OFFERING MEMORANDUM

Marcus g Millichap




EXECUTIVE SUMMARY
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1 701 Pennsylvania 113,
I Souderton, PA 18964

ADDRESS

SIGNALIZED CORNER
LOCATION

CREDIT RATING
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Hill Township, PA
Philadelphia, PA MSA

MARKET

20 YEARS

TERM REMAINING

NNN

ground lease

LEASE TYPE

THE OFFERING
Price

Cap

GLA

Lot Size

Year Built

Lease Type

Rent Commencement
Lease Expiration
Increases

Options

ANNUALIZED OPERATING DATA
10/1/2020 - 9/30/2026

10/1/2026 - 9/30/2033

10/1/2033 - 9/30/2040

OPTION TERMS

Option 1 (10/1/2040 - 9/30/2045)

Option 2 (10/1/2045 - 9/30/2050)

52,118
465%
6,446
0.8173 Acres
2020
NNN Ground Lease
10/1/2020
9/30/2040
5% In Years 7 and 13

Two; Five-Year Terms

ANNUAL RENT % INCREASE
$98,500
$103,425
$108,596

$115,656
$131,184




INVESTMENT HIGHLIGHTS

5% RENTAL INCREASES
IN YEARS SEVEN &
FOURTEEN IN BASE

TERM

NEW 20-YEAR
INVESTMENT GRADE
GROUND LEASE

BRAND NEW GROUND LEASE WITH ANNUAL INCREASES - The tenant recently
executed a 20-year absolute NNN ground lease that features rental increases of five percent (5%) in
years seven and fourteen of the base term. The two, five-year option periods feature a 6.5% increase

in option one and over 13% in option two.

PAD TO ALDI GROCERY ANCHORED CENTER - Thes site is positioned in front of an
Aldi-anchored center which generates significant traffic. Aldi is on track to become the third-
largest USS. grocery retailer by store count by the end of 2022. However, since there are no cross
easements, this parcel lacks restrictions related to the shopping center. Hilltown Plaza is located
less than one-half-mile away from the site and features notable tenants like Home Depot and Giant.
A Walmart is located three miles west on Route 309, and has seen 1.93 million visits in the past 12
months. The supercenter ranks #61 out of 136 Walmart locations in the state of Pennsylvania by

annual visits according to Placer.ia data.

DENSE SUBURBAN PHILADELPHIA LOCATION - There are nearly 110,000 people
who live within a five-mile radius which provides a strong customer base for the tenant. The site
benefits from attractive accessibility from Route-309 which averages more than 14,210 vehicles

per day.

GROWING
PHILADELPHIA SUBURB
WITH 44,551 WITHIN
THREE-MILES

INVESTMENT GRADE
CREDIT; “BBB” BY S&P/
BAA1 BY MOODY'’S

INDUSTRY LEADING
AUTO PARTS RETAILER

SIGNALIZED CORNER WITH TWO POINTS OF FULL ACCESS (14,184 VPD)
— The 0.817-acre parcel sits at the signalized intersection of County Line Road (9,507 VPD) and
Souderton Road (4,677 VPD).

INDUSTRY LEADING AUTO PARTS RETAILER - AutoZone, Inc. is the nations leading
retailer and distributor of automotive replacement parts and accessories with more than 6,000
stores in US, Puerto Rico, Mexico, and Brazil. The Company generated $11.22 Billion in sales last
year, topping both O'Reilly Auto Parts and Advance Auto Parts who ended 2019 with $9.54B and
$9.60B respectively.

INVESTMENT GRADE CREDIT - AutoZone, Inc. is rated “BBB” by Standard & Poor’s and
was recently upgraded to “Baal” by Moody’s. Publicly traded (NYSE: AZO), the company reports
2020 revenue of $12.63 Billion and Net Income of $1.73 Billion, both up six percent over the prior

year.

AFFLUENT BUCKS COUNTY SUBMARKET - Located 25 miles north of Philadelphia,
the highly affluent Bucks County submarket features a dense suburban population. Presently there
are 9,816 people within one-mile and 44,551 within three-miles and is expected to increase over
two percent by 2025. The Average Household Income levels in the same radius are $85,344 and
$99,486 respectively. The dense population combined with a mix of commercial users and middle-

income residents provides an ideal customer base for the tenant.

FINANCIALANALYSIS = 3



A CORNER LOCATION IN PHILADELPHIA'S GROWING SUBURBS
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TENANT INFORMATION

AutoZone, Inc. is the largest retailer and distributor of

automotive replacement parts and accessories in the WMIM

United States with 6,000 stores across the United States,
Puerto Rico, Mexico, and Brazil. Founded in 1979, each
AutoZone store carries an extensive product line for cars,

sport utility vehicles, vans, and light trucks, including it . » w M B ,

new and remanufactured automotive hard parts, $11.2 Billion

maintenance items, accessories, and non-automotive
products. AutoZone also sells automotive diagnostic

ﬁa Memphis, TN

and repair software through ALLDATA, diagnostic :

AR R AR AR

!

repair information through alldatadiy.com, and auto :

light truck parts and accessories through AutoZone.com.

Many AutoZone stores have a commercial sales program 85,000

that provides commercial credit and prompt delivery of

parts and other products to local, regional, and national

repair garages, dealers, service stations, and public sector 6,000

accounts. IMC branches carry an extensive line of original

equipment quality import replacement parts. e 2 i W : B
LR e - i T 1979

AutoZone is traded on the New York Stock Exchange

(NYSE: "AZO”) and has been a fortune 500 company for
the past 20 years. The Company reported 2019 Revenue S ' i S s i AZO : Baal (Moody’s)

of $11.22 Billion.
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REGIONAL MAP

L) RutoLone

$108K

Within a 5-mile radius, the average
household income is $108,490

KING,OF PRUSSIA

. ® ©©

Signalized corner location

PHILADELPHIA

40 : ®

Less than 40 minutes to downtown /
Philadelphia, PA
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LEASE ABSTRACT

Guarantor

Notification Period to Exercise

Options

Landlord Obligations

Tenant Obligations

Assignment & Subletting

10 = FINANCIAL ANALYSIS

AutoZone, Inc.

Nine Months

None

During the Term of this Lease, Tenant shall, at its sole cost and expense, maintain the Demised Premises and all improvements thereon at Tenants sole
expense, in good condition. In connection with the foregoing, Tenant shall also maintain the Parkin]% Area, lighting, cleaning, repairing, replacing, and
administering the Demised Premises and shall bear the cost of utility expenses; the cost of snow, trash, rubbish, garbage, and other refuse and debris removal;
the cost of licenses, permits, and other governmental fees and charges; the cost of all Tenant's maintenance and service contracts; signage costs; the cost of
gardening and landscaping services and supplies; subsidies, surcharges, and other payments, which the Demised Premises is required to pay to or by public or
quasi-governmental bodies; and the cost of complying with all laws, rules, regulations, and ordinances. Landlord shall have no obligation to make any repairs,
replacements, alterations or other improvements to the Demised Premises.

Subject to this Ground Lease, Tenant may sublet the Demised Premises, and may assign, transfer, sell, mortgage or pledge its interest under this Ground
Lease and its interest in and to any sublease or the rentals payable thereunder. No subletting, mortgage, plegge or assignment of this Ground Lease shall
impair or diminish any obligations of Tenant hereunder. Any interest so assigned may be assigned and reassigned in liie manner by any assignee thereof, but
notwithstanding any act described in this Section, Tenant shall remain primarily liabre for the performance of all the terms and conditions of this Ground
Lease.



DEMOGRAPHIC SUMMARY

POPULATION 1 MILE 3 MILES 5 MILES
2024 Projection 10,042 45,472 109,171
2019 Estimate 9,816 44,551 106,774
2010 Census 9,406 43,016 102,500
2000 Census 9,420 38,337 94,919
Current Daytime Population 11,439 43918 104,497
POPULATION PROFILE 1MILE 3 MILES 5 MILES
Population By Age
2019 Estimate Total Population 9,816 44551 106,774
Under 20 23.71% 23.80% 23.53%
20 to 34 Years 20.21% 18.65% 17.82%
35to 39 Years 6.95% 6.63% 6.37%
40 to 49 Years 12.49% 12.60% 12.58%
50 to 64 Years 18.37% 19.80% 21.02%
Age 65+ 1827% 18.53% 18.67%
Median Age 39.35 40.74 4192
Population 25+ by Education Level
2019 Estimate Population Age 25+ 6,938 31,460 75,696
Elementary (0-8) 2.82% 2.61% 1.89%
Some High School (9-11) 7.06% 5.87% 5.03%
High School Graduate (12) 35.68% 32.75% 30.70%
Some College (13-15) 17.48% 17.00% 16.77%
Associate Degree Only 6.98% 7.43% 7.84%
Bachelors Degree Only 17.95% 21.79% 23.54%
Graduate Degree 9.84% 11.33% 13.19%

HOUSEHOLDS 1MILE 3 MILES 5 MILES

2024 Projection 4,069 17,564 42,406

2019 Estimate 3,947 17,150 41,225

2010 Census 3,735 16,428 39,237

2000 Census 3,662 14,813 35,740

INCOME 1 MILE 3 MILES 5 MILES
2019 Housing Income

$150,000 or More 10.81% 14.63% 18.39%

$100,000 - $149,000 17.71% 19.85% 20.64%

$75,000 - $99,999 16.87% 15.17% 14.75%

$50,000 - $74,999 17.23% 17.63% 16.26%

$35,000 - $49,999 12.72% 11.40% 9.97%

Under $35,000 24.64% 21.31% 19.98%

Average Household Income $85,344 $99,486 $108,490

Median Household Income $67,992 $74,465 $81,159

Per Capita Income $34,349 $38,494 $42,034

DEMOGRAPHIC SUMMARY = 11



DEMOGRAPHIC SUMMARY

Geography: 5 Miles

® & & 8 [(pPyLATION

"'.'., In 2019, the population was 106,774. The population has changed by
12.49% since 2000. It is estimated that the population will be 109,171 five
years from now, which represents a change of 2.24% from the current
year. The current population is 48.85% male and 51.15% female. The
median age of the population is 41.92, compared to the US average which

is 38.21. The population is 1,357.37 people per square mile.

\ HOUSEHOLDS

There are currently 41,225 households in your selected geography. The
number of households has changed by 15.35% since 2000. It is estimated
that the number of households will be 42,406 five years from now,
which represents a change of 2.86% from the current year. The average

household size is 2.56 persons.

— INCOME
— In 2019, the median household was $81,159, compared to the

US average which is currently $62,990. The median household

income has changed by 45.10% since 2000. It is estimated that
the median household income will be $94,499 five years from

now, which represents a change of 1644% from the current year.

The current year per capita income is $42,034, compared to the US
average, which is $34,935. The current year average household income is

$108,490, compared to the US average which is $90,941.

Source: © 2018 Experian

12 « DEMOGRAPHIC SUMMARY

JOBS

RACE AND ETHNICITY

The current year racial makeup is as follows: 83.57% White, 3.35% Black,
0.06% Native American and 9.01% Asian/Pacific Islander. Compare these
to US averages which are: 69.84% White, 12.88% Black, 0.20% Native
American and 5.75% Asian/Pacific Islander. People of Hispanic origin
are counted independently of race and make up 4.95% of the current year

population. Compare this to the US average of 18.38%.

HOUSING

The median housing value was $307,579 in 2019, compared to the US
average of $221,068. In 2000, there were 25,160 owner occupied housing
units and 10,581 renter occupied housing units. The median rent at the

time was $610 per month.

EMPLOYMENT

In 2019, there were 49,837 employees, this is also known as the daytime
population. The 2000 Census revealed that 62.43% of employees are
employed in white-collar occupations, and 37.43% are employed in
blue-collar occupations. In 2019, unemployment was 3.19%. In 2000, the

average time traveled to work was 30 minutes.



PHILADELPHIA OVERVIEW

The Philadelphia metro encompasses 11 counties in four states: Philadelphia, Delaware,
Bucks, Chester and Montgomery in Pennsylvania; Gloucester, Burlington, Camden and
Salem counties in New Jersey; New Castle County in Delaware; and Cecil County in
Maryland. The Delaware River bisects the metropolis from northeast to southwest and serves
as the border between Pennsylvania and New Jersey. The Schuylkill River passes through
the heart of Philadelphia, separating West Philadelphia from Center City. The Philadelphia
metro contains approximately 6.1 million residents. Although the metro has more than 360
municipalities, few have more than 50,000 citizens. Philadelphia is the largest city with close

to 1.6 million residents.

METRO HIGHLIGHTS

HIGHLY EDUCATED WORKFORCE

Philadelphia has one of the highest concentrations of institutions
of higher learning in the nation, including the University of
Pennsylvania, Temple University and Drexel University.

k

EXPANDING HEALTH-SCIENCES SECTOR

The metro is a significant pharmaceutical, medical and biosciences
center. Major companies include Merck, GlaxoSmithKline and
Johnson & Johnson.

BN
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TRANSPORTATION NETWORK il
Interstate 95 connects Philadelphia to both New York City and + :
m Washington, D.C., and Interstate 76 links the region to Pittsburgh r
and Cleveland. E
K
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PHILADELPHIA DEMOGRAPHICS

The metro is expected to add nearly 122,000 people over the next five years, which will result in the formation of nearly
70,000 households.

A median home price below the US. level has afforded 67 percent of households to own their homes, compared with 64
percent for the nation.

Roughly 35 percent of people age 25 and older hold a bachelor’s degree; among those residents, 14 percent also have
earned a graduate or professional degree.

2018 POPULATION BY AGE

6%

0-4 YEARS

19%

5-19 YEARS

1%

20-24 YEARS

26%

25-44YEARS

27%

45-64 YEARS

15%

66+ YEARS

2018 MEDIAN
2018 POPULATION 2018 HOUSEHOLDS 2018 MEDIAN AGE OUSEHOLD INCOME
[ 2. 3 M [} S 6 6 .7 K

GROWTH 2018-2023

/
3%

US MEDIAN:

38

US MEDIAN:

$58.8K

GROWTH 2018-2023
o/
2 /0

QUALITY OF LIFE

Philadelphia offers its residents an attractive package of economic, educational, cultural and recreational advantages. Its
transformation from a manufacturing-based economy to one more reliant on information will continue to provide greater
economic opportunities. In addition, the cost of living in Philadelphia is much less than in other major East Coast markets.
Philadelphia provides both visitors and locals with a wide array of destinations. Art and science museums are plentiful,
and the restaurant and nightclub scene is alive in the Center City area. The metro houses major professional sports teams,
including the Eagles (NFL), 76ers (NBA), Phillies (MLB), Flyers (NHL) and Union (MLS) in addition to numerous golf
courses, bike paths and water-related activities.

* Forecast
Sources: Marcus & Millichap Research Services; BLS; Bureau of Economic Analysis; Experian; Fortune; Moody’s
Analytics; U.S. Census Bureau
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CONFIDENTIALITY AGREEMENT

The information contained in the following Marketing Brochure is proprietary and strictly
confidential. It is intended to be reviewed only by the party receiving it from Marcus
& Millichap and should not be made available to any other person or entity without the
written consent of Marcus & Millichap. This Marketing Brochure has been prepared to
provide summary, unverified information to prospective purchasers, and to establish only a
preliminary level of interest in the subject property. The information contained herein is not
a substitute for a thorough due diligence investigation. Marcus & Millichap has not made
any investigation, and makes no warranty or representation, with respect to the income or
expenses for the subject property, the future projected financial performance of the property,
the size and square footage of the property and improvements, the presence or absence
of contaminating substances, PCB’s or asbestos, the compliance with State and Federal
regulations, the physical condition of the improvements thereon, or the financial condition
or business prospects of any tenant, or any tenant’s plans or intentions to continue its
occupancy of the subject property. The information contained in this Marketing Brochure
has been obtained from sources we believe to be reliable; however, Marcus & Millichap has
not verified, and will not verify, any of the information contained herein, nor has Marcus
& Millichap conducted any investigation regarding these matters and makes no warranty
or representation whatsoever regarding the accuracy or completeness of the information
provided. All potential buyers must take appropriate measures to verify all of the information
set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate
Investment Services, Inc. © 2016 Marcus & Millichap. All rights reserved.

Non-Endorsement Notice

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial
tenant or lessee identified in this marketing package. The presence of any corporation’s logo
or name is not intended to indicate or imply afhliation with, or sponsorship or endorsement
by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product,
service, or commercial listing of Marcus & Millichap, and is solely included for the purpose

of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT
THE MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as
follows:

The information contained in this Marketing Brochure has been obtained from sources we
believe to be reliable. However, Marcus & Millichap has not and will not verify any of this
information, nor has Marcus & Millichap conducted any investigation regarding these mat-
ters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever about
the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's responsibility to independently confirm
the accuracy and completeness of all material information before completing any purchase.
This Marketing Brochure is not a substitute for your thorough due diligence investigation
of this investment opportunity. Marcus & Millichap expressly denies any obligation to con-
duct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for
example only and do not represent the current or future performance of this property. The
value of a net leased property to you depends on factors that should be evaluated by you and
your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful,
independent investigation of any net leased property to determine to your satisfaction with
the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s
legal and financial advisors must request and carefully review all legal and financial docu-
ments related to the property and tenant. While the tenant’s past performance at this or other
locations is an important consideration, it is not a guarantee of future success. Similarly,
the lease rate for some properties, including newly-constructed facilities or newly-acquired
locations, may be set based on a tenant’s projected sales with little or no record of actual
performance, or comparable rents for the area. Returns are not guaranteed; the tenant and
any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with
other material terms of the lease; cash flow may be interrupted in part or in whole due to
market, economic, environmental or other conditions. Regardless of tenant history and lease
guarantees, Buyer is responsible for conducting his/her own investigation of all matters af-
fecting the intrinsic value of the property and the value of any long-term lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon
the property, and the lease terms that Buyer may be able to negotiate with a potential re-
placement tenant considering the location of the property, and Buyer’s legal ability to make
alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate
Investment Services and hold it harmless from any kind of claim, cost, expense, or liability
arising out of your investigation and/or purchase of this net leased property.



Marcus g Millichap

EXCLUSIVELY LISTED BY:

DEAN ZANG
EXECUTIVE MANAGING DIRECTOR
NATIONAL RETAIL GROUP

WASHINGTON, D.C.

Tel: (202) 536-3754
Fax: (202) 536-3710
dean.zang@marcusmillichap.com
Licenses: MD 665335

VA 0225239201

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence
and seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting from the continuing |
* COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any |
prospective purchaser. Marcus & Millichaps principal expertise is in marketing investment properties and acting as intermediaries
between buyers and sellers. Marcus & Millichap and its investment professionals cannot and will not act as lawyers, accountants,
contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory, 8 PA BOR: Sean Beuche - RB062197C
financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and f."l', Activity ID:
pro forma financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should &
be comfortable with and rely solely on their own projections, analyses, and decision-making.)
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