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EXECUTIVE

DOLLAR TREE

SUMMARY

1174 N Main Street, River Falls, Wl 54022

PRICING

Price: $1,458,000 r) N
Cap Rate: 7.25% | D D D
Gross Leasable Area: 2.000 e e—
Price Per Square Foot: $162.00 $]PA|:5I§EOOO CA}ZZ;)TE: $]'350|7 50
Year Built: 2018
Lot Size: 1.40 Acres ~ §9‘

LEASE SUMMARY % b\ B
Lease Type: MecliEeRil SQUARE FEET:  LEASE TYPES: ACREAGE:
Roof & Structure: Landlord Responsible 9,000 Modified NNN 1.40 Acres
Lease Term: 7/ Years
Rent Commencement: September 6, 2018
Lease Expiration: September 30, 2025 DEMOGRAPHICS
Term Remaining: 5.5 Years 1-Mile 3-Mile 5-Mile
Increases: Im@piions Population 3,702 17,875 21,199
:)err):rl:'i’::ﬁon Clause: IF\I(:)Ur:IeFNe 2 ﬁ“ﬁﬁgee ) %Y A B2l
Right of First Refusal: None
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Tenant

RENT

ROLL

Monthly Annual

Lease End Rent Rent

Annual PSF

Lease Option
Type Terms

Dollar Tree 9,000 9/6/2018  9/30/2025 $8,813 $105,750 $11.75 Modified NNN (4), Five-Yr
Optionl — 10/1/2025  9/30/2030 $8813 $105,720 $11.75
OptionIl ~ 10/1/2030  9/30/2035 $9,188 $110,250 $12.25
Option Ill  10/1/2035  9/30/2040 $9,563 $114,750 $12.75
Option IV 10/1/2040  9/30/2045 $9,938 $119,250 $13.25
Current Totals 9,000 $8,813 $105,750 $11.75

Occupied

Vacant

$105,750
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TENANT

PROFILE

v

Dollar Tree, Inc. is an American chain of discount
variety stores that sells items for $1 or less.
Headquartered in Chesapeake, Virginia, it is a
member company of Fortune 500 and operates
15,115 stores throughout the 48 configuous U.S. states
and Canada. Its stores are supported by a nationwide
logistics network of eleven distribution centers. The
company operates one-dollar stores under the names TENANT
of Dollar Tree and Dollar Bills. The company also
operates multi-price-point variety chains under the
names Deals and Family Dollar. Dollar Tree competes
in the dollar store and low-end retail markets. Each
Dollar Tree stocks a variety of products including
national, regional, and private-label brands.

¢

S an!

AN

HEADQUARTERS # OF LOCATIONS ANNUAL REVENUE
Chesapeake, VA 15,115+ $8.6 Billion

STOCK SYMBOL
NASDAQ: “DLTR”

TENANT
CORPORATE

WEBSITE
DOLLARTREE.COM

1@>

N — | S
YEAR FOUNDED

1986
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LEASE
ABSTRACT

CoMMON AREA MAINTENANCE

REAL ESTATE TAXES

INSURANCE

ROOF & STRUCTURE

HVAC

UTILITIES

Landlord shall operate, maintain, repair, and replace the Common
Avreas so as to maintain clean, safe and secure conditions. Landlord
shall be responsible for the maintenance, repair and replacement of
the sidewalks, landscaping, parking areas, lighting. Tenant shall
reimburse Landlord for these costs subject to a CAM cap of 3%
over prior year which will not include uncontrollable expenses
such as snow removal and utility rate increases. Landlord may
charge an administrative fee.

Tenant Responsible; Landlord pays and Tenant fully reimburses in
monthly installments

Tenant and Landlord shall both carry commercial general liability
insurance at their own expense. Landlord shall also maintain
property insurance against fire and such other perils in which
Tenant will reimburse for Property Insurance Premium.

Landlord shall keep the foundations, roof, floor slab, and structural
portions of the outer walls of the building in good repair and
condition. Landlord shall repair and replace the parking areas and
parking lot.

Tenant, at its sole cost and expense, shall maintain a service
contract and perform routine, standard HVAC System
maintenance. Landlord shall replace the HVAC System as and
when needed at its expense.

Tenant shall pay all utility bills directly to the appropriate service
provider.
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INVESTMENT
OVERVIEW

INVESTMENT HIGHLIGHTS

Build to Suit Dollar Tree in 2018| Zero

Deferred Maintenance

Original 7 Year Lease | Over 5.5 Year

Remaining

Perfectly Positioned near SR-65 and SR-35

Interchange | 5-Mile  Avg. Household
Income in Excess of $85,500
Dollar Tree (NASDAQ: “DTR”) | S&P Rated

BBB-

Modified NNN Lease | Tenant Reimburses for

All  Expenses Including CAM, Taxes,
Insurance & Admin Fee

Several Retqil Traffic,. Driversee|.mALDI,
Walgreens,  Burger King, McDonald’s,

O'Reilly, Culver’s, Among Others

Four, Five-Year Options with $0.50/PSF Rent
Increases Starting in 2nd Option

River Falls is Located in Close Proximity to the
Minneapolis MSA | Home of University of
Wisconsin River Falls (6,000+ Students)

INVESTMENT WRITE-UP

Marcus and Millichap is pleased to present for your acquisition
review the Dollar Tree in River Falls, Wisconsin.

The 9,000 square foot Dollar Tree is positioned on 1.40 acres and
sifs in close proximity to the busy SR-65 and SR-35 interchange.
The property also benefits from several national retail traffic
drivers in the area including McDonald’s, Burger King, O'Reilly
Auto Parts, Culver's, and ALDI among many others.

The Dollar Tree was built in 2018, providing assurance of no
deferred maintenance for a future landlord. The lease s
considered friple net, with the tenant reimbursing for all common
area maintenance, insurance, real estate toxes and
administration expenses. There are scheduled rent increases
beginning in the second of the four renewal options. Dollar Tree
signed an original seven year lease. Currently there are over 5.5
years of term remaining giving an incoming investor ease of
mind and higher yield with a tenant credit rated by S&P 500 as
BBB-.

River Falls is home of the University of Wisconsin River Falls which
has over 6,000 students. River Falls is also considered part of the
Minneapolis/St. Paul MSA located only 30 miles from downtown
St. Paul. The town boasts a five mile population of over 21,000
people with an average household income of $85,759.

Dollar Tree was founded in 1986 and in 34 years has grown to
more than 15,115 locations across 48 states. The company is
publicly fraded on the NASDAQ under the ficker “DLTR".

Marcus &Millichap




MARKET
AERIAL

A&é’&‘lﬁ;{'
ik

g / .y
c%_ R
S st Bridger Catholic Community S

e —

Marcus &Millichap




— i
1 (&)
(] a
=
= -j'
L2

River Falls Golf Club G
& — Hoffman Park
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River Falls

1.6 MILES | 2.0 MILES

University of Wisco River Falls Area
River-Falls zleXelife]
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Population m

In 2019, the population in your selected geography is 21,199.
The population has changed by 21.45% since 2000. It is
estimated that the population in your area will be 22,608.00 five
years from now, which represents a change of 6.65% from the
current year. The current population is 47.80% male and
52.20% female. The median age of the population in your area
is 30.50, compare this to the US average which is 37.95. The
population density in your area is 269.21 people per square
mile.

Households

There are currently 7,644 households in your selected

geography. The number of households has changed by JOBS
27.06% since 2000. It is estimated that the number of EE
households in your area will be 8,265 five years from now,

which represents a change of 8.12% from the current year.
The average household size in your area is 2.51 persons.

Income

In 2019, the median household income for your selected
geography is $68,561, compare this to the US average
which is currently $58,754. The median household income
for your area has changed by 39.75% since 2000. It is
estimated that the median household income in your area
will be $81,811 five years from now, which represents a
change of 19.33% from the current year.

The current year per capita income in your area is $32,291,
compare this to the US average, which is $32,356. The
current year average household income in your area is
$85,752, compare this to the US average which is $84,609.

Race and Ethnicity

The current year racial makeup of your selected area is as
follows: 94.46% White, 1.083% Black, 0.01% Native
American and 1.62% Asian/Pacific Islander. Compare
these to US averages which are: 70.20% White, 12.89%
Black, 0.19% Native American and 5.59% Asian/Pacific
Islander. People of Hispanic origin are counted
independently of race.

People of Hispanic origin make up 2.13% of the current
year population in your selected area. Compare this to the
US average of 18.01%.

Employment

In 2019, there are 6,363 employees in your selected area,
this is also known as the daytime population. The 2000
Census revealed that 62.02% of employees are employed
in white-collar occupations in this geography, and 37.85%
are employed in blue-collar occupations. In 2019,
unemployment in this area is 4.16%. In 2000, the average
time traveled to work was 27.00 minutes.

Marcus &Millichap
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= 2018 Estimate

Total Population 3,702
= 2010 Census

Total Population 3,367
= 2000 Census

Total Population 3,993
= Current Daytime Population

2018 Estimate 4,263

= 2023 Projection

Total Households 1,768
= 2018 Estimate

Total Households 1,687

Average (Mean) Household Size 2.32
= 2010 Census

Total Households 1,500
= 2000 Census

Total Households 1,343
= Occupied Units

2023 Projection 1,768

2018 Estimate 1,753

= 2018 Estimate

$150,000 or More 7.24%
$100,000 - $149,000 18.80%
$75,000 - $99,999 15.74%
$50,000 - $74,999 15.65%
$35,000 - $49,999 11.86%
Under $35,000 30.71%
Average Household Income $75,431
Median Household Income $61,431
Per Capita Income $34,487

MARKET
OVERVIEW

17,875

17,280

14,957

19,739

6,885

6,438
2.46

6,004

5,117

6,885
6,769

9.23%
18.75%
15.07%
15.03%
11.86%
30.08%
$78,709
$62,423
$29,971

21,199

20,407

17,455

21,291

8,265

7,644
2.51

7,129

6,016

8,265
8,035

11.20%
19.85%
15.38%
14.93%
11.61%
27.03%
$85,752
$68,561
$32,291

Total Average Household Retail
Expenditure

= Consumer Expenditure Top 10
Categories

Housing

Transportation

Shelter

Personal Insurance and Pensions
Food

Health Care

Utilities

Entertainment

Cash Contributions

Household Furnishings and
Equipment

2018 Estimate Total Population
Under 20

20 to 34 Years

35 to 39 Years

40 to 49 Years

50 to 64 Years

Age 65+

Median Age

= Population 25+ by Education Level
2018 Estimate Population Age 25+

Elementary (0-8)

Some High School (9-11)
High School Graduate (12)
Some College (13-15)
Associate Degree Only
Bachelors Degree Only
Graduate Degree

Marcus &Millichap

$68,815

$17,283
$12,100
$10,117
$7,161
$6,886
$4,899
$3,807
$3,202
$2,480

$1,751

3,702
20.75%
28.05%

6.13%
10.58%
20.73%
13.74%

35.89

2,457
0.82%
2.88%

23.40%
21.07%
11.47%
24.60%
15.69%

$71,816

$18,151
$12,797
$10,707
$7,245
$7,423
$4,822
$3,860
$3,478
$2,486

$1,771

= Population By Age

17,875
25.95%
32.52%

5.26%

9.56%
16.42%
10.27%

28.16

9,815
1.09%
3.24%
22.20%
22.24%

9.98%
26.68%
14.45%

$74,949

$18,702
$13,166
$11,020
$7,647
$7,937
$5,113
$3,999
$3,719
$2,685

$1,850

21,199
25.98%
29.42%

5.38%
10.48%
17.92%
10.83%

30.50

12,105
1.01%
3.04%
22.28%
22.43%
9.75%
27.33%
14.02%
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CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not be
made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepare to provide summary, unverified information to prospective
purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has
not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and
square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical condition of the
improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in this
Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, not has Marcus &
Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers
must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus &
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this information, nor has
Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever about the accuracy or completeness of any
information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any purchase. This Marketing
Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a due diligence examination of this
Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of this property. The value of a net leased
property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to your satisfaction with the suitability of the
property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must request and carefully review all legal and financial documents related to the
property and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including
newly-constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not
guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to
market, economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value
of the property and the value of any long-term lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be
able to negotiate with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your
investigation and/or purchase of this net leased property.



WISCONSIN REALTORS® ASSOCIATION Marcus & Millichap Real Es
4801 F . M Eff July 1,

DISCLOSURE TO NON-RESIDENTIAL CUSTOMERS

r behalf the brokerage firm, or an agent associated with the firm, must p e you the

nt of another party in the transaction. A
: cting on behalf of the Firm may provide brokerage se s to you. Whenever the Firm is
6 prc.ulu:ling hrOkPI'EqF sarvices to you, the Firm and its brokers and salespersons (hereinafter Agents) owe you, the
7 customer, the following duties:
} The duty to |:|ro\-||:|E brokerage services to you fairly and honestly.
) & skill and 2 viding brokerage servi 3 You.
The duly ovide ith ¢ nati h arket conditions within a sonable time if y
it, unless d 3 ibi
} The duty to =2 to you in writing certain Material Adverse Facts about a property, unlass disclosura of the
information is prohibited by law (see lines 42-51).
(&) ThE- dutv lCl prDtF'c.t mur C-Clr'lﬁle'rltIEht\l' UI'I|E the Iaw reqmrPs it, the Firm and |l= Agents will not disclose your

The dutg..t safeguard trust funds and 3 [ E :|d by the Firm or its Agenis.
rql The r._1ut3-'. when nego g, to pre o 5 in an objective and un d manner and disclose the

nformation carefully. An Agent of the Firm can answer your questions about brokerage services,
ut if you need legal advice, tax advice, or a professional home inspection, contact an attorney, tax advisor, or home
inspector. This dis ure required by section 452.135 of the Wisconsin statutes and is for information only. It is a
plain-languag mmary of the duties ed to a customer under section 452.133(1) of the Wisconsin statute:
CONFIDENTIALITY NOTICE TO CUSTOMERS] The Firm and its Agents will keep confidantial any information given to thea
4 Firm or its Agents in confidence, or any information obtained by the Firm and its Agents that a reasonable person
5 would want to be kept confidential, unless the information must be ¢ OSE or you authorize the Firm to
cular information. The Firm and its s shall continue to keep the information ¢ tial after the
s to you,
losed by law:
1. Material Adverse Facts-_, as defined in Wis. Stat. § 452.01(5g) (see lines 42
2. Any f; own by the Firm or its Agents that contradict any information included in a written inspection
report = property o | estate th he subject of the tra .
To ensure that the Firm and its Agents are aware of what specific informe 1 ,- er confidential, you may
ist Ihdt n'h-a'rlon ] > I|n 3 5—41! ar prnwda that -nfc»rnuatl 0 nlc- by c:ther means. At a

LM aD Do
oS5O

NON-CONFIDENTIAL INFORMATION (the following information may be disclosed by the Firm and its Agents):

(Insert information you authorize fo be disclosed, such as financial qualification in

A “Material Adverse Fact" is defined in Wis. Stat. § 452.01(5g) as an Adverse Fact that a party indicates is of such
nificance, or that is generally recognized by a competent licensee as being of such significance to a reasonable
party, that it affects or would affect the party's decision to enter into a contract or agreement concerning a transaction
& or aff or would affect the party's decision about the terms of such a contract or agreement.
An “Adverse Fact™ is defined in Wis. Stat. § 452.01(1e) as a condition or occurre that a competent licensee
8 generall nizes will significantly and ad y value of the property, significantly reduce the structural
ntegrity of improvements to real : ant health risk to occupants of the property; or information
that indicates that a party to a transaction is not able to or doas not intend to meet his or her obligations under a
contract or agreement made concerning the transaction.

NOTICE ABOUT SEX OFFENDER REGISTRY] You may obtain information about the sex offender registry

stered with the registry by the Wisconsin Department of Corrections on the Intermet at
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