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EXECUTIVE SUMMARY

ANNUALIZED OPERATING DATA ANNUAL RENT % INCREASE

Years 1-5 $372,000

Years 6-10 $401,760 8.00%

Years 11-15 $433,901 8.00%

OPTION TERMS

Option 1 (Years 16-20) $468,613 8.00%

Option 2 (Years 21-25) $506,102 8.00%

THE OFFERING

Price $5,200,000

Cap 7.15%

GLA 44,627 SF

Lot Size 3.04 Acres

Year Built 2001

Lease Type NNN

Rent Commencement Close of Escrow 

Lease Expiration 15 Years 

Increases 8% Every 5 Years 

Options Two; Five-Year Terms

Debt Free and Clear 

MARKET

TERM REMAINING

ADDRESS

LEASE TYPE

NNN

15 YEARS

5316 Milan Rd,  
Sandusky, OH 44870

Sandusky, OH

OHIO IS THE 3RD LARGEST 
MOTORCYCLE MARKET IN 

THE US 

44,627 SF

TOTAL GLA

#3
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INVESTMENT HIGHLIGHTS

LONG TERM 15 YEAR NNN LEASE TO ESTABLISED DEALERSHIP - At closing, the 

tenant will sign a new 15- year NNN lease will zero landlord obligations. The tenant has operated 

this successful dealership since opening in 2002 and serving the Sandusky, Toledo, Lorain, Elyria, 

Clyde, and Fremont markets. 

OHIO IS A LEADING STATE FOR MOTORCYCLE OWNERSHIP- Ohio is ranked 

third in the United States for motorcycle registrations and fourth for Harley-Davidson ownership. 

Harley dominates the Ohio market with 55% motorcycle ownership in 2019.  

STRONG SALES REPORTING - The Mad River dealership has reported increasing sales 

year over year and has weathers the COVID-19 storm with continued growth as riders seek to 

social distance on the open road. Please contact listing agent for more information on sales.  

LOCATED IN BETWEEN TWO HIGH-PERFORMING GROCERY-ANCHORED 

CENTERS - The dealership is an out parcel to Park Place Shopping Center and Crossings of 

Sandusky Center. The Centers boasts over five million visits per year. Notable tenants include 

Walmart, Sam’s Club, The Home Depot, Lowe’s, and Kohl’s.

MILAN ROAD SEES APPROXIMATELY 30,000 VPD  - Positioned at the signalized 

intersection of Milan road (30,249 VPD) and the entrance to Crossings of Sandusky, the tenant has 

prominent frontage. The retailer has entrances from the Park Place Shopping Center and Milan 

Road directly. 

STRONG LOCATION DEMOGRAPHICS - Nearly 18,000 people live three miles from 

the site. The average household income within a mile is an astounding $107,000. Over 30% of 

households earn over $100,000 per year.   

AWARD WINNING DEALERSHIP - Ohio Motor Cycle Group has won nearly 18 Bar and 

Shield awards in the past 19 years, with Mad River having won 4 of them.

LARGEST MOTORCYLE MANUFACTURER IN USA - Harley Davidson the largest 

motorcycle manufacturer nationwide, owning a 30.6% of the national motorcycle market share 

in 2020. Nearly 700 dealerships are located across the United States, while the rest of the over 800 

dealerships are located overseas. 

 

BRAND NEW 15 YEAR NNN 
LEASE AT CLOSING 

ESTABLISHED OPERATOR 
WITH STRONG SALES 

OVER 18,000 WITH AVERAGE 
HOUSEHOLD INCOME OVER 

$107,000 IN 3-MILE 

LARGE 3+ ACRE PARCEL AT 
ENTRANCE TO WALMART AND 

LOWE’S ANCHORED CENTER 
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25,677 VPD



MILAN RD - 30,249 VPD



THE OHIO MOTORCYCLE GROUP
Ohio Motorcycle Group opened Adventure Harley Davidson in Dover, Ohio in 2004 and now owns and operates four dealerships throughout Ohio in Cuyahoga Falls, Cleveland, Dover 
and Sandusky.  Each location boasts a huge selection of both new & used bikes, as well as hundreds of options for customization, services, parts and more. The locations are around 40,000 
SF with large parking fields for events and meetups. 

Ohio Motorcycle Group is a regionally operated dealership and family owned group led by Mike and Franscene Davis. Mr. Davis is an active member of the Harley Davidson dealerships 
advisory board and leads an experienced five-person management team with the help of 14-year partner and Chief Financial Officer, Larry Browning. Currently, Ohio Motorcycle Group 
has about 250 employees throughout their four dealerships. They have won over 20 Bar & Shield Awards at various locations recognizing the highest achieving dealerships. Mr. Davis is a 
former airline executive in which he had indirect supervision of approximately 600 employees. He also has a construction background. 

Mad River Harley Davidson is host to the annual Ohio Bike Week which is celebrating its 20th year Anniversary. Ohio Bike Week is the largest motorcycle rally in the Midwest and draws tens of 
thousands of riders and enthusiasts to Sandusky, Ohio for a week of entertainment and events.

MIKE AND 
FRANSCENE DAVIS

Dealer Principals 

LARRY BROWNING
 CFO

DEALERSHIP GROUP 
PRINCIPAL

Mike Davis

HUMAN RESOURCE
DIRECTOR 

Olga Bell

PROPERTY 
MANAGER
Dave Archer

DIRECTOR 
OF DEALER 

OPERATIONS
Dave Tyson

CHIEF FINANCIAL 
OFFICER 

Larry Browning

DIRECTOR OF 
MARKETING

Amie Becker

GENERAL MANAGERS        

MR	   Jolene Krizan   
ADV      	   Gary Miller
RC          	   Tom Johnson
RNR       	   Jayson Bennett
	

ACCOUNTING 
SUPERVISOR

Mary Barger

MARKETING 
MANAGER

Amanda Nixon

IT DIRECTOR
Steve Dulaney

RIDING ACADEMY 
MANAGER   

Cathy  Gustafson 

BDC SUPERVISOR
Kim Gray

DIRECTOR OF TRAINING 
AND CUSTOMER 

ENGAGEMENT       
Jess Benfer
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# NAME ADDRESS

1 Stinger Harley-Davidson
3053 Eastpointe Dr, 
Medina, OH 44256

2 Rock-n-Roll Harely-Davidson
4985 W 150th St, 

Cleveland, OH 44135

3 Southeast Harley-Davidson 23105 Aurora Rd, 
Bedford Heights, OH 44146

4 Signature Harley-Davidson
1176 Professional Dr, 

Perrysburg, OH 43551

5 Toledo Harley-Davidson 7960 Central Ave, 
Toledo, OH 43617

6 Adventure Harley-Davidson 1465 OH-39, 
Dover, OH 44622

7 Rubber City Harley-Davidson
1120 Main St, 

Cuyahoga Falls, OH 44221

8 Route 30 Harley-Davidson
350 Tarhe Trail, 

Upper Sandusky, OH 43351

9 Lima Harley-Davidson
3255 Fort Shawnee Industrial Dr, 

Lima, OH 45806

10 Freedom Harley-Davidson
7233 Sunset Strip Ave NW, 
North Canton, OH 44720

11 Hale's Harley-Davidson 1400 Harrington Memorial Rd, 
Mansfield, OH 44903

12 Napoleon Harley-Davidson 862 American Rd, 
Napoleon, OH 43545

13 Ben Breece Harley-Davidson 6388 US-224, 
Ottawa, OH 45875

14 Jim's Harley-Davidson 7172 OH-707, 
Mendon, OH 45862

15 Western Reserve Harley-Davidson 8567 Tyler Blvd, 
Mentor, OH 44060

HARLEY DAVIDSON COMPETITION WITHIN 
120 MILES

1

2

4

5

7

8

9

10
11

12

13

14

15

= OHIO MOTORCYCLE GROUP

60 MILES

6

COLUMBUSCOLUMBUS

CLEVELANDCLEVELAND
3

Within a 5-mile radius, the 
average household income 

is $67,682

$67K 30K

VPD

An average of 30,249 vehicles 
per day drive by Milan Road

:60
Less than 60 minutes to 

downtown Cleveland, OH
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TENANT INFORMATION
Founded in Milwaukee, Wisconsin in 1903, Harley-

Davidson (NYSE: HOG) manufactures and sells 

customizable motorcycles that feature industry leading 

styling, sound, quality, and design with the ability to 

personalize to each customer. Being the 2nd oldest 

motorcycle company, Harley-Davidson prides itself with 

being the most iconic motorcycle brand globally. The 

company is expecting $4.5 billion in motorcycle revenue 

for the full-year of 2020. 

The company’s foundation relies on the global network of 

independent dealerships that distribute Harley-Davidson 

products and strives to provide unmatched customer 

service. Dealers are ambassadors of the Harley-Davidson 

brand and create experiences and bonds that can last 

a lifetime. These dealerships offer various financing, 

insurance, and marketing services for potential buyers 

and sellers. With more than 1,400 independently owned 

dealerships in nearly 100 countries, Harley-Davidson 

dominates the U.S. market for on road motorcycles, 

accounting for nearly 50% of all motorcycle registrations in 

the United States alone. 

HEADQUARTERS 
Milwaukee, WI

 
NO. OF EMPLOYEES 
6,000+

 
NO. OF LOCATIONS 
 1,400 +

 
YEAR FOUNDED 
1903

 
STOCK SYMBOL
/CREDIT RATING 
HOG : Baa1
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HEADQUARTERS 
Milwaukee, WI

 
NO. OF EMPLOYEES 
6,000+

 
NO. OF LOCATIONS 
 1,400 +

 
YEAR FOUNDED 
1903

 
STOCK SYMBOL
/CREDIT RATING 
HOG : Baa1

MILA
N RD

 - 
30

,24
9 V

PD

27.9 MILLION VISITORS 
IN 2019



MILAN RD - 30,249 VPD



Guarantor  Erie Rider’s LLC 

Required Notice to Exercise 
Options 

6 months

Landlord Obligations None

Tenant Obligations Tenant shall maintain the demised premises.

Assignment & Subletting Landlord consent required; Tenant shall remain liable.

Sales Reported None

First Right of Refusal None

Termination Rights None

LEASE ABSTRACT
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DEMOGRAPHIC SUMMARY

INCOME 1 MILE 3 MILES 5 MILES

2019 Housing Income
$150,000 or More 17.86% 9.75% 6.32%

$100,000 - $149,000 15.15% 14.77% 11.92%
$75,000 - $99,999 13.57% 12.88% 11.95%
$50,000 - $74,999 20.75% 19.68% 18.82%
$35,000 - $49,999 14.20% 14.58% 15.08%

Under $35,000 18.46% 28.33% 35.91%
Average Household Income $107,382 $81,032 $67,682 
Median Household Income $68,634 $57,931 $48,750 
Per Capita Income $44,316 $33,453 $27,828 

POPULATION 1 MILE 3 MILES 5 MILES

2024 Projection 2,732 17,880 40,555
2019 Estimate 2,733 18,085 41,350
2010 Census 2,730 18,242 41,988
2000 Census 2,699 18,248 44,275
Current Daytime Population 4,977 22,983 49,307

HOUSEHOLDS 1 MILE 3 MILES 5 MILES

2024 Projection 1,120 7,293 16,503
2019 Estimate 1,117 7,343 16,768
2010 Census 1,136 7,553 17,409
2000 Census 1,129 7,162 17,813

POPULATION PROFILE 1 MILE 3 MILES 5 MILES

Population By Age
2019 Estimate Total Population 2,733 18,085 41,350

Under 20 16.90% 20.32% 23.80%
20 to 34 Years 14.10% 16.47% 18.56%
35 to 39 Years 4.33% 5.17% 5.51%
40 to 49 Years 10.61% 10.66% 10.76%
50 to 64 Years 23.12% 22.50% 21.18%

Age 65+ 30.94% 24.90% 20.20%
Median Age 53.08 47.9 42.18

Population 25+ by Education Level    
2019 Estimate Population Age 25+ 2,129 13,384 28,936

Elementary (0-8) 1.16% 1.95% 2.25%
Some High School (9-11) 3.19% 6.54% 8.20%

High School Graduate (12) 31.65% 35.92% 38.43%
Some College (13-15) 19.01% 19.57% 20.24%

Associate Degree Only 9.69% 9.46% 8.57%
Bachelors Degree Only 22.40% 16.68% 14.40%

Graduate Degree 12.04% 9.27% 7.16%
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DEMOGRAPHIC SUMMARY
Geography: 5 Miles

Source: © 2018 Experian

POPULATION

In 2019, the population was 41,350. The population has changed by     

-6.61% since 2000. It is estimated that the population will be 40,555 five 

years from now, which represents a change of -1.92% from the current 

year.  The current population is 48.43% male and 51.57% female. The 

median age of the population is 42.18, compared to the US average which 

is 38.08. The population density is 525.53 people per square mile.

HOUSEHOLDS 
There are currently 16,768 households in your selected geography. The 

number of households has changed by -5.87% since 2000. It is estimated 

that the number of households will be 16,503 five years from now, 

which represents a change of -1.58% from the current year. The average 

household size is 2.39 persons.

INCOME 
In 2019, the median household income was $48,750, compared to 

the US average which is currently $60,811. The median household 

income has changed by 29.57% since 2000. It is estimated that 

the median household income will be $56,263 five years from 

now, which represents a change of 15.41% from the current year. 

  

The current year per capita income is $27,828, compared to the US 

average, which is $33,623. The current year average household income is 

$67,682, compared to the US average which is $87,636.

RACE AND ETHNICITY 
The current year racial makeup is as follows: 77.29% White, 15.25% 

Black, 0.04% Native American and 1.06% Asian/Pacific Islander. 

Compare these to US averages which are: 70.07% White, 12.87% Black, 

0.19% Native American and 5.66% Asian/Pacific Islander. People of 

Hispanic origin are counted independently of race and make up 5.24% 

of the current year population. Compare this to the US average of 18.17%.

HOUSING 
The median housing value was $138,650 in 2019, compared to the US 

average of $212,058. In 2000, there were 11,661 owner occupied housing 

units and 6,152 renter occupied housing units. The median rent at the 

time was $403 per month.

EMPLOYMENT 

In 2019, there were 23,382 employees, this is also known as the daytime 

population. The 2000 Census revealed that 50.86% of employees are 

employed in white-collar occupations, and 48.92% are employed in 

blue-collar occupations. In 2019, unemployment was 7.22%. In 2000, the 

average time traveled to work was 19 minutes.

JOBS
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CLEVELAND OVERVIEW
The Cleveland metro is situated in the northeastern corner of Ohio, west of the Pennsylvania 

state border, and extends 100 miles along the Lake Erie shore and more than 40 miles inland. It 

is composed of Cuyahoga, Geauga, Lake, Lorain and Medina counties and contains nearly 2.1 

million residents, approximately a fifth of the Ohio population. The eastern part of the region 

lies on the Appalachian Plateau, while the western portion sits upon the Lake Plain, hemming 

the area in to development. Economic growth and development are diversifying the region’s 

industries to include medical and technology as well as various corporate headquarters. 

Telecommunications are also a growing sector, attracting additional tech companies. 

METRO HIGHLIGHTS

EXCELLENT INFRASTRUCTURE
Cleveland’s transportation facilities strengthen its position as a 
leading center of business, generating access to other large metros 
nationwide.

DIVERSIFYING ECONOMY
Education and health services is the largest employment sector; 
manufacturing also is prominent.

REVITALIZING DOWNTOWN
Cleveland’s downtown is experiencing a metropolitan rebirth as 
revitalized buildings attract new businesses, residents and visitors.
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THE CLEVELAND ECONOMY
Historically a durable-goods manufacturing area, the metro has recently taken great strides toward boosting its medical 
and biotech sectors. 
Cleveland is recognized as a global leader in healthcare and medical services. The world-renowned Cleveland Clinic is 
one of the area’s largest employers.
Fortune 500 firms located in Cleveland include Parker-Hannifin, Sherwin-Williams, Progressive, Keycorp, and 
TravelCenters of America. 
Insurance is also a leading industry locally, partly because of the presence of Progressive.

SHARE OF 2019 TOTAL EMPLOYMENT

MANUFACTURING

11%
PROFESSIONAL & 

BUSINESS SERVICES

15%
HOSPITALITY

10%
GOVERNMENT

13%
FINANCIAL

6%

TRADE, 
TRANSPORTATION  

& UTILITES

17%
CONSTRUCTION

4%
INFORMATION

1%
EDUCATION & HEALTH

19%
OTHER

4%+

MAJOR AREA EMPLOYERS

Progressive Corp.

Cleveland Clinic

University Hospitals

Sherwin-Williams Co.

MetroHealth System

KeyCorp

Case Western Reserve University

Parker Hannifin Corp.

Swagelok Co.

Lincoln Electric.
* Forecast 
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CLEVELAND DEMOGRAPHICS

QUALITY OF LIFE
Cleveland’s downtown district continues to undergo economic revitalization as buildings such as the medical mart and 
convention center and major renovations reshape the city’s historical centers. Cultural opportunities include the Rock 
and Roll Hall of Fame and the Theater District in downtown Cleveland where Playhouse Square is located. The facility 
has four theaters that house Opera Cleveland and stage Broadway musicals. Cedar Point Amusement Park is a short drive 
away. Only one park in the world has more roller coasters than Cedar Point. Cleveland is home to several highly ranked 
institutions of higher learning, including Case Western Reserve University, Cleveland State University and John Carroll 
University in University Heights.

* Forecast 
Sources: Marcus & Millichap Research Services; BLS; Bureau of Econom ic Analysis; Experian; Fortune; Moody’s 
Analytics; U.S . Census Bureau

The metro’s population and number of households has been contracting in recent years, a trend that will continue over 
the next five years.
Relatively affordable home prices have produced a homeownership rate of 58 percent, slightly above the national rate of 
57 percent. 
Roughly 30 percent of residents age 25 and older have received a bachelor’s degree; of those residents, 12 percent also 
have obtained a graduate or professional degree.

2019 POPULATION BY AGE

6%
0-4 YEARS

18%
5-19 YEARS

6%
20-24 YEARS

24%
25-44 YEARS

28%
45-64 YEARS

18%
66+ YEARS

SPORTS

EDUCATION

ARTS&
ENTERTAINMENT

2019 POPULATION

2.1M
GROWTH 2019-2024

-0.9%

2019 HOUSEHOLDS

847K
GROWTH 2019-2024

-0.2%

2019 MEDIAN AGE

41.3
US MEDIAN:

38.1

2019 MEDIAN 
HOUSEHOLD INCOME

$56.4K
US MEDIAN:

$60.8K
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The information contained in the following Marketing Brochure is proprietary and strictly 
confidential. It is intended to be reviewed only by the party receiving it from Marcus 
& Millichap and should not be made available to any other person or entity without the 
written consent of Marcus & Millichap. This Marketing Brochure has been prepared to 
provide summary, unverified information to prospective purchasers, and to establish only a 
preliminary level of interest in the subject property. The information contained herein is not 
a substitute for a thorough due diligence investigation. Marcus & Millichap has not made 
any investigation, and makes no warranty or representation, with respect to the income or 
expenses for the subject property, the future projected financial performance of the property, 
the size and square footage of the property and improvements, the presence or absence 
of contaminating substances, PCB’s or asbestos, the compliance with State and Federal 
regulations, the physical condition of the improvements thereon, or the financial condition 
or business prospects of any tenant, or any tenant’s plans or intentions to continue its 
occupancy of the subject property. The information contained in this Marketing Brochure 
has been obtained from sources we believe to be reliable; however, Marcus & Millichap has 
not verified, and will not verify, any of the information contained herein, nor has Marcus 
& Millichap conducted any investigation regarding these matters and makes no warranty 
or representation whatsoever regarding the accuracy or completeness of the information 
provided. All potential buyers must take appropriate measures to verify all of the information 
set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate 
Investment Services, Inc. © 2016 Marcus & Millichap.  All rights reserved.

Non-Endorsement Notice
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial 
tenant or lessee identified in this marketing package. The presence of any corporation’s logo 
or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement 
by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, 
service, or commercial listing of Marcus & Millichap, and is solely included for the purpose 
of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT 
THE MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

CONFIDENTIALITY AGREEMENT
Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as 
follows:
The information contained in this Marketing Brochure has been obtained from sources we 
believe to be reliable.  However, Marcus & Millichap has not and will not verify any of this 
information, nor has Marcus & Millichap conducted any investigation regarding these mat-
ters.  Marcus & Millichap makes no guarantee, warranty or representation whatsoever about 
the accuracy or completeness of any information provided.
As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm 
the accuracy and completeness of all material information before completing any purchase.  
This Marketing Brochure is not a substitute for your thorough due diligence investigation 
of this investment opportunity.  Marcus & Millichap expressly denies any obligation to con-
duct a due diligence examination of this Property for Buyer.
Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for 
example only and do not represent the current or future performance of this property.  The 
value of a net leased property to you depends on factors that should be evaluated by you and 
your tax, financial and legal advisors.
Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, 
independent investigation of any net leased property to determine to your satisfaction with 
the suitability of the property for your needs.
Like all real estate investments, this investment carries significant risks.  Buyer and Buyer’s 
legal and financial advisors must request and carefully review all legal and financial docu-
ments related to the property and tenant.  While the tenant’s past performance at this or other 
locations is an important consideration, it is not a guarantee of future success.  Similarly, 
the lease rate for some properties, including newly-constructed facilities or newly-acquired 
locations, may be set based on a tenant’s projected sales with little or no record of actual 
performance, or comparable rents for the area.  Returns are not guaranteed; the tenant and 
any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with 
other material terms of the lease; cash flow may be interrupted in part or in whole due to 
market, economic, environmental or other conditions.  Regardless of tenant history and lease 
guarantees, Buyer is responsible for conducting his/her own investigation of all matters af-
fecting the intrinsic value of the property and the value of any long-term lease, including the 
likelihood of locating a replacement tenant if the current tenant should default or abandon 
the property, and the lease terms that Buyer may be able to negotiate with a potential re-
placement tenant considering the location of the property, and Buyer’s legal ability to make 
alternate use of the property.
By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate 
Investment Services and hold it harmless from any kind of claim, cost, expense, or liability 
arising out of your investigation and/or purchase of this net leased property.

NET LEASED DISCLAIMER



OH BOR: Michael Glass - BRK.2007005898
Activity ID: 

EXCLUSIVELY LISTED BY:

DEAN ZANG
EXECUTIVE MANAGING DIRECTOR
NATIONAL RETAIL GROUP 
WASHINGTON, D.C.

Tel: 	 (202) 536-3754
Fax: 	 (202) 536-3710
dean.zang@marcusmillichap.com 
Licenses: MD 665335 
	  VA 0225239201

JOSH EIN
FIRST VICE PRESIDENT
NATIONAL RETAIL GROUP 
WASHINGTON, D.C.

Tel: 	 (202) 536-3726
Fax: 	 (202) 536-3710
josh.ein@marcusmillichap.com 
Licenses: MD 643676
                     DC SP98371724
	   VA 0225242141

SPECIAL COVID-19 NOTICE
 
All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence 
and seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting from the continuing 
COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any 
prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries 
between buyers and sellers. Marcus & Millichap and its investment professionals cannot and will not act as lawyers, accountants, 
contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, 
regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. 
Projections and pro forma financial statements are not guarantees and, given the potential volatility created by COVID-19, all 
potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.)


