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OFFERING SUMMARY

RUBY TUESDAY

LOCATION
Ruby Tuesday VIEW ON
4097 U.S. Highway 280 GOOGLE MAPS
Alexander City, AL 35010

OFFERING SUMMARY
Price: $1,685,000
Current Net Operating Income (NOI): $122,181
Current Capitalization Rate: 7.25%
Price per Square Foot: $328
Net Rentable Area: 5136
Year Built: 2007
Lot Size (Acres): 1.27

LEASE TERMS (1)
Lease Commencement: 12/18/2017
Lease Expiration: 6/30/2040
Lease Type: Absolute NNN
Roof & Structure: Tenant Responsibility

Monthly Rent:
Annual Rent:

Rental Increases:

$10,182 ($1.98/sf)
$122,181 ($23.79/sf)
1.5% Annual Increases

Renewal Options: Four 5-Year with 1.5% Annual Increases

Ownership: Fee Simple (Land and Building)

(1) All lease provisions to be independently verified by Buyer during the Due

Diligence Period.
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INVESTMENT HIGHLIGHTS HANLEY INVESTMENT GROUP

RUBY TUESDAY REAL ESTATE ADVISORS

New 20-Year Absolute NNN Corporately Guaranteed Ruby Tuesday
Newly executed 20-year corporate guaranteed lease
Absolute NNN investment with zero landlord responsibilities

1.5% annual rental increases — excellent hedge against inflation

Strong store sales with a healthy 8% rent-to-sales ratio
$721 million in sales in 2018 and ranked #67 in the Top 500 Restaurant Chains in 2019

Owned by NRD Capital who boasts over 75 years of operating history and $1.5 billion in annual revenue

Prominent Highway Location: Situated along U.S. Highway 280, the major highway traveling through
Alexander City with over 27,000 CPD

Large Pylon Sign: Equipped with a large pylon sign, increasing visibility to the site

Major Retail Corridor: Nearby tenants include Walmart Supercenter, Winn Dixie, Walgreens, Dollar Tree, Tractor Supply, Harbor Freight, Wells Fargo, Regions Bank,
McDonald's, O'Reilly Auto Parts, Taco Bell, and Burger King

The information contained herein has been obtained from sources we deem reliable. We cannot assume responsibility for its accuracy.



INVESTMENT HIGHLIGHTS T‘ HANLEY INVESTMENT GROUP

RUBY TUESDAY

REAL ESTATE ADVISORS

Optimal Demographics for Ruby Tuesday: Over 17,000 residents in the 5-mile trade area with an average
household income of more than $68,000 in the immediate 1-mile trade area

® 3 Miles to Lake Martin (44,000 Acres, 800 Miles of Shoreline, $4.7B Economic Impact): Lake Martin is
a treasured lake in AL, the largest lake by volume in AL, and one of the largest man-made lakes in the U.S,;
Lake Martin has a $4.7B Economic Impact; 400,000+ annual visitors (est.)

® 1.2 Miles from Russell Medical Center: The site is 1.2 miles from Russell Medical Center, the area’s largest
hospital with 81 beds and 52 physicians on active staff

® 1.1 Miles from Central Alabama Community College: The site is 1.1 miles from Central Alabama
Community College (1,575 enrolled students), providing a direct consumer base to draw from

® (Close Proximity to Montgomery and Birmingham AL: Alexander City is within the Montgomery-Selma-Alexander City CSA and is 50 miles
outside Montgomery, AL, 71 miles from Birmingham, AL, and 123 miles from Atlanta, GA
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LAKE MARTIN

One of the largest man-made lakes in the United States

880 miles of shoreline

A popular recreation area for swimming, boating, fishing, water skiing, camping,
and golfing
Hosts many events throughout the year, including fishing tournaments, a fireworks
show on the Fourth of July, and the Alexander City Jazz Festival

¢ $4.7 billion economic impact

¢ 400,000+ annual visitors (est.)




AERIAL OVERVIEW HANLEY INVESTMENT GROUP

RUBY TUESDAY REAL ESTATE ADVISORS
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AERIAL OVERVIEW

RUBY TUESDAY
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REGIONAL MAP T‘ HANLEY INVESTMENT GROUP

RUBY TUESDAY REAL ESTATE ADVISORS
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RUBY TUESDAY REAL ESTATE ADVISORS

Ruby
Tuesday

Ruby Tuesday is an American classic and international favorite casual dining establishment.
The company is an American multinational food service retailer and owns, operates, and
franchises Ruby Tuesday restaurants. This casual dining restaurant chain offers customers
handcrafted American cuisine including burgers, chicken, pasta, ribs, steak, sandwiches,
soup, and a salad bar.

NRD Capital Management opted to take the company private in 2018 through a $146 million
buyout. Revenue in 2019 was estimated to be $1.1 billion.The company aims to invest in
companies offering superior services and to improve unit-level profitability for franchisee
partners who buy into the fund.The company’s portfolio has 14 brands, including Ruby

Tuesday, The Captain’s Boil, Altitude Trampoline Park, Frisch’s, Fuzzy’s Taco Shop, and Mike’s
Kitchen.

The company was founded in 1972 by Samuel E. Beale Ill in Knoxville, Tennessee, near the
campus of the University of Tennessee. In 1998, the company relocated their headquarters
in Maryville, Tennessee. Nearly 28,000 employees serve guests at 300 restaurants in 38
states (most of which are concentrated on the eastern coast of the U.S.) and 11 countries
and territories around the world.

l
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® #20" Composite Loyalty Index" - FSR Magazine (2020)
® #481 "Best Employers for Diversity" - Forbes (2019)

Company Type: Private
Locations: 300
Website: www.rubytuesday.com

REPRESENTATIVE'PHOTOS

-_—
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AREA OVERVIEW

RUBY TUESDAY

Alexander City, Alabama

W

® | ocated in central Alabama in Tallapoosa County on the shores of the 44,000-acre Lake Martin
® 14,375 city population; 40,613 county population
® Referred to as "Alex City" by locals and known for its abundant outdoor activities including boating, skiing, hiking, and fishing
ECONOMY POINTS OF INTEREST
® Traditionally dominated by the textile industry, ® Camp ASCCA-Easter Seals - A camp developed for children with
but has become more diversified after the sale of serious illnesses; 10,000+ annual visitors
Russell Athletic in 2006 ® Children's Harbor - A unique campus located on Lake Martin
® Today the economy is driven by manufacturing offering children with various diagnoses a place to play in a safe
(30.3%), healthcare and social assistance (16.5%), environment with their families; the facility includes a wheel-chair
and retail trade (9.1%) accessible playground, swimming pool, activity room, miniature
® Textiles, automobile parts, and building products golf course, amphitheater, water sport activities, and campfire site
are among the products manufactured in the area
ghep TRANSPORTATION
0 SL Alabama - A large manufacturer of o S i o .
headlights, rear combination lights, and side LBJj : .28?‘ provi e§| quic dzclcess tc; Mqlntgomery (50 miles),
mirrors for companies such as Hyundai and irmingham (71 miles), and Atlanta (135 miles)
Kia; 650 local employees EDUCATION
® Russell Medical Center - An 81-private bed general o Al der Citv School District tes 3 el ; hools. 1
care hospital, offering 25 medical specialties; .e(;(jln erh : Iy Cd ?oh' }'15 ”I: oI;?e:a esf € emenhgrﬁ schools,
ranked among “Top 100 Hospitals” in several migdle school, an 'gh school; plans Tor a hew high school are
in the works
reports
® 19,900 comprise the county's labor force o Centrql Alabama Community qulege - A 2-year academlc and
technical degree program offering certificates, preparation for
® The cost of living is 25% lower than the U.S.

average

4-year degrees, and workforce training; scholarships are provided
by the community to high school students receiving above a "C"

—

The information contained herein has been obtained from sources we deem reliable. We cannot assume responsibility for its accuracy.
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City of
Alexander City
Highlights
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AREA OVERVIEW T‘ HANLEY INVESTMENT GROUP

RUBY TUESDAY REAL ESTATE ADVISORS

Montgomery-Selma-Alexander City, Alabama CSA

® Comprised of Montgomery, Autauga, Lowndes, EImore, Tallapoosa, Coosa, and Dallas counties in central Alabama
0 Contains Montgomery, the state capital and 2nd largest city in the state
® 461,515 population in the combined statistical area (CSA)

ECONOMY
® #109 "Cost of Doing Business" - Forbes (2019) (Montgomery)

® Diverse economy with the largest sectors being healthcare and social assistance (12.3%), retail trade (12.2%), public
administration (11.9%), manufacturing (10.8%), and accommodation and food services (9.5%)

O Baptist Health - A multi-hospital health system that employs 2,473 people and earned $305 million in 2019 revenue

0 Hyundai Motor Manufacturing Alabama - One of the most advanced assembly plants in North America and Hyundai’s
1st assembly and manufacturing plant in the U.S.; $1.7 billion automotive plant employing 3,400 people in the area

®  Maxwell Air Force Base - A U.S. Air Force installation located in Montgomery that is home to 12,500 active duty, reserve,
civilian, and contractor personnel; interacts with officials across a 3-county, 12-city region with an economic impact of $2.6 _ ’
billion annually e —

HYUNDAI MOTOR MANUFACTURING PLANT

® The tourism industry is on the rise within Montgomery, accounting for 14,000 direct and indirect jobs
® $18.6 billion 2018 Gross Metro Product in the Montgomery area

® The cost of living in areas of the combined statistical area are up to 25% below the U.S. average

TRANSPORTATION

® Montgomery Regional Airport (MGM) - A civil-military airport owned by the Montgomery Airport Authority used for military
aviation and general aviation from Delta Airlines and American Airlines

® Montgomery Area Transit System provides bus service on 34 buses covering 14 routes with ridership over 600,000 annually

® interstates (65 and 85) and 5 U.S. highways (31, 80, 82, 231, and 331) provide easy access to the rest of the country ' I;A‘AXWELL i F.OR(E B_A-SE -

S, = i $2.6B

COST OF LIVING IS UP TO 4.5 MILLION VEHICLES MONTGOMERY IS ECONOMIC IMPACT FROM
25% BELOW U.S. AVERAGE PRODUCED BY HYUNDAI THE STATE CAPITAL AIR FORCE BASE

-_—
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AREA OVERVIEW T‘ HANLEY INVESTMENT GROUP

RUBY TUESDAY REAL ESTATE ADVISORS

DEVELOPMENTS

® HyundaiMotor Manufacturing Expansion - 230,000 square feet of space added to the stamping, welding, and parts processing
areas of the manufacturing complex in order to add a new vehicle to the prodcut lineup; expected to cost $410 million and
add 200 direct jobs and up to 1,000 indirect jobs throughout the region

® |WVhitewater Park - A 25-acre central park that will feature rafting and kayaking along a man-made whitewater course that
twists through restaurants, shops, a beer garden, an outdoor concert venue and a hotel and conference center; the wider,
120-acre site will feature a climbing tower, zip lines, mountain biking, rope courses and more

0 Expected to cost $50 million

® Marriott Autograph Collection Hotel - A luxury, boutique hotel to include 100 rooms and suites, a restaurant, and corporate
meeting space; only the 3rd such hotel in the entire state

® Staybridge Suites - A 100-room extended-stay hotel offering 1- and 2-bedroom suites with full kitchens, meeting space, a
fitness center, a business center, and convenience store; opened in late 2019 and cost $12.5 million

TOURISM

® "52 Places to Go in the World in 2018" - New York Times (2018) (Montgomery)

® 430,000 new visitors spent $1.03 billion in Montgomery in 2019, up 15.5% over previous years
® |n 2019, 30,000 more hotel rooms were sold than in 2018; 7,000 total hotel rooms in the city

® FEqual Justice Initiative (EJI) - Museums and memorials tracing the history of slavery and its aftermath as well as a shrine to
victims of lynching; visited by over 750,000 people since opening in the spring of 2018

® Alabama Shakespeare Festival - One of the largest Shakespeare theatres in the world housed in the Carolyn Blount Theatre

EDUCATION

® 14 colleges and universities are located within 60 miles of Montgomery

0 Alabama State University - Located in Montgomery with 5,475 total enrollment; $100.9 million endowment

= o —

AUBURN UNIVERSITY

O Auburn University - 2nd largest university in Alabama with 30,460 total enrollment; $793 million endowment

//|' Fr

1,200 il s 750K
DIRECT AND INDIRECT JOBS 15.5% INCREASE IN TOP 52 WORLD DESTINATION VISITORS SINCE 2018 TO
FROM HYUNDAI EXPANSION TOURISM SPENDING NEW YORK TIMES (2018) EJI MUSEUM AND MEMORIAL

-_—
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DEMOGRAPHICS T‘ HANLEY INVESTMENT GROUP

RUBY TUESDAY REAL ESTATE ADVISORS

1-Mile
Population
2024 Projection 996
2019 Estimate 1,006
2010 Census 1,028
2000 Census 826
Growth 2000-2010 24.46%

Households
2024 Projection 409
2019 Estimate 414
2010 Census 429 G SOERSHMNDN GO
2000 Census 363
Growth 2000-2010 18.18%

2019 Est. Population by Single-Classification Race
White Alone
Black or African American Alone
American Indian and Alaska Native Alone
Asian Alone
Some Other Race Alone
Two or More Races

2019 Est. Population by Ethnicity (Hispanic or Latino)
Hispanic or Latino 83 595 768
Not Hispanic or Latino 923 11,276 16,240

2019 Est. Average Household Income $68,484 $52,210 $53,487

-
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CONFIDENTIALITY AGREEMENT HANLEY INVESTMENT GROUP

RUBY TUESDAY REAL ESTATE ADVISORS

The information contained herein does not purport to provide a complete or fully accurate summary of the Property or any of the documents related thereto,
nor does it purport to be all-inclusive or to contain all of the information which prospective buyers may need or desire. All financial projections are based on
assumptions relating to the general economy, competition, and other factors beyond the control of the Owner and Broker and, therefore, are subject to material
variation. This Marketing Package does not constitute an indication that there has been no change in the business or affairs of the Property or the Owner since the
date of preparation of the information herein. Additional information and an opportunity to inspect the Property will be made available to interested and qualified
prospective buyers.

Neither Owner nor Broker nor any of their respective officers, Agents or principals has made or will make any representations or warranties, express or implied, as
to the accuracy or completeness of this Marketing Package or any of its contents, and no legal commitment or obligation shall arise by reason of the Marketing
Package or its contents. Analysis and verification of the information contained in the Marketing Package is solely the responsibility of the prospective buyer, with
the Property to be sold on an as is, where-is basis without any representations as to the physical, financial or environmental condition of the Property.

Owner and Broker expressly reserve the right, at their sole discretion, to reject any or all expressions of interest or offers to purchase the Property and/or terminate
discussions with any entity at any time with or without notice. Owner has no legal commitment or obligations to any entity reviewing this Marketing Package or
making an offer to purchase the Property unless and until such sale of the Property is approved by Owner in its sole discretion, a written agreement for purchase
of the Property has been fully delivered, and approved by Owner, its legal counsel and any conditions to the Owner’s obligations thereunder have been satisfied or
waived.

This Marketing Package and its contents, except such information which is a matter of public record or is provided in sources available to the public (such contents
as so limited herein called the Contents), are of a confidential nature. By accepting this Marketing Package, you unconditionally agree that you will hold and treat
the Marketing Package and the Contents in the strictest confidence, that you will not photocopy or duplicate the Marketing Package or any part thereof, that you will
not disclose the Marketing Package or any of the Contents to any other entity (except in the case of a principal, who shall be permitted to disclose to your employees,
contractors, investors and outside advisors retained by you, or to third-party institutional lenders for financing sought by you, if necessary, in your opinion, to
assist in your determination of whether or not to make a proposal) without the prior authorization of the Owner or Broker, and that you will not use the Marketing
Package or any of the Contents in any fashion or manner detrimental to the interest of the Owner or Broker.

EXCLUSIVELY LISTED BY:

Eric Wohl CJ Kiehler Scott Reid

Executive Vice President Associate ParaSell, Inc.

ewohl@higrea.com ckiehler@higrea.com broker@parasellinc.com
844.585.7673 844.585.7608 949.942.6585 | Lic. #000127148 - 0

In Association with Scott ReidParaSell, Inc | A Licensed Alabama Broker #000127148 - O

$6.6B ﬁl h St .8 CoStar
0DEol.com

$6.6 BILLION SHARED DATABASE GLOBEST. INFLUENCERS COSTAR POWER BROKER NATIONWIDE REACH

retail sales nationwide collaborative proprietary database in retail & net lease sales top sales brokers & firm in OC retail & investors across the U.S.
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