997 Joshua Station Blvd
Joshua, TX 76058

Actual Subject Property
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https://www.youtube.com/watch?v=R8z61DoCcMc&feature=youtu.be

FINANCIAL OVERVIEW
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PRICE: $1,905,000 | RENT: $100,000 ANNUALIZED OPERATING DATA

Property Address 997 Joshua Station Boulevard
City, State, Zip Joshua, TX 76058 Annual Rent $100,000
Estimated Building Size (SF) 3,010
Rental Escalations 7.5% Every 5 Years
Lot Size SF/Acres 29,970 SF | 0.69 Acre (s)
Year Built 2020 Average Cap Over Lease 5.87%
RENT SCHEDULE ANNUALRENT MONTHLY RENT CAP RATE
Property Type Net Leased Restaurant
Ownership Private Years 1-5 100,000 S 8,333 5.25%
Tenant Burger King
Years 6-10 107,500 S 8,958 5.64%
Guarantor Ampler Burgers LLC | 59 Units
Lease Commencement Date 1/21/2020 Years 11-15 115,563 S 9,630 6.07%
Lease Expiration 1/20/2040
Years 16-20 124,230 S 10,352 6.52%
Lease Term Remaining 20 Years
Option | o
Lease Type NNN Years 21-25 133,547 S 11,129 7.01%
Roof & Structure TenantResponsibility Option Ii
) 143,563 S 11,964 7.54%
Options to Renew Four 5-Year Options Years 26-30
Base Term Rental Escalations 7.5% Every Five Years Option il 154 330 S 12,861 8.10%
Years 31-35 ! !
Percentage Rent No St
ption
165,905 13,825 8.71%
Right of First Refusal Yes Years 36-40 > °

This information has been secured from sources we believe to believable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used

herein are for example purposes only and do not represent the current or future performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services,Inc.©2020 Marcus & Millichap ACT ID # ZAB0390411
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INVESTMENT SUMMARY

Marcus & Millichap is pleased to present for sale this single-tenant,
absolute triple-net Burger King Restaurant investment opportunity located in
Joshua, Texas, a suburb of Fort Worth. The property consists of .69 acres improved
with an approximately 3,200-square foot building. The newly constructed
restaurant has a brand new 20-year lease in place with Ampler Burgers, LLC, a
multi-brand operator with 59 units under its Burger King entity. Annual base rent
is set at $100,000 with 7.5 percent rental increases every five years in the base
term, as well as each of the four five-year renewal options.

The Burger King restaurant benefits from excellent visibility along the
hard, signalized intersection of S. Broadway and Stadium Drive, fronting
Brookshires Grocery store and fuel station. The restaurant is also located
across the street from three public schools with total enrollment of nearly
2,000 students as well as the high school’s Owl Stadium. The local YMCA
chapter with 800 members, sits directly behind Brookshire’s, and immediately
to the south, two new multifamily complexes recently opened with
approximately 400 units, plus additional retail is also expected to break ground
to the north of the restaurant. The city of Joshua is located 20 miles south of Fort
Worth, approximately 30 minutes drive time. It is a growing suburb of the Dallas-Fort
Worth Metropolitan Area.

This information has been secured from sources we believe to believable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information.
r re approxim ny inaccurac project opinion ptio timates used

rty. Marcus & Millichap Real Estate Investment Services is a service mark of
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RBI is an American Canadian multinational fast food holding icompany. Formed in 2014 by the $12.5 billion merger between
American fast food restaurant chain Burger King and Canadian coffee shop and| restaurant chain Tim Hortons and expanded by
the 2017 purchase of American fast food chain Popeyes Louisiana Kitchen, the company is the fifth-largest operator of fast food
restaurants in the world. The company is based alongside Tim Hortons in"TForonto. Burger King and Popeyes retain their existing
operations and headquarters, both in Miami. The 2014 merger focused primarily on expanding the international reach of the Tim
Hortons brand, and providing financial 'efficiencies for both“companies. The company is majority-owned by the Brazilian
investment company 3G Capital—the previous majority owner of Burger King—holding a 51% stake. The company is publicly
traded on the New York and Toronto Stock| Exchanges. In January 2019, Jose Cil was named the CEO of Restaurant Brands

International.

Every day, more than 11.million guests visit BURGER KING® restaurants around the world and they do so because their
restaurants are known for serving high-quality, great-tasting, and affordable food. Founded in 1954, the BURGER KING® brand is
the second largest fast food hamburger chainvin the world. The original HOME OF THE WHOPPER®, the BURGER KING®
system operates more than 17,800 locations in more than 100 countries and U.S. territories. Almost 100 percent of BURGER
KING® restaurants are owned and operated by independent franchisees, many- ofithem family-owned operations that have been

in business for decades.
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FRANCHISEE QVERVIEW

AMPLER

AMPLER RESTAURANT GROUP

Ampler is a rapidly growing, multi-brand franchise restaurant group consisting of
four well-known brands, i.e. Burger King, Church’s Chicken, Taco Bell and Little
Caesars. Currently operating 350+ restaurants offering a limited menu of
breakfast, lunch and dinner products across ten states with projects in over 30
DMAs. Through acquisition and new store development, Ampler is becoming one

of the largest and most well-respected restaurant operators in the U.S.

AGMAN

Agman is a family owned, multi-strategy investment firm that traces its roots to
western lowa in 1923. They leverage their permanent capital base to partner with
exceptional entrepreneurs building enduring businesses. Since their humble

origin as a one-man insurance brokerage, Agman has developed considerable
activities in three core areas: Real Estate, Private Capital and Public Markets.
Agman participates as a control and passive investor across a range of industries
and business types, investing in mature businesses and have founded or invested
in numerous early stage companies. They maintain a particular concentration in
hospitality and insurance and manage a fully integrated real estate platform with
capabilities in development, acquisition, asset and property management.

TACOD
BELL
Segment & Primary Product: Burger Chicken Pizza Mexican
Total U.S. System Sales: $9.6458B $774 mm $3.7788B $9.790B
Total U.S. Units: 7,226 1,078 4,390 6,446
U.S. AUVs: $1.34 mm $710k $845 k $1.54 mm
Ranking: 5 61 18 4




|FRANCH|SEE OVERVIEW

Steve Wiborg | Chairman Kevin Fernandez | President

Hans Pusch | CEO

Hans leads Agman’s private capital Steve has served as a strategic Previously Vice-President of North Neil previously served as a Vice-
investment strategy. In 2017, he co- advisor and operational partner America field operations at Burger President of Restaurant Brands
founded Ampler to build a multi- with Agman since 2016. Prior to King Corporate, where he oversaw International, an operating partner
brand, multi-unit franchise Ampler, Steve was recruited by 3G 7,000+ US Burger King restaurants at Garnett Station Partners, and as
restaurant group. Hans actively Capital to lead Burger King Corp. the President of Cambridge
supports Agman’s hospitality and and served as Chairman, Executive Franchise Holdings
financial investments Vice President and President of
North America

Ampler continues to grow through strategic
acquisitions and new restaurant

development, with the goal &
of scaling to 1,000

restaurants T@;
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Neil Shah | President
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JOSHUA, TX

POPULATION

2024 Projection

3-MILE 5-MILES 10-MILES

14,451 32,998 172,792

2019 Population

3-MILE 5-MILES 10-MILES

13,284 30,589 158,489

INCOME

Average

3-MILE 5-MILES 10-MILES

$82,836 $81,416 $80,734

Median

5-MILES 10-MILES

$65,054 $63,239 $65,607

HOUSEHOLDS

2024 Projection

3-MILE 5-MILES 10-MILES

5,245 11,366 61,308

2019 Households

3-MILE 5-MILES 10-MILES

4,795 10,446 55,978
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FORT WORTH METRO AREA

The Fort Worth metro is a part of the Dallas/Fort Worth Metroplex and consists of Tarrant,
Hood, Johnson, Parker, Wise and Somervell counties. The most populous cities in the metro
are Fort Worth and Arlington, which are also some of the largest cities in the state. The metro is
home to several higher-educational institutions, including the University of Texas at Arlington,

which supplies an educated labor force forthe large-and diverse employment base.

METRO HIGHLIGHTS

CORPORATE BASE

Major companies located in the metro include American Airlines Group, D.R. Horton, Pier 1
Imports, Halliburton and BNSF Railway.

MILITARY PRESENCE

Naval Air Station Joint Reserve Base Fort Worth employs more than 11,000 personnel and
generates a $1.3 billion annual impact to the local economy.

WORD-RENOUNED EDUCATION SYSTEM

The many local universities in the metro include the University of Texas at Arlington, which is the
largest university in North Texas; Texas Christian University; Tarrant County College; and Texas
Wesleyan University.

ECONOMY

- Lockheed Martin Aeronautics Co. is headquartered in Air Force Plant 4 in the city of Fort Worth. It
serves the Naval Air Station, also based in the metro.

: | Healthcare is a strong economic driver, assisted by students graduating from the area’s many
colleges and universities. Large employers include Texas Health Resources and University of
Texas.

= General Motors’ assembly plant has been operating in the metro since 1954 and currently
manufactures large SUVs for various divisions such as Chevrolet, GMC and Cadillac, providing
numerous jobs.

= Local amenities include the Kimbell Art Museum, Modern Art Museum of Fort Worth, the National

Cowgirl Museum and Hall of Fame, as well as rodeos at the Fort Worth Stockyards.

2019
POPULATION:

2.5M

Growth
2019-2024*:

6.9%

2018
HOUSEHOLDS:

916K

Growth
2019-2024*:

2019
MEDIAN AGE:

35.2

U.S. Median:

38.1

2019 MEDIAN
HOUSEHOLD INCOME:

U.S. Median:

$60,800
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NON-ENDORSEMENT AND DISCLAIMER NOTICE

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary,
especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on
behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus &
Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other
professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook. Projections and pro forma
financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections,
analyses, and decision-making.)

DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: The information contained in this Marketing Brochure has been obtained from sources we believe to be
reliable. However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no
guarantee, warranty or representation whatsoever about the accuracy or completeness of any information provided. As the Buyer of a net leased property, it is the Buyer's responsibility to independently
confirm the accuracy and completeness of all material information before completing any purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this
investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a due diligence examination of this Property for Buyer. Any projections, opinions, assumptions or estimates used in
this Marketing Brochure are for example only and do not represent the current or future performance of this property. The value of a net leased property to you depends on factors that should be
evaluated by you and your tax, financial and legal advisors. Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property
to determine to your satisfaction with the suitability of the property for your needs. Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors
must request and carefully review all legal and financial documents related to the property and tenant. While the tenant's past performance at this or other locations is an important consideration, it is not
a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed facilities Or newly-acquired locations, may be set based on a tenant’s projected sales with little or
no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with
other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is
responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including the likelihood of locating a replacement
tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate With a potential replacement tenant considering the location of the property,
and Buyer’s legal ability to make alternate use of the property. By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from
any kind of claim, cost, expense, or liability arising out of your investigation and/or purchase of this net leased property.

CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not
be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective
purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due Diligence investigation. Marcus & Millichap
has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the
size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance With State and Federal regulations, the physical
condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant's plans or intentions to continue its occupancy of the subject property. The
information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information
contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the
information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NON-ENDORSEMENTS

Marcus & Millichap Real Estate Investment Services, Inc ("Marcus & Millichap") is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package.
The presence of any corporation's logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or
subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective
customers.

ACT ID # ZAB0390411



Information About Brokerage Services
S ouamg Texas law requires alf real estate license holders to give the following information about
brokerage services to prospective buyers, tenants, sellers and lendiords.

TYPES OF REAL ESTATE LICENSE HOLDERS:
® A BROKER is responsible for all brokerage activities, including acts performed by sales agents sponsored by the hroker.
® A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker.

A BROKER’S MINIMUM DUTIES REQUIRED BY LAWY {A client is the person or party that the broker represents):
e Putthe interests of the client above all others, including the broker's own interests;
e [nformthe client of any material information about the property or transaction received by the broker;
e Answer the client’s questions and present any offer to or counter-offer from the client; and
® Treat all parties to a real estate transaction honestly and fairly.

A LICENSE HOLDER CAN REPRESENT APARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property owner's agent through an agreement with the owner,
usually in a written listing to sell or property management agreement. An owner's agent must perform the broker’s minimum duties
above and must inform the owner of any material information about the property or transaction known by the agent, including
information disclosed to the agent or subagent by the buyer or buyer’s agent.

AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/ftenant's agent by agreeing to represent the buyer, usually through a
written representation agreement. A buyer's agent must perform the broker’'s minimum duties above and must inform the buyer of any
material information about the property or transaction known by the agent, including information disclosed to the agent by the seller or
seller’'s agent.

AS AGENT FOR BOTH - INTERMEDIARY: To act as an intermediary between the parties the broker must first obtain the written
agreement of eoch party to the transaction. The written agreement must state who will pay the broker and, in conspicuous bold or
underlined print, set forth the broker's obligations as an intermediary. A broker who acts as an intermediary:
e Must treat all parties to the transaction impartially and fairly;
e May, with the parties' written consent, appoint a different license holder associated with the broker to each party {owner and
buyer) to communicate with, provide opinions and advice to, and carry out the instructions of each party to the transaction.
e Must not, unless specifically authorized in writing to do so by the party, disclose:
o that the owner will accept a price less than the written asking price;
o that the buyerftenant will pay a price greater than the price submitted in a written offer; and
o any confidential information or any other information that a party specifically instructs the broker in writing not to
disclose, unless required to do so by law.

AS SUBAGENT: A license holder acts as a subagent when aiding a buyer in a transaction without an agreement to represent the
huyer. A subagent can assist the buyer but does not represent the buyer and must place the interests of the owner first.

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARLY ESTABLISH:
e The broker's duties and responsibilities to you, and your obligations under the representation agreement.
e ‘Who will pay the broker for services provided to you, when payment will be made and how the payment will be calculated.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. It does not create an obligation for
you to use the broker's services. Please acknowledge receipt of this notice below and retain a copy for your records.

Marcus & Millichap 9002994 972-755-5200

Lice nsed Broker /Broker Firm Name or License No. Email Phone
Primary Assumed Business Name
Tim A. Speck 432723 tim.speck@marcusmillichap.com 972-755-5200
Designated Broker of Firm License No. Email Phone
Licensed Supervisor of Sales Agent/ License No. Email Phone
Associate
Sales Agent/Associate™s Name License No. Email Phone
Buyer/Tenant/Seller/Landlord Initials Date
Regulated by the Texas Real Estate Commission Information available at www.trec.texas.gov

IABS 1-0



Debra L. Franklin Justin R. Sturdivant
First Vice President Investment Senior Investment Associate
Associate Director Associate Director
Net Leased Properties Group National Retail Group
Miami Office Nashville Office
305.308.2635 941.504.4222
Debra.Franklin@Marcusmillichap.com Justin.Sturdivant@MarcusMillichap.com
Tim Speck License: FL3282650 License: TN333898
TX Broker of Record
License | 9002994

Marcus g Millichap OFFICES NA TIONWIDE

WWW.MARCUSMILLICHAP.COM
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