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AFFILIATED BUSINESS DISCLOSURE

CBRE, Inc. operates within a global family of companies with many
subsidiaries and related entities (each an “Affiliate”) engaging in a
broad range of commmercial real estate businesses including, but not
limited to, brokerage services, property and facilities management,
valuation, investment fund management and development. At times
different Affiliates, including CBRE Global Investors, Inc. or Trammell
Crow Company, may have or represent clients who have competing
interests in the same transaction. For example, Affiliates or their
clients may have or express an interest in the property described

in this Memorandum (the “Property”), and may be the successful
bidder for the Property. Your receipt of this Memorandum constitutes
your acknowledgement of that possibility and your agreement that
neither CBRE, Inc. nor any Affiliate has an obligation to disclose to
you such Affiliates’ interest or involvement in the sale or purchase of
the Property. In all instances, however, CBRE, Inc. and its Affiliates will
act in the best interest of their respective client(s), at arms’ length,
not in concert, or in a manner detrimental to any third party. CBRE,
Inc. and its Affiliates will conduct their respective businesses in a
manner consistent with the law and all fiduciary duties owed to their
respective client(s).

CONFIDENTIALITY AGREEMENT

Your receipt of this Memorandum constitutes your acknowledgement
that (i) it is a confidential Memorandum solely for your limited use
and benefit in determining whether you desire to express further
interest in the acquisition of the Property, (ii) you will hold it in the
strictest confidence, (iii) you will not disclose it or its contents to any
third party without the prior written authorization of the owner of the
Property (“Owner”) or CBRE, Inc., and (iv) you will not use any part of
this Memorandum in any manner detrimental to the Owner or CBRE,
Inc.

If after reviewing this Memorandum, you have no further interest in
purchasing the Property, kindly return it to CBRE, Inc.

DISCLAIMER

This Memorandum contains select information pertaining to the
Property and the Owner, and does not purport to be all-inclusive or
contain all or part of the information which prospective investors
may require to evaluate a purchase of the Property. The information
contained in this Memorandum has been obtained from sources
believed to be reliable, but has not been verified for accuracy,
completeness, or fitness for any particular purpose. All information

is presented “as is” without representation or warranty of any kind.
Such information includes estimates based on forward-looking
assumptions relating to the general economy, market conditions,
competition and other factors which are subject to uncertainty and
may not represent the current or future performance of the Property.
All references to acreages, square footages, and other measurements
are approximations. This Memorandum describes certain documents,
including leases and other materials, in summary form. These
summaries may not be complete nor accurate descriptions of the full
agreements referenced. Additional information and an opportunity to
inspect the Property may be made available to qualified prospective
purchasers. You are advised to independently verify the accuracy

and completeness of all summaries and information contained
herein, to consult with independent legal and financial advisors, and
carefully investigate the economics of this transaction and Property’'s
suitability for your needs. ANY RELIANCE ON THE CONTENT OF THIS
MEMORANDUM |S SOLELY AT YOUR OWN RISK.

The Owner expressly reserves the right, at its sole discretion, to reject
any or all expressions vof interest or offers to purchase the Property,
and/or to terminate discussions at any time with or without notice
to you. All offers, counteroffers, and negotiations shall be non-
binding and neither CBRE, Inc. nor the Owner shall have any legal
commitment or obligation except as set forth in a fully executed,
definitive purchase and sale agreement delivered by the Owner.

© 2020 CBRE, Inc. All Rights Reserved.

CBRE
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THE OFFERING

EXECUTIVE SUMMARY
Offering Price $6,000,000
Cap Rate 5.9%
NOI $354,143
Remaining Lease Term March 2021
Total Building Area 15,318 SF

APN

Lot Size

Address

8037-055-001

1.45 AC

13525 S Beach Blvd, La Mirada, CA 90638
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INVESTMENT HIGHLIGHTS

CBRE is accepting offers to lease or purchase

the standalone drugstore with a double drive-thru,
featuring a point of ingress and egress along Beach
Blvd & Hillsborough Dr, respectively (+60,000 CPD
at intersection). The property is situated at a
signalized intersection in La Mirada, a densely
populated, affluent city that sits on the border of
Los Angeles & Orange County. The 15,318-SF pad
is situated in a community center, with over 200,500

people and average household incomes exceeding
$107,833 within a 3-mile radius of the subject site.

EXCELLENT DEVELOPMENT OPPORTUNITY, STRONG REAL ESTATE
FUNDEMENTALS

e Existing Income Stream:
CVS is still occupying the premises and paying rent until March 2021,
providing enough revenue to carry the expense load while determining
future redevelopment

® Double Drive Thru + Conventional Building Dimensions:
Built in 2001, the 15,318 SF Pad, has a traditional drug-store building
layout and features a double drive through which enhances the
property’s flexibility and future leasing opportunities

* High Traffic & Significant Frontage:
+60,000 CPD at Beach Blvd & Hillsborough Dr, with unmatched
visibility of nearly 284 feet of frontage on Hillsborough Dr, and 178 feet
on Beach Blvd, the trade area’s primary arterial road

HIGH IDENTITY, HIGH TRAFFIC LOCATION - AFFLUENT LOS ANGELES
COUNTY DEMOGRAPHICS

e Affluent Los Angeles Infill Demographics:
Over 200,500 people within a 3-mile radius with an Average
Household Income exceeding $107,833

* Immediate Access to 5 Freeway:
Location has immediate access to the 5 Freeway, a major throughway
that spans across the entire state of California, which connects
Northern California to Los Angeles, Orange County and San Diego
Counties

® Residential & Commercial Proximity:
The property is adjacent to Hillsborough Subdivision with a Median
Home Value of + $750,000 and blocks away from commercial density
along Imperial Highway, a major highway with offramps along both the
5 & 57 Freeways



AREA HIG H LIG HTS 3-MILE RADIUS

3 (s, D

POPULATION AVG. HOUSEHOLD INCOME MEDIAN HOME VALUE
200,545 $107,833 $618,000

= = 'l._l‘ = - ,_‘__,_ 4-.' B
= ] e )ﬁﬁlﬁ . s
. "‘t;. ﬂfi"_-l ST TS l

1-:--- r.dtr -ﬂ-r _.#r w J@”ﬂ

‘ﬁ?':-‘“' -] *3':’&'&-&*;:-‘@.-,%




TENANT PROFILE
CVS pharmacy

Headquartered in Woonsocket, Rl and founded in 1963, CVS, Inc. is

an American retail company and health care company with over 9,800
retail locations in 49 states. The company employees over 250,000
people across all 50 states. CVS is a pharmacy innovation company
helping people on their path to better health. CVS is reinventing
pharmacy by providing the most accessible and personalized expertise
while maintaining competitive prices. CVS is the only pharmacy retailer
to stop selling tobacco in its stores. They also offer a wide assortment
of merchandise, including over the-counter medications and health
essentials, beauty products and cosmetics, healthy snacks, photo
finishing, seasonal merchandise, greeting cards and convenience
items. CVS also offers clinics and mail order prescriptions. CVS
Caremark is headquartered in Woonsocket, Rhode Island and is a
publicly traded corporation, with 7,800 locations, annual revenues of
37.2 Billion, and an S & P rating of BBB+
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ADDRESS

13525 S Beach Blvd,
La Mirada, CA 90638

APN

8037-055-001

BUILDING AREA

15,318 SF

LOT SIZE

1.45 AC

LAND USE

General Commercial

YEAR BUILT

2001

SERDER
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LOCATION OVERVL

LA MIRADA

La Mirada is a city in southeast Los Angeles County, California United
States, and is one of the Gateway Cities with a population close to
50,000. La Mirada has been listed on CNN Money Magazine's "Best
Place to Live" List attributing both the La Mirada Theatre for the
Performing Arts and the Splash! La Mirada Regional Aquatics Center
as two of its main attractions.

Public education in a majority of La Mirada is governed by the
Norwalk-La Mirada Unified School District, headquartered in

neighboring Norwalk (Population +105,000).

The City continues to offer many advantages to its residents: a variety
of single-family housing, excellent parks and recreational centers, a
low crime rate, and quality senior housing. La Mirada places a strong
emphasis on City Beautification, with well-maintained parkways,
streets and parks. The La Mirada Theatre for the Performing Arts is
one of the finest in Southern California, featuring plays, musicals and
children's productions. City officials and residents alike are proud of
La Mirada's reputation of being "Dedicated to Service".

CITY OVERVIEW

Location Los Angeles County
Population 49,139

Zip Codes 90637-90639
Website www.cityoflamirada.org

Biola University
US Foodservice
Norwalk La Mirada School District

#1 Top Employer
#2 Top Employer
#3 Top Employer

=W

LOS ANGELES COUNTY

Los Angeles County is the most heavily populated county in the
country with approximately 10 million people including about 1 million
that live in unincorporated areas of the county. The metropolis formed
by the six neighboring counties of Los Angeles, Ventura, Kern, San
Bernardino, Riverside, and Orange is home to over 19.3 million
residents. Los Angeles County is also home to one of the most
educated labor pools in the country with a labor force of more than
4.7 million, roughly 2 million of which are college graduates. Los
Angeles County has the largest population of any county in the nation,
and is home to the second most populated city in the country, Los
Angeles whose total population is only second to New York City.
According to the United States Conference of Mayors, Los Angeles
County boasts a GDP among the twenty largest in the world. Los
Angeles County’s continued economic growth, in contrast to other
areas of the state and nation, is due to its diversified economy and
abundant, well-trained workforce.

The county has
more than

190,000

The [CA five-county area
has more than

700,000
people

[FA"has more than

87,000
jobs="

in the fashion industry
and has surpassed at work-in health
New. York’s fashion services/biomedical
district workforce. activities.

people
in aerospace/
technology.



TOP EMPLOYERS IN LOS ANGELES

Kroger CO 145,000
County of Los Angeles 112,500
Los Angeles Unified School District 108,900
City of Los Angeles 57,200
Federal Government 48,100
Kaiser Permanente 34,800
State of California (non-education) 30,600
University of California, Los Angeles 28,600
Northrop Grumman Corp. 19,200
Boeing Co. 14,450

LOS ANGELES COUNTY FACTS

¢ | os Angeles has more than 80 stage theaters and 300
museums, more than any other U.S. city.

e | os Angeles is home to 113 accredited colleges and
universities, including such prestigious institutions as USC,
UCLA, Pepperdine University, Loyola Marymount University and
the Art Center College of Design

e |f the Los Angeles six-county area were a state, it would surpass
all states in total population size with the exception of California
and Texas.

e The Port of Los Angeles is the busiest in the U.S. and one of the
busiest in the world.

e The Los Angeles five-county region, which includes Los
Angeles, Riverside, Ventura, Orange and San Bernardino
Counties, area has a population of almost 20 million.

Los Angeles is on the leading edge of several growth industries:

0 LA has over 87,000 jobs in the fashion industry and has
surpassed New York’s fashion district workforce.

o The LA five-county area has more than 700,000 people at
work in health services/biomedical activities.

o The county has over 190,000 people in aerospace/technology

Tourism and Hospitality is Los Angeles County’s fastest growing
industry adding more jobs than any other industry

Tourism and Hospitality employs close to 372,000 people,
representing nearly 1 out of every 10 jobs in Los Angeles County

If Los Angeles County were a country, it would have the 21st
largest economy in the world. eL.os Angeles is regarded as the
entrepreneurial capital of the world. It has about 200,000 small
businesses, which is twice as many small businesses that can
be found in any other similarly-sized region of the United States.

13



14

DEMOGRAPHIC COMPREHENSIVE

POPULATION
2019 Population - Current Year Estimate
2010-2019 Annual Population Growth Rate

2019 Population

Generation Alpha (Born 2017 or Later)
Generation Z (Born 1999-2016)
Millennials (Born 1981-1998)
Generation X (Born 1965-1980)

Baby Boomers (Born 1946-1964)
Greatest Generations (Born 1945 or Earlier)
RACE AND ETHNICITY

2019 Population

White

Black or African American

Asian

American Indian or Alaska Native
Pacific Islander

Other Race

Two or More Races

Hispanic

White Non-Hispanic

2019 Population 25 and Over
Less than 9th Grade

9-12th Grade - No Diploma
High School Diploma

GED or Alternative Credential
Some College - No Degree
Associate’s Degree

Bachelor's Degree

Graduate or Professional Degree

2019 Average Household Size

'cvs pharmacy® 13525 S. BEACH BLVD // LA MIRADA

1 MILE 3 MILES
19,291 200,545
0.96% 0.57%
19,291 200,545

BDi® Z.A% 6,786 3.4%

3,674 18.5%
4,473 23.2%
3,869 20.1%
4,808 24.9%
2,051 10.6%

19,291

8,327 43.2%
415 2.2%

8,116 42.1%
84 0.4%
27 0.1%

1,697 8.3%
725 3.8%

5,066 26.3%

5,313 27.5%

14,392
388 2.7%
486 3.4%
2,630 17.6%
241 1.7%
2,732 19.0%
1,275 8.9%
4,539 31.5%
2,201 156.3%

2.80

46,121 23.0%
51,436 25.7%
40,561 20.2%
40,309 20.1%
15,332 7.7%

200,545
104,288 52.0%
4125 2.1%
46,106 23.0%
1,446 0.7%
427 0.2%
35,285 17.6%
8,868 4.4%
89,156 44.5%
57,095 28.5%

136,942
8,028 5.9%
7,411 5.4%
26,460 19.3%
2,508 1.8%
31,656 23.1%
12,194 8.9%
32,620 23.7%
16,165 11.8%

3.15

5 MILES

483,965
0.52%

483,965
17,331 3.6%
113,250 23.4%
127,442 26.3%
96,932 20.0%
94,176 19.5%
34,835 7.2%

483,965
253,600 52.4%
11,129 2.3%
92,363 19.1%
3,961 0.8%

1,274 0.3%
99,182 20.5%
22,457 4.6%

240,751 49.7%
130,276 26.9%

326,720
25,565 7.8%
20,640 6.3%
68,879 21.1%
(5,2510), T
72,761 22.3%
27,427 8.4%
69,920 21.4%
35,278 10.8%

3.26



HOUSEHOLD INCOME

2019 Average Household Income
2024 Average Household Income
2019 Per Capita Income

2024 Per Capita Income

2019 Owner Occupied Housing Units
$300,000-$399,999

$400,000-$499,999

$500,000-$749,999

$750,000-$999,999

$1,000,000-$1,499,999

$1,500,000-$1,999,999

$2,000,000 and Over

2019 Median Value of Owner Occ. Housing Units
2019 Average Value of Owner Occ. Housing Units

1 MILE 3 MILES 5 MILES

$123,013 $107,833 $103,789
$144,927 $126,769 $121,771
$44,064 $33,587 $31,385
$51,478 $39,229 $36,619
4,813 40,069 89,122

102 2.1% 2,428 6.1% 6,898 7.7%

447 9.3% 7,811 19.5% 19,931 22.4%

2,115 43.9%

1,478 30.7%

533 11.1%

0 0.0%

0 0.0%
$703,310
$737,323

18,502 46.2%
7,066 17.6%
2,409 6.0%
369 0.9%
464 1.2%
$618,568
$673,063

38,946 43.7%
13,595 156.3%
4,880 5.5%
969 1.1%
1,264 1.4%
$596,884
$658,083

2019 Population
Males

Females
HOUSEHOLD SIZE

19,291
9,208 47.7%
10,082 52.3%

200,545
97,622 48.6%
103,023 51.4%

483,965
237,836 49.1%
246,129 50.9%

1 Person Household
2 Person Household
3 Person Household
4 Person Household
5 Person Household
6 Person Household
2019 Average Household Size

1,447 22.5%

1,931 30.0%

1,190 18.5%

1,130 17.5%
460 7.1%
183 2.8%
2.80

10,547 17.5%
16,452 27.3%
10,931 18.2%
11,156 18.5%
6,002 10.0%
2,685 4.5%
3.15

24,872 17.6%
37,369 26.4%
24,501 17.3%
25,458 18.0%
14,614 10.3%
7,167 5.1%
3.26

20183-2017 Pop. 5+ by Language Spoken at Home

Only English

Spanish

Other Indo-European Language
Asian-Pacific Island Language
Other Language

16,492

8,416 51.0%
1,877 11.4%
598 3.6%
5,439 33.0%
161 1.0%

181,390
98,109 54.1%
47,057 25.9%
4,171 2.3%
31,122 17.2%

930 0.5%

440,463
224,245 50.9%
141,566 32.1%
11,617 2.6%
60,409 13.7%
2,625 0.6%
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© 2020 CBRE, Inc. All rights reserved. This information has been obtained from sources believed reliable, but has not been verified CBRE

for accuracy or completeness. You should conduct a careful, independent investigation of the property and verify all information:
Any reliance on this information is-solely at your own risk. CBRE and the CBRE logo are service marks of CBRE, Inc. All other marks
displayed on this document are the property of their respective owners, and the use of such logos does not imply any affiliation
with or endorsement of CBRE. Photos herein are the property of their respective owners. Use of these images without the express
written consent of the owner is prohibited.
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