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EXECUTIVE SUMMARY

INVESTMENT OVERVIEW

Marcus & Millichap is pleased to present for sale this freestanding,
single-tenant Dollar General located in Buffalo, Florida. Buffalo is
the second largest city in the state of New York and serves as
a major gateway for commerce and travel across the Canadian
border. The fee simple lease, backed by Dollar General Corporate,
has 2.5-years remaining on the lease with rent increases in
the three, five-year options to extend. This is an ideal passive
investment opportunity with limited landlord responsibilities
being offered at a nine percent capitalization rate.

The subject property consists of a 9,200 square foot retail space
with ample parking on a 0.83-acre parcel. The property is situated
near a signalized intersection with a combined traffic count of
31,668 vehicles per day. This Dollar General is located less than
a half mile from the Kensington Expressway with a daily traffic
count of 97,845 vehicles per day. The property benefits from
— the 406,250 residents within a 5-mile radius with an average
household income of $63,170.

There are numerous National and Regional retailers in the
immediate area including AutoZone, HSBC Bank, Aaron’s, Tim
Horton, 7-Eleven, DaVita, Family Dollar and KeyBank among
others.

Dollar General is a growing Fortune 500 company (#119) with
over $25.63 Billion in revenue in 2019. Dollar General has an
investment grade credit rating of BBB by Standard & Poor’s,
and it is publicly traded on the New York Stock Exchange under
the ticker symbol, “DG”. Dollar General operates a chain of
over 15,400 discount stores in about 44 states, primarily in the
Southern and Eastern US, the Midwest, and the Southwest. The
company offers basic household supplies including cleaning
supplies, health and beauty aids, food and apparel. Most of the
merchandise which is carried in the stores is priced between $1
and $35.

INVESTMENT HIGHLIGHTS

Investment Grade Credit Tenant | S&P: BBB

Three, Five-Year Options with Increases

Dense Population of over 406,250 Residents within Five Miles
Trade Area Average Household Income of Over $63,170

NN Lease — Tenant Pays RE Taxes, Insurance and CAM

Under Market Rent of $7.69 PSF

Low Retail Vacancy of 2.1% within One-Mile of Property
Buffalo is the Second Largest City in New York

Dollar General Generated more than $25.63 Billion in
Revenue in 2019 | Nine Percent Growth over 2018

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
Ma rC u S S MI Illchap approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future 2
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PRICING AND FINANCIAL ANALYSIS

THE OFFERING

DOLLAR GENERAL PROPERTY DETAILS FINANCIAL OVERVIEW
3079 BAILEY AVENUE, _
BUFFALO, NEW YORK 14215 Lot Size 36,155 SF (0.83 Acres) List Price $747’333
Re'ntable Square Feet 9,200 SF DR 100% / $747,333
Price/SF $81.23 Cap Rate 55
DOLLAR GEN ERAL Year Built / Renovated 1956 /2010 AT Fee Simple
PROPERTY RENT DATA LEASE ABSTRACT

12/30/2010 - 12/31/2022 (CURRENT)
01/01/2023 - 12/31/2027 (OPTION 1)
e 01/01/2028 - 12/31/2032 (OPTION 2)

01/01/2033 - 12/31/2037 (OPTION 3)

Base Rent ($7.31 /SF)

Net Operating Income

TOTAL ANNUAL RETURN

$5,605
$6,380
$7,018

$7,720

CAP 9.00%

$67,260
$76,560
$84,216

$92,638

$67,260

$67,260.00

$67,260

*5% Reserve Factored into NOI

Marcus g Millichap

Tenant Trade Name

Tenant

Ownership

Guarantor

Lease Type

Lease Term

Lease Commencement Date
Rent Commencement Date
Expiration Date of Base Term
Term Remaining on Lease
Increases

Options

Landlord Responsibility
Tenant Responsibility
Property Type

Right of First Refusal

Dollar General
Corporate Store

Public

Corporate Guarantee
NNN

12 Years

12/30/2010
12/30/2010
12/31/2022

2+ Years

10% Each Five Year Period
Three Five Year Options
Roof & Structure

All other items

Net Leased Discount

N/A

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future
performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2014 Marcus & Millichap
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RESEARCH FABOUTH

Dollar General

Goodlettesville, TN

NUMBER OF LOCATIONS 15,000+

ABOUT DOLLAR
GEN ERAL WEBSITE www.dollargeneral.com

Dollar General (NYSE: DG) is the largest small-box discount retailer in the United States with over 15,000 stores in 44 states. Dollar General stores offer convenience and
value to customers by offering consumable basic items that are frequently used and replenished, such as food, snacks, health and beauty aids and cleaning supplies, as
well as a selection of basic apparel, housewares and seasonal items at everyday low prices. For the 2018 fiscal year, the company report total sales of $23.5 Billion and a
net worth of approximately $6.13 Billion.

Dollar General stores are typically in small shopping plazas or strip malls in local neighborhoods. The stores tend to locate in smaller communities than those where
Walmart would go. The company acquired the 280 stores of the P.N. Hirsh Division of Interco, Inc. (now Furniture Brands International, Inc.) in 1983 and in 1985 added
206 stores and a warehouse from Eagle Family Discount Stores, also from Interco, Inc. In recent years, the chain has started constructing more stand-alone stores,
typically in areas not served by another general-merchandise retailer. In some cases, stores are within a few city blocks of each other.

Dollar General offers both name brand and generic merchandise - including off-brand goods and closeouts of name-brand items - in the same store, often on the same
shelf. Although it has the word “dollar” in the name, Dollar General is not a dollar store. Many of its offerings are priced at more than one dollar. However, goods are
usually sold at set price points of penny items and up to the range of 50 to 60 dollars, not counting phone cards and loadable store gift cards.

Dollar General often serves communities that are too small for Wal-Marts (although many locations are in relatively close driving distance to a Wal-Mart store). It
competes in the dollar store format with national chains Family Dollar and Dollar Tree, regional chains such as Fred’s in the southeast, and numerous independently
owned stores.
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DEMOGRAPHICS |IPOPUEATIONIPROFIEER

1 Miles 3 Miles 5Miles e ST TR

POPULATION [ A e
2024 Projection 20,407 179,574 405,022 :
2019 Estimate 20419 180,598 406,250 L@ \\
2010 Census 29265 180,023 403,504 i
2000 Census 31,837 199,406 436,304 \
INCOME \\
Average $49,856  $64,602  $63,170 ) : > :
Median $35,682  $46,573  $44,745 o _ : : \
Per Capita $20,309  $27,524  $27,899 \
i \
HOUSEHOLDS \

2024 Projection 11,623 75,939 177,002
2019 Estimate 11,544 75,802 175,923
2010 Census 11,429 75,490 174,412

Cleveland Hill
|
2000 Census 12,250 81,381 183,950 |
L 5
HOUSING '
2019 $63,407 $105,456 $112,235 ity Island
EMPLOYMENT Pinet Hil f
2019 Daytime
Population 19,461 153,709 _ /
2019 Unemployment 7.47% 6.25% : /
2019 Median Time : Cheektowaga 8y
Traveled 23 = : /

RACE & ETHNICITY
White 11.48% 48.72% 59.99%
Native American 0.09% 0.04% 0.05%
African American 79.85% 41.91% 27.54%

Asian/Pacific
Islander 3.45% 4.39% 5.40%

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
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DEMOGRAPHICS

GEOGRAPHY:

In 2019, the population in your selected geography is 406,250. The population has
changed by -6.89% since 2000. It is estimated that the population in your area will
be 405,022.00 five years from now, which represents a change of -0.30% from
the current year. The current population is 47.57% male and 52.43% female. The
median age of the population in your area is 35.65, compare this to the US average
which is 38.08. The population density in your area is 5,161.33 people per square
mile.

There are currently 175,923 households in your selected geography. The number
of households has changed by -4.36% since 2000. It is estimated that the number
of households in your area will be 177,002 five years from now, which represents
a change of 0.61% from the current year. The average household size in your area
is 2.22 persons.

In 2019, the median household income for your selected geography is $44,745,
compare this to the US average which is currently $60,811. The median
household income for your area has changed by 46.70% since 2000. It is
estimated that the median household income in your area will be $50,240 five
years from now, which represents a change of 12.28% from the current year.

The current year per capita income in your area is $27,899, compare this to the US
average, which is $33,623. The current year average household income in your
area is $63,170, compare this to the US average which is $87,636.

JOBS

The current year racial makeup of your selected area is as follows:
59.99% White, 27.54% Black, 0.05% Native American and 5.40% Asian/
Pacific Islander. Compare these to US averages which are: 70.07%
White, 12.87% Black, 0.19% Native American and 5.66% Asian/Pacific
Islander. People of Hispanic origin are counted independently of race.

People of Hispanic origin make up 8.70% of the current year population in your
selected area. Compare this to the US average of 18.17%.

The median housing value in your area was $112,235 in 2019, compare this to the
US average of $212,058. In 2000, there were 101,534 owner occupied housing
units in your area and there were 82,416 renter occupied housing units in your
area. The median rent at the time was $393.

In 2019, there are 229,762 employees in your selected area, this is also known as
the daytime population. The 2000 Census revealed that 61.90% of employees are
employed in white-collar occupations in this geography, and 37.99% are employed
in blue-collar occupations. In 2019, unemployment in this area is 6.54%. In 2000,
the average time traveled to work was 22.00 minutes.

Marcus g Millichap
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CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not
be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective
purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap
has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the
size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical
condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information
contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein,
nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information
provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE
Marcus & Millichap Real Estate Investment Services, Inc. (“M&M”) is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of
any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of M&NM, its affiliates or subsidiaries, or any agent, product, service,
or commercial listing of M&M, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus &
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this information, nor has
Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever about the accuracy or completeness of any
information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any purchase. This Marketing
Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a due diligence examination of
this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of this property. The value of a net
leased property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to your satisfaction with the suitability of
the property for your needs.

Like all real estate investments, this investment carries significantrisks. Buyer and Buyer’s legal and financial advisors must request and carefully review all legal and financial documents related tothe property
and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-
constructedfacilities or newly-acquired locations, may be setbased on atenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the
tenantand any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic,
environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property
andthe value of any long-term lease, including the likelihood of locating areplacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate
with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property.abandon the property, and the lease terms that Buyer may be able
to negotiate with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property. By accepting this Marketing Brochure you agree to
release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or purchase of this net leased property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your
investigation and/or purchase of this net leased property.
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SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary, especially
given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any
prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment
professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory,
financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given the
potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.)
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EXCLUSIVELY LISTED BY:

BROKER OF RECORD:

JOHN KRUEGER

MARCUS & MILLICHAP REIS

260 MADISON AVENUE, 5TH FLOOR

NEW YORK, NY 10016
illi TEL: (212) 430-5100
Marcus MllllChap LICENSE: 10311205789
OFFICES NATIONWIDE
www.marcusmillichap.com

RONNIE ISSENBERG
Senior Managing Director

Senior Director, National Retail Group
MIAMI OFFICE

Office: (786) 522-7013
Rissenberg@marcusmillichap.com

GABRIEL BRITTI
Senior Managing Director

Senior Director, National Retail Group
MIAMI OFFICE

Office: (786) 522-7017
Gbritti@marcusmillichap.com

KEVIN O'HANLON
Associate Investments

BOSTON OFFICE

Office: (617) 896-7291
Kevin.Ohanlon@marcusmillichap.com




