Offering
Memorandum

America’s Largest Collision Repair Company

Caliber Collision
Center | 15 Year
Absolute Net Lease

Brand New 2021 Construction |
Densely Populated & Affluent Area |
Pandemic-Resistant - All Caliber
Collision Centers Remained Opened
and Operating Throughout Covid-19
Gov’t Lockdowns

Houston MSA

2819 Canyon Ranch Dr
The Woodlands, TX 77386

Representative Photo






ABSOLUTE
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15 Year Absolute Net Lease (Zero
Landlord Responsibilities) Featuring
10% Rental Increases Every § Years

throughout the Initial Term and Options.

Brand New 2021 Construction.

$125k+ 139K+
HHI POPULATION

Densely Populated and Affluent Area:
Features an Average Household Income
of $125k+ within a 3-Mile Radius and
move than 139k People Residing within
a 5-Mile Radius.

Caliber Collision Recently Merged with
ABRA creating a Leading Collision
Repair Chain of more than 1,100
Locations in 37 States.

Just South of The Woodlands: The
Most Prosperous Suburb of Houston
and the Region’s Largest Employment
Center.

Dominant Leadership: Hellman &
Friedman, Private Equity Firm with
Over $25 Billion of Total Assets, is the
Majority Owners after Merger.

Near Numerous National Retailers
mcluding Walmart Supercenter, H-E-B,
Kroger, ALDI, CVS Pharmacy, Petsmart

and many more.



Offering

Lease Summary

sSummary
LEASE TYPE ABSOLUTE NET
PRICE ROOF & STRUCTURE TENANT
6 150
$6,343,15 INITIAL LEASE TERM 15 YEARS
*RENT SUBJECT TO CHANGE BASED ON FINAL
CONSTRUCTION COSTS. PRICE WILL BE ADJUSTED TO
REFLECT A 5.65% CAP RATE ON FINAL RENT. RENT COMMENCEMENT EST Q1, 2021
EXPIRATION DATE EST Q1, 2036
INCREASES 10% INCREASE EVERY 5 YEARS
GROSS LEASABLE AREA
18,635 SF +/- OPTIONS TWO, 5-YEAR
ROFO YES W/ 20 DAYS WRITTEN NOTICE
LOT SIZE
1.99 Acres +/-
YEAR BUILT
5021 Rent Schedule
ANNUAL RENT RENT INCREASES
AVG. CAP RATE OVER
CAP RATE INITIAL TERM YEARS q - 5 $358 388
b |
5.65% 6.23%
YEARS 6 - 10 $394,227 10%
LEASE TERM YEARS 11 - 15 $433,649 10%
15 Years OPTION 1 (5 YEARS) $477,014 10%
OPTION 2 (5 YEARS) $524,716 10%

2819 Canyon Ranch Dr

S ,l/-in T X 86 This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
p g) 773 approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a trademark of Marcus & Millichap Real Estate Investment Services, Inc. © 2020 Marcus & Millichap. All rights reserved.




Regional Demographics

POPULATION 1-MILE 3-MILES

2020 15,844 67,773
2025 18,107 77,103

INCOME 1-MILE 3-MILES

2020 Avg. $120,299 $125,379

Regional Map

CLICK HERE TO VIEW IN BROWSER

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a
trademark of Marcus & Millichap Real Estate Investment Services, Inc. © 2020 Marcus & Millichap. All rights reserved.

Regional Overview

Spring is a census-designated place (CDP) within the
extraterritorial jurisdiction of Houston in Harris County,
Texas, part of the Houston-The Woodlands-Sugar Land
metropolitan area. Houston is the most populous city in
Texas and the fourth-most populous city in the United States
located in Southeast Texas near the Gulf of Mexico. The city
is also the most diverse city in Texas and is home to many
cultural institutions and exhibits, which attract more than
7 million visitors a year. Houston is recognized worldwide
for its energy industry, particularly for oil and natural gas.
Renewable energy sources, including wind and solar, are also

growing economic bases in the city.


https://www.google.com/maps/place/30%C2%B007'16.7%22N+95%C2%B023'52.7%22W/@30.1209947,-95.3995172,781m/data=!3m1!1e3!4m6!3m5!1s0x0:0x0!7e2!8m2!3d30.1213!4d-95.3979766
https://www.google.com/maps/place/30%C2%B007'16.7%22N+95%C2%B023'52.7%22W/@30.1209947,-95.3995172,781m/data=!3m1!1e3!4m6!3m5!1s0x0:0x0!7e2!8m2!3d30.1213!4d-95.3979766
https://www.google.com/maps/place/30%C2%B007'16.7%22N+95%C2%B023'52.7%22W/@30.1209947,-95.3995172,781m/data=!3m1!1e3!4m6!3m5!1s0x0:0x0!7e2!8m2!3d30.1213!4d-95.3979766

Tenant Overview

TRADE NAME

Caliber Collision

OWNERSHIP

Private

DATE FOUNDED

1997

LOCATIONS

1,100+

HEADQUARTERED

Lewisville, TX

Nearly $4 Billion
(Approximate)

calibercollision.com

Amel‘ica's Largest Ownership Breakdown
Collision Repair

(s) $4B

Approximate Annual Revenue
(2019)

Wand Caliber Holdings, Inc

CH Hold Corp.

Collision Acquisition
Holding Company LP

Caliber Holdings
Corporation

Subsidiaries Subsidiaries

ABRA Auto Body & Glass LLC Caliber Bodyworks of Arizona, Inc.

ABRA Auto Body & Glass LP Caliber Bodyworks of Colorado, Inc.
ABWAY, LLC Caliber Bodyworks of DC, Inc.
ABRA Franchise Services LP Caliber Bodyworks of Delaware, Inc.
Caliber Collision Centers is the largest collision repair company in America ABRA Automotive Systems LP Caliber Bodyworks of Florida, Inc.

Caliber Bodyworks of Georgia, Inc.
Caliber Bodyworks of Maryland, Inc.
Caliber Bodyworks of Nevada, Inc.
Caliber Bodyworks of New Jersey, Inc.

in customer satisfaction in the industry and backs all repair work with a Caliber Bodyworks of New Mexico, Inc.

with more than 1,100 I-CAR Gold Class Professional certified collision repair
centers across 37 states. Caliber is consistently ranked among the highest

_ o _ _ _ Caliber Bodyworks of North Carolina, Inc.
written, lifetime warranty available at any of its 1,100+ repair centers. The Caliber Bodyworks of Oklahoma, Inc.

: : : .. Caliber Bodyworks of Pennsylvania, Inc.

company repairs more than 450,000 vehicles annually. Caliber Collision ol Bodvrenis of Sonis Cavelian, [ne

Caliber Bodyworks of Texas, Inc.
Caliber Bodyworks of Virginia, Inc.

local autobody repair shops. Caliber Collision has developed strategic Caliber Bodyworks of West Virginia, Inc.
CLCH Automotive Service LLC

partnerships with 57 car dealerships throughout the U.S. in addition to 34 Service First Automotive LLC
Protech Electronics, LLC

has undergone rapid recent growth by aggressively acquiring various

insurance carriers, which include AAA, GEICO, Farmers, Liberty Mutual,
Allstate, and USAA. *Guarantor entity to be updated during due diligence.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to
approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus & Millichap is a trademark of Marcus & Millichap Real Estate Investment Services, Inc. © 2020 Marcus & Millichz



Caliber Majority
Ownership Overview
via Merger with Abra

HEADQUARTERS

San Francisco, CA

NO. OF COMPANIES
OWNED IN PORTFOLIO OWNERSHIP

58 Companies Private

TOTAL ASSETS

%25 Billion

DATE FOUNDED

1034

One of the most experienced and successful investment organizations in the private equity industry

« Founded in 1984, H&F has raised over $35 billion of committed capital and invested in more than 80
companies

« H&F is currently investing out of its seventh fund with more than $8.9 billion of committed capital
« Offices in San Francisco, New York and London with more than ~50 investment professionals

Investment philosophy focused on businesses with strong, defensible franchises and predictable revenue
and earnings growth which generate attractive returns on the capital

Strong investment experience across distribution and consumer-oriented businesses

« Acquired Grocery Outlet with 3 generation Read family Co-CEOs in October 2014




Recent Articles:

Click Here for News Article:



https://www.dmagazine.com/publications/d-ceo/2017/march/how-caliber-collision-is-dominating-the-industry/
https://www.dmagazine.com/publications/d-ceo/2017/march/how-caliber-collision-is-dominating-the-industry/

Recent Article:
ABRA Merger e

Click Here for News Article:



https://www.businesswire.com/news/home/20190205005684/en/Caliber-Collision-Abra-Auto-Body-Repair-America
https://www.businesswire.com/news/home/20190205005684/en/Caliber-Collision-Abra-Auto-Body-Repair-America



https://www.youtube.com/watch?v=10JFQ6JM57U
https://www.youtube.com/watch?v=10JFQ6JM57U
https://www.youtube.com/watch?v=10JFQ6JM57U

Why Buy
Caliber Collision?

Caliber is the largest and one of the most profitable players in the
industry.

1,100+

Locations in 39 States Absolute Internet
Proof Investment

It has proven its ability to drive outsized growth.

Recession resistant, stable demand driven by automobile accidents.

Growing Multibillion- Nation’s Largest O p erators.

Prevalence of insurance-driven referral programs favors larger

Dollar Industry Collision Repair Company

Caliber is an industry leader in establishing value-added partnerships
with insurance carriers.

$4B+

Approximate Annual Highest in Customer
Revenue in 2018 Satisfaction in the Industry

Expanding partnerships with auto dealers.

Outperforms competitors across key performance metrics.




Critical Link
Between Insurance
SElssGERSA@INOuSSIl Insurance companies and Caliber enjoy a mutually beneficial relationship.

e Insurance companies control ~80%

of all industry volume and their .
_ , , Benefits to End Customer Benefits to Insurance Carrier
customers’ repair experience drives
policy retention.
e Simplified and more efficient repair process. e Significant reductions in loss adjusted expenses
e Caliber offers improved end e High-touch communication throughout the (“LAE®), resulting in a savings of $ 150-200 per
customer satisfaction, while at process. ticket.

the same time saving the insurer e Lower cost for rentals and repairs.

e Friendly and highly competent staff.

money. e Improved retention rate of policyholders.
e Reduced cycle time.
e Contractual service and performance standards.

e In exchange, insurance carriers e Guaranteed delivery date. L .
e Trustworthy partner providing exceptional

drive “guaranteed” volume across e Guaranteed quality. |
customer service.
Caliber’s network.

e NoO surprise extra payments Or €XCeSS COosSts. e Streamlines the initial claim process.

e Clean, upscale facilities. e Insurers can make one call to affect a system wide

e This dynamic allows Caliber to

with its insurance partners.




MACRS
Depreciation

(Modified Accelerated Cost Recovery System)

Subject property qualifies for tax

savings via accelerated

depreciation via cost segregation.

Call today to see if cost segregation is
right for you!

KIMBERLY LOCHRIDGE

Executive Vice President
(971) 213-8686
Klochridge@engineeredtaxservices.com

www.EngineeredTaxServices.com

Cost Segregation Benefits

Cost segregation identifies personal property (generally
§5- or 7-year recovery), land improvements (generally
15-year recovery), and other short-lived properties that
have been erroneously classified as building property
(39- or 27.5-year recovery), which can result in cost

savings.

e MACRS allows for greater accelerated depreciation
over longer time periods

e Deduct greater amounts during the first few years of an
asset’s life, and relatively less later

e Any property that is being depreciated can elect the
MACRS accounting and do a cost segregation

e Take advantage of the new 100% bonus depreciation
rules that started in 2018

e Greatly reduce recapture on projects with rehab,

renovation or capital expenditures

*INFORMATION SECURED FROM SOURCES WE BELIEVE TO BE RELIABLE. ALL INVESTORS UNDERSTAND BROKER IS NOT QUALI-
FIED TO PROVIDE TAX ADVICE AND THAT SUCH ADVICE MUST BE CONFIRMED FROM AN ACCOUNTANT OR TAX PROFESSIONAL.
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Site Plan




Confidentiality & Disclaimer

THE INFORMATION CONTAINED IN THE FOLLOWING MARKETING BROCHURE IS PROPRIETARY AND STRICTLY CON-
FIDENTIAL. IT IS INTENDED TO BE REVIEWED ONLY BY THE PARTY RECEIVING IT FROM MARCUS & MILLICHAP AND
SHOULD NOT BE MADE AVAILABLE TO ANY OTHER PERSON OR ENTITY WITHOUT THE WRITTEN CONSENT OF MARCUS
& MILLICHAP. THIS MARKETING BROCHURE HAS BEEN PREPARED TO PROVIDE SUMMARY, UNVERIFIED INFORMATION
TO PROSPECTIVE PURCHASERS, AND TO ESTABLISH ONLY A PRELIMINARY LEVEL OF INTEREST IN THE SUBJECT
PROPERTY. THE INFORMATION CONTAINED HEREIN IS NOT SUBSTITUTE FOR A THOROUGH DUE DILIGENCE INVESTI-
GATION. MARCUS & MILLICHAP HAS NOT MADE ANY INVESTIGATION, AND MAKES NO WARRANTY OR REPRESENTA-
TION, WITH RESPECT TO THE INCOME OR EXPENSES FOR THE SUBJECT PROPERTY, THE FUTURE PROTECTED FINAN-
CIAL PERFORMANCE OF THE PROPERTY, THE SIZE AND SQUARE FOOTAGE OF THE PROPERTY AND IMPROVEMENTS,
THE PRESENCE OR ABSENCE OF CONTAMINATING SUBSTANCES, PCB’S OR ASBESTOS, THE COMPLIANCE WITH STATE
AND FEDERAL REGULATIONS, THE PHYSICAL CONDITION OF THE IMPROVEMENTS THEREON, OR THE FINANCIAL
CONDITION OR BUSINESS PROSPECTIVES OF ANY TENANT, OR ANY TENANT’S PLANS OR INTENTIONS TO CONTINUE
ITS OCCUPANCY OF THE SUBJECT PROPERTY. THE INFORMATION CONTAINED IN THIS MARKETING BROCHURE HAS
BEEN OBTAINED FROM SOURCES WE BELIEVE RELIABLE.

BUYER AND BUYER’S TAX, FINANCIAL, LEGAL, AND CONSTRUCTION ADVISORS SHOULD CONDUCT A CAREFUL, IN-
DEPENDENT INVESTIGATION OF ANY NET LEASED PROPERTY TO DETERMINE TO YOUR SATISFACTION WITH THE
SUITABILITY OF THE PROPERTY FOR YOUR NEEDS. LIKE ALL REAL ESTATE INVESTMENTS, THIS INVESTMENT CAR-
RIES SIGNIFICANT RISKS. BUYER AND BUYER’S LEGAL AND FINANCIAL ADVISORS MUST REQUEST AND CAREFULLY
REVIEW ALL LEGAL AND FINANCIAL DOCUMENTS RELATED TO THE PROPERTY AND TENANT. WHILE THE TENANT’S
PAST PERFORMANCE AT THIS OR OTHER LOCATIONS IS AN IMPORTANT CONSIDERATION, IT IS NOT A GUARANTEE
OF FUTURE SUCCESS. SIMILARLY, THE LEASE RATE FOR SOME PROPERTIES, INCLUDING NEWLY-CONSTRUCTED FA-
CILITIES OR NEWLY-ACQUIRED LOCATIONS, MAY BE SET BASED ON A TENANT’S PROJECTED SALES WITH LITTLE OR
NO RECORD OF ACTUAL PERFORMANCE, OR COMPARABLE RENTS FOR THE AREA. RETURNS ARE NOT GUARANTEED;
THE TENANT AND ANY GUARANTORS MAY FAIL TO PAY THE LEASE RENT OR PROPERTY TAXES, OR MAY FAIL TO
COMPLY WITH OTHER MATERIAL TERMS OF THE LEASE; CASH FLOW MAY BE INTERRUPTED IN PART OR IN WHOLE
DUE TO MARKET, ECONOMIC, ENVIRONMENTAL OR OTHER CONDITIONS. REGARDLESS OF TENANT HISTORY AND
LEASE GUARANTEES, BUYER IS RESPONSIBLE FOR CONDUCTING HIS/HER OWN INVESTIGATION OF ALL MATTERS
AFFECTING THE INTRINSIC VALUE OF THE PROPERTY AND THE VALUE OF ANY LONG-TERM LEASE, INCLUDING THE
LIKELIHOOD OF LOCATING A REPLACEMENT TENANT IF THE CURRENT TENANT SHOULD DEFAULT OR ABANDON THE
PROPERTY, AND THE LEASE TERMS THAT BUYER MAY BE ABLE TO NEGOTIATE WITH A POTENTIAL REPLACEMENT
TENANT CONSIDERING THE LOCATION OF THE PROPERTY, AND BUYER’S LEGAL ABILITY TO MAKE ALTERNATE USE
OF THE PROPERTY.

BY ACCEPTING THIS MARKETING BROCHURE YOU AGREE TO RELEASE MARCUS & MILLICHAP REAL ESTATE INVEST-
MENT SERVICES AND HOLD IT HARMLESS FROM ANY KIND OF CLAIM, COST, EXPENSE, OR LIABILITY ARISING OUT
OF YOUR INVESTIGATION AND/OR PURCHASE OF THIS NET LEASED PROPERTY.

Non-Endorsement Notice

MARCUS & MILLICHAP IS NOT AFFILIATED WITH, SPONSORED BY, OR ENDORSED BY ANY COMMERCIAL TENANT
OR LESSEE IDENTIFIED IN THIS MARKETING PACKAGE. THE PRESENCE OF ANY CORPORATION’S LOGO OR NAME IS
NOT INTENDED TO INDICATE OR IMPLY AFFILIATION WITH, OR SPONSORSHIP OR ENDORSEMENT BY, SAID COR-
PORATION OF MARCUS AND MILLICHAP, ITS AFFILIATES OR SUBSIDIARIES, OR ANY AGENT , PRODUCT, SERVICE,
OR COMMERCIAL LISTING OF MARCUS & MILLICHAP, AND IS SOLELY INCLUDED FOR THE PURPOSE OF PROVIDING
TENANT LESSEE INFORMATION ABOUT LISTING TO PROSPECTIVE CUSTOMERS.

Activity ID ZAB0090813

Special COVID-19 Notice

ALL POTENTIAL BUYERS ARE STRONGLY ADVISED TO TAKE ADVANTAGE OF THEIR OPPORTUNITIES AND OBLIGATIONS TO
CONDUCT THOROUGH DUE DILIGENCE AND SEEK EXPERT OPINIONS AS THEY MAY DEEM NECESSARY, ESPECIALLY GIVEN THE
UNPREDICTABLE CHANGES RESULTING FROM THE CONTINUING COVID-19 PANDEMIC. MARCUS &AMP; MILLICHAP HAS NOT
BEEN RETAINED TO PERFORM, AND CANNOT CONDUCT, DUE DILIGENCE ON BEHALF OF ANY PROSPECTIVE PURCHASER. MAR-
CUS &AMP; MILLICHAP’S PRINCIPAL EXPERTISE IS IN MARKETING INVESTMENT PROPERTIES AND ACTING AS INTERMEDIAR-
IES BETWEEN BUYERS AND SELLERS. MARCUS &AMP; MILLICHAP AND ITS INVESTMENT PROFESSIONALS CANNOT AND WILL
NOT ACT AS LAWYERS, ACCOUNTANTS, CONTRACTORS, OR ENGINEERS. ALL POTENTIAL BUYERS ARE ADMONISHED AND AD-
VISED TO ENGAGE OTHER PROFESSIONALS ON LEGAL ISSUES, TAX, REGULATORY, FINANCIAL, AND ACCOUNTING MATTERS,
AND FOR QUESTIONS INVOLVING THE PROPERTY’S PHYSICAL CONDITION OR FINANCIAL OUTLOOK. PROJECTIONS AND PRO
FORMA FINANCIAL STATEMENTS ARE NOT GUARANTEES AND, GIVEN THE POTENTIAL VOLATILITY CREATED BY COVID-19, ALL
POTENTIAL BUYERS SHOULD BE COMFORTABLE WITH AND RELY SOLELY ON THEIR OWN PROJECTIONS, ANALYSES, AND DE-
CISION-MAKING.)

TIM SPECK

License: TX 9002994



Information About Brokerage Services

11-2-2015

Texas law requires all real estate license holders to give the following information about
brokerage services to prospective buyers, tenants, sellers and landlords.

TYPES OF REAL ESTATE LICENSE HOLDERS: .

*A BROKER is responsible for all brokerage activities, including acts performed by sales
agents sponsored by the broker.

*A SALES AGENT must be sponsored by a broker and works with clients on behalf of the
broker.

A BROKER’S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party
that the broker represents):

Put the interests of the client above all others, including the broker’s own interests;
*Inform the client of any material information about the property or transaction received by
the broker:

*Answer the client’s questions and present any offer to or counter-offer from the client; and
*Treat all parties to a real estate transaction honestly and fairly.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property
owner’s agent through an agreement with the owner, usually in a written listing to sell or
property management agreement. An owner’s agent must perform the broker’s minimum
duties above and must inform the owner of any material information about the property or
transaction known by the agent, including information disclosed to the agent or subagent
by the buyer or buyer’s agent.

AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant’s agent by
agreeing to represent the buyer, usually through a written representation agreement. A
buyer’s agent must perform the broker’s minimum duties above and must inform the buyer
of any material information about the property or transaction known by the agent, including
information disclosed to the agent by the seller or seller’s agent.

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties
the broker must first obtain the written agreement of each party to the transaction.

The written agreement must state who will pay the broker and, in conspicuous bold or
underlined print, set forth the broker’s obligations as an intermediary. A broker who acts
as an intermediary:

*Must treat all parties to the transaction impartially and fairly;

‘May, with the parties’ written consent, appoint a different license holder associated with
the broker to each party (owner and buyer) to communicate with, provide opinions and
advice to, and carry out the instructions of each party to the transaction.

*Must not, unless specifically authorized in writing to do so by the party, disclose:

othat the owner will accept a price less than the written asking price;

othat the buyer/tenant will pay a price greater than the price submitted in a written offer;
and

oany confidential information or any other information that a party specifically instructs
the broker in writing not to disclose, unless required to do so by law.

AS SUBAGENT: Alicense holder acts as a subagent when aiding a buyer in a transaction
without an agreement to represent the buyer. A subagent can assist the buyer but does
not represent the buyer and must place the interests of the owner first.

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD
BE IN WRITING AND CLEARLY ESTABLISH:

*The broker’s duties and responsibilities to you, and your obligations under the
representation agreement.

*Who will pay the broker for services provided to you, when payment will be made and
how the payment will be calculated.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for
information purposes. It does not create an obligation for you to use the broker’s services.
Please acknowledge receipt of this notice below and retain a copy for your records.

Marcus & Millichap 9002994 tim.speck@marcusmillichap.com 972-755-5200

Licensed Broker/Broker Firm Name or Primary Assumed Business Name License No. Email Phone
Tim A. Speck 432723 tim.speck@marcusmillichap.com 972-755-5200

Designated Broker of Firm License No. Email Phone

Licensed Supervisor of Sales Agent/Associate License No. Phone

Sales Agent/Associate’s Name License No. Email Phone

Regulated by the Texas Real Estate Commission

Information available at www.trec.texas.gov

Buyer/Tenant/Seller/Landlord’s Initials

|IABS 1-0

Date



