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Marcus & Millichap hereby advises all prospective purchasers of
Net Leased property as follows:

The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable. However,
Marcus & Millichap has not and will not verify any of this
information, nor has Marcus & Millichap conducted any
investigation regarding these matters. Marcus & Millichap makes
no guarantee, warranty or representation whatsoever about the
accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's
responsibility to independently confirm the accuracy and
completeness of all material information before completing any
purchase. This Marketing Brochure is not a substitute for your
thorough due diligence investigation of this investment
opportunity. Marcus & Millichap expressly denies any obligation
to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this
Marketing Brochure are for example only and do not represent
the current or future performance of this property. The value of a
net leased property to you depends on factors that should be
evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors
should conduct a careful, independent investigation of any net
leased property to determine to your satisfaction with the
suitability of the property for your needs.

Like all real estate investments, this investment carries significant
risks. Buyer and Buyer’s legal and financial advisors must re quest
and carefully review all legal and financial documents related to
the property and tenant. While the tenant’s past performance at
this or other locations is an important consideration, it is not a
guarantee of future success. Similarly, the lease rate for some

properties, including newly-constructed facilities or newly-
acquired locations, may be set based on a tenant’s projected
sales with little or no record of actual performance, or
comparable rents for the area. Returns are not guaranteed; the
tenant and any guarantors may fail to pay the lease rent or
prope rty taxes, or may fail to comply with other material terms of
the lease; cash flow may be interrupted in part or in whole due to
market, economic, environmental or other conditions. Regardless
of tenant history and lease guarantees, Buyer is responsible for
conducting his/her own investigation of all matters affecting the
intrinsic value of the property and the value of any long-term
lease, including the likelihood of locating a re placement te nant if
the current tenant should default or abandon the property, and
the lease terms that Buyer may be able to negotiate with a
potential replacement tenant considering the location of the
property, and Buyer's legal ability to make alternate use of the
property.

By accepting this Marketing Brochure you agree to release
Marcus & Millichap Real Estate Investment Services and hold it
harmless from any kind of claim, cost, expense, or liability arising
out of your investigation and/or purchase of this net leased
property.

CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is
proprietary and strictly confidential. It is intended to be reviewed
only by the party receiving it from Marcus & Millichap and should
not be made available to any other person or entity without the
written consent of Marcus & Millichap. This Marketing Brochure
has been prepared to provide summary, unverified information
to prospective purchasers, and to establish only a preliminary
level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence
investigation. Marcus & Millichap has not made any investigation,
and makes no warranty or representation, with respect to the

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and
seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19
pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any prospective
purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers
and sellers. Marcus & Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors, or
engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory, financial, and
accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma
financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be
comfortable with and rely solely on their own projections, analyses, and decision-making.)

income or expenses for the subje ct property, the future proje cted
financial performance of the property, the size and square
footage of the property and improvements, the presence or
absence of contaminating substances, PCB’s or asbestos, the
compliance with State and Federal regulations, the physical
condition of the improvements thereon, or the financial
condition or business prospects of any tenant, or any tenant’'s
plans or intentions to continue its occupancy of the subject
property. The information contained in this Marketing Brochure
has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify,
any of the information contained herein, nor has Marcus &
Millichap conducted any investigation regarding these matters
and makes no warranty or representation whatsoever regarding
the accuracy or completeness of the information provided. All
potential buyers must take appropriate measures to verify all of
the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap Real Estate Investment Services, Inc.
(“M&M”) is not affiliated with, sponsored by, orendorsed by any
commercial tenant or lessee identified in this marketing package.
The presence of any corporation’s logo or name is not inte nded
to indicate or imply affiliation with, or sponsorship or
endorsement by, said corporation of M&M, its affiliates or
subsidiaries, or any agent, product, service, or commercial listing
of M&M, and is solely included for the purpose of providing
tenant lessee information about this listing to prospective
customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE

CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE
DETAILS.

SONIC
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Investment Highlights SONIC
| RENT: $105,000 |

About the Investment

v’ 20-Year Absolute Triple-Net (NNN) Sale-leaseback

v Franchisee Guarantee from Quality Huts Drive-In (74-units)
v' 1.50% Annual Rental Increases Starting Year Two

v" Four (4), Five (5)-Year Tenant Renewal Option Periods

About the Location

v Dense Retail Corridor | Dollar Tree, McDonalds, Walmart, Burger King, CVS,
Wells Fargo, Wendy’s,7/11, Papa John’s, Firehouse Subs, Captain D’s, GameStop
and Many More recognized companies

v Strong Demographics | Population Exceeds 160,000 Individuals Within a Five-
Mile Radius

v’ Strong Real Estate Fundamentals | Located Less Than 20-Miles fromJacksonville
International Airport (JAX) and right off of Interstate Highway 295

v’ Strong Traffic Counts | Over 31,800 and 124,300 Vehicles Per Day Along
Normandy Blvd and I-295 respectively

v Affluent Community | Average Household Income Exceeding $100,000 Withina
Five-Mile Radius

About the Brand

v" Sonic Drive-In Opened Their FirstRestaurantin 1953 and Now Maintains More
Than 3,600 Drive-In Restaurants

v Sonic Continues to Thrive | Maintenance of Strong Real Sales Growth, Industry-
Leading Customer Frequency, and High Returns for Stockholders

v Rated Top QSR RestaurantChainin 14 States Amidst Covid-19 Pandemic

Marcus g Millichap



Financial Analysis
PRICE: $2,421,053 | CAP: 4.75% | RENT: $105,000

SONIC

PROPERTY DESCRIPTION RENT SCHEDULE
: Lease Year(s) Annual Rent Monthly Rent  Rent Escalation (%)
Property Sonic
b o Add 2045 N SvBlvd Year 1 $115,000 $9,583 -
roperty Address ormandyBIv Year 2 $116,725 $9,727 1.50%
City, State, ZIP Jacksonville, FL Year 3 $118,476 $9,873 1.50%
Estimated Building Size 1,551 Year 4 $120,253 $10,021 1.50%
0,
Estimated Lot Size +/-0.80 Acres Year 5 $122,057 $10,171 1.50%
Year 6 $123,888 $10,324 1.50%
Type of Ownership Fee Simple Year 7 $125,746 $10,479 1.50%
THE OFFERING Year 8 $127,632 $10,636 1.50%
Year 9 $129,547 $10,796 1.50%
PurchasePrice $2,421,053 Year 10 $131,490 $10,957 1.50%
CAP Rate 4.75% Year 11 $133,462 $11,122 1.50%
Y 12 135,464 11,289 .509
Annual Rent $105,000 ear 2 2 1.50%
Year 13 $137,496 $11,458 1.50%
LEASE SUMMARY Year 14 $139,559 $11,630 1.50%
) ) Year 15 $141,652 $11,804 1.50%
Property Type Net Leased Quick Service Restaurant
Year 16 $143,777 $11,981 1.50%
Tenant/Guarantor Quality Dine-In (74-Units) Year 17 $145,933 $12,161 1.50%
Original Lease Term 20 Years Year 18 $148,122 $12,344 1.50%
Lease Commencement Close of Escrow Year 19 2150,344 212,529 1.50%
Year 20 $152,599 $12,717 1.50%
Lease Expiration 20 Years From COE

LeaseTerm Remaining

LeaseType

Absolute Triple-Net (NNN)

Roof & Structure

TenantResponsible

Rental Increases

1.50% Annually Starting Year Two (2)

Optionsto Renew

Four (4) Periods of Five (5) Years Each

Marcus & Millichap is pleased to present the exdusive listing fora Soniclocated at 7045
Nomandy Blwd Jacksonville, FL 32205. The site consists of roughly 7,413 rentable
square feet of building space on estimated 0.8-acre parcel of land. The Sonicis subject
to a 20-yearabsolute triple-net (NNN) sale-leaseback, which will commence upon dose
of escrow. The initial annual rent will be $105,000 and is scheduled to increase by one-
and-a-half percent (1.50%) annually starting year two (2) throughout the base term and
in each of the four (4), five (5)-year renewal options.

Marcus g Millichap
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@ Concept Overview =

SONIC DRIVE-IN OVERVIEW

Sonic Corporation operates and finances the largest chain of
drive-in restaurants in the United States. The first Sonic Drive-
In restaurant was opened in 1953, and as of September 2020,
there are approximately 3,600 Sonic’s nationwide. The typical
Sonic Drive-In has 16 to 24 parking space, each having its own
payment terminal, intercom speaker system and menu board.
Sonic offers a highly diverse menu. The menu is built around
the finest quality items available, offering conveniently priced
items as well as healthy alternatives. Signature food items
include specialty drinks (such as cherry limeades and slushes),
ice cream desserts, made-to-order chicken sandwiches and
hamburgers, a variety of hot dogs including six-inch premium
beef hot dogs and foot long quarter-pound coneys, hand-
made onionrings and tater tots.

VIC

Highly Popular Amidst Covid-19 Pandemic
Map of Top QSR Chain in Each State
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Surrounding Area SONIC
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Location Overview SONIC

Sonic is situated on Normandy Boulevard, which boasts an average daily
traffic count of 31,800 vehicles. Normandy Boulevard intersects with
Interstate 295 which bring an additional 124,300 vehicles into the
immediate area on average daily. There are more than 65,000 individuals

residing within a three-mile radius of the property and more than 160,000 ADTC:
individuals within a five-mileradius. ‘
124,300

=
P
o

of =) 2\

The subject property benefits from being well-positioned in a very dense
retail corridor consisting of national and local tenants, academic institutions
and shopping centers all within close proximity of this property. Major
national tenants in the area include: Walgreens, Walmart, Wendy’s,
GameStop, AT&T, Wells Fargo, CVS,7/11, Burger King, McDonalds, Papa
John’s, Dollar Tree, Boost Mobile, as well as many others. There many full Z
service restaurants as well as quick service restaurants in the immediate ®
area of the subject property, including Golden Corral, Wendy's, Waffle 39‘
House, Papa John’s, El Potro, McDonald’s, Panda Express, Burger King, and é
3
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Memorial Park
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Elianos Coffee Company. Additionally, Jacksonville International Airport is 1%

located approximately 18.6 miles, or 24 a 24 minute drive away from the ADTC: 31,800] Atls‘ig:_'sqsc

subject property via 1-295. ) a
o

Atlantic S

Jacksonville is a seaport city, the most populous city in the state of Florida, StoragH

and the most populous city in the southeastern United States. The city is the
cultural, commercial and financial center of Northern Florida. A major Lenox /
military and civilian deep-water port, the city’s riverine location supports

two United States Navy bases and the Port of Jacksonville, Florida’s third-
largestseaport. The Port of Jacksonvilleis a leading port in the United States
for automobile imports, as well as the leading transportation and
distribution hub in the state. Jacksonville serves as headquarters for various
banking, insurance, healthcare, logistics, and other institutions. The city is
home to many prominent corporations and organizations, including the
headquarters of four Fortune 500 companies: CSX Corporation, Fidelity
National Financial, Fidelity National Information Services, and Southeastern
Grocers. Three colleges and universities lie within the city’s limits: the
University of North Florida, Jacksonville University, and Florida State College
at Jacksonville. One professional sports team, the Jacksonville Jaguars of the 4
National Football League, plays their home games in downtown Jacksonville.

Marcus g Millichap e
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Property Photo SONIC
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Regional Map SONIC
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‘ Demographics SONIC

3-8 1 Mile 3 Miles 5 Miles
@ POPULATION TRENDS
2010 Population 8,074 61,670 152,440
2021 Population 8,850 65,514 163,875
NORTHWES % 2026 Population Projection 9,241 68,064 170,574
i SO NS Annual Growth 2010-2021 0.90% 0.60% 0.70%
Annual Growth 2021-2026 0.90% 0.80% 0.80%
POPULATION BY RACE (2020)
White 4,730 38,352 93,294
Black 3,647 22,064 58,599
American Indian/Alaskan Native 43 310 806
Asian 189 2,646 5,893
3 Mil Hawaiian & Pacific Islander 4 92 196
gl Two or More Races 237 2,049 5,086
Hispanic Origin 821 6,175 15,461
HOUSEHOLD TRENDS
2010 Households 3,291 24,124 59,790
2021 Households 3,601 25,547 63,864
2026 Household Projection 3,758 26,531 66,414
Annual Growth 2010-2021 0.50% 0.30% 0.30%
Annual Growth 2021-2026 0.90% 0.80% 0.80%

AVERAGE HOUSEHOLD INCOME (2020) $99,572 $111,176 $105,318

MEDIAN HOUSEHOLD INCOME (2020) $85,194 $93,480 $85,194
HOUSEHOLDS BY HOUSEHOLD
INCOME (2020)

<$25,000 1,006 6,043 15,235
$25,000 - $50,000 969 7,209 16,385
$50,000 - $75,000 841 5,886 13,667

$75,000 - $100,000 454 3,169 7,234

$100,000 - $125,000 122 1,468 4,482

: $125,000 - $150,000 111 765 2,365

e $150,000 - $200,000 84 656 2,278

“hd $200,000+ 14 351 2,216

tal
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‘ Market Overview

Jacksonville, 7L
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SONIC

.laCksonVi”e has a young population and a strong,

diversified economy. As of 2021, Jacksonville has an estimated
population of 929,647, ranking it as the thirteenth largest city in
the United States. Historically, military operations, sea trade, and
paper manufacturing drove Jacksonville’s expansion. Growing
technical, manufacturing, service, and tourism industries have
supplemented this foundation. The metro is home to three
Fortune 500 companies: Fidelity National Information Services,
Fidelity National Financial, and CSX. The city has developed a
large financial services sector, led by Bank of America, Fidelity
National, and Citibank. Jacksonville’s emerging industrial base is
centered largely around medical product research and
manufacturing. More than 8 million tons of cargo pass through
Jacksonville’s port each year, and the development of cruise ship
service will promote further expansion. Jacksonville’s riverine
location facilitates Naval Station Mayport, Naval Air Station
Jacksonville, and the U.S. Marine Corps Blount Island Command.
Jacksonville's military bases and the nearby Naval Submarine Base
Kings Bay form the third largest military presence in the United
States.

Warm weather and sunshine attract many to communities such as
Atlantic Beach, Neptune Beach and Jacksonville Beach. Sport
fishing, golf, and tennis are among the most popular recreational
activities. Others take advantage attractions like the Museum of
Science & History, the Cummer Museum of Art, the Mandarin
Museum & Historical Society, and the Museum of Contemporary
Art Jacksonville. Additional sites of interest include the home of
the Jacksonville Jaguars, TIAA Bank Field, and the Jacksonville Zoo,
as well as the Jacksonville Landings, a mix of retail and restaurants
along the St. Johns River. For those visiting Jacksonville, the
Jacksonville International Airport is one option of arrival. The
airport had an annual passenger traffic that exceeded 3,960,498
passengersin2020.
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Glen Kunofsky Will Taussig

Glen.Kunofsky@marcusmillichap.com william.taussig@marcusmillichap.com
0:212-430-5115 C: 713-855-5560
License: 10301203289 License: 10401321232
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FLBROKER OF RECORD:
Ryan Nee

Marcus & Millichap
License: BK3154667



