
O F F E R I N G  M E M O R A N D U M

C A S P E R , W Y O M I N G

TRACTOR SUPPLY CO

REPRESENTATIVE PHOTO

TAX-FREE STATE



N O N - E N D O R S E M E N T  &  D I S C L A I M E R  N O T I C E

C O N F I D E N T I A L I T Y  &  D I S C L A I M E R
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not 

be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective 

purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has 

not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and 

square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal regulations, the physical condition of the 

improvements thereon, or the financial condition or business prospects of any tenant, or any tenant's plans or intentions to continue its occupancy of the subject property. The information contained in this 

Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & 

Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers 

must take appropriate measures to verify all of the information set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. 

© 2018 Marcus & Millichap. All rights reserved. Activity ID #: ZAB0050270

N O N - E N D O R S E M E N T  N O T I C E
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation's logo or name is not intended 

to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & 

Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers. 
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S P E C I A L  C O V I D - 1 9  N O T I C E
All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem necessary, especially given the 

unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. 

Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals cannot and will 

not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory, financial, and accounting matters, and 

for questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given the potential volatility created by COVID-19, all 

potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.)

OFFICES THROUGHOUT THE U.S. AND CANADA
www.marcusmillichap.com



OFFERING DETAILS
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PROPERTY OVERVIEW

Price $6,330,000

Cap Rate 5.50%

Address 5300 Cy Blvd, Casper, WY 82604

Gross Leasable Area (GLA) 19,097 SF

Lot Size 2.91 Acres

Year Built 2015

Lease Type NN* Landlord Responsible for Roof & Structure

RENT ROLL

ANNUAL RENT LEASE COMM LEASE EXP OPTIONS RENT INCREASES NOTICE TO EXTEND
$348,150 10/03/2015 10/31/2030 (4), 5-Year 10% Every 5 Yrs 90 Days Prior

*Rent Increases to $348,150 on October 1st, 2020. Seller will credit buyer rent difference at close of escrow.

RENT SCHEDULE

TERM MONTHLY RENT          ANNUAL RENT

 YEARS 1-5 $26,375.00        $316,500.00

 YEARS 6-10       $29,012.50                                                             $348,150.00 

 YEARS 11-15       $31,913.75                                                             $382,965.00

 YEARS 16-20-1st Extension Term       $35,105.17                                                             $421,262.00

 YEARS 21-25-2nd Extension Term       $38,615.17                                                             $463,388.00

 YEARS 26-30-3rd Extension Term       $42,477.17                                                             $509,726.00

 YEARS 31-35-4th Extension Term       $46,724.92                                                             $560,699.00

     

*Tenant has 30-day Right of First Refusal.



INVESTMENT HIGHLIGHTS
STRONG CORPORATE LEASE:
Headquartered in Brentwood, Tennessee, Tractor Supply Company (NASDAQ: TSCO) is the largest operator of rural life style retail stores 
in the United States, operating 2,043 retail stores in 49 states, including 1,863 Tractor Supply stores and 180 Petsense pet specialty stores, 
and employing more than 33,000 team members. Tractor Supply is a leading-edge retailer, reporting annual revenues of approximately $8.35 
billion with a net worth of $1.56 billion. Net sales for the first quarter of 2020 increased 7.5% to $1.96 billion from $1.82 billion in the first 
quarter of 2019.  Comparable store sales increased 4.3%. The comparable store sales results included an increase in comparable average ticket 
of 5.4% All geographic regions of the Company had positive comparable store sales growth.

TAX-FREE STATE:
Wyoming seems to take the cake among low tax states. The state boasts no personal state income tax, but as an added bonus - Wyoming 
doesn't impose corporate state income taxes either. It is one of only seven states that has no personal income tax. In addition, the state won't 
tax retirement income, and as of 2018 has an average effective property tax rate of only 0.62%, while its average sales tax rate sits at 5.49%.

ESSENTIAL, COVID-19 SHUT DOWN RESISTANT INVESTMENT: 
Tractor Supply has remained open for business throughout the COVID-19 stay-at-home orders and is also the nation’s first general merchandise 
retailer offering same-day delivery across all its outlets. Notably, it will now provide same-day and next-day delivery for approximately 
15,000 items, consisting of livestock feed, dog food, riding lawn mowers and more. Rising concerns over the pandemic led Tractor Supply 
to roll out same-day delivery via Roadie across all its stores. Impressively, both parties have sped up same-day deliveries in around 80% 
of Tractor Supply’s stores in less than three weeks. Tractor Supply Co.'s (NASDAQ: TSCO) stock is up 95% since March 16th, as its 
stores remain open to provide essential supplies for rural ranches and farms. In early April, the retailer announced it would add 5,000 
employees across its stores and distribution centers to cover new safety-related tasks and provide additional flexibility to cover for sick 
workers. An example of where these additional resources are being used is Tractor Supply's new curbside pickup option for online 
orders, meaning customers don't have to enter the store. Further enhancements to the customer experience include more mobile 
point-of-sale handheld devices that will be rolled out to stores. These allow an Apple-like in-store retail experience in that a device-
carrying staff member can ring up customer orders on the spot. These improvements are helping retain existing customers and winning 
new ones while many other retailers remain closed. Difficult times seem to benefit this retailer. During the 2008-09 financial crisis, revenue 
increased 19% over the two-year period, and the stock trounced the S&P 500.

LONG TERM LEASE AND NEWER BUILD-TO-SUIT CONSTRUCTION:
The subject property was built to all of TSC prototype specifications in 2015. There are more than 10 years remaining on the 15 year lease 
that commenced in October of 2015 with attractive 10% rental increases every five years and three, five year options offering investors a long-
term passive investment opportunity.

THRIVING AGRICULTURAL HUB:
Wyoming has the largest average size of farms and ranches in the United States. Wyoming is home to over 11,600 farms averaging 2,600 
acres. Per the USDA statistics for January 2017, Wyoming agriculture produces $1,689,416,000 of revenue for the state. In comparison to the 
larger industries — energy development and tourism, which generate larger numbers — agriculture multiplies its benefit more aggressively. 
Each dollar generated in Wyoming agriculture circulates over 3.5 times before leaving the communities and state, generating a whopping 
$5,912,956,000 in sustainability for the state. Notably, it is also the industry that best endures economic shifts and avoids seasonal fluctuations 
each year.
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RENT SCHEDULE

TERM MONTHLY RENT          ANNUAL RENT

YEARS 1-5 $26,375.00        $316,500.00

 YEARS 6-10       $29,012.50                                                             $348,150.00

 YEARS 11-15       $31,913.75                                                             $382,965.00

 YEARS 16-20-1st Extension Term       $35,105.17                                                             $421,262.00

YEARS 21-25-2nd Extension Term       $38,615.17                                                             $463,388.00

YEARS 26-30-3rd Extension Term       $42,477.17                                                             $509,726.00

 YEARS 31-35-4th Extension Term       $46,724.92                                                             $560,699.00
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TENANT OVERVIEW

Founded in 1938, Tractor Supply Co (NYSE: TSCO) is headquartered in Brentwood, 
Tennessee and operates over 1,800 locations across the United States. Tractor Supply 
Co is the largest operator of rural lifestyle retail stores in the United States. In 2019, the 
company reached record sales at $8.35 billion dollars. 

The company offers an extensive mix of products necessary to care for home, land, 
pets and animals with a focus on product localization, exclusive brands and legendary 
customer service that addresses the needs of the Out Here lifestyle. With more than 
33,000 team members, the Company leverages its physical store assets with digital 
capabilities to offer customers the convenience of purchasing products they need any-
time, anywhere and any way they choose at the everyday low prices they deserve.

In September 2016, Tractor Supply Company acquired Petsense, LLC, a leading small-
box specialty retailer of pet supplies primarily located in small and mid-size communi-
ties. As of December 2019, the company operated 180 stores in 26 states. 
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To Our Stakeholders:

 “  Tractor Supply had a heart. It had a vision.  
Joining Tractor Supply was like coming home.” 

This is what Jim Wright, CEO of Tractor Supply from 2004 
to 2012, said about why he joined Tractor Supply in 2000. 
I feel the same way as Jim did nearly 20 years ago. It is a 
great honor to have been named President and Chief  
Executive Officer of Tractor Supply in January of this year. 

Our Mission and Values are our secret sauce. Our mission 
is to “work hard, have fun and make money by providing 
legendary service and great products at everyday low 
prices.” This mission is supported by a key set of values—
ethics, respect, balance, winning attitude, communication, 
development, teamwork, change, initiative and account-
ability. Combined they serve as the underpinnings of our 
culture and the guiding principles for how we conduct  
our business.  

We are deeply rooted in the lives of our team members, 
customers and communities. We equip a way of life we  
respect, love and often live ourselves—Life Out Here. This 
focus has been and will continue to be the foundation of our  
growth and source of value creation for our shareholders. 

We are uniquely positioned to become a more integral part 
of our customers’ lives. We have the opportunity to address 
the needs of our customer base better than anyone in this 
fragmented market. As we look forward, we see significant 
opportunities to broaden our customer reach and increase 
our market share as we enhance our product and service 
offerings, continue to grow our store base and expand our 
digital capabilities.

On behalf of the more than 32,000 Tractor Supply  
team members, it is a privilege for me to update you  
on our highlights of fiscal 2019 and to review the  
opportunities ahead.  

Highlights of Fiscal 2019 

In fiscal 2019, we delivered solid financial results: 

•  Net sales increased by 5.6% to reach a record  
$8.35 billion. 

•  Comparable store sales increased 2.7% for the year with 
increases in both transaction count and average ticket.  

•  Diluted earnings per share was $4.66, representing 
growth of 8.1%. 

•  Cash flow from operations was $812 million, an increase 
of 16.9%. We returned $696 million to shareholders 
through the combination of share repurchases and  
quarterly cash dividends throughout the year.  

•  We increased our quarterly cash dividend for  
shareholders by 12.9% to $0.35 per share, marking  
our ninth consecutive year of dividend increases.

Our operational highlights for fiscal 2019 include: 

•  We opened 80 new Tractor Supply stores and 8 Petsense 
locations, increasing our selling square footage by nearly 
5% and our store count to over 2,000 stores.    

•  The ramp up of our new distribution center in Frankfort, 
New York, was completed to support our store expansion 
in the Northeast Corridor of the country.    

•  We enhanced our Buy Online, Pick Up In-Store capability.

•  We completed the rollout of our Stockyard in-store kiosk 
and Mobile Point of Sale technologies to all stores across 
the chain, which offers immediate in-store access to 
our online inventory of products and is another way we 
are offering a retail experience that is relevant for our 
customers and goes beyond “e-commerce” alone.

•  Our Neighbor’s Club Loyalty Program continued to 
experience robust growth with membership approaching 
nearly 15 million members as we exited the year. 

•  We enhanced our Private Label Credit Card program with  
a 5% back reward to our Neighbor’s Club members. 

•  Our online sales, once again, grew strong double-digits 
for the year as we continued to drive traffic and con- 
version from our ongoing investments in our digital  
capabilities.

Looking Forward

As we look to the future, you can expect Tractor Supply to 
keep investing and growing. We are committed to being 
the most dependable supplier of relevant products and 
services for the rural lifestyle, creating customer loyalty 
through personalized experiences and providing con-
venience for Life Out Here—anytime, anywhere and in 
any way our customers choose. Our strategic focus will 
continue to be on our ability to exceed the ever-evolving 
expectations of our customers, positioning us for growth 

Message from Our President and CEO

Hal Lawton  |  President and Chief Executive Officer

H E A D Q U A R T E R S :H E A D Q U A R T E R S :
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T E N N E S S E E T E N N E S S E E 

1 , 8 0 0 + 1 , 8 0 0 + 
L O C A T I O N SL O C A T I O N S

S T O C K S T O C K 
S Y M B O L : S Y M B O L : 
T S C OT S C O
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Tr a c t o r  S u p p l y  a d d i n g  5 , 0 0 0  j o b s ,  i n  i t s  " m o s t  a m b i t i o u s  h i r i n g  d r i v e  e v e r "

April 7,2020- One of the region's largest public companies is pushing ahead with what it calls its most ambi-
tious hiring spree ever, coming amid the COVID-19 pandemic.

Brentwood-based Tractor Supply Co. (Nasdaq: TSCO) announced plans on Monday to immediately fill 5,000 
full-time and part-time positions companywide. The company, which caters to the farming and agriculture 
industries, has nearly 1,900 stores and eight distribution centers, spread across 49 states.

"We have the privilege of being an essential retailer who sells goods that are demand-based and needs-driven," 
Hal Lawton, Tractor Supply's president and CEO, told the Business Journal. "Our customers rely on us for the 
feed for their animals, food for their pets and all the upkeep for their land, farms and really to manage their 
lives."

READ MORE

Tr a c t o r  S u p p l y  C o m p a n y  I s  W e a t h e r i n g  T h i s  P a n d e m i c  W e l l

April 30, 2020- Stocks for non-essential retailers have cratered since the beginning of the year. But Tractor 
Supply Co.'s (NASDAQ: TSCO) stock is up over 10% as its stores remain open to provide essential supplies for 
rural ranches and farms.

This isn't the first downturn this 82-year-old retailer has seen, and it's pulling out its tough-times playbook and 
making all the right moves.

Let's dive into the company's most recent quarterly results, discuss how management is taking care of its stake-
holders, and look at what it's doing during this pandemic to make sure it comes out stronger on the other side.

READ MORE

RECENT NEWS:  TRACTOR SUPPLY CO 

https://www.bizjournals.com/nashville/news/2020/04/06/tractor-supply-adding-5-000-jobs-in-most-ambitious.html
https://www.nasdaq.com/articles/tractor-supply-company-is-weathering-this-pandemic-well-2020-04-30


REGIONAL MAP 

183 MILES
CHEYENNE, WY

272 MILES
DENVER, CO

143 MILES
LARAMIE, WY

7 P R O P E R T Y  A N A L Y S I S SUBJECT PROPERTY



SUBJECT PROPERTYSUBJECT PROPERTY

CY AVE/HW
Y 220

CY AVE/HW
Y 220

PARADISE VALLEY ELEMENTARY
375 STUDENTS

AERIAL MAP 

MCDONALD'SMCDONALD'S

BURGER 
KING

DOWNTOWN CASPER: 4 MILESDOWNTOWN CASPER: 4 MILES

8P R O P E R T Y  A N A L Y S I S



9M A R K E T  O V E R V I E W

 Casper is the second largest city in Wyoming and is located in east-
central Wyoming at the foot of Casper Mountain, the north end of the 
Laramie Mountain Range, and along the North Platte River.

Casper is known for its cowboy culture and is home to Casper College, 
a community college that offers bachelor's degrees in sixteen areas of 
study from the University of Wyoming through their UW/CC Center. 
The small town feel and access to the outdoors are major assets to 
attracting new employees and retaining them. The Casper area has great
access to outdoor adventure, with everything from skiing, rafting, 
kayaking, cycling, rock climbing, camping, hiking, fishing, hunting
and other sports. An additional quality of life measure that is important 
to the local economy is keeping Casper family-friendly through public 
recreational facilities.

Casper is the place where the lines between natural and urban landscapes 
blur. Here, an afternoon out is biking across Casper Mountain’s limitless 
trails, the party of the summer is on inner tubes floating down the North 
Platte River and a lunch hour is spent fly fishing for blue ribbon trout 
in the heart of downtown. In Casper, you’ll revel in all the picturesque 
Western scenery, spectacular recreation and cozy amenities of a 
traditional mountain town without having to worry about long lines, 
bumper-to-bumper traffic or high prices. This is the mountain town for 
the wild at heart.

In addition, Casper was  recently named the #1 Big Fish Destination by 
American Angler Magazine. The city is widely considered Wyoming’s 
top fishing spot by anglers around the world, and no trip out West would 
be complete without wading into the North Platte. It’s the perfect place 
for the fishing experience of a lifetime — be it along the famed Miracle 
Mile or Grey Reef stretches of the river or among the hustle and bustle 
of our urban core.

C i t y  O f
C a s p e r

INCOME 1-MILE 3-MILE 5-MILE

2019 Average 
Household Income

$82,433 $79,580 $73,044

D E M O G R A P H I C S

HOUSEHOLDS 1-MILE 3-MILE 5-MILE

2019 Estimate 1,753 9,800 20,471

          25,04625,046
To t a l  P o p u l a t i o n  Wi t h i n  3 - M i l e  R a d i u s

G E N DE R

50%

50%

$82,433$82,433
Average Household Income Within 

1 - M i l e  R adius

$210,185$210,185
Median Housing Value

POPULATION 1-MILE 3-MILE 5-MILE

2019 Estimate  4,718 25,046 49,819

9,8009,800
To t a l  H o u s e h o l d s  3 - M i l e  R a d i u s
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NATRONA COUNT Y 2017 CENSUS OF AGRICULTURE 

Percent of state agriculture
sales

Total and Per Farm Overview, 2017 and change since 2012

2017
% change

since 2012

Number of farms 430 +8

Land in farms (acres) 1,933,264 +14

Average size of farm (acres) 4,496 +6

Total ($)

Market value of products sold 43,213,000 +1

Government payments 318,000 -50

Farm-related income 2,529,000 +46

Total farm production expenses 42,646,000 +1

Net cash farm income 3,414,000 +10

Per farm average ($)

Market value of products sold 100,494 -7

Government payments

(average per farm receiving) 9,365 -34

Farm-related income 18,459 +31

Total farm production expenses 99,177 -7

Net cash farm income 7,939 +2

3
Share of Sales by Type (%)

Crops 13

Livestock, poultry, and products 87

Land in Farms by Use (%) a

Cropland 3

Pastureland 96

Woodland (Z)

Other (Z)

Acres irrigated: 44,293

2% of land in farms

Land Use Practices (% of farms)

No till 5

Reduced till 4

Intensive till 5

Cover crop 4

Farms by Value of Sales Farms by Size

Number Percent of Total a Number Percent of Total a

Less than $2,500 191 44 1 to 9 acres 71 17

$2,500 to $4,999 31 7 10 to 49 acres 101 23

$5,000 to $9,999 33 8 50 to 179 acres 68 16

$10,000 to $24,999 42 10 180 to 499 acres 56 13

$25,000 to $49,999 32 7 500 to 999 acres 25 6

$50,000 to $99,999 18 4 1,000 + acres 109 25

$100,000 or more 83 19

Natrona County
Wyoming

Click HERE to Access the Full Report 

INCOME 1-MILE 3-MILE 5-MILE

2019 Average 
Household Income

$82,433 $79,580 $73,044

HOUSEHOLDS 1-MILE 3-MILE 5-MILE

2019 Estimate 1,753 9,800 20,471

POPULATION 1-MILE 3-MILE 5-MILE

2019 Estimate  4,718 25,046 49,819

https://www.nass.usda.gov/Publications/AgCensus/2017/Online_Resources/County_Profiles/Wyoming/cp56025.pdf
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