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• Brand new 2021 construction with estimated rent commencement of September 2021
• 11-Year absolute NNN ground lease with zero landlord responsibilities
• Extremely attractive 10% rent increases every 5 years
• Corporately guaranteed lease
• Four, 5-Year renewal options all of which include a 10% rent increase
• Traffic counts on University Blvd exceed 32,000 vehicles daily
• 3-Mile population of 87,786 residents
• 5-Mile population of 119,794 residents
• Estimated population growth of approximately 11.50% over the next 5 years
• Average household income of $72,868 annually
• Located less than 2 miles from the University of North Texas which has an enrollment of more than 40,790 students
• University Blvd is the main retail corridor in north Denton with nearly every national retailer in a 1-mile radius

LEASE & LOCATION HIGHLIGHTS

Investment Summary

• Take 5 is one of the nation’s leading drive-thru oil change concepts w/ approx. 550 locations across the United States
• Take 5 is growing at an exponential rate and has recently begun franchising some of their new locations
• Driven Brands owns Take 5 Oil along with Meineke Car Care, Maaco, 1-800-Radiator, and CARSTAR
• Driven Brands has more than 4,200 locations throughout 15 countries, and services more than 500 million vehicles annually

TENANT HIGHLIGHTS

$1,495,327
PRICE

5.35%
CAP RATE

2021
YEAR BUILT
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Financial Overview

Annualized Operating Data
Annual Rent Monthly Rent Cap Rate

Years 1-5 $6,666.67 $80,000 5.35%

Years 6-11 $7,333.33 $88,000 5.89%

Option 1 $8,066.67 $96,800 6.47%

Option 2 $8,873.33 $106,480 7.12%

Option 3 $9,760.67 $117,128 7.83%

Option 4 $10,736.75 $128,841 8.62%

Tenant Trade Name Take 5 Oil Change 

Type of Ownership Ground Lease

Lease Guarantor Corporate

Lease Type Absolute NNN

Roof and Structure Tenant Responsible

Original Lease Term 11 Years

Lease Commencement Date 9/5/21

Lease Expiration Date 9/30/32

Term Remaining on Lease 11 Years

Increase 10% Every 5-Years

Options Four, 5-Year Options

INVESTMENT OVERVIEW

DEBT QUOTE

Loan quote provided by Matthews™ based on market conditions at this time. Actual rates 
and terms will vary based on market conditions at closing. 

LTV:  65.00%

RATE:  3.90%

AMORTIZATION:  30

PATRICK FLANAGAN
(214) 550-0277

patrick.flanagan@matthews.com



  5  | 

OHU OHU OHU OHU OHU OHU OHU OHU OHU OHU OHU OHU

O
H

U
O

H
U

O
H

U
O

H
U

O
H

U
O

H
U

OHU

OHU

OHU

OHU

OHU

W. UNIVERSITY BOULEVARD

(100' RIGHT-OF-WAY)

A
LI

C
E

 S
TR

E
E

T

(6
0'

 R
IG

H
T-

O
F-

W
AY

)

N 71°56'34" E      1
05.75' DEED

S 
00

°3
5'

08
" W

   
   

13
2.

91
' M

EA
S.

N 88°14'17" W      100.22' MEAS.

N
 0

0°
35

'0
8"

 E
   

   
97

.0
4'

 M
EA

S.

10' BUILDING SETBACK

20' BUILDING SETBACK
5'

 B
U

IL
DI

N
G

 S
ET

BA
CK

5'
 B

U
IL

DI
N

G
 S

ET
BA

CK

18
.0

'

9.0'

9.
0'

 (
TY

P.
)

18.0' (TYP.) 26.0'
14.0'

5.0'

3.0'

DO
 N

O
T 

EN
TE

R

TIE-INTO EXISTING SIDEWALK
SEE DETAIL SHEET C-8

PROPOSED 5' SIDEWALK
SEE DETAIL THIS SHEET

PROPOSED  TYPE (II) CURB (TYP.)
SEE DETAIL ON SHEET C-8 SHEET

24" WHITE STOP BAR

PROPOSED TYPE "II" CURB (TYP.)
SEE DETAIL ON SHEET C-8.

PROPOSED DOUBLE SIGN
STOP SIGN R1-1 (36"x36")

DO NOT ENTER R5-1 (36"x36")
SEE DETAIL ON SHEET C-5

DUMPSTER ENCLOSURE
SEE ARCH PLANS FOR DETAILS

PROPOSED SINGLE SIGN
R1-1 (36"x36") STOP,
SEE DETAIL ON SHEET
C-5

5.
5'

R15.0'

R15.0'

R8.0
'

R26.0'

R1
0.

0'

R10.0'

MONUMENT SIGN
(PERMITTED BY OTHERS)

PROPOSED ADA STRIPPING. SEE
DETAIL ON SHEET C-5

PROPOSED WHEEL STOP. SEE DETAIL ON ON THIS
SHEET

12
.0

'

PAVEMENT THROUGH
LANE MARKING SEE
DETAIL ON SHEET
C-8.

PROPOSED CONCRETE
BOLLARD SEE DETAIL

ON SHEET C-5

PROPOSED ADA SIGN.
SEE METAL POST DETAIL

ON SHEET C-5

4

2

45.9'

#

LEGEND

PARCEL BOUNDARY LINE

BUILDING SETBACK LINE

PROPOSED BUILDING FOOTPRINT

PROPOSED CONCRETE. SEE DETAIL ON THIS SHEET

PROPOSED PARKING COUNTER

DA
TE

BY

DE
SI

G
N

ED
 B

Y:

N
O

.
RE

VI
SI

O
N

 D
ES

CR
IP

TI
O

N

LA
N

D 
DE

VE
LO

PM
EN

T 
EN

G
IN

EE
RS

83
45

 G
U

N
N

 H
IG

H
W

AY
TA

M
PA

, 
FL

 3
36

26

TAKE 5
OIL

CHANGE

OF

DENTON

803 W.
UNIVERSITY BLVD
DENTON COUNTY

DENTON, TX

SHEET NAME:

SHEET NUMBER:

B
E

A
C

O
N

C
IV

IL
 E

N
G

IN
E

E
R

IN
G

IS
S

U
E

D
 F

O
R

 P
E

R
M

IT
T

IN
G

CH
EC

KE
D 

BY
:

DR
AW

N
 B

Y:

AP
PR

O
VE

D 
BY

:

IS
SU

E 
DA

TE
:

JO
B 

N
O

.:

JH TC

JH LB

12
/0

3/
20

20
28

3

B:
\P

ro
je

ct
s\

20
20

\2
02

83
 U

ni
ve

rs
ity

 D
riv

e 
D

en
to

n\
D

W
G

\C
iv

il\
20

28
3_

BA
SE

.d
w

g 
12

/3
0/

20
20

 4
:4

1 
PM

LAURIE S. BURCAW, TX PE #134182

SCALE : 1" = 10'

20 10 105 0

N

E

S

W BEACON
CIVIL ENGINEERING

BL
U

E

W
H

IT
E

60°

WHITE

WHITE W
H

IT
E

BL
U

E

BL
U

E

3'-6" WHITE EQUALLY
SPACED CHEVRONS 6"

2"
6"

6"
2"

6"

6"
2"

6"

PLAN

1:12 1:12

SIDEWALK RAMP SHALL
HAVE DETECTABLE

WARNING TEXTURE.  SEE
"TEXAS  BOARD OF

BUILDING CODES  AND
STANDARDS" 4.7.

12' 5' 12'

SEE PLAN SHEETS FOR
RAMP REQUIREMENTS

2'
SIDEWALKSIDEWALK

UNIVERSAL
SYMBOL OF

 ACCESSIBILITY
(TYP.)

STRIPING DETAILS
N.T.S.

10'

NOTES:
1. ALL WORK SHALL CONFORM TO LATEST

REVISION OF TDOT INDEXES 711-001 & 700-102.
2. PAVEMENT SLOPE @ HANDICAP PARKING &

LOADING AISLES SHALL NOT EXCEED 2% IN ALL
DIRECTIONS.

WHITE SYMBOL
BLUE BACKGROUND

4"

4"

FACE OF CURB OR EDGE
OF PAVEMENT

5'

5'

UNIVERSAL SYMBOL OF
ACCESSIBILITY DETAIL

HANDICAP PARKING DETAILS
N.T.S.

NOTE:LIGHTER TONE INDICATES EXISTING CONDITION

COMPACT TO 98% DENSITY

SLOPE TO DRAIN, 2% MAX SLOPE4"

PER MODIFIED PROCTOR

VARIES

3000 PSI FIBER-REINFORCED

SIDEWALK SECTION
N.T.S.

CONCRETE AT 28 DAYS

4,000 PSI CONCRETE @ 6" MINIMUM THICKNESS
REINFORCED #3 BARS ON 24" CTRS. BOTH WAYS

12" STABILIZED SUBGRADE, LBR 40
AND COMPACTED TO AT LEAST

98% OF MODIFIED PROCTOR MAX.
DRY DENSITY (ASTM D1557) VALUE

CONCRETE PAD SECTION
N.T.S.

NOTES
1. SUBGRADE SOILS MUST BE DENSIFIED TO AT LEAST 98% MPMDD TO A DEPTH OF AT

LEAST 1-FOOT DIRECTLY BELOW THE BOTTOM OF CONCRETE SLAB.
2. THE SURFACE OF THE SUBGRADE SOILS MUST BE SMOOTH, AND ANY DISTURBANCES

OR WHEEL RUTTING CORRECTED PRIOR TO PLACEMENT OF CONCRETE.
3. THE SUBGRADE SOILS MUST BE MOISTENED PRIOR TO PLACEMENT OF CONCRETE.
4. CONCRETE PAVEMENT THICKNESS SHOULD BE UNIFORM THROUGHOUT, WITH

EXCEPTION TO THE THICKENED EDGES (CURB OR FOOTING).
5. THE BOTTOM OF THE PAVEMENT SHOULD BE SEPARATED FROM THE ESTIMATED

SHWT LEVEL BY AT LEAST 24 INCHES.
6. SLAB THICKNESS FOR STANDARD DUTY CONCRETE PAVEMENTS ARE BASED ON (1)

THE SUBGRADE SOILS DENSIFIED TO AT LEAST 98% MPMDD, (2) MODULUS OF
SUBGRADE REACTION (K) EQUAL TO 150 PCI, (3) A 30-YEAR DESIGN LIFE, AND (4)
TOTAL EQUIVALENT 18 KIP SINGLE AXLE LOADS (ESAL) OF 45,000.

7. MAXIMUM CONTROL JOINT SPACING SHALL BE 10'x10'.

2" MIN. 3"
MAX.

6'

12" (±) 12" (±)

CONCRETE WHEEL STOP
N.T.S.

1/4" PITCH
OPTIONAL

R=2" CAST OR
RUBBED

#4 BARS, 18" LONG
(TWO PER GUARD)

8" MIN.
9" MAX.

1/4" PITCH
OPTIONAL R=2" CAST OR

RUBBED

5" MIN. 6" MAX.

5/8" OR 3/4" HOLE4" MIN. 5" MAX.

SITE PLAN

SITE INFORMATION:

SITE DATA
TOTAL SITE AREA: 0.27 AC (11,798 SF)
ZONING JURISDICTION: DENTON COUNTY
FOLIO #'s: 919308DEN
EXISTING USE: AUTOMOTIVE SALES & LEASING
PROPOSED USE: AUTO REPAIR (MINOR)
FLOOD ZONE: ZONE "AE" PER FEMA FIRM PANEL 

NUMBER: 48121C0360G DATED 4/18/2011
ZONING: SUBURBAN CORRIDOR (SC)
FUTURE LAND USE: AUTO REPAIR (MINOR)
BUILDING HEIGHT: 1 STORIES'/ 25'
BUILDING SQ. FOOTAGE: 1,421 SF
FLOOR AREA RATIO (FAR): 9%

SETBACKS
BUILDING: REQUIRED: PROVIDED:
FRONT:        20'       30'
SIDE:         5'       51'
REAR:        10'     37.5'

PARKING/LOADING
PARKING CALCULATION: 1/500 SF AND 1 PER SERVICE BAY
REQUIRED PARKING: 6 SPACES 
PROPOSED PARKING: 5 SPACES (9' x 18')

1 ADA SPACES (12' x 18')
TOTAL PROPOSED PARKING: 6 SPACES

PROPERTY OWNER
DBA LIAHONA PROPERTIES
1111 EMERSON LN, DENTON , TX 76209
JOHN R PORTER

SITE NOTES
1. THE CONTRACTOR SHALL REMOVE AND DISPOSE OF ALL EXISTING IMPROVEMENTS AND TREES AND OTHER

DEBRIS WITHIN THE LIMITS OF THE WORK FROM THE SITE. ON SITE BURIAL OF TREES AND OTHER DEBRIS
WILL NOT BE ALLOWED. THERE ARE NO KNOWN INERT BURY PITS ON THE SITE AND NONE WILL BE
ALLOWED DURING THE CONSTRUCTION OF THE PROJECT.

2. ALL WORK SHALL COMPLY WITH ALL GOVERNING JURISDICTIONS, STATE OF TEXAS, AND FEDERAL CODES
AND ALL NECESSARY LICENSES AND PERMITS SHALL BE OBTAINED BY THE CONTRACTOR AT HIS EXPENSE
UNLESS PREVIOUSLY OBTAINED BY THE OWNER.

3. ALL WORK SHALL BE PERFORMED IN A FINISHED AND WORKMANLIKE MANNER TO THE ENTIRE
SATISFACTION OF THE OWNER, AND IN ACCORDANCE WITH THE BEST RECOGNIZED TRADE PRACTICES.

4. ALL MATERIALS SHALL BE NEW UNLESS USED OR SALVAGED MATERIALS ARE AUTHORIZED BY THE OWNER
PRIOR TO USE.

5. ALL WORK PERFORMED ON CITY, COUNTY, AND/OR STATE OR FEDERAL RIGHT-OF-WAY SHALL BE IN
STRICT CONFORMANCE WITH APPLICABLE STANDARDS AND SPECIFICATIONS OF THE APPROPRIATE
GOVERNING AGENCIES.

6. BASE COURSE MATERIALS, EQUIPMENT, METHODS OF CONSTRUCTION AND WORKMANSHIP SHALL
CONFORM TO "STATE OF TEXAS TRANSPORTATION STANDARD SPECIFICATIONS", CURRENT EDITION.

7. ALL BUILDING DIMENSIONS SHALL BE CHECKED AND COORDINATED WITH THE ARCHITECTURAL PLANS
PRIOR TO COMMENCEMENT OF CONSTRUCTION.

8. SEE SHEET C-5 THROUGH C8 FOR DETAILS.
9. ALL DISTURBED AREAS WITHIN SIDEWALK/ CURB AND GUTTER/ ROAD PAVEMENT SHALL BE RESTORED TO

ITS ORIGINAL OR BETTER CONDITIONS.
10. ALL DIMENSION ARE TO THE FACE OF CURB, UNLESS OTHERWISE NOTED.
11. THE PROPOSED DEVELOPMENT SHALL NOT IMPACT GROUND AND SURFACE WATER FLOWS ADJACENT TO

THE SITE.
12. THE PROPOSED DEVELOPMENT SHALL NOT IMPACT ANY FLOODWAYS ADJACENT TO THE SITE.
13. BASE ON TEXAS BUILDING CODE (2001) THIS SITE IS LOCATED IN A ZONE OF ZERO SEISMIC PROBABILITY.
14. ALL SIDEWALKS SHALL HAVE A WIDTH OF 5 FEET, UNLESS OTHERWISE NOTED.
15. ALL RADII SHALL BE 3 FEET, UNLESS OTHERWISE NOTED.

SITE PLAN
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Tenant Overview
Take 5 Oil Change set service standards and achieve customer satisfaction 
standards that exceed every customer’s expectation by maintaining the highest 
possible level of employee training and development. They first opened in 
Metairie, Louisiana in 1984 and currently own and operate locations in states 
across the country! At Take 5 Oil Change they offer a variety of services to keep 
your car running, help you get back on the road and on to wherever you’re headed. 
With 284 locations, Take 5 Oil Change is taking the auto service industry by storm.

 » COMPANY NAME

 » OWNERSHIP

 » YEAR FOUNDED

 » INDUSTRY 

Take 5 Oil Change

1984

Public

Auto Services

 » HEADQUARTERS

 » WEBSITE 

Metairie, LA

www.take5oilchange.com

Representative Photo
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Denton is enjoying a time of rapid growth as residents and businesses are drawn to the authenticity and opportunity that Denton offers. As 
businesses locate and expand here, new jobs are created and Denton’s tax base is expanded and diversified. The city of Denton is located within 
the Dallas/ Fort Worth Metroplex. The Metroplex is the largest metropolitan area in Texas, the largest in the South, the  fourth largest in the United 
States, and the tenth-largest in the Americas. Denton is known for its active music life; the North Texas State Fair and Rodeo and the Denton Arts 
and Jazz Festival attract over 300,000 people to the city each year.

DENTON, TX

UNIVERSITY OF NORTH TEXAS  
The University of North Texas is a public research university based in Denton, Texas. UNT is home to nearly 2,000 staff members and 40,000 
students. Students at the University of North Texas have the luxury of both living in a college town and of being about 35 miles from Dallas, TX. 
Founded in 1890, UNT is a public research institution made up of eleven colleges and two schools. There are 38 doctoral degrees, 86 master’s 
degrees and 103 undergraduate bachelor’s degrees offered – popular majors include business administration, visual and performing arts, and 
various social sciences. Students have a vast choice of what to do around campus, with 425 student organizations including 38 fraternity and 
sororities. The North Texas Mean Green compete in the NCAA Division I Conference USA.

TEXAS WOMAN’S UNIVERSITY
With an enrollment of approximately 15,000 students, Texas Woman’s University (TWU) is the nation’s largest university primarily for women. 
Texas Woman’s offers degree programs in the liberal arts, nursing, health sciences, the sciences, business, and education. Its campuses in Denton, 
Dallas, and Houston are joined by an e-learning campus offering innovative online degree programs in business, education and general studies.
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Population 
2021  

ESTIMATE
2026  

PROJECTION

13,192 14,671

87,786 97,959

119,794 133,987

Households 
2021 

ESTIMATE
2026 

PROJECTION

5,474 6,076

33,412 37,221

44,554 49,710

HOUSEHOLD Income 
2021  

ESTIMATE

$62,896

$63,605

$72,868

1-MILE

3-MILE

5-MILE

*SUBJECT PROPERTY DEMOGRAPHICS

DALLAS
±41 MILES



|   10

The Dallas–Fort Worth metroplex encompasses 11 counties. It is the 
economic and cultural hub of North Texas and the most populous 
metropolitan area in both Texas and the Southern United States, the 
fourth-largest in the U.S., and the tenth-largest in the Americas. The 
metropolitan region’s economy is primarily based on banking, commerce, 
insurance, telecommunications, technology, energy, healthcare, medical 
research, transportation, and logistics. As of 2020, Dallas–Fort Worth 
is home to 24 Fortune 500 companies, the third-largest concentration 
of Fortune 500 companies in the United States behind New York City 
and Chicago. In 2016, the metropolitan economy surpassed Houston to 
become the fourth-largest in the U.S. The Dallas–Fort Worth metroplex 
boasted a GDP of just over $620.6 bil l ion in 2020. If the Metroplex 
were a sovereign state, it would have the twentieth largest economy in 
the world as of 2019.

AREA OVERVIEW 

DFW 
DALLAS-FORT WORTH

$620.6B   
GROSS METRO

PRODUCT

24
FORTUNE 50
COMPANIES

7.6M
DFW

 MSA POPULATION

3rd Largest
U.S. METROPOLITAN

 AREA 
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MAJOR SHOPPING AND ENTERTAINMENT DISTRICTS
In addition to its large number of businesses, Dallas has more shopping centers per capita than any other city in the United States and 
is also home to the second shopping center ever built in the United States, Highland Park Village, which opened in 1931. 

Dallas is home of the two other major malls in North Texas. Both malls feature high-end stores and are major tourist draws for the 
region:

• Galleria Dallas, a unique urban shopping destination with attached hotel and office buildings, has nearly 200 nationally and 
internationally recognized shops and restaurants surrounding an impressive ice rink. It hosts 19 mill ion visitors annually. 

• North Park Center is 2.3 mill ion sq. ft. with over 235 distinctive stores and restaurants. It features museum-quality modern art 
pieces and is the second largest mall in Texas.

Downtown Dallas is home to Neiman Marcus’ flagship store as well as boutiques, restaurants, clubs, and a growing farmers market 
scene. Nearby West Village, Deep Ellum, the Cedars, and Uptown are popular mixed-use destinations for shops and restaurants. 

The Dallas area has more restaurants per capita than any other U.S. city. Clusters of unique restaurants and shops are scattered 
throughout the city, notably in destinations in Downtown, Uptown, Bishop Arts District, Deep Ellum, Greenville Avenue, Knox-
Henderson, and Lakewood. The newest center of dining is Trinity Groves, an evolving 15-acre restaurant, artist, and entertainment 
destination in West Dallas.
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TEXAS RANGERS
(Major League Baseball) 

DALLAS COWBOYS
(National Football League) 

DALLAS MAVERICKS 
(National Basketball 
Association)

DALLAS CULTURE
Dallas boasts the largest concentrated urban arts district in the nation. The Dallas Arts District was 
established in 1983 to centralize the art community and provide adequate facil ities for cul-tural 
organizations. Institutions include the Dallas Museum of Art the Morton H. Meyerson Symphony 
Center the Dallas Theater Center the Booker T. Washington High School for the Performing and 
Visual Arts the Trammell and Margaret Crow Collection of Asian Art and the Nasher Sculpture Center. 

DALLAS STARS  
(National Hockey League)

DALLAS EVENTS
State Fair of Texas, which has been held annually at Fair Park since 1886. The Fair is a massive event, 
bringing in an estimated $350 mill ion to the city’s economy annually. The Red River Shootout, which 
pits the University of Texas at Austin against The University of Oklahoma at the Cotton Bowl also 
brings significant crowds to the city. The city also hosts the State Fair Classic and Heart of Dallas 
Bowl at the Cotton Bowl. Other well-known festivals in the area include several Cinco de Mayo 
celebrations hosted by the city’s large Mexican American population, and Saint Patrick’s Day parade 
along Lower Greenville Avenue, Juneteenth festivities, Taste of Dallas, the Deep Ellum Arts Festival, 
the Greek Food Festival of Dallas, and the annual Halloween event “The Wake” featuring lots of local 
art and music.
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BANKING AND FINANCE
Banking and finance play a key role in the area’s economy. DFW recently 
surpassed Chicago to become the second-largest financial services hub in the 
nation, eclipsed only by New York.

INFORMATION TECHNOLOGY
The Metroplex also contains the largest Information Technology industry base in 
the state (often referred to as Sil icon Prairie or the Telecom Corridor, especially 
when referring to US-75 through Richardson, Plano and Allen just north of Dallas 
itself).  This area has a large number of corporate IT projects and the presence of 
numerous electronics, computing and telecommunication firms

COMPANIES HEADQUARTERED IN DFW

 » AT&T, the largest telecommunications 
company in the world, is headquartered at 
the Whitacre Tower in downtown Dallas. 

 » ExxonMobil and McKesson, respectively 
the 2nd and 7th largest Fortune 500 
companies by revenue, are headquartered 
in Irving, Texas. 

 » Fluor, the largest engineering & 
construction company in the Fortune 500, 
is also headquartered in Irving. 

 » In October 2016, Jacobs Engineering, 
a Fortune 500 company and one of the 
world’s largest engineering companies, 
relocated from Pasadena, California to 
Dallas. 

 » Toyota USA, in 2016, relocated its 
corporate headquarters to Plano, Texas. 

 » Southwest Airlines is headquartered 
in Dallas and has more than 58,000 
employees.
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MCKINNEY
TORCHMARK CORP.

PLANO
J.C.  PENNEY
YUM CHINA HOLDINGS
ALLIANCE DATA SYSTEMS
CINEMARK HOLDINGS
RENT-A-CENTER

RICHARDSON
LENNOX INTERNATIONAL
FOSSIL GROUP

DALLAS LOVE FIELD
SOUTHWEST AIRLINES

DALLAS-LBJ CORRIDOR
TEXAS INSTRUMENTS
BRINKER INTERNATIONAL
ATMOS ENERGY

DOWNTOWN DALLAS
AT&T
ENERGY TRANSFER EQ.
TENET HEALTHCARE
HOLLYFRONTIER
JACOBS ENGINEERING GROUP
DEAN FOODS
BUILDERS FIRSTSOURCE
ENLINK MIDSTREAM
NEIMAN MARCUS GROUP
COMERICA
PRIMORIS SERVICES
TRINITY INDUSTRIES

ARLINGTON
D.R.  HORTON

FORT WORTH
AMERICAN AIRLINES GROUP
RANGE RESOURCES

IRVING
EXXON MOBILE
MCKESSON
FLUOR
KIMBERLY-CLARK
PIONEER NATURAL RESOURCES
VISTRA ENERGY
CELANESE
MICHAELS COS.
COMMERCIAL METALS
FLOWSERVE
DARLING INGREDIENTS
NEXSTAR MEDIA GROUP

GRAPEVINE/SOUTHLAKE/
COPPELL/WESTLAKE
CORE-MARK**
GAMESTOP
SABRE

DENTON
SALLY BEAUTY

GUTTERTH

“DFW  RANKING  23RD  IN THE  U.S.  METROPOLITAN
AREAS WITH THE MOST FORTUNE 500
COMPANIES” DALLAS ECONOMIC DEVELOPMENT GUIDE



Confidentiality Agreement & Disclaimer
This Offering Memorandum contains select information pertaining to the business and affairs of Take 5 Oil Change located at 803 W University Drive, Denton, TX 76201 
(“Property”). The Offering Memorandum may not be all-inclusive or contain all of the information a prospective purchaser may desire. The information contained in this Offering 
Memorandum is confidential and furnished solely for the purpose of a review by a prospective purchaser of the Property. It is not to be used for any other purpose or made available 
to any other person without the written consent of Seller or Matthews Real Estate Investment Services. The material and information in the Offering Memorandum is unverified.   
Matthews Real Estate Investment Services has not made any investigation, and makes no warranty or representation, with respect to square footage, income and expenses, 
the future financial performance of the property, future rent, and real estate value market conditions, the condition or financial prospects of any tenant, or the tenants’ plans or 
intentions to continue to occupy space at the property.  All prospective purchasers should conduct their own thorough due diligence investigation of each of these areas with the 
assistance of their accounting, construction, and legal professionals, and seek expert opinions regarding volatile market conditions given the unpredictable changes resulting from 
the continuing COVID-19 pandemic.    The information is based in part upon information supplied by the Owner and in part upon financial information obtained from sources the 
Owner deems reliable. Owner, nor their officers, employees, or real estate agents make any representation or warranty, express or implied, as to the accuracy or completeness of 
this Offering Memorandum, or any of its content, and no legal liability is assumed or shall be implied with respect thereto. Prospective purchasers should make their own projections 
and form their own conclusions without reliance upon the material contained herein.    

By acknowledging your receipt of this Offering Memorandum for the Property, you agree: 

1. The Offering Memorandum and its contents are confidential;
2. You will hold it and treat it in the strictest of confidence; and 
3. You will not, directly or indirectly, disclose or permit anyone else to disclose this Offering Memorandum or its contents in any fashion or manner detrimental to the interest of 

the Seller. 

Matthews Real Estate Investment Services is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee in the Offering Memorandum.  The presence of any 
corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Matthews Real Estate Investment Services.  

Owner and Matthews Real Estate Investment Services expressly reserve the right, at their sole discretion, to reject any and all expressions of interest or offers to purchase the 
Property and to terminate discussions with any person or entity reviewing this Offering Memorandum or making an offer to purchase the Property unless and until a written 
agreement for the purchase and sale of the Property has been fully executed and delivered. 

If you wish not to pursue negotiations leading to the acquisition of the Property or in the future you discontinue such negotiations, then you agree to purge all materials relating to 
this Property including this Offering Memorandum. 

A prospective purchaser’s sole and exclusive rights with respect to this prospective transaction, the Property, or information provided herein or in connection with the sale of the 
Property shall be limited to those expressly provided in an executed Purchase Agreement and shall be subject to the terms thereof. In no event shall a prospective purchaser have 
any other claims against Seller or Matthews Real Estate Investment Services or any of their affiliates or any of their respective officers, Directors, shareholders, owners, employees, 
or agents for any damages, liability, or causes of action relating to this solicitation process or the marketing or sale of the Property. 

This Offering Memorandum shall not be deemed to represent the state of affairs of the Property or constitute an indication that there has been no change in the state of affairs of 
the Property since the date this Offering Memorandum.
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LISTING AGENTS

Representative Photo

JOSH BISHOP 
FIRST VICE PRESIDENT        

DIR: 214.692.2289                                  

MOB: 315.730.6228                           

J O S H . B I S H O P @ M AT T H E W S . C O M  

LIC # 688810 (TX)

KYLE MATTHEWS 
B R O K E R  O F  R E C O R D 
L I C  #  9 0 0 5 9 1 9  ( T X )
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Information About Brokerage Services
Texas law requires all real estate license holders to give the following informaƟon about 

brokerage services to prospecƟve buyers, tenants, sellers and landlords. 

TYPES OF REAL ESTATE LICENSE HOLDERS: .• A BROKER is responsible for all brokerage acƟviƟes, including acts performed by sales agents sponsored by the broker. 
• A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker. 

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the broker represents): 
• Put the interests of the client above all others, including the broker’s own interests; 
• Inform the client of any material informaƟon  about the property or transacƟon received by the broker;  
• Answer the client’s quesƟons and present any offer to or counter-offer from the client; and 
• Treat all parƟes to a real estate transacƟon honestly and fairly. 

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION: 

AS AGENT FOR OWNER (SELLER/LANDLORD):  The broker becomes the property owner's agent through an agreement with the owner, 
usually in a wriƩen lisƟng to sell or property management agreement. An owner's agent must perform the broker’s minimum duƟes 
above and must inform the owner of any material informaƟon about the property or transacƟon known by the agent, including 
informaƟon disclosed to the agent or subagent by the buyer or buyer’s agent. 

AS AGENT FOR BUYER/TENANT:  The broker becomes the buyer/tenant's agent by agreeing to represent the buyer, usually through a 
wriƩen representaƟon agreement. A buyer's agent must perform the broker’s minimum duƟes above and must inform the buyer of any 
material informaƟon about the property or transacƟon known by the agent, including informaƟon disclosed to the agent by the seller or 
seller’s agent. 

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parƟes the broker must first obtain the wriƩen 
agreement of each party to the transacƟon. The wriƩen agreement must state who will pay the broker and, in conspicuous bold or 
underlined print, set forth the broker's obligaƟons as an intermediary. A broker who acts as an intermediary:  

• Must treat all parƟes to the transacƟon imparƟally and fairly;  
•  May, with the parƟes' wriƩen consent, appoint a different license holder associated with the broker to each party (owner and 

buyer) to communicate with, provide opinions and advice to, and carry out the instrucƟons of each party to the transacƟon. 
•  Must not, unless specifically authorized in wriƟng to do so by the party, disclose: 

ᴑ that the owner will accept a price less than the wriƩen asking price; 
ᴑ that the buyer/tenant will pay a price greater than the price submiƩed in a wriƩen offer; and 
ᴑ any confidenƟal informaƟon or any other informaƟon that a party specifically instructs the broker in wriƟng not to 

disclose, unless required to do so by law. 

AS SUBAGENT: A license holder acts as a subagent when aiding a buyer in a transacƟon without an agreement to represent the 
buyer. A subagent can assist the buyer but does not represent the buyer and must place the interests of the owner first. 

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARLY ESTABLISH: 
• The broker’s duƟes and responsibiliƟes to you, and your obligaƟons under the representaƟon agreement. 
• Who will pay the broker for services provided to you, when payment will be made and how the payment will be calculated. 

LICENSE HOLDER CONTACT INFORMATION: This noƟce is being provided for informaƟon purposes. It does not create an obligaƟon for 
you to use the broker’s services. Please acknowledge receipt of this noƟce below and retain a copy for your records. 

Licensed Broker /Broker Firm Name or 
Primary Assumed Business Name   

License No. Email Phone 

Designated Broker of Firm  License No. Email Phone 

Licensed Supervisor of Sales Agent/
Associate 

License No. Email Phone 

Sales Agent/Associate’s Name License No. Email Phone 

Regulated by the Texas Real Estate  Commission 

Buyer/Tenant/Seller/Landlord Initials 

 InformaƟon available at www.trec.texas.gov 
 IABS 1-0 

Date 

Kyle Matthews/Matthews Retail Group Inc. 678067 kyle.matthews@matthews.com (310) 919-5757

Kyle Matthews 678067 kyle.matthews@matthews.com (310) 919-5757


