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The information in this package has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are

i . e
approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future performance of the
property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2021 Marcus Millichap
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Executive Summary

278 Daniel Webster Highway, Nashua, NH 03060

FINANCIAL SUMMARY ANNUALIZED OPERATING DATA

Price $4,995,000 Lease Years Annual Rent Cap Rate

Cap Rate 6.09% 1-5 $304,000.00 6.09%

Building Size 4,000 SF 6-10 $334,400.00 6.69%

Net Cash Flow 6.09% $304,000 Options Annual Rent Cap Rate

Year Built 2021 Option 1 $367,840.00 7.36%

Lot Size .69 Acres Option 2 $404,624.00 8.10%

Lease Type Triple-Net (NNN) Lease Base Rent $304,000
Tenant Select Comfort Retail Corporation Net Operating Income $304,000
Guarantor Corporate Total Return 6.09% $304,000 |
Roof & Structure Tenant Reimburses with CAM*
Est. Lease Commencement Date September 2021

Est. Lease Expiration Date September 2031

Lease Term 10 Years

Rental Increases 10% Every b Years

Renewal Options 2, 5 Year Options

*Tenant's CAM Expense shall not increase more than three percent (3%) over the
preceding calendar year, excluding any snow and ice removal charges.
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@ DEMOGRAPHICS 1-mile 3-miles

. Population
2025 Projection 6,392 36,749 115,336
2020 Estimate 6,334 35,659 112,253
: ' Growth 2020 - 2025 0.91% 3.06% 2.715%
onstruction Photo
. asof 6/26/2021 Househods
o 2025 Projection 3,258 14,459 45,669
. 2020 Estimate 3222 13974 44209
<. INVESTMENT HIGHLIGHTS Growth 2020 - 2025 L% 347%  3.30%
» Brand New 10-Year Triple-Net [(NNN) Lease with Corporate Guaranty Income
» 10% Rental Increases Every 5 Years 2020 Est. Average

Household Income $81,814  $123,906  $108,597

» 112,253 Residents within a 5-Mile Radius - Nashua is the 2nd-Largest City in New
2020 Est. Median

Hampshire Household Income $67,123 $95,484 $80,655

» Situated in Dense South Nashua Commercial District - National Retailers Include ggi(i)tzsslz.czﬁ:e $41620  $48874  $42.958
Home Depot, Market Basket, Costco, HomeGoods, etc.

» Relocation Store from Pheasant Lane Mall - Proven Business Model in the Area

» New Hampshire Has No Sales Tax - Attracts Shoppers from Nearby Massachusetts

» Average Household Income Exceeds $123,000 within 3 Miles

» Down the Road from Pheasant Lane Mall, One of the Largest Shopping Malls in NH
Anchored by Dick’s Sporting Goods, Macy’s, JCPenney, and Target

» Less Than 1 Mile from the Massachusetts Border

» Hard Corner Location Along Daniel Webster Highway, a Major Thoroughfare (Nearly

34,000 Cars/Day at the Intersection)
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Company

Founded in 1987 and based in Minneapolis, Sleep Number (publicly traded and
U.S. based) designs, manufactures, markets and supports a line of adjustable-
firmness mattresses featuring air-chamber technology, branded the SLEEP
NUMBER® bed, as well as bases and bedding accessories. SLEEP NUMBER®
products are sold through its approximately 600 company-owned stores located
across the United States in the 4,500-10,000 SF range; select bedding retailers;

direct marketing operations; and online at www.sleepnumber.com.

Sleep Number is comprised of over 4,300 team members who are dedicated to

the company’s mission of improving lives by individualizing sleep experiences.

MARCUS & MILLICHAP

NASDAQ: SCSS

Stock Symbol

~Construction Photo
 J0 7 6/26/1021%

Plymouth, Minnesota 600+

Headquarters Locations Website

Sleep science and data are the foundation of the company’s innovations. Sleep
Number’s award-winning 360 smart beds benefit from proprietary SleeplQ®
technology - learning from nearly 8 billion hours of highly accurate sleep data - to
provide effortless comfort and individualized sleep health insights. Sleep Number

has improved nearly 13 million lives through creating higher quality sleep.

As of September 26, 2020, the company’s net sales grew 12% to a record
$531 million, with demand growth of 16%. For the third consecutive year, since
transitioning to smart beds, the company’s Q3 results reflect double-digit demand

growth.
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Situated in Southern New Hampshire along the Merrimack and Nashua Rivers,
Nashua is a vibrant community only 45 minutes from Boston and 60 minutes
from the New Hampshire Seacoast. Home to nearly 90,000 residents, Nashua
is the second-largest city in New Hampshire, after nearby Manchester. The city’s
size and growth can attributed to its central location and proximity to several New

England destinations.

Nashua's economy is boosted by three main commercial districts. Downtown
Nashua is located in the geographic center of the city and features commercial,
entertainment, and restaurants. Amherst Street in the northwestern part of the

city is a large thoroughfare with national retailers including Walmart, Whole Foods,

MARCUS & MILLICHAP

and Target. The South Nashua Commercial District, centered on Daniel Webster
Highway near the Massachusetts border, is anchored by Pheasant Lane Mall and
attracts visitors from Massachusetts, as New Hampshire is one of five U.S. states
without a sales tax. The city’s largest employers include defense contractor BAE

Systems, computer firm Dell, and software company Oracle Corporation.

With over 1,660 acres of green space in Nashua, the city’s endless outdoor rec-
reation opportunities attract visitors from all over. Millions of visitors come to New
Hampshire each year for its picturesque landscape and natural attractions. Nash-
ua offers visitors a dynamic community with art galleries, theaters, dining destina-

tions, and tax-free shopping.
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Zack House Mark J. Ruble
Director Executive Managing Director
602 687 6650 602 687 6766

zhouse@marcusmillichap.com mruble@marcusmillichap.com

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

By accepting this Marketing Brochure, you agree to treat the information contained herein regarding the lease terms as
confidential and proprietary and to only use such information to evaluate a potential purchase of this net leased property.

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However,
Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap conducted any
investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever
about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's responsibility to independently confirm the accuracy and completeness
of all material information before completing any purchase. This Marketing Brochure is not a substitute for your thorough
due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a
due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not
represent the current or future performance of this property. The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer's tax, financial, legal, and construction advisors should conduct a careful, independent investigation
of any net leased property to determine to your satisfaction with the suitability of the property for your needs. Like all
real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must
request and carefully review all legal and financial documents related to the property and tenant. While the tenant’s past
performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly,
the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based
on a tenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are
not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with
other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental
or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his her own
investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including
the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease
terms that Buyer may be able to negotiate with a potential replacement tenant considering the location of the property, and
Buyer’s legal ability to make alternate use of the property.

CONFIDENTIALITY AGREEMENT
The information contained in the following offering memorandum is proprietary and strictly confidential. It is intended to be
reviewed only by the party receiving it from Marcus & Millichap and it should not be made available to any other person or

Chris N. Lind

Senior Vice President

602 687 6780
chris.lind@marcusmillichap.com

James Koury
Broker of Record
License: 005566

Offices Nationwide
www.marcusmillichap.com

entity without the written consent of Marcus & Millichap. By taking possession of and reviewing the information contained
herein the recipient agrees to hold and treat all such information in the strictest confidence. The recipient further agrees
that recipient will not photocopy or duplicate any part of the offering memorandum. If you have no interest in the subject
property at this time, please return this offering memorandum to Marcus & Millichap.

This offering memorandum has been prepared to provide summary, unverified financial and physical information
to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any
investigation, and makes no warranty or representation with respect to the income or expenses for the subject property,
the future projected financial performance of the property, the size and square footage of the property and improvements,
the presence or absence of contaminating substances, PCBs or ashestos, the compliance with local, state and federal
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any
tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in
this offering memorandum has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not
verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of
the information provided. All potential buyers must take appropriate measures to verify all of the information set forth
herein. Prospective buyers shall be responsible for their costs and expenses of investigating the subject property.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE MARCUS & MILLICHAP AGENT FOR MORE
DETAILS.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due
diligence and seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting
from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due
diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment
properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals
cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and
advised to engage other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions
involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not
guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely
solely on their own projections, analyses, and decision-making.
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