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INVESTMENT SUMMARY

We are pleased to offer to qualified investors an
opportunity to purchase (fee simple) a single tenant net

leased investment that is fully occupied by The Learning
Experience (“TLE" - corporate) on a brand new 15 year

. lease. This brand new 2020 construction provides
investors long term secure cash flow with a hedge
against inflation from attractive 10% rental increases
every D years. Located at the signalized intersection
of W Washburn Rd and Camino Al Norte, the subject
property is ideally positioned to benefit from the dense
1= residential base surrounding the property along with its
close proximity to Mojave High School (2,328 students).

This is an excellent opportunity to purchase a brand

new construction, corporate guaranteed, single tenant

= N net leased investment on a new 16 year lease with 10%

i) rental increases and minimal landlord obligations.

Acadamy of Early Bducation
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PRICING DETAILS

List Price $4,765,000

CAP Rate 6.50%

Annual Rent $310,000

Taxes NNN

Insurance NNN

CAM NNN ”:.l.iiﬁ K 't SRR e R X W 1 SRILR TR '
Tenant Trade Name The Learning Experience mEap FRREAY & L Awank ! L et TR AL L r afs I! .
Lease Start January 1, 2021 L I . e :'. o
Lease Expiration December 31, 2036 ot

Lease Term 16 Years

Term Remaining On Lease 16 Years

Base Rent $310,000

1/1/2026: $341,000

Rental Adjustments 1/1/2031: $375100

2 - 5 Year Options

10% Increases Each Option
1/1/2037: $412,610
1/1/2042: $453,871

o ML Lease Type NN Lease : T L TR R et = AT il ohe b
el ARG & O e N AT L Ly HR) (0l il
mq[f'wﬂj Roof & Structure Landlord Responsible W e o, o - %‘ 'I.u q b e ] il
*Rent Credit at COE for Year 1 Proration Schedule - = e b it } b L l | i r_# 'y 1
**New Construction includes 20 Yr. Roof Warranty s i § ; el e Wl HE T | @l | | ﬁ :. SRR

Option Periods
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INVESTMENT HIHGLIGHTS SITE PLAN | THE LEARNING EXPERIENCE ADDREcS

The Learning Experience - Brand New 2020 Construction - 16 Year Net Lease

* 10% Increases Every 5 Years - Including Options (2-5 Year Options)

PARCEL
* Corporate Guaranteed - Leading Child Care Center in the U.S PLAYGROUND

] - : : : 8,025 SF
* 300+ Locations Nationwide - Rapidly Expanding Across America
e Large 1.97 Acre Lot - Adjacent to Green Valley Grocery (C-Store w/ Gas) LAND AREA

- Traffic Generator

Ideal Demos and Surrounding Traffic Generators for Tenant's Use Type E&PERiENCE

* 114,160 Households within a 5 Mile Radius Spend ~$165.9M on

. Asadarmy o Exrly Edscation BUILDING AREA
Day Care and Education 10,000 SF
86,062 SF SITE (1.98 ACRES)
* By 2025 Total Spending on Day Care and Education Expected to Increase 123 PARKING STALLS

to ~$196.4M (18% Increase)
¢ Dense Infill - 151,700+ Residents within a 3 Mile Radius TRAFFIC COUNTS

e Tremendous Growth - 17% Increase in Population in the 3 Mile Radius

since 2010

* Over 8.5% Expected Growth in Population by 2025 for the 3 Mile Radius

of the Subject Property

YEAR BUILT
¢ Average Household Income Exceeds $76,700+ within 3 Mile Radius

WASHBURN RD

REPRESENTATIVE PHOTO
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ELEVATIONS | THE LEARNING EXPERIENCE ELEVATIONS | THE LEARNING EXPERIENCE
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TENANT OVERVIEW

The Learning Experience®, with more than 300 centers operating or under
development, is one of the nation's fastest-growing Academies of Early
Education for children ages six weeks to six years old. With a greater national
emphasis on educational development during the most crucial years of a child's
growth, The Learning Experience places a prominent focus on programs that

advance scholastic preparation.

Golden Gate Capital (“Golden Gate”), a leading o G
private equity investment firm, has acquired The M{_{Ef-ﬂl\,ﬂ\_‘
Learning Experience, one of the nation’s largest "l_j: g E@

and fastest-growing academies of early education

Acedemy ol Tashy Ddocaton

for children six weeks to six years old.

About Golden Gate Capital

Golden Gate Capital is a San Francisco-based private equity investment firm
with over $15 billion of capital under management. The principals of Golden
Gate Capital have a long and successful history of investing across a wide
range of industries and transaction types, including going-privates, corporate
divestitures, and recapitalizations, as well as debt and public equity investments.
Representative multi-unit consumer sector investments sponsored by Golden
Gate Capital include Express Oil Change & Tire Engineers, Mavis Discount Tire,
Bob Evans Restaurants, Red Lobster, Eddie Bauer, California Pizza Kitchen,
Pacific Sunwear, Express, and Zales. For more information, visit www.

goldengatecap.com.

NW Corner of W. Washburn Rd & Camino Al Norte, North Las Vegas, NV
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CITY OF LAS VEGAS

Las Vegas is an internationally renowned major resort city, known primarily for its gambling, shopping, fine dining, entertainment, and nightlife. The

Las Vegas Valley as a whole serves as the leading financial, commercial, and cultural center for Nevada.

The city bills itself as The Entertainment Capital of the World, and is famous for its mega casino-hotels and associated activities. It is a top three

destination in the United States for business conventions and a global leader in the hospitality industry, claiming more AAA Five Diamond hotels than

any other city in the world. Today, Las Vegas annually ranks as one of the world's most visited tourist destinations.

) )

648,224

Population

37.8

Median Age

$56,699

Median Household

Income

$245,500

Median Property Value

302,131

Number of Employees
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TOURISM ii', LAS VEGAS VISITOR SPENDING EMPLOYMENT IMPACTS

The travel and tourism industry represents The tourism industry in Southern Nevada remains the biggest driver  During 2018, hotels and casinos in Southern Nevada directly

an economic impact of nearly $60 billion, 42 1M of economic activity in the region, with direct visitor spending in 2018  employed roughly 164,400 people, representing 16.8 percent
representing nearly 58 percent of the 2018 VISITORS estimated at $34.5 billion. Gaming represented the largest share of  of the region's total employment and 18.7 percent of all
region's gross product and supporting nearly 70 LAS VEGAS ANNUALLY visitor spending in 2018, accounting for 23.7 percent of the $34.5 billion  private employment. Nevada tourism industry is estimated to
half a million jobs, or 44 percent of Southern Y/ , _ . , . , :
, 20 OOO in aggregate spending. Visitor spending on shopping and hotel rooms  directly employ 234,000 workers, equating to 23.9 percent
Nevada's total workforce.
CONVENTIONS ANNUALLY made up the next two largest spending categories for visitors at 18.9  of the region’s total workforce and 26.7 percent of private
LAS VEGAS VISITOR VOLUME percent and 16.5 percent, respectively. sector employment in 2018.
In 2018, 42.1 million people visited Southern Nevada, marking the Exhibit 3
fourth straight year that visitation to the region has topped 42 million. m“_mwl T Direct Tourism Employment as a Share of Total Employment
Leisure visitors increased by roughly 47,000 during the year. These o —
high visitation numbers translate into significant economic impacts :
throughout the Southern Nevada community. On average, visitors to =
Southern Nevada in 2018 spent $819 per trip, directly and indirectly e
supporting hundreds of thousands of jobs and billions of dollars in :
wages and salaries. 5
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CONVENTIONS

In 2018, over 6.5 million convention and trade show delegates traveled to
Las Vegas, generating over $6.3 billion in non-gaming revenue. In 2018,
convention visitor spending directly supported 42,800 jobs, $1.9 billion
in wages and economic output of $6.3 billion. Including indirect and
induced impacts, the totals increase to 67,200 jobs, $2.9 billion in wages

and $10.5 billion of total economic output.

The LVCC played host to 57 conventions during 2018, with total
attendance of 1.3 million, roughly 19.5 percent of the overall convention
segment. These visitors directly supported 8,300 jobs, $365.2 million in
wages and overall economic output of $1.2 billion. Including indirect and
induced impacts, the total impact of LVCC convention attendees grows
to 13,100 jobs, $558.6 million in wages and regional economic output of

$2.0 billion.
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CONSUMER ELECTRONICS SHOW
Consumer Electronics Show (CES), which takes place the second
week of January, with upwards of 180,000 attendees.

SPECIALTY EQUIPMENT MARKET ASSOCIATION

Specialty Equipment Market Association (SEMA), which attracts
160,000 people in the automotive, truck and SUV, powersports and
RV markets.

CONEXPO/CONAGG

ConExpo/ConAGG is North America’s largest construction trade
show, attracting 130,000.

NATIONAL ASSOCIATION OF BROADCASTERS

National Association of Broadcasters (NAB) in early to mid-April
with 100,000-plus attendees from the media, entertainment, and
technology industries.

MAGIC

The Men’s Apparel Guild of California, or MAGIC, also picks February
in Las Vegas to offer a preview the season’s fashion offerings to
more than 85,000 attendees. .

TRANSPORTAION

Interstates 15, 515, and US 95 lead out of the city in four directions.
Two major freeways - Interstate 15 and Interstate 515/U.S. Route
95 - cross in downtown Las Vegas. |-15 connects Las Vegas to Los

Angeles, and heads northeast to and beyond Salt Lake City.

MCCARRAN INTERNATIONAL AIRPORT

McCarran International Airport is the primary commercial airport
serving the Las Vegas Valley, a major metropolitan area in Nevada.
It is in Paradise, about 5 miles south of Downtown Las Vegas. The
airport is owned by Clark County and operated by the Clark County
Department of Aviation. The airport has nonstop air service to

destinations in North America, Europe, and Asia.

COLLEGES AND UNIVERSITES

The College of Southern Nevada (the third largest community college
in the United States by enrollment) is the main higher education
facility in the city. Other institutions include the University of Nevada
School of Medicine, with a campus in the city, and the for-profit
private school Le Cordon Bleu College of Culinary Arts. Educational
opportunities exist around the city; among them are the University
of Nevada, Las Vegas and Nevada State College, Desert Research
Institute, The International Academy of Design & Technology Las

Vegas and Touro University Nevada.

NW Corner of W.

Mccarran is the 8TH Busines Airport in the Country with

Over 49 Million Passengers in 2018




THE LAS VEGAS STRIP
Many of the largest hotel, casino, and resort properties in the world $11.8B $6.5B 88.2% 42,1 M

are located on the Strip. The boulevard's cityscape is highlighted by 5018 STATEWIDE 5018 STRIP 2018 HOTEL 5018 VISITORS

its use of contemporary architecture, lights, and a wide variety of .ﬂ‘& GAMING REVENUE GAMING REVENUE OCCUPANCY RATE TO LAS VEGAS ANNUALLY

attractions. Its hotels, casinos, restaurants, residential high-rises,

] ¥

% *. entertainment offerings, and skyline have established the Strip
. as one of the most popular and iconic tourist destinations

in the world and is one of the driving forces for Las
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DEMOGRAPHICS B DEMOGRAPHICS
LAS VEGAS, NV £ LAS VEGAS, NV

POPULATION 1-MILE  3-MILE 5-MILE INCOME 2020 1-MILE  3-MILE 5-MILE

wus. Estimated Population (2020) 21,812 151,719 356,199 Avg. Household Income $75422 $76,184  $70,352

Projected Population (2025) 23,800 165,100 386,143

HOUSEHOLDS 1-MILE 3-MILE 5-MILE '

Estimated Households (2020) 6,942 49513 114,169

Median Household Income $62,074 $64433 $56,360

BUSINESS FACTS 2020 1-MILE 3-MILE 5-MILE

Total # of Businesses 206 2,447 6,682

Projected Households (2025) 7,590 53990 123933 Total # of Employees 1,569 30,300 88,044

Average Household Income

Daytime Population
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This Offering Memorandum contains select information pertaining
to the business and affairs of The Learning Experience, Las Vegas,
NV. It has been prepared by Colliers International. This Offering
Memorandum may not be all-inclusive or contain all of the information
a prospective purchaser may desire. The information contained in
this Offering Memorandum is confidential and furnished solely for
the purpose of a review by a prospective purchaser of the Property.
It is not to be used for any other purpose or made available to
any other person without the written consent of Seller or Colliers
International. The material is based in part upon information supplied
by the Seller and in part upon financial information obtained from
sources it deems reliable. Owner, nor their officers, employees, or
agents makes any representation or warranty, express or implied, as
to the accuracy or completeness or this Offering Memorandum or
any of its contents and no legal liability is assumed or shall be implied
with respect thereto. Prospective purchasers should make their own
projections and form their own conclusions without reliance upon
the material contained herein and conduct their own due diligence.

By acknowledging your receipt of this Offering Memorandum from
Colliers, you agree:

1. The Offering Memorandum and its contents are confidential;
2. You will hold it and treat it in the strictest of confidence; and

3. You will not, directly or indirectly, disclose or permit anyone
else to disclose this Offering Memorandum or its contents in
any fashion or manner detrimental to the interest of the Seller.

Owner and Colliers International expressly reserve the right, at their
sole discretion, to reject any and all expressions of interest or offers
to purchase the Property and to terminate discussions with any
person or entity reviewing this Offering Memorandum or making an
offer to purchase the Property unless and until a written agreement
for the purchase and sale of the Property has been fully executed
and delivered.

If you wish not to pursue negotiations leading to the acquisition of The
Learning Experience, Las Vegas, NV or in the future you discontinue
such negotiations, then you agree to purge all materials relating to
this Property including this Offering Memorandum.

A prospective purchaser’s sole and exclusive rights with respect to
this prospective transaction, the Property, or information provided
herein or in connection with the sale of the Property shall be limited
to those expressly provided in an executed Purchase Agreement and
shall be subject to the terms thereof. In no event shall a prospective
purchaser have any other claims against Seller or Colliers International
or any of their affiliates or any of their respective officers, Directors,
shareholders, owners, employees, or agents for any damages,
liability, or causes of action relating to this solicitation process or the
marketing or sale of the Property.

This Offering Memorandum shall not be deemed to represent the
state of affairs of the Property or constitute an indication that there
has been no change in the state of affairs of the Property since the
date this Offering Memorandum.

Colliers International makes no guarantees, representations or warranties of any kind, expressed or implied, regarding the information including,

but not limited to, warranties of content, accuracy and reliability. This publication is the copyrighted property of Colliers International and /or its

licensor(s) 2015. All rights reserved
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