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870 GLYNN STREET SOUTH,

Extremely Rare 5% Rent Increases
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The information in this package has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future performance of the
property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2020 Marcus Millichap.
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Executive Summary

870 Glynn Street South, Fayetteville, GA 30214

FINANCIAL SUMMARY ANNUALIZED OPERATING DATA
Price $6,752,000 Lease Years Annual Rent Cap Rate
Cap Rate 5.15% 1-5 $347,760.00 5.15%
Building Size 15,134 SF 6-10 $365,148.00 5.41%
Net Cash Flow 5.15% $347,760 11-15 $383,405.40 5.68%
Year Built 2002 Options Annual Rent Cap Rate
Lot Size 2.33 Acres Option 1 $402,575.67 5.96%
LEASE SUMMARY Option 2 $422,704.45 6.26%
Lease Type Absolute Triple-Net (NNN) Lease Option 3 $443,839.68 6.57%
Tenant Walgreens Option 4 $466,031.66 6.90%
Guarantor Corporate Option 5 $489,333.24 7.25%
Roof & Structure Tenant Responsible Option 6 $513,799.91 7.61%
Lease Commencement Date December 21, 2020 Option 7 $539,489.90 7.99%
Lease Expiration Date December 31, 2035 Option 8 $566,464.40 8.39%
Lease Term 15 Years Option 9 $594,787.62 8.81%
Rental Increases 5% Every b Years Option 10 $624,527.00 9.25%
Renewal Options 12, 5 Year Options Option 11 $655,753.35 9.71%
Option 12 $688,541.01 10.20%
 Base Rent $347,760
Net Operating Income $347,760
Total Return 5.15% $347,760
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Property Description,

@ DEMOGRAPHICS 1-mile 3-miles

e

:iL

“ _Populaton
2024 Projection 2750 27379 49,585
2019 Estimate 2690 26645 48240
Growth 2019 — 2024 230%  275%  279%
_Househods
2024 Projection 997 10147 18,088
2019 Estimate 963 9807 17452
Growth 2019 — 2024 350%  347%  3.65%
ncome
f ﬁowiﬁm“l"e’age $128863  $105986  $109.873
*« INVESTMENT HIGHLIGHTS ousenold income

2019 Est. Median

Household Income $97,123 $78,726 $82,046

» Brand New 15-Year Absolute Triple-Net [NNN) Lease Extension with Walgreens

Corporation, Showing Strong Commitment to the Site 2019 Est. Per
Capita Income

$46,432  $39,170  $39,840

» 48,240 Residents within a 5-Mile Radius

» 5% Rental Increases Every 5 Years - Extremely Rare

» Growing Fayetteville Trade Area (2-3% Population and Households Increase Projected
by 2024) Located in the Atlanta MSA

» Signalized Hard Corner Location, Visible to 35,300+ Cars/Day

» Situated in Dense Retail Corridor - Kroger, Ingles Markets, Publix Super Market, Dollar
Tree, McDonald's, Chick-fil-A, and More

» Qutparcel to Publix Super Market-Anchored Center

» Approximately 4 Miles from Piedmont Fayette Hospital (282 Beds)

» Average Household Income Exceeds $128,000 in Immediate Area
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-Tenant Overview

Walgreens Boots Alliance

Walgreens

Parent Company

Walgreens is an American pharmaceutical company which operates the largest
drug retailing chain in the United States of America. It specializes in serving
prescriptions, health & wellness products, health information and photo services.
As of August 31, 2019, the company operated 9,277 stores in all 50 states, the
District of Columbia, Puerto Rico and the U.S. Virgin Islands. It was founded in
Chicago, lllinois, in 1901. The Walgreens headquarters office is in the Chicago

suburb of Deerfield, Illinois.

MARCUS & MILLICHAP

Headquarters

p 2T e

Locations Founded Website

Walgreens Boots Alliance is the first global pharmacy-led, health and wellbeing
enterprise. Their goal is to help people across the world lead healthier and
happier lives. Walgreens Boots Alliance was created through the combination
of Walgreens and Alliance Boots in December 2014. This transaction brought
together two leading companies with iconic brands, complementary geographic
footprints, shared values and a heritage of trusted healthcare services through

pharmaceutical wholesaling and community pharmacy care.
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Located approximately 22 miles from Atlana and 15 miles from the world’s
busiest airport, Hartsfield-Jackson International Airport, Fayetteville is known for
its historic charm, community activities and events, high quality neighborhoods

and school system and outstanding medical facilities.

Fayetteville was founded in 1822 and is the county seat for Fayette County. Today,
the city has a growing business district with an effort to revitalize the downtown
area. There are seven schools in Fayetteville, an outdoor shopping center (the
Pavilion), the Villages Amphitheater, a new courthouse and law enforcement
complex, various specialty shops, the Holliday-Dorsey-Fife House Museum and a

rapidly growing south side. The city is a thriving and emerging metropolis.

MARCUS & MILLICHAP

Fayetteville is situated in the Atlanta metropolitan area, the most populous metro
in the state of Georgia and the ninth-largest in the United States. In the past
two decades, Atlanta has experienced unprecedented growth — the official city
population remains steady, at about 420,000, but the metro population has
grown in the past decade by nearly 40 percent, from 2.9 million to 4.1 million

people.

Atlanta is considered one of the world’s major economic hubs. It ranks in the top
twenty among world cities and tenth in the nation with a GDP of $385 billion.
Atlanta’s economy is diverse, with dominant sectors that include transportation,
logistics, professional and business services, media operations, medical services,

and information technology.
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exclusively listed b

Chris N. Lind

Senior Vice President

602 687 6780
chris.lind@marcusmillichap.com

Mark J. Ruble

Executive Managing Director
602 687 6766
mruble@marcusmillichap.com

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

By accepting this Marketing Brochure, you agree to treat the information contained herein regarding the lease terms as
confidential and proprietary and to only use such information to evaluate a potential purchase of this net leased property.

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However,
Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap conducted any
investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever
about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's responsibility to independently confirm the accuracy and completeness
of all material information before completing any purchase. This Marketing Brochure is not a substitute for your thorough
due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a
due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not
represent the current or future performance of this property. The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer's tax, financial, legal, and construction advisors should conduct a careful, independent investigation
of any net leased property to determine to your satisfaction with the suitability of the property for your needs. Like all
real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must
request and carefully review all legal and financial documents related to the property and tenant. While the tenant’s past
performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly,
the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based
on a tenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are
not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with
other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental
or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his her own
investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including
the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease
terms that Buyer may be able to negotiate with a potential replacement tenant considering the location of the property, and
Buyer’s legal ability to make alternate use of the property.

CONFIDENTIALITY AGREEMENT
The information contained in the following offering memorandum is proprietary and strictly confidential. It is intended to be
reviewed only by the party receiving it from Marcus & Millichap and it should not be made available to any other person or

John Leonard
Broker of Record
License: 252904

Jamie A. Medress

Executive Managing Director
602 687 6778
jmedress@marcusmillichap.com

Offices Nationwide
www.marcusmillichap.com

entity without the written consent of Marcus & Millichap. By taking possession of and reviewing the information contained
herein the recipient agrees to hold and treat all such information in the strictest confidence. The recipient further agrees
that recipient will not photocopy or duplicate any part of the offering memorandum. If you have no interest in the subject
property at this time, please return this offering memorandum to Marcus & Millichap.

This offering memorandum has been prepared to provide summary, unverified financial and physical information
to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any
investigation, and makes no warranty or representation with respect to the income or expenses for the subject property,
the future projected financial performance of the property, the size and square footage of the property and improvements,
the presence or absence of contaminating substances, PCBs or asbestos, the compliance with local, state and federal
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any
tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in
this offering memorandum has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not
verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of
the information provided. All potential buyers must take appropriate measures to verify all of the information set forth
herein. Prospective buyers shall be responsible for their costs and expenses of investigating the subject property.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE MARCUS & MILLICHAP AGENT FOR MORE
DETAILS.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due
diligence and seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting
from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due
diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment
properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals
cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and
advised to engage other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions
involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not
guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely
solely on their own projections, analyses, and decision-making.
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