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EXECUTIVE SUMMARY

Q

1 1504 Elkton Rd
I Elkton, MD 21921

ADDRESS

TOTAL GLA

CREDIT RATING

2 = FINANCIAL ANALYSIS

Elkton, MD
MARKET

2+ YEARS

TERM REMAINING

NNN

fee simple

LEASE TYPE

THE OFFERING
Price

Total GLA

Lot Size

Year Built

Lease Type

Lease Term

Lease Commencement
Lease Expiration
Term Remaining
Increases

Options

Debt

ANNUALIZED OPERATING DATA

Years 16-20 (March 1,2017 - February 28,2022)

Option 1 (Years 21-25)

Option 2 (Years 26-30)

Open Bid

2,903 SF

1.16 Acres

2002

NNN - Fee Simple
20 Years

March 1, 2002
February 28,2022
2+ Years

See Note Below
Two; Five-Year Terms

Free & Clear

$199,368
See Note

See Note

Note: Option rent rate will adjust by CPI, not to exceed 12.5% or less than previous rent

amount per year.

TENANT SALES
2016
2017
2018

2019

$799,473
$856,063
$835,903

$822,662




INVESTMENT HIGHLIGHTS

FEE SIMPLE NNN LEASE - 7-Eleven is subject to a rare absolute triple net lease providing

the owner with zero landlord responsibilities.

ACCELERATED DEPRECIATION - While the majority of 7-Elevens are subject to ground
leases, the property benefits from the fee simple nature of the lease allowing for accelerated

depreciation of the 12 multi-product pumps and the canopy.

STRONG LOCAL POSITIONING - Prominently positioned along Elkton Road (23,670
VPD) less than one-half-mile from the Interstate-95 cloverleaf. Interstate-95 is a heavily traveled
interstate highway that averages 75,473 vehicles per day at this segment. The Property is the first
gas station after exiting I-95 heading north, and captures immense transient traffic as well as many
students who pass the site while driving to nearby University of Delaware (3 miles north). Its

competitor, Wawa, has far inferior access and is positioned further north along Elkton Road.

-

This fee simple

ESSENTIAL BUSINESS - 7-Eleven has been designated an ‘essential business” by the
Department of Homeland Security and its locations have remained open and operating during the
COVID-19 pandemic. 7-Eleven plans on hiring 20,000 new store employees to meet the increased
demand for 7-Eleven products and services. The New 7Now delivery app also offers delivery to

more than 30 million US households and has generated tremendous recent demand.

INVESTMENT GRADE CREDIT FROM THE GLOBAL C-STORE LEADER -
The lease is corporately guaranteed by 7-Eleven Inc. with a Standard & Poor’s Credit Rating of
AA-" With over $99.7 billion in revenue in 2019, 7-Eleven is the premier brand and leader in the

convenience store/gas station industry with over 70,000 locations in 18 countries.

IDEAL DEMOGRAPHIC PROFILE - The Tenant is supported by a highly dense, affluent
population and is in proximity to the University of Delaware and its more than 23,000 students.
Presently there are more than 40,130 people within three miles with an Average Household

Income of $93,829. Since 2000, Elktons population has increased by more than 21 percent.

7-Eleven has

and is

which is traveled by more than

=

FINANCIAL ANALYSIS = 3



NEWARK, DE
3.7 MILES




o e

R =
AR e e i e

e,

ELKTON




TENANT INFORMATION

7-Eleven is a Japanese-owned American international
chain of convenience stores, headquartered in Irving,
Texas, that operates, franchises, and licenses some 70,000+
stores in 17 countries as of January, 2020. 7-Eleven is the
largest and premier convenience store chain in the world.
They have made a reputable name for themselves in the
franchise business and are consistently ranked as a top-
five franchisor. 7-Eleven stores are extended-hour retail
convenience stores that emphasize convenience to the
guest and provide a broad array of products, including
many not traditionally available in convenience stores, to

meet the changing needs of guests.

HEADQUARTERS
Dallas, TX

These products include an assortment of high-quality
fresh food, hot food and proprietary beverage offerings, : : -
and private brand items. 7-Eleven stores are generally T . .‘ : ' NO. OF EMPLOYEES
open every day of the year, with the vast majority open . S e 45,000+

24 hours a day, and are located in neighborhood areas, on = : "
main thoroughfares, in shopping centers, or on other sites

where they are easily accessible and have parking facilities

NO. OF LOCATIONS
70,000+

for quick in-and-out shopping.

7-Eleven has received numerous accolades throughout : .
its 88 years in business. It was ranked Number 1 on : o - YEAR FOUNDED
Entrepreneur magazine’s 2017 Top Global Franchises List, : 3 £ 1927

recognized as a Top 100 Global Retail Franchise for five \
years straight, Number 3 on Fast Company’s “Worlds Top

10 Most Innovative Companies in Retail” in 2013, among

many other achievements. 7-Eleven holds an "AA-* credit < £ /SC-II-I;)IECD}?I'S;,';ATBISIC_-}
rating by S&P. Today, the chain continues to expand both N = : : SVNDY: AA-

financially and globally, introducing their brand to many
different locations and neighborhood.

6 = FINANCIAL ANALYSIS
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LEASE ABSTRACT

Tenant Trade Name
Guarantor
Lease Type

Notification Period for Tenant to
Exercise Options

Landlords Obligations

Tenant’s Obligations

Assignment and Subletting

Percentage Rental

First Right of Refusal
First Right to Purchase
Termination Rights in the Base Term

Sales Reported

10 = FINANCIAL ANALYSIS

7-Eleven
Corporate

Absolute NNN
180 Days

None

Atall times during the Term and the Extended Term, Tenant agrees to maintain the foundation and structural soundness of the Premises. Tenant agrees
to keep the interior and exterior of the building situated on the Premises in good repair including, electrical, plumbing, heating and air conditioning
equipment, and the roof, and to maintain the landscaped areas, surface of the parking and driveway areas, and shall be responsible for all glass (casualty
damage and reasonable wear and tear excepted). Tenant shall be responsible for maintenance of any of its above ground or below ground gasoline
equipment in the event. Tenant elects to install a gasoline installation on the Premises.

Tenant shall have the right to assign this Lease or sublease the whole or any part of the Premises. Any assignment or sublease shall be subject to all of the
terms, covenants and conditions of this Lease and Tenant shall remain primarily liable for the payment of rent and the performance of the terms, covenants
and conditions of this Lease.

However, in the event of any assignment or sublease, Tenant shall notify Landlord within thirty (30) days. A demise by Tenant to its franchisees or licensees,
or to any parent, subsidiary, or division, or a merger or consolidation of Tenant with another corporation shall not constitute an assignment or subletting
for the purposes of this paragraph, and in any such event Tenant shall remain primarily liable for the payment of the rent and the performance of the terms
and conditions of this Lease.

No later than ninety (90) days after the end of each calendar year, Tenant shall furnish Landlord a statement showing the gross retail sales, as defined herein,
made in the building on the Premises during such calendar year. At the time the statement is furnished, Tenant agrees to pay to Landlord, as additional rent,
an amount of money equal to Two and One Half Percent (2.5%) of such sales, less the total rent paid during such year and less the cost incurred by Tenant
for (i) real property taxes, (ii) casualty and liability insurance, on the Premises during such year. Gross retail sales shall be defined as all retail sales or rental
less: (1) refunds made to customers; (2) sales, excise and gross receipts taxes; (3) proceeds from the sale or rental of items or provision of services for which
Tenant receives only a fee or commission (e.g., ATMSs, public telephones, lottery sales); provided that the commission received by Tenant in connection
therein shall be included in gross retail sales; and (4) sales of motor fuels and automotive related petroleum products. All such rent may be paid by check
and sent to Landlord at the address in Article 28 by ordinary first class mail.

Yes. 30 Days
None
None

Yes



DEMOGRAPHIC SUMMARY

POPULATION 1 MILE 3 MILES 5 MILES
2023 Projection 4,509 40,943 106,290
2018 Estimate 4,458 40,133 103,509
2010 Census 4,397 38,997 99,460
2000 Census 3,518 33,122 88,387
Current Daytime Population 5,247 41,856 137,553
POPULATION PROFILE 1MILE 3 MILES 5 MILES
Population By Age

2018 Estimate Total Population 4,458 40,133 103,509
Under 20 23.12% 24.24% 26.97%
20 to 34 Years 28.96% 25.48% 27.19%
35to 39 Years 7.75% 7.17% 5.84%
40 to 49 Years 11.51% 12.52% 10.57%
50 to 64 Years 16.40% 18.27% 17.20%
Age 65+ 12.23% 12.33% 12.23%
Median Age 33.84 35.18 31.67

Population 25+ by Education Level
2018 Estimate Population Age 25+ 3,133 27,529 62,391
Elementary (0-8) 1.03% 1.36% 1.63%
Some High School (9-11) 433% 496% 5.74%
High School Graduate (12) 2847% 26.20% 27.77%
Some College (13-15) 23.11% 22.14% 20.90%
Associate Degree Only 7.16% 6.89% 6.98%
Bachelors Degree Only 19.57% 21.11% 20.73%
Graduate Degree 15.25% 16.47% 15.35%

HOUSEHOLDS 1MILE 3 MILES 5 MILES

2023 Projection 1,968 15,949 37,337

2018 Estimate 1,933 15,586 36,181

2010 Census 1,900 15,139 34,669

2000 Census 1,557 12,935 30,480

INCOME 1 MILE 3 MILES 5 MILES
2018 Housing Income

$150,000 or More 10.74% 14.41% 14.28%

$100,000 - $149,000 16.97% 17.83% 1791%

$75,000 - $99,999 13.81% 15.64% 15.37%

$50,000 - $74,999 18.02% 17.63% 15.98%

$35,000 - $49,999 16.36% 12.82% 11.50%

Under $35,000 24.10% 21.66% 24.94%

Average Household Income $88,194 $93,829 $91,294

Median Household Income $62,065 $71,877 $71,066

Per Capita Income $38,238 $36,544 $32,878

DEMOGRAPHIC SUMMARY = 11



DEMOGRAPHIC SUMMARY

Geography: 5 Miles

® & & 8 [(pPyLATION

"'.'., In 2019, the populationis 103,509. The population has changed by 17.11%
since 2000. It is estimated that the population will be 106,290 five years
from now, which represents a change 0f 2.69% from the current year. The
current population is 48.17% male and 51.83% female. The median age of
the population is 31.67, compared to the US average which is 38.08. The
population density is 1,316.07 people per square mile.

\ HOUSEHOLDS

There are currently 36,181 households in your selected geography. The
number of households has changed by 18.70% since 2000. It is estimated
that the number of households will be 37,337 five years from now,
which represents a change of 3.20% from the current year. The average

household size is 2.64 persons.

— INCOME
— In 2019, the median household income is $71,066, compared to

the US average which is currently $60,811. The median household

income has changed by 3597% since 2000. It is estimated that
the median household income will be $82,026 five years from

now, which represents a change of 1542% from the current year.

The current year per capita income is $32,878, compared to the US
average, which is $33,623. The current year average household income is

$91,294, compared to the US average which is $87,636.

Source: © 2018 Experian

12 « DEMOGRAPHIC SUMMARY

JOBS

RACE AND ETHNICITY

The current year racial makeup is as follows: 71.98% White, 14.77%
Black, 0.04% Native American and 6.53% Asian/Pacific Islander.
Compare these to US averages which are: 70.07% White, 12.87% Black,
0.19% Native American and 5.66% Asian/Pacific Islander. People of
Hispanic origin are counted independently of race and make up 7.55%

of the current year population. Compare this to the US average of 18.17%.

HOUSING

The median housing value was $264,486 in 2019, compared to the US
average of $212,058. In 2000, there were 20,209 owner occupied housing
units and there were 10,271 renter occupied housing units. The median

rent at the time was $604.

EMPLOYMENT

In 2019, there are 56,587 employees, this is also known as the daytime
population. The 2000 Census revealed that 64.87% of employees are
employed in white-collar occupations, and 35.21% are employed in blue-
collar occupations. In 2019, unemployment is 6.20%. In 2000, the average

time traveled to work was 27.00 minutes.



CONFIDENTIALITY AGREEMENT

The information contained in the following Marketing Brochure is proprietary and strictly
confidential. It is intended to be reviewed only by the party receiving it from Marcus
& Millichap and should not be made available to any other person or entity without the
written consent of Marcus & Millichap. This Marketing Brochure has been prepared to
provide summary, unverified information to prospective purchasers, and to establish only a
preliminary level of interest in the subject property. The information contained herein is not
a substitute for a thorough due diligence investigation. Marcus & Millichap has not made
any investigation, and makes no warranty or representation, with respect to the income or
expenses for the subject property, the future projected financial performance of the property,
the size and square footage of the property and improvements, the presence or absence
of contaminating substances, PCB’s or asbestos, the compliance with State and Federal
regulations, the physical condition of the improvements thereon, or the financial condition
or business prospects of any tenant, or any tenant’s plans or intentions to continue its
occupancy of the subject property. The information contained in this Marketing Brochure
has been obtained from sources we believe to be reliable; however, Marcus & Millichap has
not verified, and will not verify, any of the information contained herein, nor has Marcus
& Millichap conducted any investigation regarding these matters and makes no warranty
or representation whatsoever regarding the accuracy or completeness of the information
provided. All potential buyers must take appropriate measures to verify all of the information
set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate
Investment Services, Inc. © 2016 Marcus & Millichap. All rights reserved.

Non-Endorsement Notice

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial
tenant or lessee identified in this marketing package. The presence of any corporation’s logo
or name is not intended to indicate or imply afhliation with, or sponsorship or endorsement
by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product,
service, or commercial listing of Marcus & Millichap, and is solely included for the purpose

of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT
THE MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as
follows:

The information contained in this Marketing Brochure has been obtained from sources we
believe to be reliable. However, Marcus & Millichap has not and will not verify any of this
information, nor has Marcus & Millichap conducted any investigation regarding these mat-
ters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever about
the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's responsibility to independently confirm
the accuracy and completeness of all material information before completing any purchase.
This Marketing Brochure is not a substitute for your thorough due diligence investigation
of this investment opportunity. Marcus & Millichap expressly denies any obligation to con-
duct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for
example only and do not represent the current or future performance of this property. The
value of a net leased property to you depends on factors that should be evaluated by you and
your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful,
independent investigation of any net leased property to determine to your satisfaction with
the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s
legal and financial advisors must request and carefully review all legal and financial docu-
ments related to the property and tenant. While the tenant’s past performance at this or other
locations is an important consideration, it is not a guarantee of future success. Similarly,
the lease rate for some properties, including newly-constructed facilities or newly-acquired
locations, may be set based on a tenant’s projected sales with little or no record of actual
performance, or comparable rents for the area. Returns are not guaranteed; the tenant and
any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with
other material terms of the lease; cash flow may be interrupted in part or in whole due to
market, economic, environmental or other conditions. Regardless of tenant history and lease
guarantees, Buyer is responsible for conducting his/her own investigation of all matters af-
fecting the intrinsic value of the property and the value of any long-term lease, including the
likelihood of locating a replacement tenant if the current tenant should default or abandon
the property, and the lease terms that Buyer may be able to negotiate with a potential re-
placement tenant considering the location of the property, and Buyer’s legal ability to make
alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate
Investment Services and hold it harmless from any kind of claim, cost, expense, or liability
arising out of your investigation and/or purchase of this net leased property.



Marcus g Millichap

EXCLUSIVELY LISTED BY:

DEAN ZANG
EXECUTIVE MANAGING DIRECTOR
NATIONAL RETAIL GROUP

WASHINGTON, D.C.

Tel: (202) 536-3754
Fax:  (202)536-3710
dean.zang@marcusmillichap.com
Licenses: MD 665335

VA 0225239201

JOSH EIN
FIRST VICE PRESIDENT
NATIONAL RETAIL GROUP

WASHINGTON, D.C.

Tel: (202) 536-3726
Fax:  (202)536-3710
josh.ein@marcusmillichap.com
Licenses: MD 643676

DC SP98371724

VA 0225242141

AUCTION INFORMATION

Bradd M. Caplan

Ten-X Commercial
Ten-X.com Contact Senior Director, CRE

410-779-1383

e

e A S . FIOSEAT : AR e S S R Online Live Bidding Opens 7/27/2020 and Closes 7/29/2020
SPECIAL COVID-19 NOTICE ¥ Opening Bid $700,000
+ All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough &
= due diligence and seck expert opinions as they may deem necessary, especially given the unpredictable changes
- resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and TU ACCESS TEN _X.co M’
cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichaps principal expertise isin - .-
marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap andits 1 CI_I CK H ERE

investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers
are admonished and advised to engage other professionals on legal issues, tax, regulatory, financial, and accounting

matters, and for questions involving the property’s physical condition or finanéial outlook. Projections and pro forma MD BOR: Br Yn.Mer rey - 646476
financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers = Activity ID:
 should be comfortable with and rely solely on their own projections, analyses, and decision-making.) :



https://www.ten-x.com/commercial/listing/1504-elkton-rd-elkton-md-21921/1000013357/

