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Marcus & Millichap hereby advises all prospective purchasers of
Net Leased property as follows:

The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable. However,
Marcus & Millichap has not and will not verify any of this
information, nor has Marcus & Millichap conducted any
investigation regarding these matters. Marcus & Millichap makes
no guarantee, warranty or representation whatsoever about the
accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's
responsibility to independently confirm the accuracy and
completeness of all material information before completing any
purchase. This Marketing Brochure is not a substitute for your
thorough due diligence investigation of this investment
opportunity. Marcus & Millichap expressly denies any obligation
to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this
Marketing Brochure are for example only and do not represent
the current or future performance of this property. The value of a
net leased property to you depends on factors that should be
evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors
should conduct a careful, independent investigation of any net
leased property to determine to your satisfaction with the
suitability of the property for your needs.

Like all real estate investments, this investment carries significant
risks. Buyer and Buyer’s legal and financial advisors must re quest
and carefully review all legal and financial documents related to
the property and tenant. While the tenant’s past performance at
this or other locations is an important consideration, it is not a
guarantee of future success. Similarly, the lease rate for some

properties, including newly-constructed facilities or newly-
acquired locations, may be set based on a tenant’s projected
sales with little or no record of actual performance, or
comparable rents for the area. Returns are not guaranteed; the
tenant and any guarantors may fail to pay the lease rent or
prope rty taxes, or may fail to comply with other material terms of
the lease; cash flow may be interrupted in part or in whole due to
market, economic, environmental or other conditions. Regardless
of tenant history and lease guarantees, Buyer is responsible for
conducting his/her own investigation of all matters affecting the
intrinsic value of the property and the value of any long-term
lease, including the likelihood of locating a re placement te nant if
the current tenant should default or abandon the property, and
the lease terms that Buyer may be able to negotiate with a
potential replacement tenant considering the location of the
property, and Buyer's legal ability to make alternate use of the
property.

By accepting this Marketing Brochure you agree to release
Marcus & Millichap Real Estate Investment Services and hold it
harmless from any kind of claim, cost, expense, or liability arising
out of your investigation and/or purchase of this net leased
property.

CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is
proprietary and strictly confidential. It is intended to be reviewed
only by the party receiving it from Marcus & Millichap and should
not be made available to any other person or entity without the
written consent of Marcus & Millichap. This Marketing Brochure
has been prepared to provide summary, unverified information
to prospective purchasers, and to establish only a preliminary
level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence
investigation. Marcus & Millichap has not made any investigation,
and makes no warranty or representation, with respect to the

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and
seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19
pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any prospective
purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers
and sellers. Marcus & Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors, or
engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory, financial, and
accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma
financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be
comfortable with and rely solely on their own projections, analyses, and decision-making.)

income or expenses for the subje ct property, the future proje cted
financial performance of the property, the size and square
footage of the property and improvements, the presence or
absence of contaminating substances, PCB’s or asbestos, the
compliance with State and Federal regulations, the physical
condition of the improvements thereon, or the financial
condition or business prospects of any tenant, or any tenant’'s
plans or intentions to continue its occupancy of the subject
property. The information contained in this Marketing Brochure
has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify,
any of the information contained herein, nor has Marcus &
Millichap conducted any investigation regarding these matters
and makes no warranty or representation whatsoever regarding
the accuracy or completeness of the information provided. All
potential buyers must take appropriate measures to verify all of
the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap Real Estate Investment Services, Inc.
(“M&M”) is not affiliated with, sponsored by, orendorsed by any
commercial tenant or lessee identified in this marketing package.
The presence of any corporation’s logo or name is not inte nded
to indicate or imply affiliation with, or sponsorship or
endorsement by, said corporation of M&M, its affiliates or
subsidiaries, or any agent, product, service, or commercial listing
of M&M, and is solely included for the purpose of providing
tenant lessee information about this listing to prospective
customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE

CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE
DETAILS.
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Investment Highlights SONIC
PRICE: $1,578,947 | RENT: $75,000 |

About the Investment

v’ 20-Year Absolute Triple-Net (NNN) Sale-leaseback

v Franchisee Guarantee from Quality Huts Drive-In (74-units)
v' 1.50% Annual Rental Increases Starting Year Two

v" Four (4), Five (5)-Year Tenant Renewal Option Periods

About the Location

v Dense Retail Corridor | Surrounded by Lowe’s, CVS Pharmacy, Winn Dixie, Dollar
General, Dave & Buster’s, Chick-fil-A, McDonald’s,and Many More

v’ Located Just Over One-Mile Away From Ascension St. Vincent’s Southside
Hospital | 309-Bed Facility

v’ large Hospitality Presence | Nearly 20 Hotels Located Within a Mile of the
Subject Property

v’ Conveniently Located Between Interstate 95 and Philips Highway | Average Daily
Traffic Counts Exceeding More than 146,000 and 46,000

v RobustDemographics | More than 180,000 People Within a Five-Mile Radius

About the Brand

v" Sonic Drive-In Opened Their FirstRestaurantin 1953 and Now Maintains More
Than 3,600 Drive-In Restaurants

v Sonic Continues to Thrive | Maintenance of Strong Real Sales Growth, Industry-
Leading Customer Frequency, and High Returns for Stockholders

v Rated Top QSR RestaurantChainin 14 States Amidst Covid-19 Pandemic

Marcus g Millichap



Financial Analysis
PRICE: $1,578,947 | CAP: 4.75% | RENT: $75,000

SONIC

PROPERTY DESCRIPTION RENT SCHEDULE
Property Sonic Lease Year(s) Annual Rent Monthly Rent  Rent Escalation (%)
Property Add 5080 Butler Point Road Yearl >75,000 26,250 -
roperty ress utler PointRoa Year 2 $76.125 $6.344 1.50%
City, State, ZIP Jacksonville, FL Year 3 $77,267 $6,439 1.50%
Estimated Building Size 2,900 Year 4 $78,426 $6,535 1.50%
Year 5 79,602 6,634 9
Estimated Lot Size +/-1.07 Acres 279, 26, 1.50%
Year 6 $80,796 $6,733 1.50%
Type of Ownership Fee Simple Year 7 $82,008 $6,334 1.50%
THE OFFERING Year8 $83,238 $6,937 1.50%
Year 9 $84,487 $7,041 1.50%
Purchase Price $1,578,947 Year 10 $85,754 $7,146 1.50%
CAP Rate 4.75% Year 11 $87,041 $7,253 1.50%
Year 12 88,346 7,362 .509
Annual Rent $75,000 cal > S 1.50%
Year 13 $89,671 $7,473 1.50%
LEASE SUMMARY Year 14 $91,016 $7,585 1.50%
] ] Year 15 $92,382 $7,698 1.50%
Property Type Net Leased Quick Service Restaurant
Year 16 $93,767 $7,814 1.50%
Tenant/Guarantor Quality Dine-In (74-Units) Year 17 $95,174 $7,931 1.50%
Original Lease Term 20 Years Year 18 $96,602 $8,050 1.50%
Lease Commencement Close of Escrow Year 19 598,051 28,171 1.50%
Year 20 $99,521 $8,293 1.50%
Lease Expiration 20 Years From COE

LeaseTerm Remaining

LeaseType

Absolute Triple-Net (NNN)

Roof & Structure

TenantResponsible

Rental Increases

1.50% Annually Starting Year Two (2)

Optionsto Renew

Four (4) Periods of Five (5) Years Each

Marcus & Millichap is pleased to present the exdusive listing for the Sonic located at
5080 Butler Point Road in Jacksonhille, FL. The site will consist of roughly 2,900 rentable
square feet of building space on estimated 1.07-acre parcel of land. The Sonicis subject
to a 20-yearabsolute triple-net (NNN) sale-leaseback, which will commence upon dose
of escrow. The initial annual rent will be $75,000 and is scheduled to increase by one-
and-a-half percent (1.50%) annually starting year two (2) throughout the base term and
in each of the four (4), five (5)-year renewal options.

Marcus g Millichap
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SONIC
@ Concept Overview =

SONIC DRIVE-IN OVERVIEW

Sonic Corporation operates and finances the largest chain of
drive-in restaurants in the United States. The first Sonic Drive-
In restaurant was opened in 1953, and as of September 2020,
there are approximately 3,600 Sonic’s nationwide. The typical
Sonic Drive-In has 16 to 24 parking space, each having its own
payment terminal, intercom speaker system and menu board.
Sonic offers a highly diverse menu. The menu is built around
the finest quality items available, offering conveniently priced
items as well as healthy alternatives. Signature food items
include specialty drinks (such as cherry limeades and slushes),
ice cream desserts, made-to-order chicken sandwiches and
hamburgers, a variety of hot dogs including six-inch premium
beef hot dogs and foot long quarter-pound coneys, hand-
made onionrings and tater tots.

VIC

Highly Popular Amidst Covid-19 Pandemic
Map of Top QSR Chain in Each State

‘&)p'. o

Marcus g Millichap G




O
o : " ‘;'__"-

== %
FAIRFIELD "s#%

INN&SUITES =

".. Marrott -,.'v‘-
" Ny %0

-~

) Surrounding Area SONIC

* T 5
BAYMONT' o

TNN & SUITES

' | VINCENT'S
= 1 “HOSPITAL
\ ' 309-BEDS

amoes N
- | COURTYARD

. B Marrioll s

o

o
“JDUNKIN' T
DONUTS R

AMERICA RUNS ON DUNKIN'™

~———
SONIC

DOLLAR GENERAL




—

Location Overview SONIC

This Sonic Drive-In property is located at 5080 Butler Point Road in
Jacksonville, Florida. Jacksonville is the state’s largest city and the seat to

Duval County. Butler Point Road is located just off of Interstate 95, which [ ADTC: 146,000 @
experiences an average daily traffic count of 146,000 vehicles. Additionally, :

Philips Highway runs parallel to the property and brings in 44,600 vehicles
per day to the area. ) Turner Butler Boulevard connects this Sonic Drive-In to
the two highways and has an averagedaily trafficcount of 46,800 vehicles.

2

The subject property benefits from its strategic location in a dense
hospitality, residential and commercial corridor. Major retail tenants include
Lowe’s, CVS Pharmacy, Winn Dixie, Dollar General, Dave & Buster’s, Chick-
fil-A, McDonald’s, and many more. This Sonic Drive-In is also located near
over a dozen hotels including the Marriott Jacksonville, Hampton Inn @
Jacksonville, Fairfield Inn, and Courtyard Inn. Within direct proximity of the i

subject property is San Jose Country Club, which is home to 900+ members. @ ADT

Just over one mile east of the subject property is Ascension St. Vincent's
Southside, a 309-bed hospital offering an emergency room as well as
mammography and other specialty care. This Sonic Drive-In location is also
surrounded by several business parks, office buildings and apartment
complexes. &3

C:46,800 ]

Jacksonville is a seaport city, the most populous city in the state of Florida, 5

and the most populous city in the southeastern United States. A major ‘9;//.‘ 4 <

military and civilian deep-water port, the city’s riverine location supports 2’% 86@3
two United States Navy bases and the Port of Jacksonville, Florida’s third- 2 «ao/f‘f*‘"
largestseaport. The Port of Jacksonvilleis a leading port in the United States "
for automobile imports, as well as the leading transportation and
distribution hubin the state. Jacksonville serves as headquarters for various [ ADTC: 44,600 ]
banking, insurance, healthcare, and logistics companies. The city is home to

many prominent corporations, including the headquarters of four Fortune

BOHneva\ RO

Southeastern Grocers. Three colleges and universities lie within the city’s
limits: the University of North Florida, Jacksonville University, and Florida
State CollegeatJacksonville.

500 companies: CSX Corporation, Fidelity National Financial, and @

4(/\
% y
=
A
Ny
<
o

Marcus g Millichap




SONIC




—

SONIC

—
O
O
=
<
Q
©

-i |
3
3
; 123
@ ."' [ Jacksonville International Airport ]
j 295 ]
tf: @ - m
sTi21]
\ BLOUNT
k ISLAND
;
(=)
Jacksonville
[10]
Baldwin - Neptune Beach
SAN PABLO
(255]
(5] =]
@ BAYMEADOWS
Palm Valley
Orange Park
[o5]
(2] [=]
5]
8

(10

Marcus g Millichap




. i/
Regional Map SONIC
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‘ Demographics SONIC

it A G = Jacksonville
e oo i CO8t & &D Arboretum 1 Mile 3 Miles 5 Miles
£55 Miles & Gardens POPULATION TRENDS
. = 2010 Population 6,475 66,919 162,207
Jacksonville REGENCY 2020 Population 7,371 76,765 181,485
e ] ROOHEANS 2026 Population Projection 7,739 80,687 190,057
A RNGTOR Growth 2010-2021 1.30% 1.30% 1.10%
pP-°2 AN T Growth 2021 - 2026 1.00% 1.00% 0.90%
POPULATION BY RACE (2021)
White 4,869 54,300 129,421
Black 1,778 14,169 32,249
American Indian/Alaskan Native 49 415 863
Asian 391 5,326 13,016
Hawaiian & Pacific Islander 5 75 175
Two or More Races 278 2,480 5,761
Hispanic Origin 1,391 11,533 26,869
HOUSEHOLD TRENDS
2010 Households 2,817 29,691 70,948
2020 Households 3,266 34,607 79,752
2026 Household Projection 3,439 36,463 83,594
Growth 2010-2021 1.10% 1.20% 1.00%
Growth 2020 - 2026 1.10% 1.10% 1.00%
AVERAGE HOUSEHOLD INCOME (2021) $59,335 $71,430 $77,448
e MEDIAN HOUSEHOLD INCOME (2021) $44,838 $54,225 $57,747
'o% ¥ HOUSEHOLDS BY HOUSEHOLD
INCOME (2021)
<$25,000 738 6,620 14,184
$25,000 - $50,000 1,043 9,412 20,250
$50,000 - $75,000 647 6,708 15,692
$75,000 - $100,000 342 4,656 10,576
$100,000 - $125,000 259 3,045 7,283
| $125,000 - $150,000 56 1,449 3,622
i $150,000 - $200,000 122 1,353 3,899
53] $200,000+ 59 1,364 4,244

GREENLAND

(12
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‘ Market Overview
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SONIC

.laCksonVi”e has a young population and a strong,

diversified economy. As of 2021, Jacksonville has an estimated
population of 929,647, ranking it as the thirteenth largest city in
the United States. Historically, military operations, sea trade, and
paper manufacturing drove Jacksonville’s expansion. Growing
technical, manufacturing, service, and tourism industries have
supplemented this foundation. The metro is home to three
Fortune 500 companies: Fidelity National Information Services,
Fidelity National Financial, and CSX. The city has developed a
large financial services sector, led by Bank of America, Fidelity
National, and Citibank. Jacksonville’s emerging industrial base is
centered largely around medical product research and
manufacturing. More than 8 million tons of cargo pass through
Jacksonville’s port each year, and the development of cruise ship
service will promote further expansion. Jacksonville’s riverine
location facilitates Naval Station Mayport, Naval Air Station
Jacksonville, and the U.S. Marine Corps Blount Island Command.
Jacksonville's military bases and the nearby Naval Submarine Base
Kings Bay form the third largest military presence in the United
States.

Warm weather and sunshine attract many to communities such as
Atlantic Beach, Neptune Beach and Jacksonville Beach. Sport
fishing, golf, and tennis are among the most popular recreational
activities. Others take advantage attractions like the Museum of
Science & History, the Cummer Museum of Art, the Mandarin
Museum & Historical Society, and the Museum of Contemporary
Art Jacksonville. Additional sites of interest include the home of
the Jacksonville Jaguars, TIAA Bank Field, and the Jacksonville Zoo,
as well as the Jacksonville Landings, a mix of retail and restaurants
along the St. Johns River. For those visiting Jacksonville, the
Jacksonville International Airport is one option of arrival. The
airport had an annual passenger traffic that exceeded 3,960,498
passengersin2020.

Marcus g Millichap @




Glen Kunofsky Will Taussig

Glen.Kunofsky@marcusmillichap.com william.taussig@marcusmillichap.com
0:212-430-5115 C: 713-855-5560
License: 10301203289 License: 10401321232
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