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- 3299 Benchwood Road
Dayton




- pUizﬁER FINANCIAL OVERVIEW

PRICE: $1,538,500 | RENT: $100,000

Property Address

City, State, Zip

Estimated Building Size (SF)
Lot Size SF/Acres

Year Built

Rent/SF

LEASE SUMMARY

3299 Benchwood Road
Dayton, OH 45414
2,866

32,670 SF | 0.75 Acre (s)
2016

$34.89

Property Type
Ownership
Tenant
Guarantor

Lease Commencement Date

Lease Expiration

Lease Term Remaining

Lease Type

Roof & Structure

Options to Renew

Base Term Rental Escalations
Percentage Rent

Right of First Refusal

Net Leased Restaurant

Private

Miller Lane Restaurant Services, LLC
Franchisee

Upon Close of Escrow

15 Years Thereafter
15 Years

NNN
TenantResponsibility
Four 5-Year Options
10% Every Five Years
No

Yes

ANNUALIZED OPERATING DATA

Annual Rent $100,000

Rental Escalations 10% Every 5 Years

Average Cap Rate 8.81%
RENT SCHEDULE ANNUALRENT MONTHLY RENT CAP RATE
Years 1-5 S 100,000 S 8,333 6.50%
Years 6-10 S 110,000 S 9,167 7.15%
Years 11-15 S 121,000 S 10,083 7.87%
Option | 0
Years 16-20 S 133,100 S 11,092 8.65%
Option 0
Years 21-25 S 146,410 S 12,201 9.52%
Option Il 0
Vears 26-30 S 161,051 S 13,421 10.47%
Option IV 0
Years 31-35 S 177,156 S 14,763 11.52%



INVESTMENT OVERVIEW

i
Property Address 3299 Benchwood Road 1 5 3
——— =YEAR NNN LEASE
City, State, Zip Dayton, OH 45414
Estimated Building Size (SF) 2,866 ‘
Lot Size SF/Acres 32,670 SF | 0.75 Acre (s)
Year Built 2016

Rent p/SF $34.89 \ Ro B U s y
INVESTMENT SUMMARY DEM,__Q.GRKPHICS
Marcus & Millichap is pleased to present for sale this single-tenant, DAYTON MSA

absolute triple-net Burger King Restaurant investment opportunity located at in
Dayton, OH. The property consists of just under an acre improved with an _
approximately 2,866-square foot building. There will be a brand new 15-year w
lease in place with Miller Restaurant Services, a multi-unit franchisee currently '
operating 17 locations. Annual base rent is set at $100,000 with 10 percent rental

increases every five years in the base term, as well as the four five-year renewal H EALT HY
options.
The new restaurant sits on a hard-corner in Benchwood Road, just one
block from Exit 59 off Interstate 75. The property is flanked by a high number of RE NT-TO-SALES RATI o

new constructions restaurants, retail and hospitality serving travelers along the I-

75 corridor. The site is also within walking distance to a Walmart Supercenter and
Sam’s Club, and is less than 10 minutes from Dayton International Airport to the w
North and Dayton’s urban core to the South. Nearby retailers include Chipotle,
Colden Corral, Chick-fil-A, Steak ‘n Shake, Smashburger, Chipotle, Hooters and
McAlister’s Deli.

With more than 140,000 people within five miles of the restaurant,

Dayton is the fourth largest metropolitan area in Ohio and is home to Wright- OFF I 75 EXIT
Patterson Air Force Base, a large driver of the region’s economy. —

1tations or warranties, expressed

for any inaccura Y projec i

An e 10
y. Marcus & Millichap Real Estate Investment Services is a service




Miller Lane Restaurant Services

S -_j ,.h ' Paul Scordia graduated from St. John’s University,—Jamaica, New YorK in 1976

'—""*_w, e with-a B.S. in Marketing and joined Burger King Corporation that same year as an

t ' Assistant Manager in Brooklyn, New York. During his -1 7-years at BKGihe rose |

through the ranks in Operations (Restaurant Manager, District Manager and .',-

Franchise District Manager), Marketing and Training. In August of 1993 Paul

became a Franchisee and purchased two Burger King Restaurants in Springfield,

Ohio. In May 2005 he received the Brand Leadership Award from Burger King

Corporation which is awarded to the top 12 Franchisees worldwide at Burger King.

Later that year, he purchased three more restaurants in Tipp, Troy and Sidney, - -

Ohio. Since 2015, Paul has opened six Burger King Restaurants in Springfield,

and four in Columbus and Vandalia, Ohio. In November 2015 he was once again

awarded, receiving the Gold Crown Award in his category from Burger King g : ——

Corporation. Paul is on the Restaurant.Ops Council (16 Franchisees from across

: the system) and the Excellence Councit™six Gold:Crown winners from the past two ==

e Mg years), and currently looking for oppartunities to éontinue to grow the Burger King
Brands-

® e restaurant
' brands
K international
Burger King ( IS an American global ¢hain of hamburger fast food

restaurants. Headquartered in the unincorporated area of Miami-Dade
County, Rlorida, the company was founded in.1953 as Insta-Burger King,
a Jacksonville, Florida—based restaurant chain. After-Insta-Burger King
ran into financial difficulties in 1954y its two "Miami-based franchisees
David Edgerton and James McLamore purchased the company: and
renamed it “‘Burger King”. Over the next half-century,; the company would
change hands four times, with its third set of owners, a partnership of
TPG Capital, Bain Capital- and Goldman Sachs Capital Partners, taking, it
public in 2002, In late 2010, 3G Capital of Brazil acquired a majority
stake-in the company, in a deal valued at US$3.26 billion. The 'new
owners promptly initiated a restructuring of the company to reverse its
fortunes. 3G, along with partner Berkshire Hathaway, eventually merged
the company with the Canadian-based doughnut chain Tim Hortons,
under the auspices of a new Canadian-based parent company named
Restaurant Brands International.
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LOCATION OVERVIEW & DEMOGRAPHICS

DAYTON, OH

2023 Projection Average 2023 Projection
3-MILE 5-MILES 10-MILES 3-MILE 5-MILES 10-MILES 3-MILE 5-MILES 10-MILES
37,566 141,994 417,892 $66,087 $62,017 $61,484 16,017 58,926 171,480
2018 Population Median 2018 Households
3-MILE 5-MILES 10-MILES 3-MILE 5-MILES 10-MILES 3-MILE 5-MILES 10-MILES
37,133 142,668 418,933 $45,597 $46,995 $45,464 15,735 58,595 170,293




METRO HIGHLIGHTS

@ 2018

POPULATION

807K

; Growth 2018-2023*:
EEE HEALTHCARE SERVICES B 1.7%

Metro hospitals consistently earn top national rankings and recognition as well

TECHNOLOGY HUB

Dayton is known for its high concentration of aerospace and aviation

technology. In 2009, it was designated as Ohio's aerospace innovation hub.

as many of HealthGrades’ top ratings.

HIGHER EDUCATION

The University of Dayton and Wright State University are two major higher- =
education institutions impacting the local economy. . gar— 329K

Growth 2018-2023*:

The Dayton metro area is often referred to as the birthplace of aviation as it was the
home of the Wright brothers and where they researched and experimented with flight.
Composed of Greene, Montgomery and Miami counties, it is the fourth largest
metropolitan area in Ohio. Defense and aerospace industries comprise a large section y MEDIAN AGE
of the region’s economy. Additionally, healthcare accounts for a sizable portion of the = — == 39. 5

area’s employment; several key institutes and centers are located here.
U.S. Median

METRO HIGHLIGHTS

- Hospitals in the Greater Dayton area have an estimated combined employment of nearly

32,000 and a yearly economic impact of $6.8 billion. - v 2018
: . MEDIAN
/ HOUSEHOLD INCOME

$53,500

®  Tech Town, a 40-acre district developed in downtown Dayton, was created as a tool to } = U.S. Median
- g $58,800

- Wright-Patterson U.S. Air Force Base is just east of Dayton. The base employs 27,500

military, civilian and contract employees and has a $4.3 billion annual economic impact.

- Dayton’s logistics sector is growing and is expected to add 2,200 jobs by 2023.

support the attraction and growth of high-technology business and promote technology

commercialization.

i s.; BLS; Bureau of Econ
psus Bureau -
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NON-ENDORSEMENT AND DISCLAIMER NOTICE

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows: The information contained in this Marketing Brochure has been obtained from
sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap conducted any investigation regarding
these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever about the accuracy or completeness of any information provided. As the Buyer of a
net leased property, it is the Buyer's responsibility to independently confirm the accuracy and completeness of all material information before completing any purchase. This
Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a
due diligence examination of this Property for Buyer. Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent
the current or future performance of this property. The value of a net leased property to you depends on factors that should be evaluated by you and your tax, financial and legal
advisors. Buyer and Buyer's tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to your
satisfaction with the suitability of the property for your needs. Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors
must request and carefully review all legal and financial documents related to the property and tenant. While the tenant’s past performance at this or other locations is an important
consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed facilities Or newly-acquired locations, may be set
based on a tenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may
fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic,
environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the
intrinsic value of the property and the value of any long-term lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon the
property, and the lease terms that Buyer may be able to negotiate With a potential replacement tenant considering the location of the property, and Buyer's legal ability to make
alternate use of the property. By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of
claim, cost, expense, or liability arising out of your investigation and/or purchase of this net leased property.

CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus &
Millichap and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide
summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a
substitute for a thorough due Diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or
expenses for the subject property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or
absence of contaminating substances, PCB’s or asbestos, the compliance With State and Federal regulations, the physical condition of the improvements thereon, or the financial
condition or business prospects of any tenant, or any tenant's plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing
Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor
has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the
information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENTS

Marcus & Millichap Real Estate Investment Services, Inc ("Marcus & Millichap") is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this
marketing package. The presence of any corporation's logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of
Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing
tenant lessee information about this listing to prospective customers.

Activity ID ZAB0390000 M darcus &M illic ha P




Michael Glass
OH Broker of Record
License BRK.2007005898

Marcus g Millichap

Debra L. Franklin

Senior Investment Associate
Associate Director

Net Leased Properties Group

Miami Office

305.308.2635
Debra.Franklin@Marcusmillichap.com

License: FL3282650

Justin R. Sturdivant

Senior Investment Associate

Associate Director

National Retail Group

Nashville Office

941.504.4222

Justin.Sturdivant@ MarcusMillichap.com

License: FL3204832 | TN333898

1N C
Burger King | Dayton, OH

OFFICES NATIONWIDE
WWW.MARCUSMILLICHAP.COM
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