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The information in this package has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future performance of the
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- Executive Summary

FINANCIAL SUMMARY

Price $606,000
Down Payment 100% $606,000
Cap Rate 5.25%
Building SF 1,841 SF
Net Cash Flow 5.25% $31,800
Year Built 1968 / Upcoming Remodel Planned 2020
Lot Size 40 Acres
LEASE SUMMARY

Lease Type Absolute Triple-Net (NNN) Lease
Tenant Subway Real Estate, LLC
Guarantor Corporate
Roof & Structure Tenant Responsible

Lease Commencement Date
Lease Expiration Date

Lease Term Remaining
Rental Increases

Renewal Options

Right of First Refusal

MARCUS & MILLICHAP

March 17, 2010
April 30, 2030

10 Years

10% Every b Years
3, b Year Options
30 Days

ANNUALIZED OPERATING DATA

Lease Years
Current - 4/30/2025
5/1/2025 - 4/30/2030
Options
Option 1
Option 2
Option 3

Annual Rent
$31,800
$34,980

Annual Rent
$38,478
$42,326
$46,558

Cap Rate
5.25%
5.77%

Cap Rate
6.35%
6.98%
7.68%

' Base Rent
' Net Operating Income

Total Return

$31,800
$31,800

5.25% $31,800
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Property Description
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Z INVESTMENT HIGHLIGHTS
» Brand New 10-Year Extension on an Absolute Triple-Net (NNN) Lease Term
» 10% Rental Increases Every 5 Years
» Tenant Planning to Remodel the Exterior, Interior and Signage in 2020
» 206,984 Residents in Growing Albuquerque Trade Area
» Corporate Guaranteed Lease
» Excellent Location Directly Across from AMG Specialty Hospital and Raymond G. Murphy
VA Medical Center
» Visible to Over 23,800 Cars/Day Along Gibson Boulevard Southeast
» Minutes from Downtown Albuquerque and The University of New Mexico (22,800 Students)
» Less Than 3 Miles from Kirtland Air Force Base, the Region’s Largest Employer
» Strong Daytime Population - 313,596 Employees within a 5-Mile Radius
» Close Proximity to Albuquerque International Sunport
» Surrounded by Major National Retailers - Planet Fitness, Starbucks, Burger King,

McDonald’s, Taco Bell, Sonic Drive-In, and More

MARCUS & MILLICHAP

@ DEMOGRAPHICS 1-mile 3-miles

Population

2023 Projection
2018 Estimate
Growth 2018 - 2023

Households

209,061
206,984
1.00%

2023 Projection
2018 Estimate
Growth 2018 - 2023

2018 Est. Average
Household Income

2018 Est. Median
Household Income

2018 Est. Per
Capita Income

$42,514

$27,925

$20,228

$50,272

$32,189

$22,199

$54,781

$37,332

$24,227
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-Plarmed 2020 Interior Remodel
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lf Milford, Connecticut Private 42,000+ www.subway.com

) Headquarters Company Type Locations Website
In 1965, Peter Buck and Fred Deluca opened a restaurant in Bridgeport, CT Today, the Subway brand is the world’s largest submarine sandwich chain with
called Pete’s Super Submarines, where they served fresh, affordable, made- more than 42,000 franchised locations in 112 countries around the world. The
to-order sandwiches. Three years later, the restaurant name was changed to Subway franchise is also the largest restaurant chain in the world.
Subway. After the partners had expanded the brand to 16 owned-and-operated Unlike much of the fast food sold by other restaurant chains, Subway products
outlets in Connecticut, the first franchised restaurant opened in 1974. The brand are typically not fried and are liberally garnished with fresh vegetables. Therefore,
soon began growing internationally, after its first location outside the United Subway is able to position itself as a purveyor of healthier fast food.

States opened in 1984 in Bahrain.

MARCUS & MILLICHAP
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The Albuguerque metropolitan area spans Bernalillo, Sandoval, Torrance and
Valencia counties. The metro has grown by 25 percent since 2000, to nearly
911,500 citizens. Albuguerque is the largest city with roughly 558,700 residents
followed by Rio Rancho. Over the next five years, the population of the metro will

increase by 1.1 percent annually.

Albuquerque’s economic activity relies partially on the government and defense
sectors, which are increasing payrolls in the metro. The largest employer of the
region is Kirtland Air Force Base, with more than 30,000 civilians and thousands
of additional military workers. Additionally, Sandia National Laboratories,
Honeywell Defense & Space Electronic Systems and Northrop Grumman provide

a substantial amount of the vocational opportunities in the region.

The major drivers of the Albuquerque economy are government, defense,

MARCUS & MILLICHAP

manufacturing and high tech. Since recovering from the recession, the local
economy is now accelerating. The U.S. military plays a vital role in the local
economy, attracting private and government high-tech institutions, a well-trained
labor force and capital investment to the region. The local government shows
strong support for the expansions and relocations of business. Both government
and business officials in the region have aggressively sought to provide tax

incentives and create economic zones to encourage such growth.

The Albuguerque metro offers a wide array of recreational opportunities. Skiing,
golfing, mountain biking, camping and hiking are a few of the activities available
in the Sandia and Manzano mountains to the east of Albuquerque. The Sandia
Peak Tramway provides access to ski resorts and an outstanding view of the
beautiful mountains. Furthermore, the region is home to more than 400 miles of

trails for biking and hiking.
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exclusively listed by

Matthew Reeves
Broker of Record
License: 19583

Offices Nationwide
www.marcusmillichap.com

NET LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

By accepting this Marketing Brochure, you agree to treat the information contained herein regarding the lease terms
as confidential and proprietary and to only use such information to evaluate a potential purchase of this net leased
property.

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable.
However, Marcus & Millichap has not and will not verify any of this information, nor has Marcus & Millichap conducted
any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation
whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and
completeness of all material information before completing any purchase. This Marketing Brochure is not a substitute
for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any
obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not
represent the current or future performance of this property. The value of a net leased property to you depends on
factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation
of any net leased property to determine to your satisfaction with the suitability of the property for your needs. Like all
real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must
request and carefully review all legal and financial documents related to the property and tenant. While the tenant’s
past performance at this or other locations is an important consideration, it is not a guarantee of future success.
Similarly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may
be set based on a tenant’s projected sales with little or no record of actual performance, or comparable rents for
the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes,
or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to
market, economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is
responsible for conducting his her own investigation of all matters affecting the intrinsic value of the property and the
value of any long-term lease, including the likelihood of locating a replacement tenant if the current tenant should
default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential replacement
tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property.

CONFIDENTIALITY AGREEMENT

The information contained in the following offering memorandum is proprietary and strictly confidential. It is intended
to be reviewed only by the party receiving it from Marcus & Millichap and it should not be made available to any
other person or entity without the written consent of Marcus & Millichap. By taking possession of and reviewing the
information contained herein the recipient agrees to hold and treat all such information in the strictest confidence.
The recipient further agrees that recipient will not photocopy or duplicate any part of the offering memorandum. If you
have no interest in the subject property at this time, please return this offering memorandum to Marcus & Millichap.

This offering memorandum has been prepared to provide summary, unverified financial and physical information to
prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information
contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made
any investigation, and makes no warranty or representation with respect to the income or expenses for the subject
property, the future projected financial performance of the property, the size and square footage of the property
and improvements, the presence or absence of contaminating substances, PCBs or ashestos, the compliance with
local, state and federal regulations, the physical condition of the improvements thereon, or the financial condition or
business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property.
The information contained in this offering memorandum has been obtained from sources we believe to be reliable;
however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has
Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation
whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take
appropriate measures to verify all of the information set forth herein. Prospective buyers shall be responsible for their
costs and expenses of investigating the subject property.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONTACT THE MARCUS & MILLICHAP AGENT FOR MORE
DETAILS.
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