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FINANCIAL SUMMARY

*Building and lot info per CoStar - Buyer will need to verify the accuracy of
this during the due diligence period.

LISTING PRICE

$1,371,000
CAP RATE

6.40%

Base Rent $87,744

Building SF 9,100 SF*

Lot Size  2.01 Acres*

Ownership Fee Simple

 PROPERTY OVERVIEW

472 PISGAH ROAD, BRANDON, MS472 PISGAH ROAD, BRANDON, MS
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LEASE SUMMARY

Lease Type Absolute NNN

Tenant Dollar General 

Ownership Fee Simple

Lease Term 15 years

Lease Commencement Date March 25, 2016

Lease Expiration Date March 31, 2031

Term Remaining  9.9 years

Increases 10% in each Options 

Options Five, 5-year

LEASE OVERVIEW

RENT SCHEDULE

Current - 3/31/2031 $87,744

Option 1 $96,520

Option 2 $106,172

Option 3 $116,789

Option 4 $1128,468

Option 5 $141,315

NOI $87,744

TOTAL RETURN 6.40% | $87,744
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I N V E S T M E N T  H I G H L I G H T SI N V E S T M E N T  H I G H L I G H T S

P R O P E R T Y  H I G H L I G H T SP R O P E R T Y  H I G H L I G H T S

► Absolute NNN Lease with 9.9 years remaining on term
► Investment Grade Corporate Guarantor (NYSE: DG) BBB Rating by 

S&P
► 2016 Build-to-Suit construction
► 10% rent increase in each Option period

	► 23,000+ residents within 10-miles with projected growth
	► Hard corner location with excellent visibility from Hwy-25 (4,900 VPD)
	► Average Household Income of $85,000+ within 3-miles

► Minutes from the Barnett Reservoir, which has over 2 million annual
recreation-seeking visitors

	► Brandon is part of the Jackson MSA and less than 30 minutes to Jackson
	► Brandon, one of the fastest growing cities in MS, ranked as the 2nd best
city to live in MS (2018, onlyinyourstate.com)

	► Minimal local competition - only one Dollar General within 10-miles
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TENANT OVERVIEW

Dollar General Corporation has been delivering value to shoppers for over 75 years. Dollar General helps shoppers Save time. Save money. Every 
day!® by offering products that are frequently used and replenished, such as food, snacks, health and beauty aids, cleaning supplies, clothing for 
the family, housewares and seasonal items at low everyday prices in convenient neighborhood locations. Dollar General operated 16,000+ stores 
in 44 states as of March 2020. In addition to high quality private brands, Dollar General sells products from America’s most-trusted brands such as 
Procter & Gamble, Kimberly-Clark, Unilever, Kellogg’s, General Mills, Nabisco, Hanes, PepsiCo and Coca-Cola.

Dollar General’s (DG) business strategy revolves around driving profitable top line growth while enhancing its low-cost operator position and cap-
turing new growth opportunities. The company attempts to drive profitable top line growth through strategies like improving the in-stock position 
of its stores and continuously offering products at competitive prices.

•Dollar General reported profit of $574.3MM in 2020 Q3
•Dollar General’s same store sales rose 12.2% in 2020 Q3
•Dollar General revenue for the twelve months ending January 31, 2020 was $27.754B, a 8.31% increase year-over-year
•Dollar General annual revenue for 2019 was $25.625B

17,000+
 LOCATIONS

MORE THAN

129,000
EMPLOYEES

$23.47
Billion
SALES VOLUME

BBB
STANDARD & POOR’S 

CREDIT RATING

STOCK SYMBOL

NASDAQ:
DG

HEADQUARTERED IN

Goodlettsville,TN

FOUNDED IN

1955
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DEMOGRAPHICS

POPULATION 3 Miles 5 Miles 10 Miles
§ 2025 Projection

Total Population 1,980 3,168 26,376
§ 2020 Estimate

Total Population 1,809 2,931 24,321
§ 2010 Census

Total Population 1,539 2,546 21,114
§ 2000 Census

Total Population 1,364 2,399 14,816
§ Current Daytime Population

2020 Estimate 1,110 1,832 14,250
HOUSEHOLDS 3 Miles 5 Miles 10 Miles
§ 2025 Projection

Total Households 771 1,218 9,985
§ 2020 Estimate

Total Households 702 1,120 9,127
Average (Mean) Household Size 2.69 2.67 2.68

§ 2010 Census
Total Households 585 954 7,789

§ 2000 Census
Total Households 507 871 5,385

§ Occupied Units
2025 Projection 771 1,218 9,985
2020 Estimate 808 1,275 9,862

HOUSEHOLDS BY INCOME 3 Miles 5 Miles 10 Miles
§ 2020 Estimate

$150,000 or More 7.78% 12.13% 17.45%
$100,000 - $149,000 12.71% 15.91% 19.20%
$75,000 - $99,999 11.11% 11.94% 16.25%
$50,000 - $74,999 18.71% 17.35% 17.58%
$35,000 - $49,999 12.86% 10.94% 9.05%
Under $35,000 36.81% 31.74% 20.46%

Average Household Income $65,495 $81,804 $102,008
Median Household Income $50,540 $63,597 $79,181
Per Capita Income $25,531 $31,371 $38,353

HOUSEHOLDS BY EXPENDITURE 3 Miles 5 Miles 10 Miles
Total Average Household Retail 
Expenditure $60,771 $66,046 $75,929
§ Consumer Expenditure Top 10 
Categories

Housing $16,119 $17,682 $20,681
Transportation $10,746 $12,092 $14,067
Shelter $8,892 $9,877 $11,736
Food $6,578 $7,170 $8,246
Personal Insurance and Pensions $5,425 $6,143 $7,286
Health Care $4,343 $4,673 $5,267
Utilities $3,783 $3,991 $4,327
Entertainment $2,180 $2,452 $2,940
Household Furnishings and 
Equipment $1,531 $1,694 $2,069

Apparel $1,378 $1,503 $1,819
POPULATION PROFILE 3 Miles 5 Miles 10 Miles
§ Population By Age

2020 Estimate Total Population 1,809 2,931 24,321
Under 20 24.23% 24.49% 26.29%
20 to 34 Years 17.88% 16.56% 16.51%
35 to 39 Years 6.56% 6.40% 7.28%
40 to 49 Years 16.10% 16.53% 15.46%
50 to 64 Years 20.91% 21.81% 20.23%
Age 65+ 14.31% 14.22% 14.23%
Median Age 40.88 41.65 39.95

§ Population 25+ by Education Level
2020 Estimate Population Age 25+ 1,256 2,038 16,636
Elementary (0-8) 3.45% 3.42% 2.32%
Some High School (9-11) 9.03% 8.36% 6.70%
High School Graduate (12) 35.96% 33.12% 23.58%
Some College (13-15) 23.63% 22.75% 21.76%
Associate Degree Only 9.03% 9.86% 10.29%
Bachelors Degree Only 11.31% 13.76% 22.60%
Graduate Degree 6.85% 7.63% 11.86%
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MARKET OVERVIEW - JACKSON, MS

The city of Jackson is the capital city of Mississippi and 
is equidistant between New Orleans and Memphis. The 
Jackson metro consists of Copiah, Hinds, Madison, Rankin, 
Simpson and Yazoo counties. A low cost of living along 
with a skilled manufacturing workforce are driving growth 
in the local auto industry. Even though the median income 
here falls far below the national average, the homeownership 
rate of 68 percent surpasses the U.S. level.

METRO HIGHLIGHTS

MANUFACTURING INDUSTRY
Manufacturing plays an important role in the economy. Nissan has a workforce 
of more than 6,000 workers at the Nissan Canton Vehicle Assembly Plant. 

STATE CAPITAL
Jackson is the capital city of Mississippi and the state’s largest urban center, 
supporting a broad base of public sector employment. 

AUTOMOTIVE INDUSTRY CONTRACTORS
The presence of Nissan supports the existence of other manufacturing and 
automotive suppliers in the metro, such as Delphi Technology and Johnson 
Controls.

ECONOMY
§ The area’s largest industry is the local, state and federal governments, which account for more than

39,000 jobs. The public education and higher-education sectors are also strong contributors to the
workforce. The largest institution of higher learning in the metro is Jackson State University.

§ A broad base of manufacturing talent is present in the Jackson metro. Experienced workers here
have engineering, production manufacturing, computer technology and materials handling skills.

§ The University of Mississippi Medical Center, Baptist Health Systems and Mississippi State Hospital
head the market’s sizable healthcare sector.

DEMOGRAPHICS

587K
2020

POPULATION:

218K
2020

HOUSEHOLDS:

36.9
2020

MEDIAN AGE:

$54,500
2020 MEDIAN 

HOUSEHOLD INCOME:

U.S. Median:
38.2

U.S. Median:
$63,0003.6%

Growth
2020-2025*:
3.0%

Growth
2020-2025*:
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C O N F I D E N T I A L I T Y  &  D I S C L A I M E R
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not 
be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective 
purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has 
not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and 
square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal regulations, the physical condition of the 
improvements thereon, or the financial condition or business prospects of any tenant, or any tenant's plans or intentions to continue its occupancy of the subject property. The information contained in this 
Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & 
Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers 
must take appropriate measures to verify all of the information set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. 
© 2018 Marcus & Millichap. All rights reserved.

N O N - E N D O R S E M E N T  N O T I C E
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation's logo or name is not intended 
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & 
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers. ACTIVITY ID: ZAC09400XX

N ET- L E ASE D DI S C L A I M E R
Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: 
The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & 
Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any purchase. This Marketing Brochure is 
not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of this property. The value of a net leased property 
to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to your satisfaction with the suitability of the property 
for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must request and carefully review all legal and financial documents related to the property and 
tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed 
facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any 
guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or 
other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property and the value of any long-
term lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential replacement 
tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation 
and/or purchase of this net leased property.

A L L  P R O P E R T Y  S H O W I N G S  A R E  B Y  A P P O I N T M E N T  O N L Y. P L E A S E  C O N S U L T  Y O U R  M A R C U S  &  M I L L I C H A P  A G E N T  F O R  M O R E  D E T A I L S .

C OV I D - 1 9 NOT IC E
All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary, espe-
cially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf 
of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its 
investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, 
regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees 
and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.)
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