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N O N - E N D O R S E M E N T  &  D I S C L A I M E R  N O T I C E

C O N F I D E N T I A L I T Y  &  D I S C L A I M E R
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party 

receiving it from Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This 

Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level 

of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has 

not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected 

financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, 

PCB's or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or 

business prospects of any tenant, or any tenant's plans or intentions to continue its occupancy of the subject property. The information contained in this 

Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the 

information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation 

whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of the 

information set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. 

© 2019 Marcus & Millichap. All rights reserved.

N O N - E N D O R S E M E N T  N O T I C E
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence 

of any corporation's logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & 

Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose 

of providing tenant lessee information about this listing to prospective customers. Activity ID: ZAB0140502

A L L  P R O P E R T Y  S H O W I N G S  A R E  B Y  A P P O I N T M E N T  O N L Y.

OFFICES THROUGHOUT THE U.S. AND CANADA
www.marcusmillichap.com



S P E C I A L  C O V I D - 1 9  N O T I C E

D I S C L A I M E R  N O T I C E
All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions 

as they may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not 

been retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing 

investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals cannot and will not 

act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, 

regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma 

financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely 

on their own projections, analyses, and decision-making.

OFFICES THROUGHOUT THE U.S. AND CANADA
www.marcusmillichap.com
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8304 EL CAMINO REAL, ATASCADERO, CA 93422

ooo

Building SF 2,800 SF

Land SF 21,780 SF

Current CAP Rate 4.00%

2023 CAP Rate 4.40%

NOI $59,624

Term Remaining 13  Years

Options 2-Five Year Options

Increases 10% during Term & Options

Landlord Responsibility None

Year Built 1997

APN 056-041-047

Zoning CR

$1,490,600

El Cam
ino Real 

Price /SF: $532.36

O F F E R I N G  S U M M A R Y
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Marcus & Millichap is pleased to present a coastal California 
absolute NNN Fee-Simple Burger King opportunity on 
the high traffic corridor of El Camino Real in the City of 
Atascadero, California. 8304 El Camino Real presents 
investors with a long term leased absolute NNN Burger King 
drive-thru guaranteed by a 140+ Unit franchisee California 
Food Management, LLC. The “essential use” operator has 
over 13 years remaining on their initial 20 year term with 
favorable 10 percent increases every five years through the 
term and options. The tenant is currently paying 40 percent 
below market rent. 

The site benefits from over 20,000 cars per day on the 
substantial retail corridor for the area and over 155 feet 
of frontage along El Camino Real which runs parallel with 
immediate access to the United States 101 Highway with 
over 65,500 cars per day. Demographics of over 34,000 
people and average household income of over $96,000 in 
a five mile radius. Situated on a signalized outparcel to a 
shopping center anchored by essential uses Food4Less, CVS 
and Goodwill. Other surrounding tenants include Smart & 
Final, Walgreens, Ace Hardware, US Bank, AutoZone, Chase 
Bank, Shell, 7-Eleven, Motel 6 and Jiffy Lube. 

•	 Over 13 Years Remaining on Absolute NNN Fee-Simple Lease – 	

	 Zero Landlord Responsibilities

•	 Essential Use – Pandemic & Recession Proof

•	 Attractive 10 percent Increases Every Five Years – Hedge Against 	

	 Inflation with Below Market Rent $1.77 /Square Foot Monthly

•	 Strong 140+ Unit Franchisee Guarantee California Food 		

	 Management, LLC – All 140+ Units on Guarantee 

•	 Excellent 1031 Exchange Property – Low Price Point

•	 Excellent Visibility on Hwy 101 and El Camino Real with Ideal 	

	 Access, Drive-Thru use for Primary Retail Corridor of  		

	 Atascadero, California. 

•	 Average Household Income Over $96,000 in a Five Mile Radius 

I N V E S T M E N T  H I G H L I G H T S
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Founded in 1954, the BURGER KING® brand is the second 
largest fast food hamburger chain in the world. The original 
HOME OF THE WHOPPER®, the BURGER KING® system 
operates more than 17,800 locations in more than 100 
countries and Unites States territories. Almost 100 percent 
of BURGER KING® restaurants are owned and operated 
by independent franchisees, many of them family-owned 
operations that have been in business for decades.

BURGER 
KING

Website www.bk.com

Founded 1954

Headquarters Miami, FL

Locations ± 17,800

Customers Per Day ± 11 Million

Guarantee Personal Guarantee
140+ Unit Operator

California Food Management, LLC

NYSE: QSR

Locations
± 17,800

Customers Per Day
± 11,000,000

T E N A N T  P R O F I L E
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Kendall Drive 

W. 40th St. 

CARS PER DAY

17,263CARS PER DAY

57,900

El Cam
ino Real Fwy.

El Cam
ino Real 

Palo
m

ar
 Ave

.

Walgreens

N

BURGER 
KING



Land SF Building SF Zoning LocationYear Built

31

21,780 2,800 1997 CR Atascadero

P R O P E R T Y  D E TA I L S  &  P L O T  P L A N
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P R I C I N G  D E TA I L S  &  F I N A N C I A L  S U M M A R Y 

D  Balance: $745,300
Term: 10

Current Cap Rate: 4.00% 2.44% Rate: 3.75%
ProForma Cap Rate 2024: 4.40% 3.24% Amortization: 30
TI & Leasing Commission: $0 Maturity Date: 9/30/2030
Year Built/Renovated: 1997 Yearly Payment: $41,419
Total Building Size: 2,800 CR
Price Per Square Foot: $532.36 19 Stalls
Lot Size (SF): 21,780

FF  II  NN  AA  NN  CC  II  AA  LL    SS  UU  MM  MM  AA  RR  YY  ::
Sep-20 Jan-20

Total Rental Income (GLA): $59,624 $65,586 Property Tax: $16,739
Expense Reimbursements: $21,919 $21,919 Insurance: $1,680
Total Gross Revenue: $81,543 $87,506 CAM: $3,500
Operating Expenses: ($21,919) 37% ($21,919) Property Management: $0
Net Operating Income (NOI): $59,624 4.00% $65,586 4.40%
First Trust Deed/Mortgage: $41,419 41,419
Pre-Tax Cash Flow: $18,205 2.44% $24,167 3.24% Total Expenses: $21,919
Interest Payment: $27,715 $25,821
Principle Payment: $13,704 $15,334
Total Return: $31,909 4.28% $39,501 5.30%

Down Payment: 50%

Cash on Cash 
Cash on Cash 

$745,300

EE  SS  TT  II  MM  AA  TT  EE  DD    EE  XX  PP  EE  NN  SS  EE  SS  ::

CC  UU  RR  RR  EE  NN  TT    RR  EE  NN  TT    RR  OO  LL  LL  ::

Zoning: 
Parking:

FF  II  NN  AA  NN  CC  II  NN  GG  ::

PPrriiccee:: New Financing

PP  RR  II  CC  II  NN  GG    SS  UU  MM  MM  AA  RR  YY  ::

$$11,,449900,,660000  

$0.65
 Expenses Per Sq. Ft (GLA):

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied as to the accuracy of the information.  Buyer must verify the informa-
tion and bears all risk for any inaccuracies.

3
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P R I C I N G  D E TA I L S  &  F I N A N C I A L  S U M M A R Y C U R R E N T  R E N T  R O L L

Start End Rent Rent/PSF

1/1/2018 1/1/2023 $59,624 $1.77

1/1/2023 1/1/2028 $65,586 $1.95

1/1/2028 1/1/2033 $72,145 $2.15

IInniittiiaall  LLeeaassee  22001133  ffoorr  2200  yyrrss..  ww//  22--55  yyrrss..  OOppttiioonnss
10 % Increases Every 5 Years During Term and Options

CC  UU  RR  RR  EE  NN  TT    RR  EE  NN  TT    RR  OO  LL  LL  ::

Currenty w/ 13 Years Remaining on Initial Term

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied as to the accuracy of the information.  Buyer must verify the informa-
tion and bears all risk for any inaccuracies.
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ATAS CA D E RO
C A L I F O R N I A

C i t y  O f

ATA S C A D E R O

P O P U L A T I O N
3 4 , 4 6 6



The City of Atascadero is a community located halfway between Los Angeles 

and San Francisco on Highway 101, about 225 miles from each city. Atascadero 

is situated within an oak forest off Highway 101 twenty miles north of San Luis 

Obispo and 10 miles south of Paso Robles. Nearby California Highways 41 and 46 

provide easy access to the Pacific Coast and the Central Valley of California.

Atascadero is the third-largest city in San Luis Obispo County. Many of the very 

principles that E.G. Lewis envisioned for his “utopian city” are ensured through 

the city’s general plan, which includes preservation of open space, protection of 

trees and hillsides, the keeping of domestic animals, and large lot sizes. It was Mr. 

Lewis who first had the vision in which he foresaw the future of Atascadero as a 

creative, rural community.

The City offers many recreational possibilities such as our Downtown and 

Sunken Gardens area, golf, scenic roads and trails, shopping, restaurants, and the 

Atascadero Lake Park and Zoo facilities. Accommodations are available to include 

numerous Motels, Bed and Breakfast Inns, and the recently opened Carlton Hotel 

described by the editors of the Tribune as the “jewel” of the Central Coast.

C i t y  O f

ATA S C A D E R O
Mission Statement
The City of Atascadero is committed to building community by fostering an 

outstanding quality of life with excellent public service, stewardship of the 

environment, preservation of our heritage and promotion of economic prosperity.

Atascadero is also home to one of the County’s largest employers, the Atascadero 

State Hospital, and is a growing center of tourism, commerce and employment in 

Northern San Luis Obispo County.
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D E M O G R A P H I C S
POPULATION 1 Miles 3 Miles 5 Miles
 2025 Projection

Total Population 7,967 27,201 35,655
 2020 Estimate

Total Population 7,749 26,322 34,466
 2010 Census

Total Population 7,288 24,588 32,121
 2000 Census

Total Population 7,756 23,356 30,079
 Current Daytime Population

2020 Estimate 6,255 22,156 27,922
HOUSEHOLDS 1 Miles 3 Miles 5 Miles
 2025 Projection

Total Households 3,328 10,563 13,845
 2020 Estimate

Total Households 3,212 10,127 13,271
Average (Mean) Household Size 2.45 2.47 2.50

 2010 Census
Total Households 2,962 9,240 12,103

 2000 Census
Total Households 2,962 8,385 10,797

 Occupied Units
2025 Projection 3,328 10,563 13,845
2020 Estimate 3,344 10,637 13,968

HOUSEHOLDS BY INCOME 1 Miles 3 Miles 5 Miles
 2020 Estimate

$150,000 or More 9.45% 12.55% 15.46%
$100,000 - $149,000 18.23% 20.24% 21.65%
$75,000 - $99,999 17.47% 16.41% 15.76%
$50,000 - $74,999 18.18% 16.95% 16.32%
$35,000 - $49,999 14.66% 12.04% 10.94%
Under $35,000 22.01% 21.81% 19.88%

Average Household Income $81,267 $90,823 $99,820
Median Household Income $68,546 $73,857 $79,295
Per Capita Income $33,794 $35,815 $39,143

HOUSEHOLDS BY EXPENDITURE 1 Miles 3 Miles 5 Miles
Total Average Household Retail 
Expenditure $81,711 $84,966 $87,932
 Consumer Expenditure Top 10 
Categories

Housing $23,866 $24,837 $25,690
Shelter $15,315 $15,837 $16,206
Transportation $12,931 $13,508 $13,964
Food $8,979 $9,197 $9,419
Personal Insurance and Pensions $8,647 $9,056 $9,463
Health Care $4,974 $5,131 $5,375
Utilities $4,071 $4,211 $4,362
Entertainment $3,644 $3,817 $4,014
Household Operations $1,996 $2,193 $2,405
Apparel $1,848 $1,949 $2,067

POPULATION PROFILE 1 Miles 3 Miles 5 Miles
 Population By Age

2020 Estimate Total Population 7,749 26,322 34,466
Under 20 24.68% 23.42% 22.85%
20 to 34 Years 20.33% 19.79% 18.43%
35 to 39 Years 6.88% 6.87% 6.43%
40 to 49 Years 10.87% 12.08% 11.75%
50 to 64 Years 21.37% 21.67% 22.53%
Age 65+ 15.88% 16.14% 18.00%
Median Age 38.55 39.93 42.01

 Population 25+ by Education Level
2020 Estimate Population Age 25+ 5,304 18,394 24,348
Elementary (0-8) 1.78% 1.99% 1.83%
Some High School (9-11) 4.60% 5.39% 5.00%
High School Graduate (12) 23.54% 22.54% 21.38%
Some College (13-15) 33.46% 30.21% 29.23%
Associate Degree Only 10.92% 11.09% 10.86%
Bachelors Degree Only 18.19% 18.78% 20.15%
Graduate Degree 7.15% 9.36% 10.90%

BURGER 
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$79,295
Median Housing Income within 

5  M i l e  Radius

     13,271
             To t a l  H o u s e h o l d s  i n  5  M i l e  R a d i u s

$99,820
Average Household Income within

5  M i l e  Radius

     34,466
Total Population Within 5 Mile Radius
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