTY PHOTOS
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RESEARCH [FABOUT™
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105 WG POPEVES  LuWlldune

DHANANI J French Bakery & Cafe
GROUP

Starting in the gas and convenience store business in 1976, the Dhanani Group became a Burger King franchisee
in 1994 with BK’s first co-branded restaurant in Houston, Texas. Today, our Sugar Land, Texas-based company is
now ranked one of the county’s top QSR franchise owners for Burger King Corporation and Popeyes with a growing
presence in casual and fine dining starting with La Madeleine franchise restaurants.

To create a QSR franchise dynasty that is capable of producing year-after-year sales and profit growth. This is
accomplished by operating great restaurants as an employer of choice within an environment that provides career
opportunities.

h‘1 rlrcu q M i I I ich r] approximate. Bm er must v nformation and bears al y imates us r example purposes only and do not represent the current or future
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DEMOGRAPHICS |IPOPUEATION/PROFIEEN

POPULATION 1 Mile 3 Miles 5 Miles_

2026 Projection

Total Population

14,548 110,149 281,434

2021 Estimate

Total Population

13,829 101,808 259,705

2010 Census

Total Population

12,416 86,122 216,973

2000 Census

Total Population

10,851 65,718 175,740

Daytime Population

2021 Estimate

10,772 66,571 193,743

| HOUSEHOLDS ______________________ 1Mile__3Miles _5Miles

2026 Projection

Total Households

4311 32,863 98,677

2021 Estimate

Total Households

4,078 30,123 90,218

Average (Mean) Household Size

3.3 3.3 29

2010 Census

Total Households

3,627 25,035 74,420

2000 Census

Total Households

3,101 19,194 59,951

CHoUSNGUNTS e 3wies  Shies

Occupied Units

2026 Projection

4,541 34,709 106,181

2021 Estimate

HOUSEHOLDS BY INCOME

1 Mile

4,288 31,769 96,937

3 Miles 5 Miles

2021 Estimate
$200,000 or More
$150,000-$199,999
$100,000-$149,999
$75,000-$99,999
$50,000-$74,999
$35,000-$49,999
$25,000-$34,999
$15,000-$24,999
Under $15,000
Average Household Income
Median Household Income
Per Capita Income

1.3%
3.3%
9.7%
12.2%
25.1%
14.5%
12.5%
10.1%
11.4%
$61,800
$51,387
$18,223

2.1%
3.7%
11.2%
13.6%
23.6%
15.9%
11.9%
9.0%
8.9%
$67,358
$53,988
$19,944

5.6%
6.3%
13.4%
12.9%
20.0%
13.4%
10.0%
8.5%
9.8%
$82,809
$59,755
$28,788

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future
performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2022 Marcus & Millichap
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DEMOGRAPHICS

GEOGRAPHY:

Marcus g Millichap

In 2021, the population in your selected geography is 259,705. The population has
changed by 47.8 percent since 2000. It is estimated that the population in your
area will be 281,434 five years from now, which represents a change of 8.4 percent
from the current year. The current population is 47.6 percent male and 52.4 percent
female. The median age of the population in your area is 33.9, compared with the
U.S. average, which is 38.4. The population density in your area is 3,309 people
per square mile.

There are currently 90,218 households in your selected geography. The number
of households has changed by 50.5 percent since 2000. It is estimated that the
number of households in your area will be 98,677 five years from now, which
represents a change of 9.4 percent from the current year. The average household
size in your area is 2.9 people.

In 2021, the median household income for your selected geography is $59,755,
compared with the U.S. average, which is currently $65,694.The median household
income for your area has changed by 47.4 percent since 2000. It is estimated that
the median household income in your area will be $62,376 five years from now,
which represents a change of 4.4 percent from the current year.

The current year per capita income in your area is $28,788, compared with the U.S.
average, which is $36,445. The current year’s average household income in your
area is $82,809, compared with the U.S. average, which is $94,822.

JOBS

In 2021, 124,026 people in your selected area were employed. The 2000 Census
revealed that 63.5 percent of employees are in white-collar occupations in this
geography, and 36.5 percent are in blue-collar occupations. In 2021, unemployment
in this area was 9.0 percent. In 2000, the average time traveled to work was 29.8
minutes.

The median housing value in your area was $154,956 in 2021, compared with the
U.S. median of $227,827. In 2000, there were 36,778 owner-occupied housing
units and 23,172 renter-occupied housing units in your area. The median rent at
the time was $501.

The selected area in 2021 had a lower level of educational attainment when
compared with the U.S averages. 12.4 percent of the selected area’s residents
had earned a graduate degree compared with the national average of only 12.0
percent, and 17.5 percent completed a bachelor's degree, compared with the
national average of 19.5 percent.

The number of area residents with an associate degree was lower than the nation’s
at 5.9 percent vs. 8.3 percent, respectively.

The area had fewer high-school graduates, 24.1 percent vs. 27.2 percent for the
nation, but the percentage of residents who completed some college is higher than
the average for the nation, at 21.7 percent in the selected area compared with the
20.5 percent in the U.S.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
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CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not
be made available to any other person or entity without the written consent of Marcus & Millichap Real Estate Investment Services. This Marketing Brochure has been prepared to provide summary,
unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due
diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected
financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State
and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy
of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify,
any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy
or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap Real Estate Investment Services, Inc. (“M&M”) is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of
any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of M&M, its affiliates or subsidiaries, or any agent, product, service,
or commercial listing of M&M, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus &
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this information, nor has
Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever about the accuracy or completeness of any
information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any purchase. This Marketing
Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a due diligence examination of
this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of this property. The value of a net
leased property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to your satisfaction with the suitability of
the property for your needs.

Like all real estate investments, this investment carries significantrisks. Buyer and Buyer’s legal and financial advisors must request and carefully review all legal and financial documents related tothe property
and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-
constructed facilities or newly-acquired locations, may be setbased on atenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the
tenantand any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic,
environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property
andthe value of any long-term lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate
with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property.abandon the property, and the lease terms that Buyer may be able
to negotiate with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property. By accepting this Marketing Brochure you agree to
release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or purchase of this net leased property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your
investigation and/or purchase of this net leased property.



INFORMATION ABOUT BROKERAGE SERVICES

EQuaL Houge Texas lawrequires all real estate license holders to give the following information about brokerage services to prospective buyers, tenants, sellers and landlords. 11-2-2015

TYPES OF REAL ESTATE LICENSE HOLDERS:
* A BROKER is responsible for all brokerage activities, including acts performed by sales agents sponsored by the broker.
* A SALES AGENT must be sponsored by a broker and w orks with clients on behalf of the broker.

A BROKER'S MINMUM DUTIES REQUIRED BY LAW (A clientis the person or party that the broker represents):
* Put the interests of the client above all others, including the broker's ow ninterests;
* Informthe client of any material information about the property or transaction received by the broker;
* Answer the client’s questions and present any offer to or counter-offer fromthe client; and
* Treat all parties to a real estate transaction honestly and fairly.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property owner's agent through an agreement with the owner, usually in a written listing to sell or property
management agreement. An ow ner's agent must perform the broker's minimum duties above and must inform the ow ner of any material information about the property or transaction known by
the agent, including information disclosed to the agent or subagent by the buyer or buyer's agent.

AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant's agent by agreeing to represent the buyer, usually through a written representation agreement. A buyer's agent must
perform the broker's minimum duties above and must inform the buyer of any material information about the property or transaction know n by the agent, including information disclosed to the
agent by the seller or seller's agent.

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary betw een the parties the broker must first obtain the written agreement of each party to the transaction. The written
agreement must state w ho will pay the broker and, in conspicuous bold or underlined print, setforth the broker's obligations as an intermediary. A broker w ho acts as an intermediary:
* Must treat all parties to the transaction impartially and fairly;
* May,with the parties' written consent, appoint a different license holder associated w ith the broker to each party (owner and buyer) to communicate with, provide opinions and advice to,
and carry out the instructions of each party to the transaction.
* Must not, unless specifically authorized in w riting to de so by the party, disclose:
= that the ow ner will accept a price less than the w ritten asking price;
= that the buyer/tenantw ill pay a price greater than the price submitted in a w ritten offer; and
* any confidential information or any other information that a party specifically instructs the broker in writing not to disclose, unless required to do so by law .

AS SUBAGENT: A license holder acts as a subagentwhen aiding a buyer in a transaction w ithout an agreement to represent the buyer. A subagent can assist the buyer but does not represent
the buyer and must place the interests of the ow ner first.

TO AVOID DISPUTES, ALLAGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARLY ESTABLISH:
* The broker's duties and responsibilities to you, and your obligations under the representation agreement.
* Who willpay the broker for services providedto you, w hen payment willbe made and how the payment w ill be calculated.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. It does not create an obligation for you to use the broker's services. Flease
acknow ledge receipt of this notice below and retain a copy for your records.

Marcus & Millichap

9002994

tim.speck@marcusmillichap.com

972-755-5200

Licensed Broker /Broker Firm Name orPrimary Assumed BusinessName License No.

Tim A. Speck

432723

Email

tim.speck@marcusmillichap.com

Phone
972-755-5200

Designated Broker of Firm

License No.

Email

Phone

Licensed Supervisor of SalesAgentfAssociate

License No.

Email

Phone

SalesAgent/Associate’'sName

Regulated by the Texas Real Estate Commission

License No.

Email

Buyer/Tenant/Seller/Landlord Initials

Phone

Information av ailable at www. trec.texas.gov

IABS 1-0
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SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary, especially
given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any
prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment
professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory,
financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given the
potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.)
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ISSENBERG & BRITTI

EXCLUSIVELY LISTED BY:

BROKER OF RECORD: RONNIE ISSENBERG GABRIEL BRITTI
TIM SPECK Senior Managing Director Senior Managing Director

P:(972) 755-5200 Senior Director, National Retail Group Senior Director, National Retail Group
E: Tim.Speck@marcusmillichap.com MIAMI OFFICE MIAMI OFFICE

LIC #: 9002994 Office: (786) 522-7013 Office: (786) 522-7017

Gbritti@marcusmillichap.com

MarCUS Mi" iChap Rissenberg@marcusmillichap.com

OFFICES NATIONWIDE
www.marcusmillichap.com




