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Financial Overview

Price $2,692,000

Cap Rate 5.20%

Gross Leasable Area 2,500 SF ADDRESS
Year Built 2019 7010 Gall Blvd
Lot Size 0.965 +/- Acres

Zephyrhills, FL 33541

Lease Summary

Lease Type NN

Roof & Structure Landlord Responsible PRI CE
Lease Term 10 Year

Rent Commencement 2/15/2019 $2’692’OOO
Increases 10% Every Five Years, Including Options

Options Four, 5-Year

Option to Terminate None

Option to Purchase None

Right of First Refusal Yes

Rent Schedule CAP RATE

TERM ANNUAL RENT MONTHLY RENT 5.20%
Year 1-5 $140,000 $11,667
Year 6-10 $154,000 $12,833
Option 1 $169,400 $14,117 _
Option 2 $186,340 $15,528 %%%
Option 3 $204,974 $17,081
Option 4 $225,471 $18,789 NOI

$140,000



https://www.google.com/maps/place/7010+Gall+Blvd,+Zephyrhills,+FL+33541/@28.2594013,-82.1896539,1480m/data=!3m2!1e3!4b1!4m5!3m4!1s0x88dd4d63d77758a5:0x198aee22d6b3be5a!8m2!3d28.2594013!4d-82.1874652

I Investment Highlights

10-Year Lease, No Early Termination Clause

10% Increases Every 5 Years

Investment Grade Credit Tenant, Rated A- by S&P

Brand New 2019 Construction with a Drive-Thru

28 Miles Northeast of Downtown Tampa

57,735 Residents in Growing Trade Area

Down the Street from Zephyr Lakes Development with 500 Homes

Highly Visible to 44,000 Cars/Day Along Primary Artery

Hard Corner Location at Signalized Intersection

Closest Starbucks is Over 12 Miles Away

Outparcel to Award Winning AdventHealth Regional Medical Campus with
1,260 Employees

Primary Retail Corridor Includes Walmart Supercenter, Lowe's, Hobby Lobby,
Publix, Aldi, and Many More

Close Proximity to Several K-12 Schools with 6,079 Students

Just North of Hillsborough River State Park with 3 Million Visitors Annually

Demographics

POPULATION 1-MILES 3-MILES  5-MILES
2010 Population 6,208 35,693 54,410
2017 Population 6,626 37,644 57,735
2022 Population 7171 40,406 62,259
HOUSEHOLDS

2010 Households 3,017 16,172 24,649
2017 Households 3,237 17,002 25,957
2022 Households 3,534 18,473 28,348
INCOME

2017 Average
Household Income

EMPLOYEES

2017 Number of
Employees In Area

h f =
7,735 825,957 | 49,905

Population within Average Household Income Number of Employees
a 5-Mile Radius within a 5-Mile Radius within a 5-Mile Radius

$62,062 $57,613 $57,654

32,403 49,905




Tenant Overview

OWNERSHIP:

Starbucks Corporation operates as a roaster, marketer, and retailer of
specialty coffee worldwide. There are over 24,000 Starbucks stores in 70
countries and continues to grow every day. Its stores offer coffee and
tea beverages, packaged roasted whole bean and ground coffees, single-
serve and ready-to-drink coffee and tea products, juices, and bottled
water. The company's stores also provide fresh food and snack offerings;

PUBLIC and various food products, such as pastries, and breakfast sandwiches
.......................................... . and lunch items, as well as serve ware, beverage-making equipment, and
TENANT: accessories.
CORPORATE
WEBSITE: | | L
www.starbucks.com 24’464 HEADQUARTERED IN
LOCATIONS | Seattle, WA
$21 32 . STOCKSYMBOL | A-
Billion NASDAQ: . STANDARD & POOR’S
SALESVOLUME SBUX CREDIT RATING

rounoed 13 Mmillion Cg®
1971 REWARDS LOYALTY "‘

PROGRAM MEMBERS




STRIRBLE

LANDLORD
RESPONSIBILITIES

TENANT
RESPONSIBILITIES

TAXES

INSURANCE

ASSIGNMENT &
SUBLETTING

ESTOPPEL

RIGHT OF FIRST REFUSAL

Lease Summary I

Landlord shall make the following repairs, replacements and
maintenance: (i) upkeep of the roof, roof membrane and roof systems
(gutters, downspouts and the like), foundation, exterior walls, interior
structural walls, and all structural components of the premises and
the building and (i) maintenance and repair of all parking areas not
identified as a Tenant obligation, sidewalks, drainage systems on the
property and all utility systems (including mechanical, excluding HVAQC).

Tenant, at Tenant's expense, shall keep the premises in good order and
repair, including maintaining all grease traps, plumbing, HVAC, electrical
and lighting facilities and equipment, landscape maintenance, parking
lot sweeping, parking lot sealing and restriping, building painting and
the store front, doors, and plate glass of the premises.

Tenant shall pay Landlord for Tenant's real property taxes.

Tenant shall obtain and keep in full force liability insurance and property
insurance.

Tenant shall also pay Landlord for Landlord's insurance. Landlord shall
obtain and keep in full force liability insurance and property insurance.

Tenant may sublet all or any portion of the premises or assign the lease
without Landlord's consent but shall remain liable under the obligations
of the lease.

Tenant shall have 30 Days from receipt of request to provide an
executed Estoppel.

Tenant has a right of first refusal to purchase the property in the event
Landlord receives a purchase offer for the property and Landlord
desires to accept such offer.
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2,500 SF | 0.965 +/- Acres

STARBUCKS
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CONFIDENTIALITY & DISCLAIMER

e00cc00c0000000000000 00

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus &
Millichap Real Estate Investment Services of Florida, Inc. (“Marcus & Millichap”) and should not be made available to any other person or entity without the written consent of Marcus
& Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest
in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and
makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and
square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal regulations, the
physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the
subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and
will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation
whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all

of the information set forth herein.

NON-ENDORSEMENT NOTICE

e00cc00c0000000000000 00

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo
or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent,
product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

NET-LEASED DISCLAIMER

e00cc00c0000000000000 00

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this
information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever about
the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's responsibility to independently confirm the accuracy and completeness of all material information before completing any
purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any
obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of this property.
The value of a net leased property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors. Buyer and Buyer's tax, financial, legal, and
construction advisors should conduct a careful, independent investigation of any net leased property to determine to your satisfaction with the suitability of the property for your
needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer's legal and financial advisors must request and carefully review all legal and financial
documents related to the property and tenant. While the tenant's past performance at this or other locations is an important consideration, it is not a guarantee of future success.
Similarly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based on a tenant's projected sales with little or no record
of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to
comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other conditions. Regardless of tenant
history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property and the value of any long-term
lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate
with a potential replacement tenant considering the location of the property, and Buyer's legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability
arising out of your investigation and/or purchase of this net leased property.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.
This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy of the information. References to square
footage or age are approximate. Buyer must verify the information and bears all risk for any inaccuracies.
Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2018 Marcus & Millichap. All rights reserved.



EXCLUSIVELY LISTED BY

PHIL SAMBAZIS

Senior Managing Director

SAN DIEGO

Tel: (858) 373-3174
phil.sambazis@marcusmillichap.com
License: CA 01474991

RYAN NEE

Broker Of Record

5900 NORTH ANDREWS AVE., SUITE 100
FORT LAUDERDALE, FL 33309
License: FL BK3154667

STARBUCKS

ZEPHYRHILLS, FLORIDA

SAMBALZIS

RETAIL GROUP



