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Executive Summary

700 West Sahuarita Road, Sahuarita, AZ 85629

FINANCIAL SUMMARY

Price $1,809,600
Cap Rate 5.25%
Building Size 2,200 SF
Net Cash Flow 5.25% $95,000
Year Built 2020
Lot Size .50 Acres
LEASE SUMMARY

Lease Type Absolute Triple-Net (NNN) Lease
Tenant Cardinal RB Arizona, LLC
Guarantor Irish Beef, LLC
Roof & Structure Tenant Responsible

Lease Commencement Date
Lease Expiration Date

Lease Term

Rental Increases

Renewal Options

MARCUS & MILLICHAP

Upon Close of Escrow

20 Years from Close of Escrow
20 Years

10% Every 5 Years

4,5 Year Options

ANNUALIZED OPERATING DATA

Lease Years
1-5
6-10
11-15
16-20
Options
Option 1
Option 2
Option 3
Option 4

$95,000

' Base Rent
Net Operating Income

' Total Return

Annual Rent

$95,000.00
$104,500.00
$114,950.00
$126,445.00
Annual Rent

$139,089.50
$152,998.45
$168,298.30
$185,128.12

Cap Rate
5.25%
5.77%
6.35%
6.99%

Cap Rate
7.69%
8.45%
9.30%
10.23%

$95,000

5.25% $95,000
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"+ INVESTMENT HIGHLIGHTS
» New 20-Year Absolute Triple-Net [NNN) Lease

» 10% Rental Increases Every 5 Years

» Brand New High-Quality 2020 Construction with a Drive-Thru

» Multi-Unit Operator - Franchisee Owns & Operates 12 Arby's Restaurants in the
Greater Tucson Area

» 39.74% Entity Sales Growth from September 2019 to September 2020

» All Units Remained Open with Continued Sales Growth Throughout COVID-19,
Exceeding Initial Projections for 2020

» 30,570 Residents within a 5-Mile Radius in Growing Sahuarita Area - Tucson MSA

» Surrounded by National Retailers - Fry's Marketplace, McDonald's, Panda Express,
Taco Bell, Dunkin® Donuts, and More

» Located in the Rancho Sahuarita Master-Planned Community (18,000 Residents and
5,700 Homes)

» Average Household Income Exceeds $98,000 in Immediate Area

» Less Than 1 Mile Off the I-19, a Major Interstate Freeway with Direct Access to Tucson

» Close Proximity to More Than 4,000 Students at Sahuarita Unified Schools
| MARCUS & MILLICHAP

@ DEMOGRAPHICS 1-mile 3-miles

Population

2025 Projection
2020 Estimate
Growth 2020 — 2025

Households

2025 Projection
2020 Estimate
Growth 2020 — 2025

Income

2020 Est. Average
Household Income

2020 Est. Median
Household Income

2020 Est. Per
Capita Income

$98,925

$83,960

$37,430

$97,647

$83,551

$31,439

$88,399

$73,773

$32,620
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-Tenant Overview

Parent Company

Founders Leroy and Forrest Raffel opened their first sandwich shop in Boardman,
Ohio in 1964 and by 1980 Arby’s had 1,000 locations across the United States.
Sixteen years later, the company had over 3,000 restaurants. Today, the majority
of the brand’s 3,400 restaurants are franchised. Arby’s celebrated its 50th
birthday in 2014. The Arby’s brand purpose is to “inspire smiles through delicious
experiences.” Arby’s delivers on its purpose by celebrating the art of Meatcraft
with a variety of high-quality proteins and innovative, craveable sides, such as
Curly Fries and Jamocha shakes. Arby’s Fast Crafted restaurant services feature

a unique blend of quick-serve speed combined with the quality and made-for-

MARCUS & MILLICHAP

Atlanta, Georgia 11,000+ 2017

www.arbys.com

Headquarters

Locations Founded Website

you care of fast casual. Arby’s Restaurant Group, Inc. is the franchisor of the

Arby’s Brand and is headquartered in Atlanta, Georgia.
FRANCHISEE OVERVIEW: Cardinal RB Arizona, LLC

Established in 2016, Cardinal RB Arizona, LLC is a restaurant and investment
company focused on operating and developing restaurants in the Tucson, AZ
area and acquiring additional restaurants in other markets. Including the subject
property, Cardinal currenlty owns and operates a total of 12 Arby's restaurants in

the Greater Tucson, AZ Area.
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Sahuarita is a town in Pima County, Arizona, located south of the Tohono
O'odham Nation, near the north end of Green Valley. Located 15 miles south
of Tucson, along Interstate-19, Sahuarita is home to a variety of events and
activities, including the town's annual Fiesta Sahuarita held each September. The
Tohono O'odham Nation operates the Desert Diamond Casino, located on the

outskirts of the town. Sahuarita's population is estimated to be over 31,400.

The subject property is located within the Rancho Sahuarita Master-Planned
Community, with more than 18,000 residents and 5,700 homes. The Community
is home to three pools (including one of the region's largest private splash parks),
eleven parks, trails and paths for walking and cycling, and Club Rancho Sahuarita

(a resort-style recreation center).

MARCUS & MILLICHAP

Tucson is the second largest metropolitan area in Arizona with just over one
million residents and serves as an anchor to businesses located in the Southern
Arizona corridor. Tucson offers its community an outstanding quality of life along

with a low cost of doing business.

Tucson is known for an innovative manufacturing industry in a variety of
different sectors such as biotech, aerospace, healthcare, defense, optics, solar,
information technology and water. Amazon, Raytheon Missile Systems, IBM,
Texas Instruments, Intuit Inc., Universal Avionics and the University of Arizona
are some of the top employers in Tucson where each has a significant presence
within the community. In addition to Caterpillar and Amazon, Comcast and

HomeGoods, all Fortune 500 companies, have added Tucson locations recently.
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exclusively listed b

Mark J. Ruble

Executive Managing Director
602 687 6766
mruble@marcusmillichap.com

Alex Van Krevel

Associate Advisor

614 360 9070
alex.vankrevel@marcusmillichap.com

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

By accepting this Marketing Brochure, you agree to treat the information contained herein regarding the lease terms as
confidential and proprietary and to only use such information to evaluate a potential purchase of this net leased property.

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However,
Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap conducted any
investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever
about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's responsibility to independently confirm the accuracy and completeness
of all material information before completing any purchase. This Marketing Brochure is not a substitute for your thorough
due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a
due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not
represent the current or future performance of this property. The value of a net leased property to you depends on factors
that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer's tax, financial, legal, and construction advisors should conduct a careful, independent investigation
of any net leased property to determine to your satisfaction with the suitability of the property for your needs. Like all
real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must
request and carefully review all legal and financial documents related to the property and tenant. While the tenant’s past
performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly,
the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based
on a tenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are
not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with
other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental
or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his her own
investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including
the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease
terms that Buyer may be able to negotiate with a potential replacement tenant considering the location of the property, and
Buyer's legal ability to make alternate use of the property.

CONFIDENTIALITY AGREEMENT
The information contained in the following offering memorandum is proprietary and strictly confidential. It is intended to be
reviewed only by the party receiving it from Marcus & Millichap and it should not be made available to any other person or

Chris N. Lind

Senior Vice President

602 687 6780
chris.lind@marcusmillichap.com

Jamie A. Medress

Executive Managing Director
602 687 6778
jmedress@marcusmillichap.com

Offices Nationwide
www.marcusmillichap.com

entity without the written consent of Marcus & Millichap. By taking possession of and reviewing the information contained
herein the recipient agrees to hold and treat all such information in the strictest confidence. The recipient further agrees
that recipient will not photocopy or duplicate any part of the offering memorandum. If you have no interest in the subject
property at this time, please return this offering memorandum to Marcus & Millichap.

This offering memorandum has been prepared to provide summary, unverified financial and physical information
to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any
investigation, and makes no warranty or representation with respect to the income or expenses for the subject property,
the future projected financial performance of the property, the size and square footage of the property and improvements,
the presence or absence of contaminating substances, PCBs or asbestos, the compliance with local, state and federal
regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any
tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in
this offering memorandum has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not
verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation
regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of
the information provided. All potential buyers must take appropriate measures to verify all of the information set forth
herein. Prospective buyers shall be responsible for their costs and expenses of investigating the subject property.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE MARCUS & MILLICHAP AGENT FOR MORE
DETAILS.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due
diligence and seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting
from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due
diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment
properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals
cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and
advised to engage other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions
involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not
guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely
solely on their own projections, analyses, and decision-making.
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