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Highlights

¥ ol 3 L '?n —— e —— ; Feea Newly constructed free-standing Aspen Dental
W Jamest edm ] with 8.5 years remaining and 3, 5 year options

Corporate guarantee from national tenant with
over 800 locations

E-commerce and recession resistant business
model

High profile outparcel to Lowe’s, Ross, Marshalls,
Ulta, Michael’s, and Petsmart anchored retail

Scheduled 10% rent increases provide rental
growth and hedge against inflation

Fee simple ownership of land and building allows
for depreciation

Plant City is part of the second largest MSA in
Florida (Tampa-St. Petersburg-Clearwater) and is
strategically located between Tampa and Orlando
along Interstate 4

51,000 people moved to the Tampa area in 2018
making it the 9th fastest growing MSA in the U.S.

Florida is a tax free state
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https://vimeo.com/435802678

Lease Summary

TENANT Aspen Dental
GUARANTOR Aspen Dental Management, Inc.
ASKING PRICE $2,300,000
CAP RATE 6.00%
CAP RATE IN YEAR 3 6.60%
2603 James L. Redman Parkway
ADDRESS Plant City, FL
BUILDING SIZE 3,750 SF
LAND SIZE 0.55 Acres
NET OPERATING INCOME  $138,000
YEAR BUILT 2018
REMAINING LEASE TERM 8.4 years
LEASE TYPE NN
RENT
COMMENCEMENT Oeielvzr 4, 201
EXPIRATION October 31, 2028
INCREASES 10% every 5 years
OPTIONS 3, 5 year with 10% increases
LANDLORD Roof & Structure

RESPONSIBILITIES (10-year roof warranty)

Note: A management fee has been deducted from the annual rent to account
for new owner hiring professional management. Tenant’s premises is the
interior of the building. Landlord is responsible for maintaining the parcel.
Tenant reimburses landlord for CAM, RE Taxes, Insurance and a management/
admin fee equivalent to 10% of CAM.

Rent Schedule

LEASE YEARS
YEARS1-5
YEARS 6 - 10

NET OPERATING INCOME
$138,000 (6.00% RETURN)
$151,500 (6.60% RETURN)

YEARS 11 - 15 (OPTION 1)

$166,980 (7.26% RETURN)

YEARS 16 - 20 (OPTION 2)

$183,678 (7.99% RETURN)

YEARS 21 - 25 (OPTION 3)

$202,045 (8.78% RETURN)
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\REPRESENTATIVE PHOTO

AspenDental

Aspen Dental

ASPEN DENTAL QUICK FACTS
Aspen Dental was founded in 1998 by Robert Fontana in Syracuse, NY. Fontana remains the CEO today
and in 2010 sold the business to private equity Leonard Green & Partners which owns other notable brands PARENT COMPANY Leonard Green & Partners
including The Container Store, Life Time Fitness, Lucky Brand, Soulcycle, Caliber Collision and Mister Car FOUNDED 1998
Wash. Today Aspen Dental operates more than 800 dental offices in 42 states and is known for providing
accessible, affordable and comprehensive dental care. Aspen Dental provides routine checkups, root OWNERSHIP Private
canals, cosmetic dentistry, oral surgery, implants, crowns, fillings, and bridges. HEADQUARTERS East Syracuse, NY

Currently, Aspen Dental serves more than 3.5 million patients annually and is opening a new office every LOCATIONS (2020) 800+
week. Aspen Dental also started the Healthy Mouth Movement and has provided more than $15 million in EMPLOYEES (2019) 4,300
dentistry at no cost to 22,000 veterans and people in need. WEBSITE aspendental.com

ASPEN DENTAL - 2603 JAMES L REDMAN PKWY | TENANT PROFILE ATLANTICRETAIL.COM | 8



UJIGDDI’J[IJUPTJJLHLT T s o+ AR LA R R ?5 o
Iy u & /

ik
i e i oA ' : |
Wildlifes NN d Croomy, e aﬂ 2 s | . Apopka :
Md”dgem‘ﬂ” "% IR Wildlife 5 W‘-‘hi‘“@r ) It % e Mot W '.
Area ; ! S v’ s s o et M W - L )
Binal&land ot Management A r-.-'tal:uel = Mascoaie 2, Mnn&j; WmeraGa‘FuL"EMEY
=y [ Gru:weland s ; e B A
_l._-'_ ,"I RTa:fl}'lo.m'n . , Cle rmonl .-l"-.?-‘. — 1
ichloam T \ s
Week, Wac:f‘a A L /Wildlife o ""-.
[ W Rid M * ey
LR X‘r"s"' 'ii" e o T Mdrlagernent . . 49
Hemando J pringjr Ares: I ;
Beach : i La;‘_l:I-CIChE-E red X |
e L
§ /5~ shady Hills s :
o W A .
o1 . Green Swam ; e it . ; )
e OB "i‘.' ": ; Wildern - 1 2 s |aKe Euenai
Hudsonfk = &4 i £ DadelEity Vilderness sy i .
Py o | A oL Preserve LT
e e | SStlieaf Ii \ | Withla /"% %
| ayi}jnef_.q aint® g AT _ . i ? X

3 e GreenPond: |
i
Port Rlc hE}I’ -
New F-‘urt
tn_Rfchey s

J ':F-&r 4 J I"II
Zephymllls A%

e |
! "*“x“n
ok

.

WA

T '
ﬁ:h ower Erystal Sarlng.., : iy
alarpon (, "% lHillshorough! e _ Pdi"l‘::iaﬂ‘a
Epm‘lgs y “Wilderness' £n
i ﬁ - Preserve
o 4
Palm, Harbors Citrus P
- o 2 Tampa : Thonotosassa
T . =z International N4 A2 2 ?I'izmple' - ;
| V&lrpnrt )& - TEFEEH:EFJ : i W W = woh 1S s '.-E.. s
R e i ' ¢ i (e TAMPA-ST PETERSBURG

AREAS OF INTEREST

,,,,,,,,,,,, — 4 : - Lakeland e Nl
1 ~- _-» il 3t : I"-ighhndé*. ;\ o 4 1. Tampa Premium Outlets - 24.13 mi.
. b - d e i 2. Busch Gardens Tampa Bay - 18.47 mi.
3. Downtown Tampa, Florida - 20.68 mi.
plisy (o= : 4. Tampa International Airport - 25.48 mi.
E!arlm'i o S 5. Mac Dill Air Force Base - 24.24 mi.
CRle Te 1 6. St. Pete-Clearwater International Airport - 35.22 mi.
Al i - 7. Downtown St. Petersburg, Florida - 35.08 mi.
> -liﬁ 2 8. Seminole Hard Rock Casino - 15.22 mi.
9. Mid Florida Credit Union Amphitheater - 14.88 mi.
) - 10. Amalie Arena - 20.50 mi.
- ¥ k 11. Raymond James Stadium - 23.41 mi.
] 12. Tropicana Field - 35.96 mi.

Lithia | f Homeland
A

. . Junctian
| ¥ | = . I.l

| a1 g - _.__. 4 E!-IEW%EL; Y A b 13. International Plaza - 24.50 mi.
Y '. . C aan d - we. e ";.,‘a i Ea 14. Grimes Family Agricultural Center - 2.37 mi.
i P afh 5un‘E|l “" ' | AN T :
: - Rusking ! ¥ 9 / & - 15. Downtown Lakeland - 10.48 mi.
v I :'_Q'@ EVRE: CEHTET m"" =L rartil grESGmE L R R L 16. Downtown Orlando - 58.90 mi.
A 9 A~ ,- "\" ,.-‘ 53 b, 17. Downtown Plant City - 1.80 mi.
L e - o 3 e Y - W e . 18. Hillsborough Community College - 2.67 mi.
B, l S %Ll ! * Y i r: 53 19. Walt Disney World - 4311 mi.
Al r . T & £ Bowling Grean 20. Lego Land - 34.8 mi.
| W/ \ ) N A e Sl
- B e £ 'y P Fort/Green {

ASPEN DENTAL - 2603 JAMES L REDMAN PKWY | TAMPA-ST PETERSBURG AREA ATLANTICRETAIL.COM | 9



Proximity to Major Shopping Destinations

The subject property is strategically located along James L. Redman Parkway, the dominant retail thoroughfare in the trade area and
benefits from the trips generated by destination retailers like Lowe’s, Walmart, Marshalls, Ulta, Michael’s and Ross Dress For Less as well
as grocers like Publix and Winn-Dixie. James L. Redman carries 29,000 cars per day and serves as the shopping hub for all of Plant City.
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Why Invest in the
Tampa Bay Area

Tampa is the capital city in Hillsborough County, and the largest city in
the Tampa-St. Petersburg-Clearwater MSA. Plant City is also located
in Hillsborough County, which is the fourth-most populous County in
Florida. Plant City was incorporated in 1885 and was named after the
famous railroad pioneer Henry B. Plant who brought his railroad through
the area and turned it into an agricultural hub for the central part of the
state. Plant City is famous for its strawberry crop and over 75% of the
nation’s midwinter strawberries come from Plant City. Because of its high
quality of life, lower cost of living and convenient access to |-4, Plant City
is a popular bedroom community for Tampa and Lakeland.

The Tampa Bay area is currently experiencing tremendous population
growth. 51,000 people moved to the Tampa-St. Petersburg-Clearwater
MSA in 2018 making it the 9th fastest growing MSA in the U.S. Tampa
is also a top destination for Millennials, ranking as the number one city
Millennials moved to in 2016, according to Realtor.com.

As a gateway to the Florida High Tech Corridor, Tampa Bay is home to
many information technology (IT) firms along with many business services
providers. Nearly 1in 4 of the state’s business and information services
firms has a location in the Tampa Bay area. Other major industries besides
IT are education services, healthcare, social assistance, finance, insurance,
and air transportation. Tampa Bay is home to 19 corporate headquarters
with over $1 billion in annual revenue, seven of which are Fortune 1,000
companies. Almost 500 foreign-owned companies representing more
than 40 countries are established in the area.

Tampa International Airport was awarded North America’s second-best
airport according to the Airports Council International. The airport also
ranks fifth in the world in customer satisfaction for airports and serves 25
million passengers annually. The Tampa Bay seaport is also the largest in
the state of Florida.

In 2018, Florida achieved an all-time tourism record with 126 million
visitors. Tampa Bay accounted for 23.6 million of those visitors which
added $4.2 billion to its economy. Busch Gardens Tampa Bay is Tampa’s
most popular theme park and Tampa is also one of America’s most
popular departure ports for Western Caribbean cruises. In 2018, Tampa
surpassed one million cruise ship passengers. Tampa is also home to three
major league sports franchisees, the Tampa Bay Buccaneers, the Tampa
Bay Rays and the Tampa Bay Lighting.

Tampa is home to several Universities, most notably the University of
South Florida and the University of Tampa. The University of South
Florida is a public research university and the fourth largest University
in the state of Florida with an enroliment of over 50,000 students. The
University of Tampa is a private university with an enrollment of over
9,300 students and is located in Tampa’s CBD. UT’s central building the
Plant Hall once housed the Tampa Bay Hotel, a resort built by Henry Plant
in 1891, and is known for the iconic Moorish minarets atop the building.
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DEMOGRAPHICS

Demographics

POPULATION TMILE 3 MILES 5 MILES
2019 POPULATION 6,584 40,292 68,815
2024 POPULATION 7,343 43,388 73,717
2016-2021 ANNUAL RATE 2.21% 1.49% 1.39%
2019 MALE POPULATION 47.8% 48.8% 49.5%
2019 FEMALE POPULATION 52.2% 51.2% 50.5%
2019 TOTAL DAYTIME POPULATION 9,377 44,055 68,322
WORKERS 5717 21,355 29,188
RESIDENTS 3,660 22,700 39,134
MEDIAN AGE
2019 31.9 34.6 35.6
2024 32.8 35.4 36.7
RACE AND ETHNICITY
2019 WHITE ALONE 65.4% 66.9% 70.4%
2019 BLACK ALONE 16.2% 14.5% 11.0%
2019 ASIAN ALONE 1.7% 1.8% 1.6%
2019 OTHER RACE 13.4% 13.4% 13.5%
2019 TWO OR MORE RACES 2.8% 2.8% 2.8%
2019 HISPANIC ORIGIN (ANY RACE) 35.8% 35.7% 36.4%
HOUSEHOLDS
2019 TOTAL HOUSEHOLDS 2,288 13,658 23,343
2024 TOTAL HOUSEHOLDS 2,542 14,637 24,875
2016-2021 ANNUAL RATE 213% 1.39% 1.28%
2019 AVERAGE HOUSEHOLD SIZE 2.85 2.92 291
MEDIAN HOUSEHOLD INCOME
2019 MEDIAN HOUSEHOLD INCOME $53,841 $50,563 $50,758
2024 MEDIAN HOUSEHOLD INCOME $59,651 $57,364 $57,732
2016-2021 ANNUAL RATE 2.07% 2.56% 2.61%
DATA FOR ALL BUSINESSES IN AREA
TOTAL BUSINESSES 377 1,582 218
TOTAL EMPLOYEES 4,499 17,919 25,206
TOTAL RESIDENTIAL 6,584 40,292 68,815
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Confidentiality
& Disclaimer

The information contained in the following Marketing Brochure is
proprietary and strictly confidential. It is intended to be reviewed
only by the party receiving it from Atlantic Retail and should
not be made available to any other person or entity without
the written consent of Atlantic Retail. This Marketing Brochure
has been prepared to provide summary, unverified information
to prospective purchasers, and to establish only a preliminary
level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence
investigation. Atlantic Retail has not made any investigation,
and makes no warranty or representation, with respect to the
income or expenses for the subject property, the future projected
financial performance of the property, the size and square footage
of the property and improvements, the presence or absence of
contaminating substances, PCBs or asbestos, the compliance
with State and Federal regulations, the physical condition of the
improvements thereon, or the financial condition or business
prospects of any tenant, or any tenant’s plans or intentions to
continue its occupancy of the subject property. The information
contained in this Marketing Brochure has been obtained from
sources we believe to be reliable; however, Atlantic Retail has
not verified, and will not verify, any of the information contained
herein, nor has Atlantic Retail conducted any investigation
regarding these matters and makes no warranty or representation
whatsoever regarding the accuracy or completeness of the
information provided. All potential buyers must take appropriate
measures to verify all of the information set forth herein.
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FOR MORE INFORMATION CONTACT

Patrick Wagor
561.427.6151
pwagor@atlanticretail.com

W Atlantic

INVESTMENTS
1001 N US Highway One, Suite 600 | Jupiter, FL 33477 | 561.427.6699
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