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Financial Overview

Price $1,140,000

Cap Rate 6.80%

Gross Leasable Area 9,100 SF ADDRESS

Year Built 2019 McMinnville Hwy & Magness Rd
Lot Size 215 +/- Acres Smithville, TN 37166

Lease Summary

Lease Type Absolute NNN

Roof & Structure Tenant Responsible PRI CE
Lease Term 15 Years

Rent Commencement Est. July 2019 $ 1 ,1 40,000
Increases 10% at Each Option

Options Five, 5-Year

Option to Terminate None

Option to Purchase None

Right of First Refusal None
i
Rent Schedule CAP RATE

TERM ANNUAL RENT MONTHLY RENT 6.80%

Year 1- Year 15 $77,472 $6,456
Option 1 $85,224 $7,102
Option 2 $93,744 $7,812
Option 3 $102,996 $8,583 \%%%
Option 4 $113,436 $9,453 —=_—=
Option 5 $123,776 $10,398

NOI
$77,472



https://www.google.com/maps/place/McMinnville+Hwy,+Tennessee+37166/@35.8879785,-85.8015851,416m/data=!3m1!1e3!4m5!3m4!1s0x8866cc52f366b4f9:0xaf7c40400c59ebd4!8m2!3d35.891959!4d-85.8045581

I Investment Highlights

15-Year Absolute NNN Lease

Brand New 2019 Construction

Investment Grade Credit, Rated BBB by S&P

10% Increases in Each Option Period

Underserved Retail Market, High Needs for Goods and Services

Nearest Dollar Store is Over 5 Miles Away, Limited Competition in Trade Area

Situated 38 Miles East of Murfreesboro and 68 Miles Southeast of Nashville

Serving Over 18,000 Residents in DeKalb County

Highly Visible Along Major North-South Thoroughfare

Minutes to Center Hill Lake with Hundreds of Thousands of Visitors Annually

North of Falls Creek Falls State Park and Savage Gulf State Natural Area

POPULATION
2010 Population
2018 Population
2023 Population
HOUSEHOLDS
2010 Households
2018 Households
2018 Households

INCOME

2018 Average
Household Income

EMPLOYEES

2018 Number of
Employees In Area

@a®
LA

8,532

Population within
a 5-Mile Radius

within a 5-Mile Radius

Demographics

3-MILES 5-MILES ~ 7-MILES
1,825 8,254 13,696
1,870 8,532 14,190
1,963 8,840 14,612

630 3,090 5233
643 3,173 5,385
687 3,325 5,603

$55,423 $57,031 $59,170

387 3,065 4,806

|
3,065

"

$57,031

verage Household Income Number of Employees

within a 5-Mile Radius
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Tenant Overview

Dollar General makes shopping for everyday needs simple and hassle-
free by saving customers time and money with small neighborhood
stores and carefully edited merchandise. Offering the most popular
brands at everyday low prices, Dollar General ranks amongst the largest
retailers of top-quality brands including Proctor & Gamble, Kimberly
Clark, Unilever, Kellogg's, General Mills, and Nabisco. Dollar General has
over 14,534 locations in 44 states, making it the nation’s largest smallbox
discount retailer in the U.S.
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Bernard Richardson donated 50 acres where
Smithville currently is. The land was then divided
by streets and alleys to form 92 lots with a public
square in the middle. The lots were soon auctioned
off, and the construction of a courthouse began.
Smithville became incorporated in 1843, lost its
status in 1877, and then became reincorporated
in 1919. Three years later in 1922 Smithville would
get electricity.

In 1967 a federal program began in DeKalb called
the Model Cities program. The Model Cities

program was designed to improve the quality of L. A ;c{eve.ands,}* e \vgu?ffﬁi\‘fjggs;r Vel it 'ﬁz;g,m
life in major cities. While serving on the House of ‘ - | \/ B N Vi — ) ‘*\w\ /i “\j . ¥
Appropriations Committee, Congressman Joe L. oo ________ e ' e s g

Evins was able to convince his colleages that the k& \ ‘ ) ) TN / t{; S ‘\f\«\;,,

program should be tried in a rural area. He then 8] | ® 4 | ) )5 £/ r,,’ E;L

suggested that it be DeKalb County, his home town. N il b i (Q} \3‘233527\{,’3?2'55?

After this, several million dollars were invested into ' L ;J—‘p\;fﬁ R Qo ji ;

the county. The county received a new courthouse, ’ ; | L SORE -y;amg‘nega’ '/;?J' -
city halls and community centers, a vocational B S5 "
school, the middle school, several parks, and the
Smithville Airport, to name a few. Since then, the
federal government has aided in county projects

such as the school systems and housing for elderly 38 MILES Ml 68 MILES et 87 MILES N
and low-income groups. Murfreesboro, TN A Nashville, TN 5 8\ Chattanooga, TN %
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CONFIDENTIALITY & DISCLAIMER

e00cc00c0000000000000 00

The information contained in the following Marketin% Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from
Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has
been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property.
The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no
warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size
and square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and
Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or
intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to
be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted an
investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided.
All potential buyers must take appropriate measures to veri%all of the information set forth herein.

NON-ENDORSEMENT NOTICE
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Marcus & l\/lillichaf) is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of
any corporation’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its
affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee
information about this listing to prospective customers.

NET-LEASED DISCLAIMER

e00cc00c0000000000000 00

Marcus & Millichap hereby advises all prospective purchasers of Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not
verify any of this information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty
or representation whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a net leased property, it is the Buyer's responsibility to independently confirm the accuracy and completeness of all material information before
completing any purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus &
Millichap expressly denies any obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance
of this property. The value of a net leased property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors. Buyer
and Buyer's tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any net leased property to determine to your
satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer's legal and financial advisors must request and carefully review all legal
and financial documents related to the property and tenant. While the tenant's past performance at this or other locations is an important consideration, it is not
a guarantee of future success. Similarly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based
on a tenant's projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any
guarantors may fail to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in
whole due to market, economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her
own investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including the likelinood of locating a replacement
tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant
considering the location of the property, and Buyer's legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost,
expense, or liability arising out of your investigation and/or purchase of this net leased property.
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