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N O N - E N D O R S E M E N T  A N D  D I S C L A I M E R  N O T I C E

Confidentiality and Disclaimer
The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap and

should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified

information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due

diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the

future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or

asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any

tenant's plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be

reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these

matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to

verify all of the information set forth herein. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2018 Marcus & Millichap. All rights reserved.

Non-Endorsement Notice
Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation's logo or

name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product,

service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY.

PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

FAMILY DOLLAR

Pittsburgh, PA

ACT ID ZAA0440018
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FAMILY DOLLAR

OFFERING SUMMARY

INVESTMENT HIGHLIGHTS

Marcus & Millichap, on behalf of ownership is pleased to bring to market a 7,000 square foot Family Dollar in Pittsburgh, Pennsylvania. Family Dollar recently exercised

their second renewal option that expires December 31, 2023, providing nearly five years of committer lease term. Family Dollar is required to report store sales at this

location with the most recently reported figures from 2017 at nearly $1.46M. These sales are above the national average and have continued to trend upwards over the

last four years. There are three, five-year renewal options currently remaining with ten percent rental increases in each.

Their lease is double net structured with minimal landlord responsibilities. The tenant is responsible for real estate taxes (paid as monthly reserves), insurance, common

area maintenance, parking lot repairs and HVAC repairs/replacement (excluding replacements during the last two years of any extended lease term). The Landlord’s

primary responsibilities include roof, structure and parking lot replacement.

Dollar Tree purchased Family Dollar in 2015, and was ranked #134 on the 2017 Fortune 500 and has a current market capitalization of $19.47 Billion.
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• 7,000 Square-Foot Family Dollar in Pittsburgh, Pennsylvania

• Strong Store Sales of $1.46M in 2017 | Sales Trending Upwards Over Last Four Years

• Five Years Remaining on Recently Exercised Renewal Option

• Ten Percent Rent Increases in Each of the Three, Five-Year Renewal Options

• Extremely Dense Infill Location: 147,353 Residents in 3-Miles | 364,974 Residents in 5-

Miles

• 2.5 Miles from Downtown Pittsburgh (MSA Population of Over 2.35 Million Residents)

• Family Dollar Has Exercised Two Renewal Options at Contractual Rents, Showing it’s 

Strong Commitment to the Site

• Dollar Tree Bought Family Dollar in 2015 | Market Capitalization of $19.47 Billion | 

Fortune 500 Rank #134 in 2017



MAJOR EMPLOYERS (5-MILE RADIUS)

EMPLOYER # OF EMPLOYEES *

Alcoa Primary Products 16,200

University of Pittsburgh 10,756

Arconic Mexico Holdings LLC 9,001

Allegheny General Hospital 6,645

Bny Mellon 5,674

Hcl Global Systems  Inc 5,480

Board of Public Education Scho 5,016

Continuing Care Center 4,500

Office of Student Unions 4,500

Carnegie Mellon University 3,909

Boke Investment Company 3,000

Compagnie Des Bxites De Guinee 3,000

#

PROPERTY SUMMARY

OFFERING SUMMARY

#

FAMILY DOLLAR
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TENANT SUMMARY

#

Fiscal Year Ended February 03, 2018

Dollar Tree, Inc.

CREDIT RATING: BBB- www.fdreports.com | www.creditntell.com | November 03, 2018

Dollars may not grow on trees, but Dollar Tree brings in the green. The fast-growing company

operates more than 15,000 Dollar Tree and Family Dollar discount stores across the US and in

five provinces in Canada. The stores carry a mix of housewares, toys, seasonal items, food,

health and beauty aids, and books. At Dollar Tree shops most goods are priced at $1 or less

while Family Dollar merchandise is usually less than $10. The stores are generally located in high-

traffic strip centers and malls, often in midsized cities and small towns.

PRICING AND VALUATION MATRIX

PROPERTY NAMEFAMILY DOLLAR

PRICING AND VALUATION MATRIX

PROPERTY NAMEFAMILY DOLLAR

6

TENANT SUMMARY

General Information

Address
500 Volvo Pkwy , Chesapeake, Virginia, 23320, 
United States

Phone 757-321-5000

Website www.dollartree.com

Store Base

Store Count 15,187

TTM Sales $22,978,700,000

Key Personnel

President & CEO Gary Philbin

Chief Financial Officer Kevin S. Wampler

Executive Chairman Bob Sasser

Financial Markets

Stock Ticker DLTR

Current Price $98.53 as of 2/14/19

52 Week High/Low $109.57 / $78.78



#

2020 Spring Garden Ave, Pittsburgh, PA 15212

LOCATION OVERVIEWTENANT SUMMARYPRICING AND VALUATION MATRIX

PROPERTY NAMEFAMILY DOLLAR

PRICING AND VALUATION MATRIX

PROPERTY NAMEFAMILY DOLLAR
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PROPERTY NAME

MARKETING TEAM

FAMILY DOLLAR

DEMOGRAPHICS

Source: © 2018 Experian

Created on February 2019

POPULATION 1 Miles 3 Miles 5 Miles

▪ 2023 Projection

Total Population 10,164 144,055 356,879

▪ 2018 Estimate

Total Population 10,447 147,007 364,107

▪ 2010 Census

Total Population 10,458 145,320 361,401

▪ 2000 Census

Total Population 12,522 156,204 392,535

▪ Current Daytime Population

2018 Estimate 13,477 382,659 567,535

HOUSEHOLDS 1 Miles 3 Miles 5 Miles

▪ 2023 Projection

Total Households 4,721 62,799 161,135

▪ 2018 Estimate

Total Households 4,746 63,258 162,427

Average (Mean) Household Size 2.15 1.98 2.09

▪ 2010 Census

Total Households 4,747 62,938 162,003

▪ 2000 Census

Total Households 5,140 65,115 169,931

▪ Occupied Units

2023 Projection 4,721 62,799 161,135

2018 Estimate 5,747 73,644 184,612

HOUSEHOLDS BY INCOME 1 Miles 3 Miles 5 Miles

▪ 2018 Estimate

$150,000 or More 4.16% 6.28% 8.12%

$100,000 - $149,000 7.43% 9.14% 11.06%

$75,000 - $99,999 10.12% 9.86% 11.12%

$50,000 - $74,999 20.56% 16.60% 17.64%

$35,000 - $49,999 12.66% 12.01% 12.42%

Under $35,000 45.07% 46.12% 39.66%

Average Household Income $55,426 $61,617 $70,227

Median Household Income $40,578 $39,410 $47,280

Per Capita Income $25,306 $28,318 $32,182

HOUSEHOLDS BY EXPENDITURE 1 Miles 3 Miles 5 Miles
Total Average Household Retail 
Expenditure

$53,213 $53,730 $59,014

▪ Consumer Expenditure Top 10 
Categories

Housing $15,459 $15,708 $17,141

Shelter $8,995 $9,379 $10,140

Transportation $7,234 $7,155 $7,942

Food $5,215 $5,340 $5,770

Personal Insurance and Pensions $4,100 $4,302 $5,116

Utilities $3,521 $3,457 $3,779

Health Care $3,360 $3,353 $3,868

Entertainment $2,495 $2,538 $2,830

Apparel $1,532 $1,714 $1,771

Education $1,428 $1,526 $1,640

POPULATION PROFILE 1 Miles 3 Miles 5 Miles

▪ Population By Age

2018 Estimate Total Population 10,447 147,007 364,107

Under 20 23.62% 21.14% 20.73%

20 to 34 Years 24.35% 35.14% 30.60%

35 to 39 Years 6.65% 5.79% 6.20%

40 to 49 Years 11.08% 8.96% 9.92%

50 to 64 Years 19.42% 15.77% 17.97%

Age 65+ 14.90% 13.21% 14.60%

Median Age 36.40 31.18 34.17

▪ Population 25+ by Education Level

2018 Estimate Population Age 25+ 7,339 93,581 251,314

Elementary (0-8) 2.01% 1.67% 1.42%

Some High School (9-11) 8.85% 7.08% 6.22%

High School Graduate (12) 40.77% 28.91% 28.40%

Some College (13-15) 14.59% 15.90% 15.80%

Associate Degree Only 9.51% 7.34% 7.89%

Bachelors Degree Only 15.18% 21.24% 21.33%

Graduate Degree 8.11% 16.81% 18.04%
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Income

In 2018, the median household income for your selected geography is

$39,410, compare this to the US average which is currently $58,754.

The median household income for your area has changed by 56.34%

since 2000. It is estimated that the median household income in your

area will be $46,865 five years from now, which represents a change

of 18.92% from the current year.

The current year per capita income in your area is $28,318, compare

this to the US average, which is $32,356. The current year average

household income in your area is $61,617, compare this to the US

average which is $84,609.

Population

In 2018, the population in your selected geography is 147,007. The

population has changed by -5.89% since 2000. It is estimated that

the population in your area will be 144,055.00 five years from now,

which represents a change of -2.01% from the current year. The

current population is 49.91% male and 50.09% female. The median

age of the population in your area is 31.18, compare this to the US

average which is 37.95. The population density in your area is

5,191.01 people per square mile.

Households

There are currently 63,258 households in your selected geography.

The number of households has changed by -2.85% since 2000. It is

estimated that the number of households in your area will be 62,799

five years from now, which represents a change of -0.73% from the

current year. The average household size in your area is 1.98 persons.

Employment

In 2018, there are 258,353 employees in your selected area, this is

also known as the daytime population. The 2000 Census revealed

that 62.93% of employees are employed in white-collar occupations

in this geography, and 36.98% are employed in blue-collar

occupations. In 2018, unemployment in this area is 7.21%. In 2000,

the average time traveled to work was 24.00 minutes.

Race and Ethnicity

The current year racial makeup of your selected area is as follows:

63.19% White, 26.60% Black, 0.04% Native American and 6.15%

Asian/Pacific Islander. Compare these to US averages which are:

70.20% White, 12.89% Black, 0.19% Native American and 5.59%

Asian/Pacific Islander. People of Hispanic origin are counted

independently of race.

People of Hispanic origin make up 2.90% of the current year

population in your selected area. Compare this to the US average of

18.01%.

PROPERTY NAME

MARKETING TEAM

FAMILY DOLLAR

Housing

The median housing value in your area was $110,978 in 2018,

compare this to the US average of $201,842. In 2000, there were

30,244 owner occupied housing units in your area and there were

34,871 renter occupied housing units in your area. The median rent at

the time was $402.

Source: © 2018 Experian

DEMOGRAPHICS
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MARKET OVERVIEW

PITTSBURGH
OVERVIEW

1

The Pittsburgh metro area rests at the foothills of the Allegheny

Mountains in the southeastern corner of Pennsylvania, outside the

congested East Coast corridor. Consisting of Armstrong, Butler,

Fayette, Westmoreland, Washington, Allegheny and Beaver counties,

the metro contains nearly 2.4 million residents, with nearly half

concentrated in Allegheny county. The region’s economy, which was

once dominated by the steel industry, has diversified with the help of

the area’s many colleges and universities. The city of Pittsburgh is

located where the Allegheny and Monongahela rivers join to form the

Ohio River. Pittsburgh is the most populous city in the metro and the

second-largest in Pennsylvania, with approximately 310,000 residents.

MARKET OVERVIEW

METRO HIGHLIGHTS

POSITIVE EMPLOYMENT TRENDS

An estimated 36,500 jobs are expected through 

2022. Growth will be driven by professional 

services, education and healthcare.

QUALITY HIGHER EDUCATION

The local economy benefits from university-related 

startup companies. Carnegie Mellon, Duquesne and 

the University of Pittsburgh are among the local 

higher-educational institutions.

POPULATION GROWTH

After years of decline, job seekers moving to the 

metro contribute to a rising population.

FAMILY DOLLAR



MARKET OVERVIEW

ECONOMY
▪ Once centered on the steel industry, Pittsburgh’s economy has become much more diversified 

over the past 20 years and continues to change. 

▪ There are a multitude of international firms with headquarters or regional offices in the metro. 

Additionally, six Fortune 500 companies are headquartered in Pittsburgh: U.S. Steel Corp., Kraft 

Heinz Co., PNC Financial, Wesco International, PPG Industries and Dick’s Sporting Goods.

▪ High-tech is expanding, particularly in automation and manufacturing equipment, software, 

biotechnology, environmental services, and pharmaceuticals.

SHARE OF 2017 TOTAL EMPLOYMENT

MAJOR AREA EMPLOYERS

UPMC

West Penn Allegheny Health System

University of Pittsburgh

BNY Mellon Corp.

PNC Financial Services

Eat’n Park Hospitality Group

Carnegie Mellon University

Highmark Blue Cross Blue Shield

U.S. Steel

Children's Hospital of Pittsburgh
* Forecast 

2

MANUFACTURING

7%
GOVERNMENT

HEALTH SERVICES

EDUCATION AND

+
OTHER SERVICES 

4%

LEISURE AND HOSPITALITY    FINANCIAL ACTIVITIES

18%

AND UTILITIES

TRADE, TRANSPORTATION CONSTRUCTION

PROFESSIONAL AND

BUSINESS SERVICES

2%
INFORMATION

16%

5%

10% 11% 6%

21%

FAMILY DOLLAR



MARKET OVERVIEW

DEMOGRAPHICS

SPORTS

EDUCATION

ARTS & ENTERTAINMENT

▪ The metro is expected to add nearly 7,000 people through 2022, which will result in 

the formation of more than 12,000 households.

▪ A median home price below the national level allows 69 percent of households to 

own their home, which is above the national rate of 64 percent.

▪ Roughly 31 percent of people age 25 and older hold bachelor’s degrees; among 

those residents, 12 percent also have earned a graduate or professional degree.

Pittsburgh is a relatively affordable place to live compared with many other major East

Coast metros. In addition, the market has one of the lowest crime rates in the country.

There are more than 500 organizations serving southwestern Pennsylvania, such as the

Pittsburgh Cultural Trust, which has revitalized downtown. Regional amenities also include

three professional sports teams: the Steelers (NFL), Pirates (MLB) and Penguins (NHL). The

Pittsburgh Penguins and the University of Pittsburgh Medical Center (UPMC) built a $72

million sports medical center and practice rinks. UPMC is one of the busiest transplant

centers in the world. In addition, Children’s Hospital of Pittsburgh is one of the highest-

ranked children’s hospitals in the nation.

QUALITY OF LIFE

3

* Forecast 

Sources: Marcus & Millichap Research Services; BLS; Bureau of Economic Analysis; Experian; Fortune; Moody’s 

Analytics; U.S. Census Bureau

FAMILY DOLLAR
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2017
MEDIAN AGE:

U.S. Median:

37.8

$54,400 

2017 MEDIAN 
HOUSEHOLD INCOME:

U.S. Median:

$56,300

2.4M

2017
POPULATION:

Growth
2017-2022*:

0.3%

1M

2017
HOUSEHOLDS:

1.2%

Growth
2017-2022*:

2017 Population by Age

0-4 YEARS

5%
5-19 YEARS

17%
20-24 YEARS

6%
25-44 YEARS

25%
45-64 YEARS

29%
65+ YEARS

19%



N E T  L E A S E D  D I S C L A I M E R

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will

not verify any of this information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee,

warranty or representation whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before

completing any purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus &

Millichap expressly denies any obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance

of this property. The value of a net leased property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to

your satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must request and carefully review all legal

and financial documents related to the property and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not

a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based

on a tenant’s projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any

guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in

whole due to market, economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting

his/her own investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including the likelihood of locating a

replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential

replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost,

expense, or liability arising out of your investigation and/or purchase of this net leased property.
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