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Marcus & Millichap hereby advises all prospective purchasers of
Net Leased property as follows:

The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable. However,
Marcus & Millichap has not and will not verify any of this
information, nor has Marcus & Millichap conducted any
investigation regarding these matters. Marcus & Millichap makes
no guarantee, warranty or representation whatsoever about the
accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer’s
responsibility to independently confirm the accuracy and
completeness of all material information before completing any
purchase. This Marketing Brochure is not a substitute for your
thorough due diligence investigation of this investment
opportunity. Marcus & Millichap expressly denies any obligation
to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this
Marketing Brochure are for example only and do not represent
the current or future performance of this property. The value of a
net leased property to you depends on factors that should be
evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors
should conduct a careful, independent investigation of any net
leased property to determine to your satisfaction with the
suitability of the property for your needs.

Like all real estate investments, this investment carries significant
risks. Buyer and Buyer’s legal and financial advisors must request
and carefully review all legal and financial documents related to
the property and tenant. While the tenant’s past performance at
this or other locations is an important consideration, it is not a
guarantee of future success. Similarly, the lease rate for some

properties, including newly-constructed facilities or newly-
acquired locations, may be set based on a tenant’s projected
sales with little or no record of actual performance, or
comparable rents for the area. Returns are not guaranteed; the
tenant and any guarantors may fail to pay the lease rent or
property taxes, or may fail to comply with other material terms of
the lease; cash flow may be interrupted in part or in whole due to
market, economic, environmental or other conditions. Regardless
of tenant history and lease guarantees, Buyer is responsible for
conducting his/her own investigation of all matters affecting the
intrinsic value of the property and the value of any long-term
lease, including the likelihood of locating a replacement tenant if
the current tenant should default or abandon the property, and
the lease terms that Buyer may be able to negotiate with a
potential replacement tenant considering the location of the
property, and Buyer’s legal ability to make alternate use of the
property.

By accepting this Marketing Brochure you agree to release
Marcus & Millichap Real Estate Investment Services and hold it
harmless from any kind of claim, cost, expense, or liability arising
out of your investigation and/or purchase of this net leased
property.

CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is
proprietary and strictly confidential. It is intended to be reviewed
only by the party receiving it from Marcus & Millichap and should
not be made available to any other person or entity without the
written consent of Marcus & Millichap. This Marketing Brochure
has been prepared to provide summary, unverified information
to prospective purchasers, and to establish only a preliminary
level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence
investigation. Marcus & Millichap has not made any investigation,
and makes no warranty or representation, with respect to the

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and
seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19
pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any prospective
purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers
and sellers. Marcus & Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors, or
engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory, financial, and
accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma
financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be
comfortable with and rely solely on their own projections, analyses, and decision-making.
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income or expenses for the subject property, the future projected
financial performance of the property, the size and square
footage of the property and improvements, the presence or
absence of contaminating substances, PCB’s or asbestos, the
compliance with State and Federal regulations, the physical
condition of the improvements thereon, or the financial
condition or business prospects of any tenant, or any tenant’s
plans or intentions to continue its occupancy of the subject
property. The information contained in this Marketing Brochure
has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify,
any of the information contained herein, nor has Marcus &
Millichap conducted any investigation regarding these matters
and makes no warranty or representation whatsoever regarding
the accuracy or completeness of the information provided. All
potential buyers must take appropriate measures to verify all of
the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap Real Estate Investment Services, Inc.
(“M&M”) is not affiliated with, sponsored by, or endorsed by any
commercial tenant or lessee identified in this marketing package.
The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or
endorsement by, said corporation of M&M, its affiliates or
subsidiaries, or any agent, product, service, or commercial listing
of M&M, and is solely included for the purpose of providing
tenant lessee information about this listing to prospective
customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE

CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE
DETAILS.
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Tenant Overview

FAMILY D DOLLAR
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Founded in 1959, Family Dollar operates over 8,000 general merchandise,
discount retail locations with a “neighborhood variety store” format. Its
merchandise assortment includes consumables, such as batteries, diapers,
food products, hardware and automotive supplies, health and beauty aids,
household chemicals, paper products, pet food and supplies, home products,
and more. In July 2015, Family Dollar completed a $9.2 billion merger with
Dollar Tree. Prior to the merger, Family Dollar Stores, Inc. was the second
largest dollar store chain in the United States, operating over 8,000 stores
across 46 states. The retailer also reported TTM revenues of $10.5 billion and
had a net worth of approximately $1.85 billion prior to the merger. Post-
merger, the combined company has a net worth of $4.40 billion, produces
annual revenues in excess of $18.4 billion, and operate more than 13,800
stores across the United States and Canada, making it the largest discount
retailer in North America.

7|§ DOLLAR TREE

Dollar Tree Stores, Inc., formerly known as Only $1.00, is an American chain of
discount variety stores that sells items for S1 or less. Headquartered in
Chesapeake, Virginia, it is a Fortune 150 company and operates 14,835 stores
throughout the 48 contiguous U.S. states and Canada. Dollar Tree competes in
the dollar store and low-end retail markets. Departments found in a Dollar
Tree store include health and beauty, food and snacks, party, seasonal décor,
housewares, glassware, dinnerware, household cleaning supplies, candy, toys,
gifts, gift bags and wrap, stationery, craft supplies, teaching supplies,
automotive, electronics, pet supplies, and books.

Family Dollar — Lawrenceville, PA

On July 6, 2015, Dollar Tree, Inc. (NASDAQ: DLTR), North
America's leading operator of discount variety stores selling
everything for $1 or less, announced that it has completed
the acquisition of Family Dollar Stores, Inc., a leading
national discount retailer offering name brands and quality,
private brand merchandise. Dollar Tree, a Fortune 500
Company, now operates more than 15,273 stores across 48
states and five Canadian provinces. Stores operate under the
brands of Dollar Tree, Family Dollar and Dollar Tree Canada.

Family Dollar offers a compelling mix of merchandise for the
whole family. Ranging from an expanded assortment of
refrigerated and frozen foods and health and beauty items to
home décor and seasonal items, Family Dollar offers the
lowest possible price, the name brand and quality private-
brand merchandise customers need and use every day. The
average size of a Family Dollar store is approximately 7,000
square feet, and most stores are operated in leased facilities.
This relatively small footprint allows the Company to open
new stores in rural areas and small town, as well as in large
urban neighborhoods. Within these markets, the stores are
located in shopping centers or as free-standing building and
all are convenient to the Company’s customer base.




Financial Analysis: Family Dollar

FAMILY D DDLLAR

PRICE: $1,048,647 | CAP: 8.50% | NOI: $89,135

PROPERTY DESCRIPTION

Property

Family Dollar

Property Address

66 Main Street

City, State, ZIP

Lawrenceville, PA 16929

Year Built / Renovated 2014
Building Size 8,320 SF
Lot Size +/-2.06 Acres
Type of Ownership Fee Simple
CURRENT RENT
Annual Rent $103,400
Rent / SF $12.43
LEASE SUMMARY
Property Type Net-Leased Discount Store
Ownership Type Private
Tenant / Guarantor Corporate
Original Lease Term 10.0 Years

Lease Commencement

September 1, 2014

Lease Expiration

September 30, 2024

Lease Term Remaining 4.0 Years
Lease Type NN
Roof, Structure, Parking Landlord Responsible
Rental Increases None

RENT SCHEDULE
Lease Year(s) Annual Rent Monthly Rent Rent Escalation (%)
Year 1 $103,400.00 $8,616.67 -
Year 2 $103,400.00 $8,616.67 0.00%
Year 3 $103,400.00 $8,616.67 0.00%
Year 4 $103,400.00 $8,616.67 0.00%
Year 5 $103,400.00 $8,616.67 0.00%
Year 6 $103,400.00 $8,616.67 0.00%
Year 7 $103,400.00 $8,616.67 0.00%
Year 8 $103,400.00 $8,616.67 0.00%
Year 9 $103,400.00 $8,616.67 0.00%
Year 10 $103,400.00 $8,616.67 0.00%
Total Operating Expenses

Item Total Cost Family Dollar % Family Dollar $ LL Expense

Insurance $5,388.00 39% $2,091.55 $3,296.45

CAM $2,579.05 39% $980.04 $1,599.01

Taxes $15,359.08 39% $5,990.04 $9,369.04

CURRENT NOI

Options to Renew

Six (6), Five (5)-Year Options

NOI

$89,135

Family Dollar — Lawrenceville, PA
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Investment Highlights

PRICE: $1,048,647 | CAP: 8.50% | NOI: $89,135

About the Investment

v/ Original Ten (10)-Year Lease | Four (4) Years of Lease Term
Remaining

v’ Additional 11,000 +/- SF of Retail Space Included in Offering

v/ Strong Corporate Guaranty | Credit Rated S&P: BBB-

v/ Essential Business | Recession Proof Business Model

v’ Ten (10%)-Percent Rental Increases in Each Option Period

v Six (6), Five (5)-Year Tenant Renewal Options

About the Location

v’ Located Along Main Street Main Street in Close Proximity to
Interstate-99| Combined Average Daily Traffic Count of
22,200+ Vehicles

v’ Surrounding National Tenants | Napa Auto Parts, Exxon,
Kwik-Fill, Subway, USPS and More

v Cowanesque Lake Recreational Area — Four Miles Away |
Federally Owned Recreational Lake Featuring 100+ Cabins
and Activities Such As Camping, Fishing, Boating, Hiking,
Swimming, Picnicking, and More

v' James Ford House and Judge John Ryon House Located in
Close Proximity to Family Dollar| National Register of
Historical Places

Family Dollar — Lawrenceville, PA Marcus g Millichap
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Location Overview

This Family Dollar is located at 66 Main Street, Lawrenceville, PA.
Lawrenceville is located in the picturesque region of North Central
Pennsylvania, just south of the New York border.

This Family Dollar is situated on Main Street less than a mile away from
the southern NY border. On average, approximately 12,000 vehicles
travel along this section of Main Street each day. Mechanic Street
intersects with Main Street, which brings an additional 3,789 vehicles
to the immediate area each day. There are approximately 4,180
individuals residing within a 5-mile radius of this Family Dollar and
more than 19,430 individuals within a 10-mile radius.

This Family Dollar benefits from being positioned very close to the New
York border with easy access to Interstate 99. Located on Main Street,
there are a variety of national and local tenants within close proximity
to this Family Dollar. National Tenants include: Napa Auto Parts, Exxon,
Kwik-Fill, Subway, and USPS. Additionally, local tenants such as The
Lindley Roadhouse, Dana’s Diner, Lawrenceville Car Town, and Dandy
Café & Deli are also located in close proximity to this Family Dollar.
Located approximately 4-miles from this Family Dollar is Cowanesque
Lake Recreational Area, a federally owned recreational lake where
popular activities include camping, fishing, boating, hiking, swimming,
picnicking, and hunting. This 2,734-acre park includes approximately
100 family and wooded campsites, a swimming beach, playground,
boat launches, and picnic shelters. There are two locations in
Lawrenceville that are listed on the national register of historic places.
Both the James Ford House and Judge John Ryon House are both
located in close proximity to this Family Dollar.
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oo\ Surrounding Area FAMILY D DOLIAR
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L a.wren CEVl I I e features a large variety of outdoor

activities: Cowanesque Lake provides a scenic area for swimming, camping,
hiking, boating and fishing; the tree-filled hills give a challenge to hunters
and colorful views to autumn leaf-gazers! Lawrenceville is a borough in
Tioga County, Pennsylvania.

Tioga County is an authentic, historic area in the southern Finger Lakes
Region offering fantastic cultural, shopping and recreational opportunities.
Tioga County has a variety of scenic riverside restaurants, parks, museums,
and special community festivals. Many travel to the county to fish the
Susquehanna River in the southern portion of the county for huge
muskellunge and trout in the creeks of the villages in the north. Each one of
Tioga County’s nine towns has something special to offer.

In the spring and summer, golf at one of nine golf courses, enjoy canoeing
or kayaking on the river, or do some hunting and fishing. In the winter, Tioga
County comes alive with cross-country skiing and those who want to “get
away from it all” can enjoy a peaceful walk down historic 19th century tree-
lined streets, shop for antiques, or enjoy a romantic weekend at a secluded
little bed and breakfast.

Family Dollar — Lawrenceville, PA
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@ 66 Main Street, Lawrenceville, PA 16929

Marcus g Millichap

Real Estate Investment Services
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