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T-MOBILE CORPORATE LEASE — AUSTIN, TX
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TENANT SUMMARY

| - -Mobile-

T-Mobile, known as “American’s Un-carrier”, offers an advanced nationwide 4G LTE network and outstanding wireless experiences to
72.6 million customers. T-Mobile earned J.D. Power’s top spot for wireless customer care in 2019 after receiving the highest score for
the third consecutive year.

T-Mobile has completely revolutionized the customer care model with its Team of Experts, who address the biggest customer pain
points with great service and no bots. Based in Bellevue, Washington, T-Mobile US provides services through its subsidiaries and
operates its flagship brands, T-Mobile and Metro by T-Mobile.

In late 2018, U.S. regulators preliminarily approved the merger between Sprint and T-Mobile. The merger will create a powerhouse with
100 million customers. T-Mobile sees the merger as a unique variable that tips the scales in favor of its customers. T-Mobile is all about
products and services that make life better for the customer, as opposed to manipulating people into becoming customers.

T-Mobile already offers unlimited data, no contracts, and upgrades-whenever-the customer wants, all innovations the chain
introduced. And the merger will allow T-Mobile to compete more effectively, increasing the scale at which it can see through its
customer-centric vision. As Forbes Magazine noted, “If anything, the marriage will most likely elevate the market power of a CEO who
has always had an eye toward the customer. There are many possible positive outcomes of this merger to add more value to the
customer.”
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EXECUTIVE SUMMARY

Weitzman is pleased to present a free-standing, corporately leased T-Mobile located at 9209 North Lamar Blvd. for your
investment consideration. The 2,721-square-foot building sits on .6 acres of land just south of the intersection of N. Lamar Blvd
and Rundberg Ln. T-Mobile has been operating since 2012 and recently exercised its first of two five-year options. This well
established intersection has long been a hub for national, regional, and local retailers alike. Retailers generating significant traffic
at the intersection include H-E-B, Walgreens, Dollar Tree, Advance Auto Parts, McDonald’s, Taco Bell, and Sonic.

This T-Mobile building offers investors a great opportunity to purchase infill land in Austin, Texas, while receiving cash flow from a

national credit tenant.

PROPERTY DETAILS
Address: 9209 N Lamar Blvd, Austin, TX 78753

Year of Construction: 1991 (renovated in 2011)
Property Type: Free-Standing Building | Retail
Building Size: 2,721 SF

Land Area: 26,201 SF

Parking: +/- 31 Spaces

Zoning: CS (Commercial Services)

PRICING | LEASING INFORMATION
Price: $2,100,000

Cap Rate: 5.69%

Current Lease Term: 5 Years

Current Rate: $43.94/SF

Rent Commencement: February 1, 2019
Lease Type: NNN

Option to Renew: One (1) Five (5) Year Option

Option Rate: $48.33/SF
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MARKET OVERVIEW

The Austin metro market ranks as one of the strongest economies in the U.S. The population currently totals 2.2 million, representing population growth of more than 447,000
new residents between 2010 and 2018. Austin is one of the nation’s fastest-growing metro area, and the population is on track to reach more than 2.5 million by 2023.

The Austin MSA also reports a median age younger than the national average, 34.1 compared to 38.3.

The Austin metro area reports a strong average household income of $94,434, compared to an average household income of $83,694 for all U.S. households. Median
household income is a healthy $67,150, compared to $58,100 for the country as a whole.

Austin’s diversified economy continues to grow, and the market currently ranks seventh in the nation in terms of job growth, based on 35,200 net new jobs and a growth rate
of 3.3 percent for 2018.. Austin also reports one of the lowest major-metro unemployment rates in the country, with 2.8 percent. Unemployment in the metro has been under
3 percent for more than 15 months. The job market was further boosted with the 2018 announcement from Apple of a $1 billion, 3 million-square-foot corporate expansion
that will add 5,000 employees within the next three years. Apple already employs 6,000 at its North Austin corporate campus.

Austin’s retail market benefits from the metro area’s economic strength and reports one of its strongest performances on record. The market as of year-end 2018 reports an
occupancy rate of 95.8 percent, one of the market’s strongest on record. The market’s health is the result of strong retail demand at a time of limited retail construction, which
is benefitting existing centers in the market. During 2018, the market only added around 700,000 square feet, an extremely muted total in a strong market and economy.

Austin’s residential market also is a strong performer. Single-family starts during 2018 increased approximately 2 percent to around 18,000, and existing home sales set a record
during the year with sales up 3.3 percent. In terms of multi-family construction, approximately 10,000 rental units were developed during 2018, and additional 13,000 are
under construction. Yet despite the growing supply, vacancy is at its lowest level in five years at only 5.5 percent.
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AUSTIN MSA STATISTICS
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AUSTIN MSA STATISTICS
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DISCLAIMER [ CONTACTS

This real estate presentation has been prepared for information purposes only, and does not purport to contain all the information necessary
to reach a purchase decision for the property described herein (the “Property”). The information contained herein ( the “Information”) has
been carefully compiled, but not independently verified by the Seller or Weitzman, and there is no representation, warranty or guarantee
whatsoever as to its completeness or accuracy.

Any potential Purchaser shall rely entirely on its own information, judgment and inspection of the Property and its records, and neither the
Seller nor Weitzman assume any liability whatsoever for errors or omissions in the Information or any other data provided in connection with
the Property. Each potential Purchaser and any party related thereto agrees that neither Seller not Weitzman shall have any liability for any
reason, whether for negligence or gross negligence, from the use of the Information by any person in connection with the purchase of or any
other investment in the Property by a Purchaser or any other party related thereto.

Neither the Seller nor Weitzman has any liability whatsoever for any oral or written representations, warranties or agreements relating to
the Property except as expressly set forth by any such party in any contract of sale executed in connection with the Property.

This presentation is subject to changes by the Seller as to price or terms, to prior sale, to withdrawal of the Property from the market, and
other events beyond the control of the Seller and Weitzman.

Weitzman is the trade name of Weitzman Management Corporation, a regional realty corporation.

CONTACTS:

Connor White Brett Maze Jeff Lewis
Analyst Vice President Senior Vice President
cwhite@weitzmangroup.com bmaze@weitzmangroup.com bmaze@weitzmangroup.com
7512.482.6127 T7512.275.004 7512.482.6105
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Il real estate license holders

LNFORMATION ABOUT BROKERAGE SER_\/IIII.CES

y give the following information about bro

25 to prospective buyers, tenant

rs

and landlords

TYPES OF REAL ESTATE LICENSE HOLDERS:

+ A BROKER i= responsibla for all brokaraga
actives, including acts perfarmed by sales
agents sponsored by the broker.

« A SALES AGENT must be sponsored by a
broekear and works with chents on behalf of the
brokar.

A BROKER'S MINIMUM DUTIES REQUIRED BY
LAW (A client is the person or party that the
broker reprasents):

+ Put the interests of the client above all others
including the broker's own interests;

+ Inform the client of any material infarmation
o abait the praparty of transaction recaived
by the brokar;

« Answar the chent’s questions and present
any offer to or counter-offer from the client;
and

« Treat all par es to a real estate transaction
sty ard fairly.

A LICENSE HOLDER CAN REPRESEMT A PARTY
IN A REAL ESTATE TRANSACTIOM:

AS AGENT FOR OWMNER (SELLER/LANDLORDY:
The broker becames the property owner's agant
thraugh an agreamant with the owner, usually in a
wirittan listaning to sell or proparty managamant
agreemeant. An awner's agent must perform the
brokar's minimum duties above and must inform the
owner of any matenal information abaut the property
or transaction known by the agent, including
information disclosed to the agent or subagant by
the buyer or buyer’s agant

AS AGENT FOR BUYER/TENANT: The braker
becomes the buyver/tenant's agent by agreeing

to raprasent the buyer, usually through a written

& agent must
perfarm the braker's minimum duties above and
miest inform the buyer of any material information
about the proparty or transaction known by the
agent, including information disclosed to the agent
by the seller or seller's agent.

reprasentation agreement. A buyer!

AS AGENT FOR BOTH - INTERMEDIARY: To act
&% an intarmediary between the par es the broker
miust first abtain the witben agreament of each party

to the transaction. The written agreameant must

stata who will pay the broker and, in eonspieusus

bald or underlinad print, set forth the broker's
obligations as an intarmediary. A broker who acts as
an intermediary:

» Must treat all par es to the transaction
impartially and fairly;

+ May, with the par es” written consent, appoint
adifferent license holder associated with the
broker to each party (owner and
buyer) to communicate with, provide opinions
and advice to, and carry out the instructions
of each party to the transaction

+ Must not, unbass specifically authonzed in
writing ta do so by the party, disclose:

= that tha owner will accapt a price lass
than the wrttan asking price;

« that tha buyarftenant will pay a price
greater than the price submitted in a
written offer; and

= any confidential information er amy other
information that a party specifically
instructs the braker in writing not ta
disclose, unless required to do so by law.

AS SUBAGENT: A license holder acts as a subagent
wihen aiding a buyer in a transaction without an
agreamant to represaent the buyer. A subagent can
asset the buyer but does not represent the buyer
and must place the interests of the owner first.

TO AVOID DISPUTES, ALL AGREEMENTS
BETWEEN YOU AND A BROKER SHOULD BE IN
WRITING AMD CLEARLY ESTABLISH:
« The braker's duties and responsibilities
to yau, and your ablgations under the
reprasentation agreement.
+ Wha will pay the broker for services provided
to you, when payment will be made and haw
the payrmant will be ealeulated.

LICEMSE HOLDER COMTACT INFORMATION:
This notice is being pravided for infarmation
purposes. It does not creata an obligation for you
to use the broker's services. Pleass acknowladge
recaipt of this notice balow and retain a copy for
wour recards.

The Weitzman Group 402795 twgre@weitzmangroup.com 214-954-0600
Licensed Braker [Braker Firm Mame ar Primary Asswmed Business Mame Licenss No Erreai Phone
Robert E. Young, Jr. 292279 byoung@weitzmangroup.com 214-720-6688
Desgnated Brokes of Fem License No Emai Fhone
Scott Freid 434050 sfreid@weitzmangroup.com 512-482-8383
Licensed Supervsor af Sales Agenty Associabe License Mo Ermeai Fhone
Brett Alan Maze 606417 bmaze@weitzmangroup.com 512-482-0084
Sales AgeantAssociate’s Mame License No Ermuai Phone
Buyer/Tenant MSellerLandlord Initals Date

L\ILABLE AT
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INFORMATION ABOUT BROKERAGE SER\/ICES
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TYPES OF REAL ESTATE LICENSE HOLDERS:

+ A BROKER i= responsibla for all brokaraga
actives, including acts perfarmed by sales
agents sponsored by the broker.

« A SALES AGENT must be sponsored by a
brokar and works with chents on behalf of the
brokar.

A BROKER'S MINIMUM DUTIES REQUIRED BY
LAW (A client is the person or party that the
broker represents):

+ Put the interests of the client above all others
including the broker's own interests;

+ Inform the client of any material infarmation
o abait the praparty of transaction recaived
by the brokar;

« Answar the chent’s questions and present
any offer to or counter-offer from the client;
and

« Treat all par es to a real estate transaction
hanestly and fairly

A LICENSE HOLDER CAN REPRESEMT A PARTY
IN A REAL ESTATE TRANSACTIOM:

AS AGENT FOR OWMER (SELLER/LANDLORDY:
The broker becames the property owner's agant
thraugh an agreamant with the owner, usually in a
wirittan listaning to sell or proparty managamant
agreemeant. An awner's agent must perform the
broker's minimum duties above and must inform the
owner of any matenal information abaut the property
or transaction known by the agent, including
information disclosed to the agent or subagant by
the buyer or buyer’s agant

AS AGENT FOR BUYER/TENANT: The braker
becomes the buyver/tenant's agent by agreeing

to raprasent the buyer, usually through a written
representation agreement. A buyer's agent must
perfarm the braker's minimum duties above and
miest inform the buyer of any material information
about the proparty or transaction known by the
agent, including information disclosed to the agent
by the seller or seller's agent.

AS AGENT FOR BOTH - INTERMEDIARY: To act
&% an intarmediary between the par es the broker
miust first abtain the witben agreament of each party

The Weitzman Group 402795
Licensed Braker [Braker Firm Mame ar Primary Asswmed Business Mame Licenss No
Robert E. Young, Jr. 292229
Desgnated Brokes of Fem License No
Scott Freid 4340560
Licensed Supervsor af Sales Agent) Associabe License No
Jeffrey Richard Lewis 610318
Sales AgentAsoociate’s Mame License No

to the transaction. Tha wiitten agreamant must
stata who will pay the broker and, in eonspieusus
bald or underlinad print, set forth the broker's

obligations as an intermediary. A broker who acts a

an intermediary:

« Must treat all par es to the transaction

impartially and fairly;

+ May, with the par es” written consent, appoint
adifferent license holder associated with the
broker to each party (owner and
buyer) to cammunicate with, provide opinions
and advice to, and carry out the instructions
of each party to the transaction

+ Must not, unbass specifically authonzed in
writing ta do so by the party, disclose:

« that tha awner will accapt a price lass
than the wrttan asking price;

« that tha buyarftenant will pay a price
greater than the price submitted in a
written offer; and

« any confidential infarmation of any ather
information that a party specifically
instructs the braker in writing not ta
disclose, unless required to do so by law.

twgre@weitzmangroup.com

AS SUBAGENT: A license holder acts as a subagent
wihen aiding a buyer in a transaction without an
agreamant to represaent the buyer. A subagent can
asset the buyer but does not represent the buyer
and must place the interests of the owner first.

TO AVOID DISPUTES, ALL AGREEMENTS
BETWEEN YOU AND A BROKER SHOULD BE IN
WRITING AMD CLEARLY ESTABLISH:
« The braker's duties and responsibilities
to you, and your obligations under the
reprasentation agreement.
+ Wha will pay the broker for services provided
to you, when payment will be made and haw
the payrmant will be ealeulated.

LICEMSE HOLDER COMTACT INFORMATION:
This notice is being pravided for infarmation
purposes. It does not creata an obligation for you
to use the broker's services. Pleass acknowladge
recaipt of this notice balow and retain a copy for
wour recards.

214-954-0600

=T

byoung@weitzmangroup.com

Phone

214-720-6688

Emai

sfreid@weitzmangroup.com

Fhone

512-482-8383

Emai

Jlewis@weitzmangroup.com

Phone

512-482-0094

Emai

Fhone

Buyer/ TenantSellenLandlord Initals
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PRESENTED BY

weitzman’

3102 MAPLE AVENUE | SUITE 350 | DALLAS, TEXAS 75201

O: 214.954.0600 | F: 214953.0860

WEITZMANGROUP.COM

The information was obtained from sources deemed reliable; however, Weitzman has not verified it and makes no guarantees, warranties or representations as to the completeness or accuracy thereof. The presentation of this real estate
information is subject to errors; omissions; change of price; prior sale or lease, or withdrawal without notice. You and your advisors should conduct a careful independent investigation of the property to determine if it is suitable for your
intended purpose.
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