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OFFERING MEMORANDUM -+ PIER 1 IMPORTS

ABSOLUTE NET-LEASE CREDIT TENANT WITH RECENT LEASE EXTENSION (TAMPA FLORIDA MSA)
Actual Subject Photo 31650 US Highway 19 N, Palm Harbor, Florida 34684
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https://www.dropbox.com/s/4tcayd65v15p5h1/20180919%20Palm%20Harbor%20Pier%201%20%20MOVIE%20-1.mov?dl=0
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ADDRESS:
31650 US HIGHWAY 19 N,
PALM HARBOR, FL 34684

PRICE
$1,885,000

oS
CAP RATE
7.00%

ANNUAL RENT
$132,000

VITAL DATA

Price $1,885,000
Cap Rate 7.00%
Gross Leasable Area 8,000 Sq. Ft.
Year Built/Renovated 1959 ¢ 2013

Lot Size

1.03 +/- Acre(s)

Type of Ownership

Fee Simple

Occupancy

Tenant

Single Tenant

LEASE SUMMARY

Pier 1 Imports

Lease Type

Absolute Net Lease

Roof & Structure

Tenant Responsible

Rent Commencement 2/1/2017
Lease Expiration 1/31/2027
Lease Term Remaining 8 Years

Options Three, 5-Year Options
Increases Increases in Options: 25% in Opt. 1, 15% in Opt. 2, 10% in Opt. 3
Right of First Refusal None
Option to Terminate No
Option to Purchase None

RENT SCHEDULE

Year Annual Rent Monthly Rent Rent/Sq. Ft. Cap Rate
1-10 $132,000 $11,000 $16.50 7.00%
11-15 (Option 1) $165,600 $13,800 $20.70 8.79%
16-20 (Option 2) $190,400 $15,867 $23.80 10.10%
21-25 (Option 3) $209,440 $17,453 $26.18 11.11%

This information has been secured from
sources we believe to be reliable, but we
make no representations or warranties,
expressed or implied, as to the accuracy
of the information. References to square
footage or age are approximate. Buyer
must verify the information and bears all
risk for any inaccuracies. Any projections,
opinions, assumptions or estimates used
herein are for example purposes only and
do not represent the current or future
performance of the property. Marcus &
Millichap Real Estate Investment Services is
a service mark of Marcus & Millichap Real
Estate Investment Services, Inc. © 2018

Marcus & Millichap ACTIVITY ID: Z0332090


https://goo.gl/maps/4ZQVXAr4Mrv

INVESTMENT HIGHLIGHTS

Absolute NNN Lease Property With Tenant Pier 1 Imports, Rated “D1” Subject Located 20 Minutes from Saint Petersburg-Clearwater

by Moody’s as of 2018 - Pier 1 is Publicly Traded on the NYSE Under International Airport and 30 Minutes from Tampa International Airport
Ticker Symbol “PIR” Eight Miles North of Clearwater, 20 Miles North of St. Petersburg and
Subject Offers Investor the Opportunity to Own in One of Florida’s Most 20 Miles West of Tampa

Populated and Tourist-Oriented Areas: Tampa Bay Average Household Income Exceeds $80,000 within a One-Mile Radius
Nearby Retailers Include: Havertys Furniture, Habitat for Humanity Strong Demographics with a 2017 Population Estimate of Over
ReStore, Ferman BMW, Harbor Freight Tools, Honda, CubeSmart Self 190,000 within a Five-Mile Radius

Storage, McDonald’s, Publix, Chase Bank, Walgreens, Advance Auto Neighbored by Harbor Hills Residences and Twin Lakes Apartment
Parts, Petco, and Many More Complex with 262 Units

Situated Along Highway U.S. 19 Corridor with High Traffic Counts of Florida is a No Income Tax State

Over 80,000 VPD as of 2017

MAJOR REGIONAL EMPLOYERS DEMOGRAPHICS

Population 1 Mile 3 Miles 5 Miles
2000 Population 10,397 92,732 187,828
RAYMOND JAMES SpGCtrum} 2010 Population 10,599 91,166 187,743
INVESTMENT ADVISORY CABLE SERVICES 2017 Population Estimate 10,906 94,500 194,915
4,000 EMPLOYEES 2,000+ EMPLOYEES 2022 Population Projection 11,853 95,740 200,404
2017 Daytime Population 10,178 83,282 182,957
X Households 3 Miles 5 Miles
) 2000 Households 4,204 40,794 83,764
I ‘ — 2010 Households 4,475 42,476 86,742
2017 Households Estimate 4,578 43,704 89,269
HOME SHOPPING NETWORK FINANCIAL TRANSACTIONS 2022 Households Projection 5,051 44,779 92,707
2,000+ EMPLOYEES 1,500+ EMPLOYEES 2017 Average HH Size = > 1 >
Income
l] i el S Cl] Honeywe“ Median HH Income $58,274 $53,550 $52,583
d Per Capita Income $34,928 $35,645 $35,439
ceer e e Aerospacs Average HH Income $82,777 $76,838 $77,123
MARKETING RESEARCH NAVIGATION INSTRUMENTS

Source: Marcus & Millichap Analytics, U.S. Census Bureau

1,500+ EMPLOYEES 1,500+ EMPLOYEES
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This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or

future performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2018 Marcus & Millichap ACTIVITY ID: Z0332090









renent oveevew PBFT IMPONS

Pier 1 Imports, Inc.

Pier 1 Imports is an omni-channel retailer of unique, decorative home furnishings
and gifts. Pier 1 has specialized in global importing for more than 50 years, bringing
over 6,000 distinctive products to customers through more than 900 brick-and-mortar
stores and a rapidly growing e-Commerce website, www.pierl.com. Pier 1 To-Go allows
shoppers to order and reserve items online for pick up and payment in its stores. The
company also supplies merchandise to more than 55 stores in Mexico owned by Grupo
Sanborns.

The company offers Pier 1 for Business to professionals looking for inspiring and
creative furniture, lighting and décor for their workspace. Company designers seek out
the world’s most gifted artisans, find and develop fashion-forward trends, and handcraft
exclusive products for their clients. Furnishings, rugs, art and scented candles are
utilized to spark imagination, present inventive solutions and reveal more possibilities
for all office spaces.

Recent priorities within the company have shifted to leveraging a growing e-Commerce
channel through omni-channel fulfillment, improved product sourcing with cost
reduction, and bolstering the customer’s shopping experience with expanded delivery
options. Pier 1 Imports’ brand has distinct positioning and broad appeal. It’s customers
are passionate about expressing their individuality through home décor, and the company
seeks to create a warm and inviting atmosphere with frequently changing inventory and
displays.

Pier 1 has been a corporate partner of the U.S. Fund for UNICEF since 1985—its
longest-running corporate partnership—generating more than $44 million by selling
UNICEF greeting cards, cause marketing, and emergency relief efforts in Afghanistan,
Haiti, and Iraq, as well as areas affected by the Indian Ocean tsunami. Additionally,
hundreds of Pier 1 employees contributed generously in support of the Haiti emergency
relief effort.

Company Name

Pier 1 Imports, Inc. (US)

Current CEO

Alasdair James

Headquarters

Fort Worth, TX

Stock Symbol

PIR (NYSE)

Revenue

$1.76B

Credit Rating (Creditntell)

D1

Locations (2018)

e

Employees

13,500+

Website

www.pierl.com
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PALM HARBOR, FLORIDA e PINELLAS COUNTY
TAMPA-ST. PETERSBURG-CLEARWATER, FL MSA

Palm Harbor is a census-designated place and unincorporated community in
Pinellas County, Florida. Along the west coast and just seven miles north of
Clearwater, 20 miles north of St. Petersburg and 20 miles west of Tampa, it
is a largely residential community with several concentrations of commerce.
Downtown Palm Harbor hosts many small shops and eateries along with a
handful of historic buildings. U.S. Highway 19, a mile or two east of downtown,
offers access to higher concentrations of commerce, with an array of national
chain restaurants and retailers. One entrance to Innisbrook Resort and Golf
Club, a nationally regarded golf course is found on U.S. 19.

Attracted by the mild, sub-tropical climate and miles of white sand beaches,
946,848 people have made Pinellas County their home. With an average 360
days of sunshine each year and beaches ranked among the best in the U.S.,
the county is also the most popular tourist destination on the Gulf of Mexico,
drawing nearly six million tourists annually. Pinellas’ diverse communities range
in population from more than 252,000 in St. Petersburg to slightly more than
100 in Belleair Shore, and nearly all capitalize on living in a waterfront paradise.
Pinellas is also well connected with regional access provided via Interstate-275,
two international airports, and the largest port in Florida.

Anchored by the urban markets of Clearwater and St. Petersburg, Pinellas
has the second largest base of manufacturing employment in Florida. Fortune
500 technology manufacturers Jabil Circuit and Tech Data are headquartered
here. Pinellas has diverse, yet symbiotic, industry clusters, including aviation/
aerospace; defense/national security; medical technologies; business and
financial services; and information technology.

Pinellas County is part of the Tampa-St. Petersburg-Clearwater, Florida
Metropolitan Statistical Area. The metro contains over 3 million residents as
of 2018. Robust job growth is attracting new people to the metro, and high-
tech industries as well as tourism, military, finance and seaborne commerce
segments drive the region’s economy. Numerous state parks, historic sites,
museums, theaters and retail centers pepper the landscape, with more than 11,000
acres of parkland and 100 trail acres within a 60-mile radius. The world-famous
Busch Gardens theme park draws over 3 million visitors year-round. The University
of South Florida, located in Tampa, is the third-largest university in the state.

Sources: Marcus & Millichap Research Services; BLS; Bureau of Economic Analysis; Experian; Fortune;
Moody'’s Analytics; U.S. Census Bureau
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CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly
confidential. It is intended to be reviewed only by the party receiving it from Marcus &
Millichap Real Estate Investment Services of Florida, Inc. (“Marcus & Millichap”) and should
not be made available to any other person or entity without the written consent of Marcus
& Millichap. This Marketing Brochure has been prepared to provide summary, unverified
information to prospective purchasers, and to establish only a preliminary level of interest in
the subject property. The information contained herein is not a substitute for a thorough due
diligence investigation. Marcus & Millichap has not made any investigation, and makes no
warranty or representation, with respect to the income or expenses for the subject property,
the future projected financial performance of the property, the size and square footage of
the property and improvements, the presence or absence of contaminating substances,
PCB’s or asbestos, the compliance with State and Federal regulations, the physical
condition of the improvements thereon, or the financial condition or business prospects
of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject
property. The information contained in this Marketing Brochure has been obtained from
sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not
verify, any of the information contained herein, nor has Marcus & Millichap conducted any
investigation regarding these matters and makes no warranty or representation whatsoever
regarding the accuracy or completeness of the information provided. All potential buyers
must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or
lessee identified in this marketing package. The presence of any corporation’s logo or name is not
intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation
of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial
listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.
PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

ACTIVITY ID: Z0332090

BROKER OF RECORD - FLORIDA
RYAN NEE
LICENSE: BK3154667

Marcus g Millichap

NET-LEASED DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe
to be reliable. However, Marcus & Millichap has not and will not verify any of this information, nor
has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap
makes no guarantee, warranty or representation whatsoever about the accuracy or completeness of
any information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the
accuracy and completeness of all material information before completing any purchase. This Marketing
Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity.
Marcus & Millichap expressly denies any obligation to conduct a due diligence examination of this
Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example
only and do not represent the current or future performance of this property. The value of a net leased
property to you depends on factors that should be evaluated by you and your tax, financial and legal
advisors.

Buyer and Buyer's tax, financial, legal, and construction advisors should conduct a careful, independent
investigation of any net leased property to determine to your satisfaction with the suitability of the
property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and
financial advisors must request and carefully review all legal and financial documents related to the
property and tenant. While the tenant’s past performance at this or other locations is an important
consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties,
including newly-constructed facilities or newly-acquired locations, may be set based on a tenant’s
projected sales with little or no record of actual performance, or comparable rents for the area. Returns
are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or
may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in
whole due to market, economic, environmental or other conditions. Regardless of tenant history and
lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting
the intrinsic value of the property and the value of any long-term lease, including the likelihood of
locating a replacement tenant if the current tenant should default or abandon the property, and the
lease terms that Buyer may be able to negotiate with a potential replacement tenant considering the
location of the property, and Buyer’s legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment
Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your
investigation and/or purchase of this net leased property.
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EXCLUSIVELY LISTED BY:

JESSE J. LIMON
Senior Associate
National Retail Group RYAN NEE

Office (212) 430.5291 License: BK3154667
jesse.limon@marcusmillichap.com

License IN RB14048415, FOLLOW ON m m
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https://www.instagram.com/jesselimonnyc/
https://www.linkedin.com/in/jesselimon/

