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Financial Overview

Price $2,275,000
Cap Rate 6.07%

Gross Leasable Area 5,071 SF ADDRESS
Year Built 2006/2017 331'1 Broadwgy Street
Lot Size 0.924 +/- Acres Quincy, lllinois 62301

Lease Summary

Lease Type Absolute NNN

Roof & Structure Tenant Responsible PRI CE
Lease Term 20 Years

Rent Commencement 12/11/2017 $2’275’OOO
Increases 10% Every Five Years, Including Options

Options Two, 5-Year

Option to Terminate None

Option to Purchase None

Right of First Refusal Yes, Tenant has 30 Days to Respond

i

Rent Schedule CAP RATE

6.07%
TERM ANNUAL RENT MONTHLY RENT
Year 1-5 $138,000 $11,500
Year 6-10 $151,800 $12,650 S S S
Year 11-15 $166,980 $13,915 %%%
Year 16-20 $183,678 $15,307 \%% ==
Option 1 $202,045 $16,837 NOI
Option 2 $222,250 $18,521

$138,000



https://www.google.com/maps/place/IHOP/@39.9345008,-91.3651366,16.44z/data=!4m12!1m6!3m5!1s0x0:0x1c30f3969802efcc!2sIHOP!8m2!3d39.9355949!4d-91.3621837!3m4!1s0x0:0x1c30f3969802efcc!8m2!3d39.9355949!4d-91.3621837

Investment Highlights Demographics

20-Year Absolute NNN Lease with 10% Increases Every 5 Years

POPULATION T-MILES 3-MILES 5-MILES

*  6.8% Rent-to-Sales Ratio, High-Performing Location 2010 Population 6,748 43,301 50332

2018 Population 6,835 43,327 50,385

« Strong Personal Guaranty from Experienced Operator, 30-Year History as IHOP 2023 Population 6,981 43,343 50,578
Franchisee

HOUSEHOLDS

2010 Households 3,082 18,145 20,876
Open 24 Hours/Day, Completely Renovated in 2017 2018 Households 3,080 17,891 20,609

2023 Households 3,180 18,089 20,886

Outparcel to Quincy Mall with 2.1 Million Shoppers Annually INCOME

2018 Average
Household Income

Average Household Income Exceeds $68,000 within 1 Mile EMPLOYEES

$68,391 $61,384 $64,060

2018 Number of

7,514 28,720 31,004
Employees In Area

Highly Visible to 23,000 Cars/Day, Hard Corner at Signalized Intersection

Strong Daytime Population, 31,004 Employees within 5 Miles ﬁ

50,385 20,609  $64,060

Minutes to Blessing Hospital with 2,553 Employees, Recently Completed $70
Million Expansion

Population within Households within Average Household Income
a5-MileRadius i a5-MileRadius i  within a 5-Mile Radius

Close Proximity to Several K-12 Schools with 6,834 Students




Tenant Overview

IHOP is a family restaurant chain serving world famous pancakes and
a wide variety of breakfast, lunch, and dinner items that are loved by
people of all ages. IHOP offers an affordable, everyday dining experience,
with warm and friendly service, and restaurants in all fifty states as well

) as Canada, Guatemala, Mexico, Puerto Rico, and the US Virgin Islands.
OWNERSHIP: In addition to their restaurants, consumers can also enjoy their line of
PRIVATE premium breakfast products under the IHOP at HOME name, available
at participating retailers.

TENANT: Brittany Mc Corp is owned by Larry McDonald of Springfield, IL and
FRANCHISEE currently operates seven IHOP franchises across the Midwest. Brittany
Mc Corp has a track record of taking struggling IHOP restaurants and

WEBSITE: improving all aspects of operations, including store sales.
www.ihop.com Larry McDonald (Lease Guarantor) has been in the IHOP system for over

30 years and won Midwest Franchisee of the Year in 1998.

7 30 Year History
LOCATIONS AS IHOP FRANCHISEE

1998 MIDWEST FRANCHISEE
OF THE YEAR
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Quincy, known as lllinois's “Gem City,” is a city in and .
the county seat of Adams County, lllinois, United States, S
located on the Mississippi River. The city holds several '
historic districts, including the Downtown Quincy Historic
District and the South Side German Historic District
showcasing the architecture of Quincy's many German
immigrants from the late-19th Century.
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In 1978, Quincy formed the Great River Economic
Development Foundation, a private, non-profit
organization designed to retain existing businesses and _ _ eclll
attract new ones to the area. This organization has been = _ Vandalia . ) N \ Camolton |
instrumental in putting the Quincy-Hannibal Area on the ' ' : S
map as a distinct region in conjunction with the major e _ )

metropolitan areas nearby such as Chicago, IL, St. Louis, 2 ) T e ferseill
MO, and even Kansas City, MO. ity 3
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The cost of living in Quincy is well below the national T deme———
average. The city is also below the national averages in : ) .
cost of food, utilities and other miscellaneous costs. In the ool
fall of 2010 Quincy was listed as eighth in the top fifteen
small cities to raise a family in the United States by Forbes
magazine for its commute times, high school graduation
rate, median household income, home ownership rate

and cost of living. Forbes compared 126 cities with a

population under 100,000 and ranked them on these five = & ' ~ TS
quality-of-life measures. POXI M I TY 7

Quincy continues to invest in community improvements.

Recent City Council-approved bond issues for capital TO LOCAL ATTRACTIONS
improvement initiatives have enabled the City to begin )
over one dozen projects totaling over $5.7 million, to

do numerous street improvements and to secure land

for extensive Greenways and Walking/Biking Trails

development. Quincy is also home to a diverse education

system, including both public and parochiai eiementary A\ 2 MILES 3 MILES 10 MILES
and secondary schools, technical schools, a community Quincy Downtown 3 Quincy Regional
college, and a private four-year university. B University Quincy - Airport
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CONFIDENTIALITY & DISCLAIMER
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The information contained in the following Marketin% Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from
Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has
been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property.
The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no
warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size
and square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and
Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant's plans or
intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to
be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted an
investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided.
All potential buyers must take appropriate measures to veri%all of the information set forth herein.

NON-ENDORSEMENT NOTICE
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Marcus & l\/lillichaf) is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of
any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its
affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

NET-LEASED DISCLAIMER

e00cc00c0000000000000 00

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not
verify any of this information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty
or representation whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's responsibility to independently confirm the accuracy and completeness of all material information before
completing any purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus &
Millichap expressly denies any obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance
of this property. The value of a net leased property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors. Buyer
and Buyer's tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to your
satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer's legal and financial advisors must request and carefully review all legal
and financial documents related to the property and tenant. While the tenant's past performance at this or other locations is an important consideration, it is not
a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based
on a tenant's projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any
guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in
whole due to market, economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her
own investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including the likelinood of locating a replacement
tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant
considering the location of the property, and Buyer's legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost,
expense, or liability arising out of your investigation and/or purchase of this net leased property.



EXCLUSIVELY LISTED BY

PHIL SAMBAZIS

Senior Associate

SAN DIEGO

Tel: (858) 373-3224
phil.sambazis@marcusmillichap.com
License: CA 01416786

BRANDON HANKS

First Vice President

SAN DIEGO

Tel: (858) 373-3224
brandon.hanks@marcusmillichap.com
License: CA 01416786

STEVEN WEINSTOCK
Broker Of Record

Suite 200

Oakbrook Terrace, IL 60181
Tel: (630) 570-2250
License: 471.011175
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