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CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed
only by the party receiving it from Marcus & Millichap and should not be made available to any other person or entity without the
written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide ¢ E rerified information to
prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein
is not a substitute for a thorough due diligence investigation. Marc tigation, and makes no
warranty or representation, with respect to the income or expenses for the subject property, the future projected financial
performance of the property, the size and square footage of the property and i ovements, the presence or absence of
contaminating substances, PCB’s or asbestos, the compliance with State and Federe rulations, the physi condition of the
improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue
its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we
believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor
has Marcus & Millichap conducted any investigation regarding these matters and makes no wa y or representation whats
regarding the accuracy or completeness of the information provided. All potential buyer

of the information set forth herein. Marcu

018 Marcus & Millichap. All rights reserved.
NON-ENDORSEMENT NOTI

Marcus & Millichap is not affiliated with, sponsored by, or end ny commercial tenant or lessee identified in this marketing
package. The presence of any corpor: ded to indicate or imply af ion with, or s sorship or
endorsement t aid corporation of Marc \ nt, product, service, or commercial
& Millichap, and is sole! viding tena e information about this listing to

spective custome

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE
DETAILS

Marcus illichap hereby advises all prospective purchasers of Single Tenant Net Leased property as follows: The information
contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Mz s & Millichap has
not and will not verify any of this information, no us & Millichap conducted any inv atio ing these matters
Marcus & Millichap makes no gua y or resentation whatsoever about the accurac,

information provided. As the Buyer of a single tenant property, it is the Buyer’s responsibility to independently confirm the accuracy
and completeness of all material information before completing any purchase. This Marketing Brochure is not a substitute for your
thorough due diligence investigation of this /estment opportunity. Marcus & Millichap expressly denies any obligation to conduct
a due diligence examination of this Property for Buyer.Any projections, opinions, umptions or estimates used in th

Brochure are for example only and do not represent the current or future performance of this property. The value of a single tenant
property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors. Buyer and Buyer’s tax,
financial, legal, and c ruction advisors should conduct a careful, independent investigation of any single tenant p
determine to your satisfaction with the suitability of the property for your needs. Like all real estate investments, this investment
carries significant risks. Buyer and Buyer’s legal and financial advisors must request and carefully review all legal and financial
documents related to the property and tenant. While the tenant’s past performance at this or other locations is an important
consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed
facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record of actual performance, or
comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property
taxes, or may fail to comply with other material terms of the 1 h flow may be interrupted in par in whole due to market,
economic, environmental ditions. Regardless of tenant histo e ar: s, Buyer is responsible for conducting
his/her own investigation of all matters affecting the intrinsic value of the property and the value of any long-ter: ase, inc

the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that
Buyer may be able to negotiate with a potential replacement tenant considering the location of the property, and Buyer’s legal ability
to make alternate use of the property. By accepting this Marketing Brochure you agree to release Marcus

& Millichap Real Estate Investment Services and hold it harmless from any kind of clai t, expense, or liability arising out of your
investigation and/or purch of this sin tenant property.

Staples

439 SHermitage Road | Hermitage, PA 16148

DUR TEAM

MARK TAYLOR

Senior Managing Director, Investments
215.531.7063
mtaylor@marcusmillichap.com

License # PA AB0O50069L

SHANNON BONA

Associate

215.531.7066
sbona@marcusmillichap.com
License # CT RES.0792645
PA RS340735

BRIAN 5Y

Associate

215.531.7039
bsy@marcusmillichap.com
License # RS342533

BROKER OF REGORD

Anthony Palumbo
Philadelphia, PA
License: RM423958


mailto:mtaylor@marcusmillichap.com
mailto:sbona@marcusmillichap.com
mailto:bsy@marcusmillichap.com

TABLE OF CONTENTS

1 INVESTMENT OVERVIEW

2 TENANT INFORMATION

3 oS

4 DEMOGRAPHICS




Year Built
Type of Ownership

Tenant

Guarantor

Lease Type
Roof & Structure
Lease Term

Term Remaining
Lease Commencement
Lease Expiration
Increases

Options

1997

Fee Simple
Office Superstore East LLC

USR Parent, Inc.

Double Net (NN)
Landlord’s Responsibility
~ 7 Year Early Extension
6.5+ Years

3/17/1997

3/19/2026

8.6% Increase in Option Period

1x 5 Year

BASE RENT

Other Terms

3/27/2017 - 3/19/2026 $278,726.25

OPTIONS
3/20/2026 - 3/19/2031 $302,651.25
LTV 70%
Rate 4.25% +/-
Term 5 Years
Amortization 25 Year
Recourse

Step Down Prepayment

Provided by Marcus & Millichap Capital Corporation

NOTES

The Third Option was Exercised Early on May 16,2019 to extend

the term to March 19, 2026

NOI Includes both Base Rent and Real Estate Tax Reimbursement

Less Expenses



* Recently Extended Lease for 3" Time, through May 2026
Indicating Commitment to Site and Strong Performance

e Corporate Guarantee

¢ Limited Competition in Market — No Other Office Supply Store
within a 10-Mile Radius; Only a Wal-Mart within a 5-Mile Radius

¢ Positioned on the “Main & Main” Retail Corridor for Hermitage
near Kohls, Lowes, Planet Fitness, Applebee’s, Red Lobster and
the Shenango Valley Mall

e Numerous Education Institutions Fuel Store Sales - Located
within 3-Miles of 3 High Schools, Butler Community College,
Two Elementary Schools, Penn State Shenango Campus, Laurel
Technical Institute, and Sharon Regional Health System Nursing
School

e Strong Traffic Counts -20,000+ VPD Pass Site on South
Hermitage Road

Marcus & Millichap, on behalf of ownership, is pleased to exclusively offer the fee simple interest in this Staples in Hermitage, PA. The tenant
just extended their lease for the third time, through May 19th, 2026, with an additional five-year option thereafter. The lease is corporately
backed by Staples, which was taken private in September of 2017 by Sycamore Partners Management and have been experiencing stronger
sales as a company.

Staples is strategically located on S. Hermitage Road, which is the major retail artery in the Sharon-Hermitage area. The site has two means of
ingress and egress and is zoned Commercial (CC-1 City of Hermitage). Over 20,000 Vehicles Per Day Pass the site. Neighbors include the
Shenango Valley Mall, Kohls, Lowe’s Home Center, and several fast food and casual dining restaurant chains. With no competition, and
several schools and colleges nearby, the store has strong performance based on the number of lease extensions without a rent reduction or a
reduction in GLA.









[ INVESTMENT QVERVIEW

INGOME & EXPENSES

INCOME
Scheduled Base Rental Revenue $278,726.28
Reimbursement Rent (Real Estate Taxes) $50,128.43
GROSS REVENUE $328,854.71
EXPENSES
Real Estate Taxes $50,128.43
Liability Policy $1,261.66
TOTAL OPERATING EXPENSES $51,390.09
Replacement Reserve $3,588.75
TOTAL EXPENSES $54,978.84
NET OPERATING INCOME $273,875.87

UNDERWRITING NOTES & ASSUMPTIONS

» Replacement Reserve is for Roof & Structure and is Calculated at
$0.15 PSF






Tenant
Tenant Trade Name
Parent Company

Lease Guarantor
No. of Locations

Employees
Sales Volume
Headquartered
Type

Website

Office Superstore East LLC
Staples
Sycamore Partners

Corporate

1,450+ Stores
40 Warehouses/Fulfillment Centers

77,000
$16 Billion (2018)
Framingham, MA

Private

www.staples.com

Staples is the leading operator of office supply superstores
in the US at a time when demand for traditional office
supplies is waning. It sells a wide range of office supplies
(papers, pens, stickies, notebooks, folders, clips), as well
as office furniture and computers and printers through
more than 1,400 Staples stores in the US and Canada. The
company also offers business and technology services
(through Staples Business Advantage), an area it hopes to
expand. In addition to its retail locations, Staples markets
its products and services online, with a direct sales team,
and via mail-order (through subsidiary Quill and other
operations). The company was bought by Sycamore
Partners, a private equity firm, for about $6.9 billion in
2017.

Staples serves individual consumers as well as small and
midsized businesses and large enterprises. It targets
customers through multiple channels, including direct
sales, e-commerce, mobile, Al-powered “conversational
commerce” (chatbots), and retail. The company's
marketing strategy has changed in the past year or so as it
emphasizes business services instead of retail stores full
of office supplies.

Acquisition by Sycamore Partners

Staples became a private company with the $6.9 billion
acquisition by Sycamore Partners, a private equity firm
with a strong concentration in retail. Its other retail
holdings include Talbots, Belk, Dollar Express, Nine West,
and Hot Topic. As with other companies in changing
industries, Sycamore and Staples are betting that as a
private company Staples can more swiftly adjust its
business model to shifting buying habits than as a public
company.







PA

Hermitage is in Mercer County, PA, on the Pennsylvania-
Ohio border, and adjacent to the Town of Sharon. Hermitage
is part of the Youngstown-Warren- Boardman OH-PA
metropolitan statistical area, more commonly known as the
Mahoning Valley. This area has approximately 565,000
people in it. The town lies about halfway between Pittsburgh
and Cleveland. Hermitage is a mid-sized, industrial town
that has a small-town atmosphere and an affordable cost of
living. The town has many recreational facilities and the
environment is protected to ensure a high quality of life.
There are many shopping and dining opportunities as well as
cultural experiences such as historical museums and local
arts. Additionally, Akron, Cleveland, Pittsburgh and Erie are
only a short car drive away.

The Hermitage School District strives for excellence in
providing learning opportunities and resources for
educating students to become productive citizens in our
society. The school district consists of two elementary
schools, one middle school, and Hickory High School. There
are also 8 colleges and universities within a 25-mile radius of
hermitage including Penn State Shenango, Youngstown
State University, and Kent State - Trumbull Campus.












POPULATION 1 Miles 3 Miles 5 Miles HOUSEHOLDS BY EXPENDITURE 1 Miles 3 Miles 5 Miles
2023 Projection Eggielri\g/ifgige Household Retail $61.868 $58.220 $56.523
Total Population 2,888 33,144 49,022 Consumer Expenditure Top 10
2018 Estimate Categories
Total Population 2,853 33,414 49,591 Housing $17,576 $16,471 $15,921
2010 Census Shelter $10,005 $9,448 $9,119
Total Population 2,895 34,152 50,811 Transportation $9,068 $8,644 $8,474
2000 Census Food $5,640 $5,361 $5,252
Total Population 2,922 36,786 55,224 Personal Insurance and Pensions $5,357 $5,008 $4,860
Current Daytime Population Health Care $5,163 $4,469 $4,301
2018 Estimate 3,735 35,513 49,764 Utilities $4,060 $3,824 $3,726
HOUSEHOLDS 1 Miles 3 Miles 5 Miles Entertainment $2,560 $2,345 $2,259
2023 Projection Household Furnishings and $1.643 $1.518 $1.471
Equipment i} ’ ’
Total Households 1,344 14,585 21,152
- Apparel $1,520 $1,510 $1,470
2018 Estimate ) ATIO 0 il 3 Mil 5 Mil
Total Households 1.304 14514 21150 P PULAI N PROFILE 1 Miles Miles 5 Miles
- Population By Age
Average (Mean) Household Size 2.12 2.29 2.31 - -
2018 Estimate Total Population 2,853 33.414 49,591
2010 Census
Under 20 17.11% 22.33% 22.69%
Total Households 1,335 14,988 21,914
20 to 34 Years 12.95% 15.85% 16.14%
2000 Census
35t0 39 Years 4.88% 5.14% 5.17%
Total Households 1,256 15,424 22,925
- - 40 to 49 Years 11.20% 11.60% 11.85%
Occupied Units
— 50 to 64 Years 24.72% 22.77% 22.64%
2023 Projection 1,344 14,585 21,152
- Age 65+ 29.14% 22.30% 21.52%
2018 Estimate 1,439 16,647 24,295 -
. - - Median Age 52.62 46.02 45.40
HOUSEHOLDS BY INCOME 1 Miles 3 Miles 5 Miles p = p
n Population 25+ by Education Level
2018 Estimate - -
2018 Estimate Population Age 25+ 2,258 24,236 35,688
$150,000 or More 5.32% 4.74% 4.25%
Elementary (0-8) 1.66% 1.65% 1.88%
$100,000 - $149,000 10.48% 10.58% 9.98% -
Some High School (9-11) 5.68% 6.94% 7.39%
$75,000 - $99,999 11.78% 11.82% 11.46% -
High School Graduate (12) 40.62% 38.20% 41.21%
$50,000 - $74,999 25.72% 19.86% 19.18%
Some College (13-15) 17.55% 18.49% 17.70%
$35,000 - $49,999 14.74% 14.70% 14.85% -
Associate Degree Only 8.62% 9.40% 9.09%
Under $35,000 31.96% 38.32% 40.30%
Bachelors Degree Only 18.06% 16.24% 14.64%
Average Household Income $65,215 $64,220 $61,021
- Graduate Degree 7.34% 8.16% 7.17%
Median Household Income $53,258 $45,741 $43,823
Per Capita Income $29,995 $28,076 $26,218




Population

In 2018, the population in your selected geography is 33,414. The
population has changed by -9.17% since 2000. It is estimated that the
population in your area will be 33,144.00 five years from now, which
represents a change of -0.81% from the current year. The current
population is 47.00% male and 53.00% female. The median age of the
population in your area is 46.02, compare this to the US average which is
37.95. The population density in your area is 1,179.68 people per square
mile.

Households

There are currently 14,514 households in your selected geography. The
number of households has changed by -5.90% since 2000. It is estimated
that the number of households in your area will be 14,585 five years from
now, which represents a change of 0.49% from the current year. The
average household size in your area is 2.29 persons.

Income

In 2018, the median household income for your selected geography is
$45,741, compare this to the US average which is currently $58,754. The
median household income for your area has changed by 41.08% since
2000. It is estimated that the median household income in your area will
be $55,318 five years from now, which represents a change of 20.94%
from the current year.

The current year per capita income in your area is $28,076, compare this
to the US average, which is $32,356. The current year average household
income in your area is $64,220, compare this to the US average which is
$84,6009.

Race and Ethnicity

The current year racial makeup of your selected area is as follows:
82.06% White, 13.25% Black, 0.01% Native American and 0.96%
Asian/Pacific Islander. Compare these to US averages which are:
70.20% White, 12.89% Black, 0.19% Native American and 5.59%
Asian/Pacific Islander. People of Hispanic origin are counted
independently of race.

People of Hispanic origin make up 1.86% of the current year population
in your selected area. Compare this to the US average of 18.01%.

Housing

The median housing value in your area was $97,829 in 2018, compare
this to the US average of $201,842. In 2000, there were 11,063 owner
occupied housing units in your area and there were 4,361 renter
occupied housing units in your area. The median rent at the time was
$368.

Employment

In 2018, there are 17,582 employees in your selected area, this is also
known as the daytime population. The 2000 Census revealed that
57.99% of employees are employed in white-collar occupations in this
geography, and 41.88% are employed in blue-collar occupations. In
2018, unemployment in this area is 6.10%. In 2000, the average time
traveled to work was 19.00 minutes.
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