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N O N - E N D O R S E M E N T  A N D  D I S C L A I M E R  N O T I C E

Confidentiality and Disclaimer
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and

should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified

information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due

diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the

future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or

asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any

tenant's plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable;

however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters

and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of

the information set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2018 Marcus & Millichap. All rights reserved.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary,

especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on

behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus &

Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other

professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma

financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections,

analyses, and decision-making.

Non-Endorsement Notice
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation's logo or name

is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or

commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.

PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

DUNKIN' DONUTS

Hopkinsville, KY

ACT ID ZAB0480167

2



N E T  L E A S E D  D I S C L A I M E R

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not

verify any of this information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty

or representation whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before

completing any purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus &

Millichap expressly denies any obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of

this property. The value of a net leased property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to

your satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must request and carefully review all legal

and financial documents related to the property and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a

guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based on a

tenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors

may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to

market, economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own

investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including the likelihood of locating a replacement tenant

if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant

considering the location of the property, and Buyer’s legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost,

expense, or liability arising out of your investigation and/or purchase of this net leased property.
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MARCUS & MILLICHAP ADVANTAGE

MARCUS & MILLICHAP CAPITAL 

CORPORATION CAPABILITIES

MMCC—our fully integrated, dedicated  financing arm—is committed to 

providing superior capital market expertise, precisely managed execution, and 

unparalleled access to capital sources providing the most competitive rates and 

terms.

We leverage our prominent capital market relationships with commercial banks, 

life insurance companies, CMBS, private and public debt/equity funds, Fannie 

Mae, Freddie Mac and HUD to provide our clients with the greatest range of 

financing options.

Our dedicated, knowledgeable experts understand the challenges of financing

and work tirelessly to resolve all potential issues for the benefit of our clients.

Optimum financing solutions to 

enhance value

Enhanced control through  

investor qualification support

Enhanced control through  

MMCC’s ability to qualify  

investor finance contingencies

Enhanced control through  

MMCC’s ability to monitor  

investor/due diligence and 

underwriting to ensure timely, 

predictable closings

Enhanced control through  quickly 

identifying potential  debt/equity 

sources,  processing, and closing 

buyer’s  finance alternatives

WHY MMCC?

National platform  

operating

within the firm’s  

brokerage offices

$ 7.18 billion 

total national  

volume in 2019

Access to  more 

capital  sources 

than  any other 

firm  in the 

industry

Closed 1,994

debt and equity 

financings 

in 2019
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OFFERING SUMMARY

Price $1,619,048

Net Operating Income $85,000

Capitalization Rate – Current 5.25%

Price / SF $943.50

Rent / SF $49.53

Lease Type NNN

Gross Leasable Area 1,716 SF

Year Built / Renovated 1989 / 2016

Lot Size 0.6 acre(s)

#

EXECUTIVE SUMMARY

OFFERING SUMMARY

#

FINANCING

Loan Amount $1,052,381

Loan Type Financed - New Loan

Loan to Value 65.00%

Down Payment 35% / $566,667

Interest Rate / Amortization 4% / 25 Years

Annual Loan Payment $66,658

Net Cash Flow After Debt Service 3.24% / $18,342

Cash on Cash Return 3.24%

Total Return 7.65% / $43,360

DUNKIN' DONUTS
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OFFERING SUMMARY

MAJOR EMPLOYERS

EMPLOYER # OF EMPLOYEES *

Jennie Stuart Medical Ctr Inc 730

Flynn Enterprises  LLC 700

Grupo Antolin Kentucky  Inc 500

Metalsa Structural Pdts Inc 500

Walmart 354

Hopkinsville Community College 317

TRACE INDUSTRIES 300

Douglas Autotech Corporation 286

T R A 240

Ferrells Snappy Svc Inc 220

Mid-Continent Spring Company 190

Apria Healthcare LLC 180

DEMOGRAPHICS

1-Miles 3-Miles 5-Miles

2019 Estimate Pop 5,924 30,168 35,057

2010 Census Pop 5,991 30,408 35,274

2019 Estimate HH 2,576 12,060 14,035

2010 Census HH 2,638 12,355 14,343

Median HH Income $32,892 $39,666 $41,236

Per Capita Income $20,815 $22,449 $22,948

Average HH Income $47,793 $54,909 $56,218

* # of Employees based on 5 mile radius



DUNKIN' DONUTS

OFFERING SUMMARY

▪ +/- 1,716 sf building

▪ New 15-Year NNN Lease; Minimal Landlord Responsibilities

▪ Strong Traffic Counts on Fort Campbell Blvd

▪ (2) Five-Year Options

▪ Primary Term Escalations; 11% every 5 years

▪ Extension Term Escalations; 15% Increase Years 15-20

INVESTMENT HIGHLIGHTS

The Treadway Team with Marcus & Millichap is pleased to present a +/-1,716 sf Dunkin' Donuts/Baskin Robbins located at 2525

Fort Campbell Blvd in Hopkinsville, KY. This property benefits from being both located near Fort Campbell Army Base as well as

being in the heart of Retail for the Hopkinsville market. Surrounding retailers include: Planet Fitness, Big Lots, McDonald's,

Advance Auto, Dollar General, Aldi, Rooms for Less, Goodwill and T-Mobile. This property has been operated as a Dunkin' Donuts

since 2018, but there is a new 15-year lease in place which includes multiple options. The rent escalations on this property are

very attractive at 11% increases during the term and 15% at the signing of each option, as well as having minimal landlord

responsibilities with NNN Lease. The Tenant is responsible for all expenses except roof and structure of the building.

INVESTMENT OVERVIEW
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TENANT PROFILES
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Dunkin Donuts

With more than 21,000 points of distribution in more than 60 countries, Dunkin’ Brands is one of

the world’s leading franchisors of quick service restaurants serving hot and cold coffee and baked

goods, as well as hard serve ice cream. Dunkin’ Brands is the parent company of two of the

world’s most recognized and beloved brands: Dunkin’, America’s favorite all-day, everyday stop

for coffee and baked goods, and Baskin-Robbins, the world’s largest chain of ice cream specialty

shops.

General Information

Tenant Name Dunkin Donuts

Website www.DunkinBrands.com

Parent Company Dunkin' Brands

Headquartered Canton, MA

Rentable Square Feet 1,716 SF

Percentage of RBA 100%

Lease Commencement 1/1/2018

Lease Expiration 1/1/2028

No. of Locations 20,000+
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2525 Fort Campbell Blvd, Hopkinsville, KY 42240

LOCATION OVERVIEWTENANT SUMMARYPRICING AND VALUATION MATRIX

PROPERTY NAMEDUNKIN' DONUTS

PRICING AND VALUATION MATRIX

PROPERTY NAMEDUNKIN' DONUTS
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REGIONAL AND LOCAL MAP



#

CLOSE PROXIMITY TO:

2525 Fort Campbell Blvd, Hopkinsville, KY 42240

Marcus & Millichap is pleased to present

Dunkin' Donuts / Baskin Robbins Single-

Tenant Net Leased property in Hopkinsville,

KY. This property benefits from being an

outparcel to a shopping center on a well-

traveled corridor, with a large customer

base from both the local Hopkinsville

market and the Fort Campbell Army

Installation.

LOCATION OVERVIEWTENANT SUMMARYPRICING AND VALUATION MATRIX

PROPERTY NAMEDUNKIN' DONUTS

PRICING AND VALUATION MATRIX

PROPERTY NAMEDUNKIN' DONUTS
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LOCATION OVERVIEW

▪ Outparcel to a Big Lots & Planet 

Fitness Anchored Shopping Center

▪ Near Fort Campbell Army Base with 

140,000 Troops (Home of the 101st

Airborne)

▪ Located in a strong retail corridor 

surrounded by many national retailers

▪ ~20,000 VPD on Fort Campbell Blvd



AERIAL PHOTO

DUNKIN' DONUTS
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SITE PLAN
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DUNKIN’ DONUTS

Offering Summary

INVESTMENT HIGHLIGHTS

• Contract Employees: 3,497

• Other Civilian: 3,468

• Military Retirees: 65,146

• Retiree Family: 94,710

▪ Washer/Dryer in each Unit

▪ Waiting List to fill any vacancies

▪ No deferred Maintenance in near future

▪ New Construction

▪ Individually metered

▪ 100% Occupied, with High Historical Occupancy

Fort Campbell Military Installation

17

Mission

The mission of Fort Campbell, the 101st Airborne Division (Air Assault) is to provides our Nation an unmatched expeditionary Air Assault capability to conduct 

forcible entry and other worldwide unified land operations in support of Combatant Commanders.

Fort Campbell serves as a projection platform and premier training and development center for Air Assault Operations in the United States Army; home to the 

101st Airborne Division (Air Assault), 5th Special Forces Group (Airborne), 160th Special Operations Aviation Regiment (Airborne), 52nd Ordnance Group 

(Explosive Ordnance Disposal), U.S. Army Medical and Dental Activities, Tennessee Valley District Corps of Engineers, and Veterinary Command.

History

Fort Campbell was name after William B. Campbell, a Tennessee statesman and a Brigadier General of the United States volunteers during the Civil War. The 

101st Airborne Division (Air Assault) is the only air assault division of the United States Army. Nicknamed the "Screaming Eagles" The 101st has consistently 

distinguished itself by demonstrating the highest standards of military professionalism since it's activation on August 16, 1942 at Camp Claiborne Louisiana

Population (Population FY19)

• Active Military: 26,770

• Family Members: 39,649

• DoD Civilian: 2,944

• Reserve Component: 75

• Fort Campbell Total Population: 236,259

Fort Campbell houses more than 25,000 persons: Family Housing 15,148 and Barracks 10,233. 66% of assigned Soldiers and their families resides off pos

66% of assigned Soldiers and their Families reside off-post;

25% of almost 35,000 Clarksville Montgomery County School students (over 9500) are Military Dependents

16% of just over 8,000 Christian County Kentucky School Students (almost 500) are Military Dependents.

65,146 Military Retirees % Occupied



PROPERTY NAME

MARKETING TEAM

DUNKIN' DONUTS

DEMOGRAPHICS

Source: © 2019 Experian

Created on August 2020

POPULATION 1 Miles 3 Miles 5 Miles

▪ 2024 Projection

Total Population 5,893 30,056 34,967

▪ 2019 Estimate

Total Population 5,924 30,168 35,057

▪ 2010 Census

Total Population 5,991 30,408 35,274

▪ 2000 Census

Total Population 6,076 29,480 33,986

▪ Current Daytime Population

2019 Estimate 6,210 40,188 47,142

HOUSEHOLDS 1 Miles 3 Miles 5 Miles

▪ 2024 Projection

Total Households 2,586 12,120 14,132

▪ 2019 Estimate

Total Households 2,576 12,060 14,035

Average (Mean) Household Size 2.34 2.39 2.41

▪ 2010 Census

Total Households 2,638 12,355 14,343

▪ 2000 Census

Total Households 2,587 11,830 13,575

▪ Occupied Units

2024 Projection 2,586 12,120 14,132

2019 Estimate 3,009 14,017 16,292

HOUSEHOLDS BY INCOME 1 Miles 3 Miles 5 Miles

▪ 2019 Estimate

$150,000 or More 3.53% 4.05% 4.08%

$100,000 - $149,000 5.97% 7.72% 8.63%

$75,000 - $99,999 7.76% 9.02% 9.40%

$50,000 - $74,999 15.14% 18.49% 19.09%

$35,000 - $49,999 15.91% 15.60% 15.19%

Under $35,000 51.70% 45.13% 43.61%

Average Household Income $47,793 $54,909 $56,218

Median Household Income $32,892 $39,666 $41,236

Per Capita Income $20,815 $22,449 $22,948

HOUSEHOLDS BY EXPENDITURE 1 Miles 3 Miles 5 Miles
Total Average Household Retail 
Expenditure

$55,651 $61,906 $63,508

▪ Consumer Expenditure Top 10 
Categories

Housing $13,071 $14,080 $14,379

Transportation $9,064 $10,333 $10,602

Shelter $7,284 $7,767 $7,923

Food $5,516 $6,040 $6,194

Personal Insurance and Pensions $3,791 $4,405 $4,614

Health Care $3,526 $4,041 $4,148

Utilities $3,210 $3,432 $3,491

Entertainment $2,179 $2,500 $2,589

Cash Contributions $1,489 $1,774 $1,812

Household Furnishings and 
Equipment

$1,215 $1,346 $1,390

POPULATION PROFILE 1 Miles 3 Miles 5 Miles

▪ Population By Age

2019 Estimate Total Population 5,924 30,168 35,057

Under 20 28.10% 26.23% 26.42%

20 to 34 Years 25.36% 23.65% 23.41%

35 to 39 Years 5.38% 5.50% 5.49%

40 to 49 Years 9.71% 10.19% 10.27%

50 to 64 Years 16.75% 17.44% 17.56%

Age 65+ 14.70% 16.98% 16.84%

Median Age 32.21 35.10 35.13

▪ Population 25+ by Education Level

2019 Estimate Population Age 25+ 3,652 19,280 22,384

Elementary (0-8) 5.35% 4.86% 4.95%

Some High School (9-11) 10.11% 10.08% 9.72%

High School Graduate (12) 30.56% 31.98% 32.11%

Some College (13-15) 26.39% 25.43% 25.34%

Associate Degree Only 9.00% 9.55% 9.45%

Bachelors Degree Only 11.20% 10.54% 10.65%

Graduate Degree 6.74% 6.81% 7.07%
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MARKET OVERVIEW

NASHVILLE
OVERVIEW

1

Known as the epicenter of country music, the Nashville metro contains a

population of nearly 2 million within 14 counties: Davidson, Smith, Macon,

Williamson, Cheatham, Sumner, Dickson, Robertson, Cannon, Rutherford,

Hickman, Trousdale, Maury and Wilson. Davidson is the most populous

county with 711,000 people and is home to Nashville, the capital city, which

has 683,000 residents. The metro is located in the north-central portion of

the state of Tennessee in what is known as the Central Basin. The

Cumberland River, which snakes through the region, adds to the local

economic base and enhances Nashville’s quality of life. The metro has a

strong multimodal infrastructure network linking the metro to markets around

the world.

MARKET OVERVIEW

METRO HIGHLIGHTS

MUSIC INDUSTRY CAPITAL

The metro is well known as a central location for the 

country music industry, which provides many local 

jobs and supports a large hospitality sector.

DIVERSIFYING ECONOMY

Other major industries in the metro include 

healthcare, government, automotive manufacturing, 

publishing, insurance and finance.

ROBUST POPULATION GROWTH

The population will increase at a faster pace than 

the nation over the next five years.

DUNKIN' DONUTS



MARKET OVERVIEW

ECONOMY
▪ The entertainment and country music capital houses a number of venues such as Ryman 

Auditorium, Grand Ole Opry, Country Music Television and Music Row.

▪ Low tax burdens and incentives for businesses attract companies to the region and are 

assisting in diversifying the economy. 

▪ Fortune 500 companies headquartered in the region include: HCA Healthcare, Dollar 

General, Community Health Systems, Delek US Holdings and Tractor Supply Co.

MAJOR AREA EMPLOYERS

Vanderbilt University and Medical Center

The Kroger Co.

Community Health Systems

Saint Thomas Health

Nissan North America

HCA Healthcare

Asurion

Electrolux Home Products

Cracker Barrel Old Country Store, Inc.

Randstad 
* Forecast 
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DUNKIN' DONUTS

SHARE OF 2019 TOTAL EMPLOYMENT

MANUFACTURING

8%
GOVERNMENT

HEALTH SERVICES

EDUCATION AND

+
OTHER SERVICES 

4%

LEISURE AND HOSPITALITY FINANCIAL ACTIVITIES

19%

AND UTILITIES

TRADE, TRANSPORTATION CONSTRUCTION

PROFESSIONAL AND

BUSINESS SERVICES

2%
INFORMATION

16%

4%

12% 12% 7%

15%



MARKET OVERVIEW

DEMOGRAPHICS

SPORTS

EDUCATION

ARTS & ENTERTAINMENT

▪ The metro is expected to add nearly 180,200 people over the next five years, 

resulting in the formation of approximately 76,100 households.

▪ A median home price slightly below that of the nation has allowed 62 percent of 

households to own their home, compared with 57 percent for the U.S. 

▪ Roughly 33 percent of residents age 25 and older hold bachelor’s degrees; of those 

residents, 12 percent also have obtained a graduate or professional degree.

While music may be in Nashville’s blood, Music City has a lot more to offer, including

performing arts, history, cuisine, professional sports, education institutions, natural beauty

and Southern charm. Music is alive not only at the Grand Ole Opry, but also at the Ryman

Auditorium, Fontanel Mansion, Schermerhorn Symphony Center and the Tennessee

Performing Arts Center. For country music fans, there is the Country Music Hall of Fame

and Museum. Performing arts include the Nashville Ballet, Nashville Symphony, Nashville

Opera, Tennessee Repertory Theatre, Nashville Children’s Theatre and the ACT 1 (Artists’

Cooperative Theatre). Museums in the metro include the Tennessee State Museum, the

Vanderbilt University Fine Arts Gallery and Frist Center for the Visual Arts.

QUALITY OF LIFE
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* Forecast 

Sources: Marcus & Millichap Research Services; BLS; Bureau of Economic Analysis; Experian; Fortune; Moody’s 

Analytics; U.S. Census Bureau

DUNKIN' DONUTS

2019 Population by Age

0-4 YEARS

6%
5-19 YEARS

19%
20-24 YEARS

7%
25-44 YEARS

29%
45-64 YEARS

26%
65+ YEARS

13%

36.5

2019
MEDIAN AGE:

U.S. Median:

38.1

$63,200

2019 MEDIAN 
HOUSEHOLD INCOME:

U.S. Median:

$60,800

2M

2019
POPULATION:

Growth
2019-2024*:

9.2%

759K

2019
HOUSEHOLDS:

10.0%

Growth
2019-2024*:


