Offering Memorandum

BURGER KING

Cape Covral, Florida

Subject Property
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Newly Constructed NNN Experienced Franchisee With Premier Location | More Located Along Active Retail
Ground Lease; Built in 2019 225+ Units in 7 States Than 72,000 VPD Corridor | Strong Demos




CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and
strictly confidential. It is intended to be reviewed only by the party receiving it from
Marcus & Millichap Real Estate Investment Services of Florida, Inc. and should not be
made available to any other person or entity without the written consent of Marcus &
Millichap. This Marketing Brochure has been prepared to provide summary, unverified
information to prospective purchasers, and to establish only a preliminary level of
interest in the subject property. The information contained herein is not a substitute
for a thorough due diligence investigation. Marcus & Millichap has not made any
investigation, and makes no warranty or representation, with respect to the income
or expenses for the subject property, the future projected financial performance of the
property, the size and square footage of the property and improvements, the presence
or absence of contaminating substances, PCB’s or asbestos, the compliance with
State and Federal regulations, the physical condition of the improvements thereon,
or the financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of the subject property. The information contained
in this Marketing Brochure has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify, any of the information
contained herein, nor has Marcus & Millichap conducted any investigation regarding
these matters and makes no warranty or representation whatsoever regarding the
accuracy or completeness of the information provided. All potential buyers must take
appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial
tenant or lessee identified in this marketing package. The presence of any corporation’s
logo or name is not intended to indicate or imply affiliation with, or sponsorship or
endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or
any agent, product, service, or commercial listing of Marcus & Millichap, and is solely
included for the purpose of providing tenant lessee information about this listing to
prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT
YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

Marcus g Millichap

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property
as follows:

The information contained in this Marketing Brochure has been obtained from sources
we believe to be reliable. However, Marcus & Millichap has not and will not verify any
of this information, nor has Marcus & Millichap conducted any investigation regarding
these matters. Marcus & Millichap makes no guarantee, warranty or representation
whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently
confirm the accuracy and completeness of all material information before completing
any purchase. This Marketing Brochure is not a substitute for your thorough due
diligence investigation of this investment opportunity. Marcus & Millichap expressly
denies any obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure
are for example only and do not represent the current or future performance of this
property. The value of a net leased property to you depends on factors that should be
evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a
careful, independent investigation of any net leased property to determine to your
satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and
Buyer’s legal and financial advisors must request and carefully review all legal
and financial documents related to the property and tenant. While the tenant’s
past performance at this or other locations is an important consideration, it is not a
guarantee of future success.Similarly, the lease rate for some properties, including
newly-constructed facilities or newly-acquired locations, may be set based on a
tenant’s projected sales with little or no record of actual performance, or comparable
rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail
to pay the lease rent or property taxes, or may fail to comply with other material terms
of the lease; cash flow may be interrupted in part or in whole due to market, economic,
environmental or other conditions. Regardless of tenant history and lease guarantees,
Buyer is responsible for conducting his/her own investigation of all matters affecting
the intrinsic value of the property and the value of any long-term lease, including
the likelihood of locating a replacement tenant if the current tenant should default or
abandon the property, and the lease terms that Buyer may be able to negotiate with a
potential replacement tenant considering the location of the property, and Buyer’s legal
ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real
Estate Investment Services and hold it harmless from any kind of claim, cost, expense,
or liability arising out of your investigation and/or purchase of this net leased property.









New, 15-Year NNN Ground Lease
e New, 15-Year, Triple Net (NNN) Ground Lease
e Five, Five-Year Renewal Options

e Fixed Rent Increases Every Five Years Throughout Base Term
and Options

e Brand New Construction; Property was Built in 2019

2621 Santa Barbara Boulevard, Cape Coral, FL 33904

Price: $2,050,000
Cap Rate: 5.00%
Rentable Square Feet: 3,349
Annual Rent: $102,500
Price PSF: $612.12
Land Area: +/-0.9 Acres
Year Built: 2019

Lease Summary

Tenant: Burger King
Website: www.BurgerKing.com
Lease Guarantor: BravoFlorida, LLC

Lease Type: NNN Ground Lease
Lease Term: 15 Years
Option Periods: 5, 5-Year Options
Roof & Structure: Tenant
Commencement: 12/17/2018
Lease Expiration: 12/31/2033

Subject Property
Base Term Annual Rent PSF Cap Rate
Current —12/31/2023: $102,500 $30.61 5.00%

1/1/2024 - 12/31/2028: $112,750 $33.67 5.50%
1/1/2029 - 12/31/2033: $123,750 $36.95 6.04%

Option Periods Annual Rent PSF  Cap Rate

1/1/2034 - 12/31/2038: $136,250 $40.68 6.65%
1/1/2039 - 12/31/2043: $149,738 $44.71 7.30%
1/1/2044 - 12/31/2048: $164,711 $49.18 8.03%
1/1/2049 - 12/31/2053: $181,182 $54.10 8.84%
1/1/2054 - 12/31/2058: $199,300 $59.51 9.72%



http://www.BurgerKing.com

Location! Location! Location!

e Premier Location | Signalized Intersection of Veterans Parkway
(45,500 Vehicles Per Day) and Santa Barbara Boulevard (25,000
Vehicles Per Day)

e Dense Retail Corridor with National Brand Tenants Including
Lowe’s, Publix, Target, Anytime Fitness, Aspen Dental, MD Now,
Verizon Wireless, Five Guys, Firehouse Subs, Dunkin Donuts,
7-Eleven, Walgreens and Many More

e Directly Next to a Brand New Wawa Gas Station and Convenience
Store, Currently Under Construction

* One Half Mile From Cape Coral High School, the Largest School
in the Area

e Huge Density of 10,000+ Residents Within One Mile
e Cape Coral is the Largest City Between Tampa and Miami

e Part of the Fort Myers MSA With 400 Miles of Renowned Gulf
Coast beaches

World’s Most Recognized Brand
e Burger King is One of the World’s Most Recognized Brands

e More Than $16 Billion in Annual System-Wide Sales, and Nearly
350,000 Team Members, Worldwide

e Nearly 14,000 Restaurants in More Than 100 Countries

Experienced Franchisee

e Experienced, Multi-Unit Franchisee With More Than 225 Units
Throughout Seven States

e More Than 9,000 Team Members

e Brands Include Burger King, Chili’s Bar & Grill, Papa Vino’s Italian
Kitchen, and Spageddies Italian Kitchen
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Quality/Dining; Inc.

Buvger: King

©225+

Family-Friendly Restaurants

&» 75,000

Guests Served Every Day

277

States

i1 9,000+

Team Members



3G Capital

Restaurant Brands International

&

Rich Heritage | Stable, Reliable
Long-Term Ownership

Founded in 1954 with deep ties to the
Miami Community. Burger King has been
actively managed by 3G since 2010.

#2 Fast Food Hamburger Chain,
Globally

More than $16B in annual system-wide
sales, and nearly 350,000 team members,
worldwide.

Global Brand Presence | Fully -
Franchised Business Model

Nearly 14,000 restaurants in more than
100 countries. QSR industry-leading
EBITDA margins.
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MARKET OVERVIEW

Cape Coral-Fort
Myers MSA

National Ranking for Growth in Ranking on Forbes’ 2018 List of
2018 America’s Fastest Growing Metro
Areas

National Ranking for Best Place to National Ranking for Best Place to
Retire Live

The Cape Coral-Fort Myers MSA includes 804 square miles and over 661,000 residents and is considered a
strategic location between Tampa, Naples, Orlando and Miami/Fort Lauderdale

Cape Coral is the Largest City Located Between Tampa and Miami

Southwest Florida continues to be a high-growth population area, adding 24,000 residents from 2017 to
2018, according to a 2018 U.S. Census estimate

That would suggest a 1.91% bump in population across Charlotte, Lee and Collier counties, with a combined
1.3 million residents across the region

Since the 2010 census, estimates show Southwest Florida’s combined population grew by a staggering
19.5%

Florida GDP has topped $1 trillion for the first time, making it the 18th largest economy in the world, with
the lowest unemployment rate since 2007




MARKET OVERVIEW

FORT MYERS
OVERVIEW

Warm winter temperatures as well as an abundance of tourism
activities and attractions draw millions of visitors to Lee County each
year. The local economy is largely driven by tourism, along with a
large retiree population that nears 28% of the total population. Lee
Health, the largest healthcare system in Southwest Florida, is a
major employer. The Fort Meyers metro encompasses all of Lee
County and is roughly 125 miles south of Tampa and 140 miles
west of Fort Lauderdale.

%& METRO HIGHLIGHTS

LARGE HEALTHCARE EMPLOYERS
The largest employer is Lee Health with roughly 13,000 workers
employed through the organizations many locations in the region.

MAJOR RETAILERS
Regional and national retailers such as Publix, Winn-Dixie, Walmart
and Home Depot support tens of thousands of jobs in Lee County.

TOURISM INDUSTRY

Tourists flock to the county for its miles of beaches, activities and
attractions, along with the Boston Red Sox and Minnesota Twins
spring training.

ﬁ[lﬂ[lﬁ ECONOMY

" Florida Gulf Coast University is located in Lee County along with branches of
Barry University and Nova Southeastern University, supplying a large pool of
renters and providing the local economy with a broad base of college-
educated individuals.

¥ Fort Myers and the surrounding area is continually ranked among the top travel
destinations in the U.S., funneling tourism dollars into the local economy.

®  The education, healthcare and social assistance services, and the retail trade
sectors are the largest sources of employment, accounting for roughly 35
percent of jobs.

DEMOGRAPHICS
2019 2019 @ 2019 @ 2019 MEDIAN
POPULATION: HOUSEHOLDS: MEDIAN AGE: HOUSEHOLD INCOME:
733K 311K 48.5 $55,600
20%%354*: 20%?;324*: U'sé’ge?lian: EJSEOMGSC’SB

5.3% 6.2%




POPULATION 1 MILE 3 MILES 5 MILES

2010 Population 8,107 70,485 130,505
2019 Population 9,655 83,224 153,934
2024 Population 10,160 87,119 161,196
2019 Male Population 4,706 39,887 74,421
2019 Female Population 4,949 43,338 79,513
2019 Median Age 44.0 47.7 48.7

RACE & ETHNICITY 1 MILE 3 MILES 5 MILES
American Indian, Eskimo 0.3% 0.3% 0.3%
Asian 2.9% 1.8% 1.8%
Black 4.5% 3.6% 3.6%
Hawaiian/Pacific Islander 0.0% 0.0% 0.1%
White 84.2% 87.9% 88.2%
Other 5.2% 3.6% 3.5%
Multi-Race 2.9% 2.8% 2.7%
Hispanic Ethnicity 27.3% 22.5% 20.9%
Not of Hispanic Ethnicity 72.7% 77.5% 79.1%

~“\wa Click to View in
h‘ Google Maps
Or in Google

Street View

HOUSEHOLD INCOME

2010 Avg Household Income
2019 Avg Household Income
2024 Avg Household Income
2010 Med. Household Income
2019 Med. Household Income
2024 Med. Household Income
2010 Per Capita Income

2019 Per Capita Income

2024 Per Capita Income

HOUSEHOLDS

2010 Households
2019 Households
2024 Households

1 MILE

$61,040
$69,588
$79,444
$49,356
$56,015
$64,100
$22,647
$26,043
$30,082

1 MILE
3,004
3,610
3,845

3 MILES 5 MILES

$62,361  $66,671
$70,627  $74,907
$80,918  $85,674
$47,748  $49,619
$56,020  $57,655
$65,150  $66,866
$25,273  $27,352
$28,784  $30,927
$33,191  $35,587

3 MILES 5 MILES

28,490 53,444
33,850 63,468
35,676 66,881



https://www.google.com/maps/@26.6024632,-81.9741759,3a,80y,71.81h,87.23t/data=!3m7!1e1!3m5!1svkmZ9VJ8KlS5HRD4dLw9KQ!2e0!6s%2F%2Fgeo0.ggpht.com%2Fcbk%3Fpanoid%3DvkmZ9VJ8KlS5HRD4dLw9KQ%26output%3Dthumbnail%26cb_client%3Dmaps_sv.tactile.gps%26thumb%3D2%26w%3D203%26h%3D100%26yaw%3D16.264101%26pitch%3D0%26thumbfov%3D100!7i13312!8i6656
https://www.google.com/maps/place/2621+Santa+Barbara+Blvd,+Cape+Coral,+FL+33904/@26.6025256,-81.9737701,889m/data=!3m1!1e3!4m5!3m4!1s0x88db473d754b1001:0xfe35c6467b86aedd!8m2!3d26.6026492!4d-81.9738812

Barry M. Wolfe
Senior Managing Director Investments
License: SL 702613
Barry.Wolfe@marcusmillichap.com
(954) 245-3493

Alan Lipsky
First Vice President Investments
License: SL 3279054
Alan.Lipsky@marcusmillichap.com
(954) 245-3595

Charles “Chas” Moody

Associate
License: SL 3404499
Charles.Moody@marcusmillichap.com

(954) 245-3464

Ashley Barrett

Transaction Coordinator
Ashley.Barrett@marcusmillichap.com

Jim Shiebler
Vice President Investments
License: FL #SL3347780
Jim.Shiebler@MarcusMillichap.com
(239) 340-7811

James Garner
Senior Associate
License: FL SL3273659
James.Garner@MarcusMillichap.com
(813) 387-4796

Michael Talbert

Associate
License: SL 3418448
Michael.Talbert@marcusmillichap.com

(954) 245-3439

(954) 245-3416

James Medefind
First Vice President Investments
License: FL SL3216834
James.Medefind@MarcusMillichap.com
(813) 387-4788

Evan Whelan
Associate
License: SL 310245
Evan.Whelan@marcusmillichap.com
(954) 245-3487

Joseph Prio
Associate
License: SL 3422291
Joseph.Prio@marcusmillichap.com
(954) 245-3445

Catie Jackson
Marketing Coordinator
Catherine.Jackson@marcusmillichap.com

(954) 245-3592
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