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EXECUTIVE SUMMARY

INVESTVMIENT OVERVIEW

INVESTMENT HIGHLIGHTS

Marcus & Millichap is pleased to present for sale the Fee
Simple interest in the Sherwin Williams located on 2615
Biscayne Boulevard just north of world famous Downtown
Miami.

The 3,900 square foot building benefits from its strategic
corner location and visibility to the highly trafficked
Biscayne Boulevard, one of Miami’s major North — South
thoroughfares, with over 34,500 vehicles daily. The
Biscayne Boulevard corridor is one of the most desirable
retail corridors in Miami Dade County. There are over
232,000 full time residents living within a three-mile
radius and well over 519,000 in a five-mile radius.

Sherwin Williams is operating with 3 years remaining on
the base term and two options to extend for five years
each. The lease is guaranteed by The Sherwin Williams
Company, an investment grade tenant (S&P BBB), with
over 4,694 locations. Neighboring national tenants include
Starbucks, McDonald’s, Taco Bell, Pizza Hut, Papa Johns,
Staples, Walgreens, among others.

Current zoning (T6-36) and below market rents provide an
investor with substantial upside if the tenant vacates.

m Sherwin William Corporate Guarantee (NYSE: SHW) —
Investment Grade Tenant (S&P BBB)

i # = Located on High Trafficked Biscayne Boulevard — 34,500+
Vehicles Per Day

m Fee Simple Allowing for Depreciation
m Miami T6-36 Zoning
m Significantly Below Market Rent

m High Density Demographics — 232,000 within 3 Miles more
than doubles to 519,000 within 5 Miles

m Potential for Future Upside

Good Hide and
Durability

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are

Marcus S M l l l lchap approximate. Buyer must verify the information and bears all risk for any inaccuracies. Any projections, opinions, assumptions or estimates used herein are for example purposes only and do not represent the current or future 2

performance of the property. Marcus & Millichap Real Estate Investment Services is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2014 Marcus & Millichap



PRICING AND FINANCIAL ANALYSIS
MHEJOEEERING

. Sherwin-Williams PROPERTY DETAILS FINANCIAL OVERVIEW
\_ 2615 Biscayne Boulevard,

. . . Lot Size 5,227 SF (0.12 Acres ; ;
Mlaml’ Florlda 331 37 Rentable Square Feet | 3,900 SIz S $2’538’666
& q ' Down Payment 100% / $2,538,666
: Price/SF $650.94

Cap Rate 4.50%

Year Built / Renovated 1941 /1980
. v Type of Ownership Fee Simple

PROPERTY RENT DATA LEASE ABSTRCT

Tenant Trade Name Sherwin-Williams

Tenant Corporate Store

5/1/2017 - 4/30/2022 (CURRENT) $9,520 $114,240

Ownership Public

$10,662 $127,944

5/1/2022 - 4/30/2027 (OPTION 1)

Guarantor Corporate Guarantee

5/1/2027 - 4/30/2032 (OPTION 2) $11,941 $143,292
Lease Type NN
Base Rent ($29 /SF) $114,240 Lease Term 10 Years
Net Operating Income $114,240.00 Lease Commencement Date 01/11/2012

Rent Commencement Date 01/11/2012

TOTAL ANNUAL RETURN CAP 4.50% $1 1 4,240 M | Expiration Date of Base Term 04/30/2022

Term Remaining on Lease 2+ Years

LANDLORD RESPONSIBILITY

i ki

Increases 11% in Each Option Periods

[ Lessor shall make all structural repairs to the building and premises, whether interior or exterior, and Options Two Five-Year Options

|l shall repair and maintain in good condition the exterior of the premises including, but not limited to, |

y | the roof, walls, foundation, gutters and downspouts. Lessor shall maintain, repair and make neces- Property Type Net Leased Miscellaneous
sary replacement to the parking area (including, but not limited to, the striping of lanes), driveways

— = and sidewalks. Lessor shall maintain, repair and make necessary replacements to the unexposed Tenant Responsibility All other ltems
plumbing gas, electrical and other similar systems servicing the leased premises. Throughout the term, § =
Sherwin-Williams shall maintain and repair the HVAC, provided, however, that Lessor shall replace the § ey Right of First Refusal N/A

- HVAC at least every ten (10) years. : :

g0y S st
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RESEARCH FEUTURE DEVELOPMENTS

Biscayne Beach Ellipsis g 15th Street Hotel & New Freedom T

391 condos 34 condos, 800 square SR /
feet of retail B 43-story y 704-foot- P
= hotel with [y ; tall tower [ World Trade Center

270 rooms 4 A 1 with of the Americas
995,000 400 apartments and

ONE Paraiso =9 A e . : saleable 100 hotel rooms in 77
272 condos e A | =3 SN square stories

X Miami
| 646 apartments,

2500 Biscayne - Modera Edgewater ; 3 47,902 SF of
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RESEARCH PROPERTY PHOTOS AS OF JUNE 5™, 2019
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RESEARCH [FABOUT™

SHERWIN-WILLIAMS.
g

The Sherwin-Williams Company, “America’s Paint Company,” is
the largest producer of paints, varnishes, and specialty coatings
in the United States. It also produces related home improvement
items, motor vehicle finishes, and refinish products, as well
as industrial finishes for original equipment manufacturers of
' metal, plastic, and wood products. Its products are sold through
4,620 company-operated stores, as well as mass merchants,
independent paint and hardware stores, and a direct sales staff.

Sherwin-Williams
HQ Cleveland, Ohio o 3
NUMBER OF LOCATIONS 4,620+ (2017) ; i
ANNUAL REVENUE $14.9 Billion (2017) “
NUMBER OF EMPLOYEES 52,695 (2017)

WEBSITE www.sherwin-williams.com
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DEMOGRAPHICS |IPOPUEATIONIPROFIEER

POPULATION
2023 Projection
2018 Estimate
2010 Census
2000 Census

INCOME
Average
Median
PerCapita

HOUSEHOLDS
2023 Projection
2018 Estimate
2010 Census
2000 Census

HOUSING
2018

EMPLOYMENT

2018 Daytime
Population

2018 Unemployment

2018 MedianTime
Traveled

RACE & ETHNICITY
White
Native American

African American

Asian/Pacific
Islander

1 Miles

30,491
27,439
23,970
18,551

15,305
13,270
11,485

7,628

$266,833

65.95%
0.05%
21.12%

2.22%

3 Miles

246,821
232,854
206,963
182,271

106,052
96,360
85,005
67,190

$240,941

391,981
5.94%
32

60.80%
0.02%
28.54%

1.27%

5 Miles

537,575
519,479
468,708
440,183

226,660
212,717
191,420
170,714

$259,035

66.56%
0.02%
24.57%

1.15%
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DEMOGRAPHICS

GEOGRAPHY:

Marcus g Millichap

In 2018, the population in your selected geography is 519,479. The population has
changed by 18.01% since 2000. It is estimated that the population in your area
will be 537,575.00 five years from now, which represents a change of 3.48% from
the current year. The current population is 50.76% male and 49.24% female. The
median age of the population in your area is 39.25, compare this to the US average
which is 37.95. The population density in your area is 6,624.24 people per square
mile.

There are currently 212,717 households in your selected geography. The number
of households has changed by 24.60% since 2000. It is estimated that the number
of households in your area will be 226,660 five years from now, which represents
a change of 6.55% from the current year. The average household size in your area
is 2.37 persons.

In 2018, the median household income for your selected geography is $34,221,
compare this to the US average which is currently $58,754. The median
household income for your area has changed by 42.42% since 2000. It is
estimated that the median household income in your area will be $40,626 five
years from now, which represents a change of 18.72% from the current year.

The current year per capita income in your area is $26,838, compare this to the US
average, which is $32,356. The current year average household income in your
area is $64,947, compare this to the US average which is $84,609.

JOBS

The current year racial makeup of your selected area is as follows:
66.56% White, 24.57% Black, 0.02% Native American and 1.15% Asian/
Pacific Islander. Compare these to US averages which are: 70.20%
White, 12.89% Black, 0.19% Native American and 5.59% Asian/Pacific
Islander. People of Hispanic origin are counted independently of race.

People of Hispanic origin make up 61.51% of the current year population in your
selected area. Compare this to the US average of 18.01%.

The median housing value in your area was $259,035 in 2018, compare this to
the US average of $201,842. In 2000, there were 62,325 owner occupied housing
units in your area and there were 108,389 renter occupied housing units in your
area. The median rent at the time was $492.

In 2018, there are 373,575 employees in your selected area, this is also known as
the daytime population. The 2000 Census revealed that 52.51% of employees are
employed in white-collar occupations in this geography, and 47.42% are employed
in blue-collar occupations. In 2018, unemployment in this area is 5.54%. In 2000,
the average time traveled to work was 31.00 minutes.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accuracy of the information. References to square footage or age are
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CONFIDENTIALITY AND DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and should not
be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective
purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap
has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the
size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s or asbestos, the compliance with State and Federal regulations, the physical
condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information
contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein,
nor has Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information
provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE
Marcus & Millichap Real Estate Investment Services, Inc. (“M&M”) is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of
any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of M&NM, its affiliates or subsidiaries, or any agent, product, service,
or commercial listing of M&M, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended
to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus &
Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

NET LEASE DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this information, nor has
Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever about the accuracy or completeness of any
information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any purchase. This Marketing
Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation to conduct a due diligence examination of
this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of this property. The value of a net
leased property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to your satisfaction with the suitability of
the property for your needs.

Like all real estate investments, this investment carries significantrisks. Buyer and Buyer’s legal and financial advisors must request and carefully review all legal and financial documents related tothe property
and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly, the lease rate for some properties, including newly-
constructedfacilities or newly-acquired locations, may be setbased on atenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the
tenantand any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic,
environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property
andthe value of any long-term lease, including the likelihood of locating areplacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate
with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property.abandon the property, and the lease terms that Buyer may be able
to negotiate with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property. By accepting this Marketing Brochure you agree to
release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your investigation and/or purchase of this net leased property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or liability arising out of your
investigation and/or purchase of this net leased property.
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